COMM 3002 Lecture 2: The Qualitative Research Process #1

Review/Discussion
· Definition of qualitative research
· Have common epistimology (our belief on how we come to understand knowledge; look at how people understand things and that’s how we create the generalized knowledge around the subject, how they construct reality)
· Common practices (research subject, different ways of data collection--behaviors, talk, 
· Differences between qualitative research ad quantitative
· Uses of qualitative and quantitative research: different methods best method determined based on what you want to study based on research question
· History of QR in social and communications research, relatively new
· Three arms/approaches of QR: obstrusive, non obstrusive, 
· Key messages:
· QR is newer and has been forced to fihht for its legitmizacy in social and communication research
· QR has different concerns and approaches than QR
· The choice of methodoly and method should be based on goals and purposes of the research
The Research Process
· Identify research question; very specific way you have to develop RQ, must get it right carries with it a lot of importance; process by which you go thorough identify, refine,, and defy until you make sure research question is actually going to look at what you’re going to research.
· Design study to address question
· Determine method
· Gather data
· Analyze data
· Report data
Research Question
· How you define the research question has bearing on what method you use and how you will conduct your study
· To start, find an issue that you are interested in and isolate key concpts that you want to further explore
· The problem with most research quesiotns is that thye are far too broad to be answered in a small research study; keep narrowing issue down because has a lot of attributes
· Role of the research questions
· Organize the project and give it direction and coherence
· Delimit the project, showing its boundires
· Keep the researcher focused! Must keep referring to it, acts like a monitor to researcher so that as youre going along you go back to it to make sure your not drifting away from it
· Provide framework to write up the research
· Point to the methods and data that will be needed
· Sources of research ideas
· 
· Theory and research literature: you have read up on a particular theory or issue and want to contribute to the discussion
· In most research books they will say that QR is inductive and that the theory emerges wihin context of stuy, in some cases possible but when we are dealing in academic worl often times you have to justify research based on prior knowlge, its an ideal approach and equally goo and valuabe QR can be doen by expanding current knowege as opposed to just chosing to research something ocmpletly inductively
· Identifies problems—problems in society can be a starting point for identifying a research topic and approach
· Person experiences: we problematize our own experiences and wonder how other would experience/interpret it; have to be careful with this now, have ot watch for our own bias not participants bias. If we are doing something really personal to us we have to be careful to make sure that we are going to be able to hear others points of view on it and not be constrained by our own knolwdge. Because we are tyring to understand range of views around issue and how people interpret and understand it
· After you have identified a concept, identifity  a problem statement (berg and Lune, 2012): i.e. large class sizes impact professor student communication. Comparative term that quantitative research uses is “hypothesis” which comes out form theory that you bread and directs research to only look for that; PS is staritng point for understanding what aspect of issue going to explore. 
· If your problem statement is current, from the problem statement, you should be able to identify the range of research questions that you can address through QR
Developing the Reaerch Question
· Developing the research question:
· Quantitative: cause and effet (i.e. what are the perceptions around X issue)
· Qualitative: understanding how humangs arrange themselves and their setting and how inhabitants of these setting make sens fo their surrounding through symbols, rituals, social structres, social roles, and so forth” (berge, 2004, p. 7) i.e. how do people find ways to stay warm; why also works. Stay away from cause and effect
· Qualitative:
· Focus on individuals that are experiencing the issue
· Focus on researching insiders point o view
· Focus on a communications issue
· Make sure that you chose a specific reseach question not a research problem for your study
· Be specific re: the communication situation and whose view you want to access
· Large class sizes impact professor-student communication
· Attentiveness is too vague there is a lot of aspects or ways to measure it
· Need to take these broad terms and define/narrow them if you want to delineate research. People have different views on what constitutes a large class size.
· Students is also vague. A lot of quantitative research tries to understand differences between different groups of people. I.e. what are the perceptions of female and male students around professor…
· Communication: are we talking about one on one interaction, participations need to specify.
· What tone/language do first year students in emails to prof
· (How) do professors change their lecture style in accordance to the size of the class
· how do first year students feel about raising questions in class; could do ethnography observing attention, notetaking strategies, participation, how students use computers
· you can concduct research to understand different aspects of these tersm; i.e. if you are not sure what types of communications you can do survey with students to see this.
Choice of Method
· The specific research questions that you choose will influence (shoud align with) the choice of method the research design and how you collect your data
· Questions related to understanding specific cultures, structures, processes—ethnography
· Questions related to activities/knowledge unique to individuals or groups of individuals—interviews (or focus groups)
· Questions related to cultural artifacts/texts—unobtrusive research
· Other considerations with choice of method
· Access to culture/geographic environments; ie. presence would be distractive to environment, change it up by doing interviews
· Access to individuals
· Access to cultural artifacts/texts
· Theory of how individuals process their knwolge of their situation; if issue is sensitive no need to do interviews since they are not going to give you  authentic response
· Time and funding; if you realize you are not going to do the initial method, you have to change question since question directs method going to be using.
· Ethical considerations
· Variable deprenent on choice of method
· Qustions to ask:
· Who/what will be my sample: ethical coniderations
· Where will I conduct research: access condiderations
· What data will I be collecting
· How will I collect the data?
· How will my position as a researchr effect the daya

Sampling
· Qualitive research not concernmed with random, objective apling methods
· Uses purposive sampling: 
· populations/research subkects that have direct experience with the issue at study, not if I am getting a general good sampling of the population; its how colesy do the people I chose represent what I am rying to understandi, how clesy they provide insider perspectives; 
· must have a reason for choosing
· Samoling issues focu on how well the isbject and sitiation porovic windows on socal practices
· Identify the smple population for your study
· Identify key characteristics and process to identify individual subjects
· Idneify bes process to sample
· Purposive sampling
· Snowball sampling: ask insiders who give you more people, smalel gets bigger and bigger as move into research; SS identifies other people that have similar experiences, if its something more underground, people hang around with peopeo who do and like the same stuff as them so they will kno who these people are that why SS is vreally valid way to go about it
· Qutota sampling: when we want to understand when experiences are different with different groups of people so you get different groups of study. Ensuring a good representation; doesn’t have ot be even but have to make sure you are getting range of views from range of groups. i.e. what we were talking about, ethnographic sampling of two lectures would not be enough you would have to observe 2 to 3 since there is no way to know if it was representative or was an anomaly
· Convenience sampling: very rare to find perfect person to participate, so sometimes you bring people in that you have access to but they maybe don’t have the full view or picture on issue trying to understand. 
· For example if we were doing the professor question, it would be nice to have perfect list of professors who had the exact same difference in class size snf recognized this was the case and changed it up front, but you don’t know if they adapted materials; picking most experienced group to help you. 
· Another aspect of convenience sampling, say you are looking at ouside issue related to question, go to people who I have access to
· The research population you choose should have a direct relationship to the esearch question for your study, can I justify their spopulation
· If they don’t, either you have chosen the wrong sample or your research question is too broad
· Ask yourself why this population? Are they the most relevant to the study?
· One you identify who the population is, narrow down specifically who from that population you want to be involved. They to identify as many specific characteristics of the individuals you are looking for as possible
· Understand how each characertic aligns/impacts the research question.
· How should I narrow it down: people that actually go, by age, income; ask yourself whetehr key demographics are going to make a difference say you specify it to one gender, race, relgion it’s a determination you have to make. If I decide to narrow it down to muslims its going to effect
· Key considerations
· Specific demographics
· Knwolege of subject matter
· Relationship to subject matter (i.e. talking to her students are thye going to be comtrafble with sharing pub activity, look at your position and whetehr people are going to feel comftrable talking to you about it)
· Knowlge/relationship to researcher
· Availability
· Reliability
· Sensitivity of subject matter and the manner inwihc it is reported…research ethics 

Selecting the site
· Lindloff & Taylor (2012, p. 88):
· Field: “general interception of the topic and the terriroty inwihc the research takes place”; I.e. professional workplace
· Site: “specific, local, physical place in which the researcher and the social actor coexist”; i.e. XYZ law office
· Scene: “actors defined scope of social action” i.e. at the bar, boardroom, water cooler
· This was developed for ethnographic research
Considerations
· Naturalist inquiry vs. pragmatic issues
· Access and gatekeepers
· Is the research contingent on you immersing yourself in the culture
· What data are you collecting
· How are you sampling
· Safety issues

Ethics
· Overriding goal of ethics: do no harm
· Recognize that researcher has the balance of power in the researcher-subject relationship
· They are in control of all aspects of the research process
· They have the questions
· They interpret the responses
· They publish findings
· Reesearch ethics ensure that researchers areheld to as et of ehcial standards in conducting
· The councils hold researchers and scholars…the following principles
· Using scholarly and scinrific rigou and integrity in obtaining, recording and analsysing data, and in reporting and publishing results
· Seek to ensure “minmal risk”—i.e. that potential partiicpants can reasonably be expected to regard the probability and magniftide of their suffering possible harm as a result fo their participation int ehresearch to be no greater than what rhy encounter int hose apsects fo their everyday life that relate to the research; I,e reserchr would have provide psychological counseling to minmiz these psycological riks
· Key tenens
· Respect for human dignity
· Respect for free and informed soncent
· Respect for vulnerable persons
· Respect for privacy and confidentiality
· Debate in qualitative research
· Ethical tenants primarily address concenrns related to quantitative research
· Can it be adapted to qualitative.
· With focus groups and interviews you leave out identify of participants
Ethicial debates in QR
· Obligation to tell people the sope f the esearch and what they are consentingt to participate in
· Is this possible with all qualitiative methods Is it going ot hinder your research if you are going to tell them you are doing it, might change how they behave and act
· Is consent requited for daily practice? If we are just watch what they are doing every day then whay would we need theur consent 
· Does the disclosure affect the results i.e. argument for covert research
· Balance between minimal risk and maximizing benefit
· Respect for privany and confidentialty 
· Obligation to maintain the privacy and condiendiality of research subjects. 
· Is it possible with all qualitative methods
· In depth interviews, focus groups
· Balance between minimal risk and maximizing benefit
Qualititatvi research design
· Recognize that every ecision made in the design of research has the potential to affect what data can be collected and therfroe your research findings
· “the conclusions of empirical research are a product of the methodology it employs”. (Lincoln and Guba, 2000) and you have to kjsutfy all your decisions too

Ethnography

· Form of qualitative research that provides detailed in-depth description of life in practice
· Completing definitions and approaches: from native point of view understanding culture and life in practice; science of cultural description, places researchers in midst of what they are studying,
· Naturalistic, absolutely essential to go where practices happening and conduct research there
History
· First applied in anthropology, has evolved since, in this early appracoch it was just watching primitive people and describing what they do
· By 1900s cultural anthopolgits adopted the method to exolore ultures from the perspective of those practicing it, more comparative approach between our and their cultures
· Adopted into sociology post 1920s
· 1920 Chicago school, Robert E. Park: largely observations and asking questions
· 1930s Chicago school: Geer, Strauss, Becker, ect.
· Everet Hughs, introduced participant observation, no longer just observing from afar actually participating in this culture and understanding what it is to be participant
· Etinography has undergone change over past 40 years
· Traditional ethnography (reead cultural “texts”, i.e. subjective translation)
· New ethnogoraphy (emic perspective of understanding the culture from the view of those practicing it; analytical); trying to get the insider point of view understand practice from view of person not justjuding from afar
· So it is important to describe and interpret from insiders point of view
· This new ethnography is called analytical ethngraphy (lofland, 1996) is where investigator:
· Attempts to provide answers to questions about social life
· Pursues answers using naturalistic inquiry
· Utilizes daya based on deep famililarity with social setting gained through personal participation
· Strives to present data and analysus that are true (not from judgement)
· Present analysis that is “conceptually elaborated” and “descriptively detailed” (p. 30); try to describe what you are talking about to suceh an extent that someone that wasn’t there would acutlaly be able to see what exactly you saw; you have main conepts overarching themes in a more detailed level of description
· Key charactristics (Silverman, 2011)
· The researcher establishes a direct relationship with social actors
· Staying n natural environment
· With the purpose of observing and describing their social actions
· By interacions with them and participating in teir everyday ceremonies and rituals
· Learn their code (or at lease parts of it) in order to understand the meaning of their action
· Research practice is integrated
· No distinct stage of theoruing, hypothesis construction, data gathering and hypothesis testing
· instead constant interaction between problem formation, data collection and  analysis; *at that point narrow research down to distinct research question
· Go to research site with a research problem in mind, and then when you go come up with more detailed research quesiotns in relation to research problem, start broad then narrow down observations as you see things or experience things about situation that are interesting and relate to research probe
· Funnel structure research gets progressively focused as you move on
Research Engagement
· Long term engagement in the setting is key to allow meanings to emerge
· Researcher must be both a participant and observer (practice of participant observation)
· Interviews can be combined with observation to gain knowglwge and meaning of cultural practice.
· Degree of participation (Junker, 1952)
· Complete participant, participant as observer, observer as participant, compete observer
· Trade off between “familiarity and neutrality” (Berger, 2011); as you move from around (usually between PO and OP)
· Do you announce your intentions (overt) or cover
· Researchers must recognize
Benefits of Overt Engagement
· People know why you are there
· Might be more willing to answer you questions/engage in discussion with you
· Addresses key ethical dilemmas
Drawbacks of OE
· Hawthrone effect (people change their behavior when know being studied)
· Authenticity is affected
Benefits of Covert engagement
· More authentic participant practice
· Can access knowledge of underground or hidden practices
Drawbacks of CE
· Difficult to get ethics approved
· Participants assign a role of our presence that may be negative (misidentification); may be labeled as police officer when really 
· Learning more than you want to know (ethical/moral issues)
Getting in
· “First step in an ethnographic study is to gain access to a site appropriate for answering the researchers general research problem or question”
· Access affects the accuracy of an ethnographic study because it determines how and where fieldwork can be conducted
· Access is going to effect what aspect of issue you are going/can study
· Chose site based on research and undersstanging of people ebing studied and their routines and rituals
· Helps determine the appropriate research site
· Helps determine overt or covert approach
· Helps determine who to contact to gain entry
· Unrestricted sites
· Open but your presence may be suspicious if you liner or lurk
· Ethical conditions
· Closed sites
· Negotiate “gatekeepers”
· Gain access through intro and referrals
· Sponsors: individuals that facilitate you access
· No longer going to have covert approach to ER if you do this
Becoming invisible
· Invisible researcher—the ability to be present in the setting, to see what is going on without being observed, and capture the essence of he scene and partiipants without influenceing them
· Few research settings allow anyone to be complelty invisible, btu goal is to become naturalized ot that environentn as possible
· Some of way to precipitate ability to blend in and reduce visibility
· Act present to the domain for a long time
· Act like tou belong
· Participate with epopel in their everyday routines
· Make friends
· Strategically present your research purpose (ethics require you to have some sort of overt declaration)
· 
· Initial activities
· Take in the physical setting
· Develop relationships with inhabitants (locate otential uides and informants
· Trace, observe, eavesdrop and ask questions
· Locate subgroups
· Treat world as “anthropologically strange”, i.e. expose its social and cultural construction
Take in the Settitng
· Wander around the general location and map it
· Write a detailed field note to describe the setting
· Think about how to cover/best place to participate in the setting
· Wander around and get acquainted with inhabitants
· Get to know all inhabitants/hierarchy before developing relaitonships
· Watch and listen and get a first impression
Develop Relationships
· Only after you have taken in the setting and identified different particpants
· Initiate dicussions
· Try to find guides or informants
Tracks, Observe, and Ask Questions
· Track, follow guides around and watch their activities and the other people they interact with
· Eavesdrop—what out for ethical issues, but ry to be present when people have convos
· Ask questions—when you dont understand something, to gain more insight
· Be a “tactical observer”
· Understand where and when the field is, if there is another site you need to go
· Distinguish the site and the scene
· Make careful observations
· Who are the actos
· How is the scen set up? (choice and organization of artiacts sigigies what is important to members as well as what they want to project)
· How do interactions occur
· How do actors claim attention? 
· Where and when do actors interact?
· What events are significant?
· Researchers attitude and frame of mind crucial to results of the study
· Wrong/bad attitude can influence interactions
· Negative views can influence interaction
· One should enter accepting the situation rather than trying to correct it, try to be empathetic with those practicing it
· Researcher social position will influence participant responses
· Some attitudes cannot be changed
· Race, age, gender, ect
· Esearcher must determine I this wil negatively affect the research
· Otherwise, try to fit in without being inauthentic
· E.g work with the homeless, still fit in in an authentic way without pretending you are something that you’re not
· Participants will try to discern the researchers position about them/their practices
· Researchers should be open and hones
· Empathy is important
Field Notes
· Central data collection mechanism
· Field notes should be completed immediately following each excursion into the field as well as any change encounter with a participant
· Notes rarely taken during encounters (can be if it is a natural practice)
· Types of field notes
· Cryptic/scratch jottings—taken while still in the field for memory trigger
· Detailed descriptions, as soon as possible after exiting fielf. Must include as much texture, detail specific as possible
· Analytic notes, ideas that occur to you as you write up the field notes
· Subjective reflections, your personal reactions to things/events
Typinng up field notes
· Typically typewritten with full sentences nad paragraphs
· Use scratch notes and descriptions to develop
· Include
· Title and date
· Opening paragraph, should explain the context of the observation (when, where). If relevant include a map of the site or a physical description
· In subsequent paragraphs, describe all activities, actions, convos in minute detail along with any observer comments of subjective comments (labeled as such), must distinguish between these
· Report notes in chronolgocal order
· Include, as accurately a possible any conversation that were held
· Written so that the analyst can “reenter” the scene of action (thick descriptions)
· Separate observations from researcher imporessions or noes (label as such); so recognize when you are making an assumption
· i.e. man and women enter coffee shop holding hands; assumption is boyfriend girlfriend, don’t say this in observations because its not, write that in personal reflections, so don’t observe through assumptions
· Ensure that observations are well justified

Disengagement
· Exit the field professional and without harm to partipants or researcher
· Sometimes hard to know when to end research
· Some events have a natural end
· Others
· Timing, limitations of researcher
· Empirical situation (argument that is not possible in ethnography to achieve)
Analysing Data
· Read and reread the field notes
· Code for themes, topics or issues relative to the initial research questions
· Classify similar codes
· Identify similarities and differences to interpret the culture
· Look at all observations and data and find patterns and commonalities (codes) that speak to alrger research question that you are seeking ot engage with
· Don’t try to make things fit, identify similarities and differences, looking of RANGE of experiences (i.e. some poepel may just socialize using technlgy, face to face, not socialize at all)
· Inductive method
· In first rub through, see and identify major categories or patterns
· Think about how fit together and why
· Think about how patterns are idfferna dn why
· Catgoize under themes of categories (oh this has to do with themes of soclaization…)
· Relate to theoretical work (not doing this)
Reflexivity
· Recognize that the data and findings you get are always in relations to decisions you made as researcher in that situation
· Integrated process in ethnography
· Note any issues of researcher reflexivity in field notes, jottings, analytic memos
· Report issues of reflexivity in the reporting of the research (were you covert or overt, how did this influence, did you write up FN immeidentaly or later, how did you do jottings, your profile, how did this influence if at all? What are your primary assumptions that going to influence how you end up categorizing data. 
· Always have section, my relationship to subject matter isX and therefore I did my best that I was empathetic but I have these views on this isse and this is going ot influence what you have in your data, huge part of your memo
· Key issues of reflexivity
· Choices made in research design
· Researcher subject position’s influence on observation , data ollections and analysis
Analytic Memo
· In typewritten format with date
· Provide short overview of the methodology for the study (length of observations, type of participant observation and activities, data gathering mechanism)
· Reflect on research design and researcher influence on data and analysis
· Initial research problem
· Choices made in research design
· Researcher subject position on data and analysis
· Preliminary analysis of data
· What codes and themes emerge form the field notes
· How do the observations both align and not align with the codes and theme. Ensure that the range of participant behavior is communicated
· Ensure that specific examples are drawn form the data to support the analysis
· For this assignment you are asked to identify a qualitative communication research question that could guide future ethnographic research
Challenges
· Focus; keeping the study bounded
· Observers affecting behavior
· Selectivity; hard to maintain objectivity in choosing what to focus on in research, in field notes why did you chose this focus
· “Mind reading” (Berger, 2011) researchers assume their interpretations of others behaviors (Separate assumptions from observations)
· validity; how do we know our results are accurate
Video Ethograpy
· Recorded and reported in video format
· Need to assess
· Using “distractions” as category important to ritual of video games: different distractions listed
· Talking during game

Online Etnography
· Community of study is virtual or online
· Earliest known study: 1993 Rheingold “virtual community”
· Public? Or membership based?
· Concerns related to authenticity of participants (online roels may be different from real life roles)
· Ethical considerations

Individually or in groups of two
· Identify a comms research problem
· Choose a public site for ethnographic field research (can be virual but must be public
· Enter the site and conduct participant observation for min 45 min each student). You choose participant observation roles nad how you record
· Write up field notes
· Write up interpative/analytic memo
Field notes
· Include date and title
· Thick description of the scene (map or diageam may be aporproate to supplement)
· Chrnonolgal descrition of observations
· Justify observations, why you think they are GF BF in observation
· Inlcud researcher perceptions and memos (label as such)
Aanlystic/interpative memo
· Memo format
· Short overview of resrach design (including research questions
· Discussion of researcher and rsearch esign influence
· Preliminary analysis of what is going on
· 2-3 relationship/patterns supported by data from field notes
· similarities and differences
· *one icidnece or one activity is not a patern, looking to label patterna dn look at all instances inwhic this pattern is shown 
· come up with specifica communications questions that draws from this analysis that could direct future study
· hand in feb 12
· cover page
· written up field notes memos
· analytical memo









































COMM 3002: The Qualitative Research Process # 2

The research Process
· identify research question
· design study to address questions
· determine metho
Collecting Daya
· Data in QR is the talk aadn texts of the individuals who are part of the reseach site/scene
· Data that can be collected is highly dependant on the relationship and rapport that the researcher develops with the research subject
·  
Data collection methods
· dielf notes
· audio/video tapes
· assembling existing cultural texts/artefacts
Audio Recodings
· recording of face to face interaction for later transcription
· use of recording device
· primary method used for interiews and focus groups
· sometimes used unobstrsively
· ethical concerns
· Set up recoing device at the beginning of the interview
· Ethics requires that interviewees consent to being recodried
· Ethics requires that interviewees can ask that comments aor entire recordings can be stuck from the record
· Up to X days after the interview
· Ethics allows participant to detract or cancel their interview 
· Interviewes are typically sel conscious about aydio recording devidces in the beginning
· Good interview can make them forget about it
· Modern devices are getting more and more unobstrusive
· Need to structure questions appropriately
Strateges
· Test to make sure the device workds
· Take notes just in case
· Check right after the interview that the recording happened
· Copy file right adter the interview so that you have a back up
· Place in an area that will pick up the discussion but out of sight line from interview
· Watch out for ambient noise
· Don’t play with the recording device during the interview

Video recoriding
· Used to record actions/itneractions as well as dialogue
· Often used for ethnographic research/pariicapt observation method
· Sometimes used for focus groups
· Participant interaction important
· In rae cases used to record interviews
· Drawbacks often outweigh benefits for one on one interactions
· Indicidala much more self-conscious with a video recorder
· Harder to meld into the background duing the rsearch
· Front stage vs. backstage demeanor
Strategies
· Ensure frame will capture interaction
· Might require multiple cameras
· Place in the most unonbstusive position
· The longer the interaction, the more comfortable peopel will be with the camera

Collection of cultural texts
· Research available data bases
· Define the scope of research: are you going to narrow down time frame, only chose certain things, one setting?
· Collect copires when available
· Photocopies
· Picutres
· Might need to examine and take notes at third party location
· Museum
· Archives
· Private collection
· Where possible examine original form
· Transcriptional texts may be available depended on the artifact being studied, digital copies don’t get in context of how it was originally publish
Field Research
· Ethnographic research
· Interviews and focus gourps
· Researcher needs to create rapport with th eintrviewws
· Reduce “symbolic violence” (Bodrieu, 1980); recognize that subjecs are coming in and in position where they are anxious of what is going to be asked os your job is to make them feel comftrable and assured
· 
· Unobtrusive research
· Database and frame of refence can influence data generated
· Emic perspective—ensure that you seek to understand the perspectives of your participants
· Variable research design—adapt as necessary during the course of research
· Emergent knowledge --use research interaction to inform further interactions
· Doesn’t have to be so fixed, research design adapts!
· Allow the knowledge of information to emerge from within the participants

Transripts
· Typed out written record of the audio-taped (or video tapped) interaction
· Identifies who is specking (both researcher and participant) what was said, who said it, and then any visual cues you pick up
· Where possible verbal or visual cues are contextualiszed (i.e. said in an ironic tone)
· Created as soon after ithe interaction is possible
· Advantages to being prepared by the reserfcher
· Allows them to live in the daya
· They are better able to contextualize data
· Helps them to identify need to adapt approach during research process
· Disadvantages
· Takes a lot of time
· Professional services more efficient
Data Analysis
· Review data to identify
· Themes, relationships among data that help to answer the research question
· Contributions to theory and knowledge
· Explore the full range of experiences an views on the subject matter
· Look for category of behavior and then full range of instances
· Find commanlty then explain that under this comanailty everyone does it slightly differently
· Emergent: Notice things, collect things,, thing about things; all of it happens all the time interspersced throughout all aspects of research, recognize together
· Steps in qualitative data analysis
· Before conducting the study identify ehat daya would be best for your study and this the best method of collection, storga, amangament ect
· Step 1: ollect and transcribe data; identify what will be transcribed, the format of the transcupton, who will transcribe
· Steo 2: data exploration
· Review your data thourgholy and think abut what it means
· Step 3: coding and data reduction
· Mark up your data set with codes, memos, notes, ect identify important results, ideas, themes
· Step 4:
Coding
· Coding (initial description/classification)
· What does this idtem of data represent
· What is this item of data about
· Of what topic is this item of data suggest
· Wha tis happening here
· What are people doing
· Take context into consideration!
· Coding for IPod, TV, then you notice this and put them into a category
· You can have multiple codes that span across multiple categories
· Have to do formal coding when you are doing the project
· When coding your data:
· Research question/discipline should shape the codes that you use
· No limitation to number of codes you use
· Data can have numerous codes
· Make lots of notes
· Go though data a number of times; each time you go though the data refine your codes
Manual coding
Computer coding
· NVivo
· Still have to identify thmese and coes
· Program assist in manipulating trasnfcripts and highlighting similar codes (cut and pasting)
· Great for research project with large number of tranascripts
Interpertation/analysis
· What thmese have emerged through codes (develop into trss, branches) (inductive)
· How does data relate to theoretical perspective (deductive)
· Identify/consider/analyst deviant cases don’t ignore them
· Consider interconnections between the codes, reflect on the overall importance of the findings for the research question and throy overall
· How the codes and categories connect to overall research focus.

Reporting
· Typical research report includes
· Introduction
· Rationale for study (inc. literature review) ; not doing this in this class
· Theoretical framework; not doing it in this class
· Methodology
· Important to be thorough in qualitative
· Important to include researcher reflexivity
· Findings
· Reporting of your themes/patterns
· Show breadth of views/experiences
· Discussion
· How these dindings relat/constibute to theory
· Concluions
· Bibliography
· Findings section
· Chenail (1995)
· Openness 
· Thick, rich, descriptions and contextualization of research
· reflection of researcher and research design influence the study
· Data as star
· Main focus of the report in the data
· Present lots of data/text
· Give voice to the respondents
· Data that we have is this indsider perspectives so data should be what is presented and wha tis u front, let outr data sing, put a lot of the voices of particpants in our rpoerting so we don’t just say there were a lot of people using ipods, bring in descriptions, don’t just say they dd this, bring in extended quotes to show how happening
· Juxtaposition
· Ensure that daya s contexualized within a larged discussion/analysis of the research
· i.e. don’t let data speck for itself/analysze it
· contextualize and then analyse
· Data presentation strategies
· Most simple to most complex findings
· First discovered to last discovered
· Narrative logic: tells a story
· Dramatic presentation]not limited to prescribed format
· Present material in way that report info but also gives voice to that particular situation or event and best represnt people and behaviors analyzing
· Best practices
· Always provide thick descriptions of study and data
· Give voice to your participants
· D not just report data, analyses/discuss it
· Do not try to from data into a neat solution or try ot pove ypotesis
· Show complexity of issue, multiple views
· Provide engaging discussion of research that follows logial pattern

































COMM 3002 Lecture: 
Interviews
· introduced early 190s
· Both used interviews to supplement and explain daya in his social suveyr of London
· Interviews can augment ethnographic stuies to investigate how indiviudals organize culture and meanings they create; get info about cultru then augment that info with interviews
· Typically ised for qualitative research to get the insiders view
· Chicago school 1930s
· Robert Park encouraged students to use the interview technique to understand how people adapted to new cities
· Lynd & Lynd Middletown study used interviews to understand the cultural practices of the new society
· Lazersfeld & Merton 1940
· Primary looked at effects of communications essaging, tehcnolgy etc
· Focus group interview introduced as a strategy to understand how messages resonated with audience meebers
· Little more than a group survey but recognized the role of grop interaction on data
· Getting people to expand on their answers helps build understanding
· Why use interviews
· Issue oriented
· Design to get deep information
· Provides isnghit into how poepel understand issues
· Offers opportunities to generate new ideas/thoughts on issues
· Rich contextualized inforamton
·  Not limiting answers, getting snawers you nevr even thought of, opens up new thoughts and perspectives enriching your research
types of intedeviews
· structured (qualitative)
· surves conduced face to face
· asks respondents same set of questions with limitied range of ansers
· some open ended questions
· Tries to control for interviewer influence and question bias
· Code the data into quantitative variables
· Even though personal exchange, report comes out with percentages
· Group interviews
· Systematic questioning of several individuals simultaneously
· Relies on interaction between participants to illicit experiences
· Researcher plays role of facilitator to encourage participation oby all and keep discussion on track
· Relying on group dynamic to make people feel more comftrable in discussing that topic, so get rich info, group interaction is going to allow for deeper insight 
· Feel empowered that people around them
· i.e. better to be discussed in group than individual: bullying, cheating
· purpose is because of the topic, or rsearch question better served by happing group dynamic and group support ti deeoky in issue or supporting oeple to feel more comftrable
· market research quantitative in nature even though, used ot maximize number of people
The undstructurd interview
· Researcher seeks to elicity the lived experences of the interview parciapnt on various thmeses (questions don’t have to be presented exactly the same)
· One on one format (preferably face to face byt also can be telephone, skype, text, ect.)
· Researcher not detached observer but a participant in process
· Not required to stick to same questions in exact order, can add as you go
· Cannot separate researcher form the practice, it’s the exchange btween the researcher and the participant that is going to get the insiders perspective
Types of interviews
· Oral history/narrative interview
· Some condiser an unstrcuted interciew
· Researchers takes less of an active tole
· Seeks to get the participant talking about their life
· The participant has more of a role in identifying the topics of discussion
· i.e. topic appropriate for this type of intervewi: holocaust surviror, health issues
· not doing this
what we are going 
indepth
· set up parameters of discussion and as researcher we identify they topics nad issues that we want to cover and then we identify our participants na dsit down with them and get them to provide insight into larger discussion and topics
qualitative interview—how to
· determine form of interview
· identify sample
· develop our interview guide/plan
· contact sample
· set up interview
· collect data
· analyse data
Determine interview form
· semi-structured, ,goup, narrative?
· Is the isnight into the isse bes accesd in a one on one discussion or a group setting
· Focus on groups should be chosen when the issue is one that a goup dunamic will illicit more information
· i.e.:
· narratvies are used wn tou want to get personal stories rather than perceptions of issues
· other considerations
· if individual is the topic oen that people will feel comftrable talking to a stranger about
· if focus goups, are the peoples schedules such tha thry can attend a goup meeting
· if narrative, is this something that indivudals will feel safe talking about (personal experiences)
identify sample
· identify population of indicuals hat can provide insight into research questions
· purposive sampling
· determine if want quota sampling
· some resech questions may be more sensetive than others
· Snowball sampling
 Interview plan
· identify research question
· identify who the sample is
· identify place and location of interview
· prepare a guide for what questions you plan to ask and in what order (interview guide); if htinkgs shift when you go in then that’s ok
· people mess up in that they start with the research quesiotns and hteen add stuff later

· formulating queestiosn for interview guid
general research area specific research question  interview topic interview questions
· revise!!!!!
Interview guide
· always start with a questions that gets the participant to feel validated and comfratble with you and the interview process, but ask a question that will benefit your topic and research; hardest question to come up with, will determine the rest of model
· then ask question that get a deeper insight into the topic
· remember te goal: get the perpectives/views of the participants
· Prepare possible proves if your participants don’t provide extensive ansers

Common problems to avoid in qursiotn formulation
· Affectively worded questions arouse an emotional response and inhibit the interview subjects. Change why to how come” and neutralize or normalize the questions. Feel judged, or question directs them to paticualr answer or feel like you are expecting certain answer
· Double barreled questions
· Complex questions, give opertuntuy to answer both sides
· Question sequencing that will sensitize or pattern responses

Interciew plan
· IP helps you prepare for the interviews, it isn’t an unbending directive—qualitative research is emergent
· Identity what wautions need to be answered (max 5 to 1 hour interview) but plan for coule more
· Allow yourself to follow lines of inquiry that you participants identify, if approporiate 
· Can ditch next questions to allow yourself to follow line of inquirly you never thought about; i.e.e youjust mentioned how your teacher said this, tell me a little about that, probe a bit deeper

Contact sample
· Research ethics might have abearning on how you contct your asampe but exalin who you are what you are researching and invite the individual to participate
· Your initial contact is the first impression your partipants have of you and can have direct bearing on how they perceive the interview and what they say to you
· May want to go through gatekeeper or sponsor
· You want people who have lived experience on what you are tyring to understand
Set up Intervew
· Naturalistic
· Make it accessible and comfortable for the interview participant
· Plan to record the interview
· Watch out for cooffe shops and places for loud ambient noises
Conducting the interview
· Your job is to creat rapport with the participant not be the objective researcher
· NK: focus groups, rsearcher takes more of a facilitor role and your ob is to create the rapport between participants
· Reduce the symbolic violence between interview process; the interviewrs has all the power, and so to reduce symbolic violcene alswasy throughout interview affirm your particpants participation, make sure they know there is no right or wrong ansers
· Give and take, but remember that whatever you say can influence how your participant answers
· Always remember it’s a conversation
· Never actually take  a position on what they say, use phrases like “I an see whay you think that”, not pin holing them to certain position and in next answer can expand upon it
· This also extends to before you turn on recorder
· Whether you know them or not what you say can influene how your participant answers, be conversational but benign, wow that very intersing I hadn’t thought of that
· Recognize your own subject poition in the interview
· Your age, race, relgison, clothing, educatione tc can impact how the responden relates you
· Important to be reflective of this
· Decide if the impact would require you to take a different approach
· Recognize that interview are active events i.e. the meaning is constructed in the process (i.e. we are not mining “expert opinion”) 
· Follow your interview guide but adapt as needed
· Use body langage to make the participant feel comfrtabel that hwhay thtye say is important
· Don’t react it will shut them down
· Be accepting of all info
· Don’t interrupt your part but bring them back on track if they stray
· Probe as needed to get deeper info
· Take notes in case your recording does work
· Be resectful to your partipants time
Audo recordings
· Can be video as well benefits draw backs
· Use a tape recorder and ake sure you test it from all points where participants will sit
· Take notes as a back up
· At the beginning of the tape identify yousrself and your interview subject, time, etc
· If you are conducting a fouc group, have each participant sate their name
Transcribing interview
· Tyed out written record of the auto taped interaction
· Identify wwh is speaking both researcher and partipant and what was said
· Remebrt that overlapping conversation is hard to transcribe. As moderator or interviewers try ot minimize o have people rrepreat the points if it happneds
· Considerations
· Level of detail of transcript
· Pauses, conversation cues etc.?
· Do you adapt spoken word to written workd
· If yes what do you clema up and what don’t you
· confidentiality and anonomity
· time (min 3 hourse for each hour of tape)
· format to make it easy to analyse
· make these conscious decisions base on the gaols and obectives of your research projects
· aim for something in the middle
· include some conversation cues (laughter, long pause, ect) in brackets—it may help you in the analysis
· include phonetic spelling and slang if its relevant to the study
· decide how you will present the text in the report (written or spoken English)
Analyse data
· use transcripts as your data
· review transcripts
· inductve: code and categorize similar to how you analysed ethnogtaphic data
· review!!!!!! And deteming codes, patterns, and outliers (as they realte to your research question)
· deductive: code and categorize based on previous research findings. Also identify what areas of data
Reporting of fidnings
· Be restrained by your data
· Don’t overstate data and don’t understate data
· Structure each phrase of data report in similar patern
· Present the category of finding
· Introduce the first data example (this was ilistrated by)
· display the first data example (quote, examples of the leaes that come off the branch or categroity)
· comment further on the first data example (how this relates to the category you are talking about)
· make transition to second data example
· display second data example
· remember that we are looking to show the range of experiences and how they are reflected across
· esearch refelctions/study limitation
· What deciiosn made for the reasarch study/design limited that daa that coud be assessed
· how did researcher influence the study and the intperpertation of the study

interview plan
· written up before you contact your participant and conduct interview
· overriding reseach question for study
· identification of participants and how they wll be recruited
· planned place and timing of the interview
· planned qursiotns that uwl be asked in the interview
· start with a get you taking
trandctip prepared adter the interview is concducted
· full textual account of the interiviews
· identify researcher and particpatnt (use initials)
· include any conversational cues (in brackets)
· look for degree to which you get your participant to talk
· do the affirmation, probing, ask them to explain! Tell me a little bit more, don’t just go question 1 answe, quesiotn 2 answer…..
· conversation isn’t directing them in anyways and getting large chunks of info from particapnts
analysistc memo
· memo format
· idenfiy research design and researcher inflcue on study (Researcher relfexitvity0
· abaysos of findings, 2-3 categories that realted drcty back to the study
· quote the study directly
· quote your particpants directly
· not just what fits, but also areas where findings don’t align!
· Also want analysis of how its slightly different too! Ok!
· If in pairs must equally ise both transcripts
Assesment
· Completeness
· Relevance of intericeww
· Q









Academic research
· Seeks to increase the body of theoretical knowlge
· Seeks to apply theoretical knowlge to practical problems
· Knowlge builds on past knowledge, don’t create a new theory
· Th eresults of academic research shold contribute to theory development
· Ways to contribute
· Tests existing theories
· Expand parameters./knwlge around exizting theory
· Build upon existing theory


Grounded theory
· Straus and corbin (1998)
· Theory derived from systematically gathered data, arsing through the research process
· Grounded theory reads and reread a textual database to dicover or label variables (called categories, concepts and properties) and their interrealationships. The ability to perceive variables and relationships is termed theoretical sensitivity
· Method used is called constant comparison method.
· Go in wihtou any preconvieved notions, observe analyse, obseva nalysr efine, , until you get to theoretical saturation
· Beliefe that htory is constuctd through research
· Wehre does existing literature and theory fit in?
· Used ot explain categories that emerge
· Literature review done after research conducted
Literature review
· Explreo the ways that the problem has been researched in pat
· What throies have been used to exlain phemomneon
· Ehat gaps ecist in the knolege
· These assist in the design of the research
· Exend best practices
· Data provessing and analysys
· Identify the ways in which the findinfs of the reasarch aligned with riting theory/knowlge
· Identify ways inw ihc th efinsidgs diverged from existing theory and knowlge
· Use theoy to explain
· Key crisitisms of qual methods
· Too subjective
· Difficult to relplicate
· Unable to generalize
· Lack of transeprcny
· Many of these crisitms are base dona  traditional assumption of rleiablity and validity
· Ddescribe research practies so people can asses if you were taking good research and reflect on the decisions you made

Unobtrusive Research
· No intrusion
· Can illuminate 
· What people do
· How the behave
· How they structure their daily lives
· How they are affected by ideological stances
· in this way we see people worlds from the inside out
· Types of unobtrusive research
· Public docs
· Public arvchives
· Media accounts
· Docs of social institutions
· Cultural texts
· Private dos
· Diaries
· Autobiographies
· Human traces/texts
· Graffiti
· Fashion 
· From communicatiosn perspectves has to be something that communicates particular meaning
· P
· Process of collecting data does not effect ata that is studies
· Often used in conjunction with othet methods
· Levels of meaning
· Manifest content (quantitative, i.e. how many times words appear)
· Latent content (meaning, social processes, ideologies); what is it saying, commonalities, looking for ideological meaning, connected to certain discourses.
· Texts are not neutral, transparent relflections of organizational or occupational lie, texts are constructed according to conventions that themselves are part of a documentary reality
· Texts are created by people with views nad perspectives which are communi ated by the doc
· Documents aconstruct particular kinds of represntations, reflects views or perspectives of larger soicieties or individuals that produce them
Process of OR
· Identify research question
· Determine available population of texts
· Define sample
· Analyze sample
· Critical method for this assignment
· Framing analysis
· Reporting findings
Population of texts
· What archives are publicly available?
· Access to private archives?
· Digital vs. lived archives ?
· Corporate records?
· Audio and visual media?
· Human traces?
· Have to understand what our population is an what our access to it is
Sample
· What is the scope of this population that is available
· What scope of docs makes sense for you analysis
· Purposive, deliberate sample
· Historical (show discourse over time)
· Do you need to record a sample (audio, visual, photographic); try to get as close to original doc as possible
· So depending on what you are looking for, you pull samples from the content (i.e how I met your mother bro code)
Data
· Originals, copies, transcripts or photographs of the texts
· You lose data as you stray further from the original format
· For unobtrusive assignment it will be ither txts or secondary copies of the text
Analysis
· For this assignment we are applying critical analysis (in either an inductive or deductive way)
· Critical communication research:
· Develops a theory of the prevailing social trends of our times and implies idea for basic human values (normative value) according o twhich all actual or desired effects should be appraised.
· This is the view and perspectives that are being present for OR in this particular texts, so if you were doing non critical analysis you would stop there, when you move to critical analysis you move to next level and say what are the implications of that, how does that influence our scoieties ad ideas of outselfves, who does it give power to, what does it perpetuate.
· Critical expands class relations to societal relations, who has powr, who is ebing diminished, voice not being heard (i.e. has omplications for society because it doesn’t meet this idea that everyone should be equal)
· Critical analysis is Qualitative Snese
· Looks at trends and patrers (frames) that exist avross communication events
· Drawing on existing scholarship, explains the implication of these trends and patterns for our understandings so the world and or how we as a society function
· I,.e Implications of this valorization of bro cultures is this continued hierarchy between men and women, perpetuates hierarchy between men and women.  You can draw from other works
Framing Analysis
· Concept of frames introduced by Goffman posits that the way an issue is presented can influence how it is understood. Theorized that within society we have these societal frames and what exist inside is acceptable and what is outside is unacceptable and nt legitimate 
· Communication frames are persistent patterns of cognition, interpretation, and presentation, of selection, emphasis and exclusion, by which symbol-handlers routinely organize discuose, whether verbal or visual. 
· There are these common and accepted ways that we present info and this happens in how people actually understand information interpet it and present it, and the way we can influcen this is thorugh what info is acutally slected, what is emphasized and what is excluded by the people who make it
· i.e. preparing gov policy on creating new jobs so I am lokoing at what I put into this bill, money directed to appreninship and seniors and corperatiosn, and through what I choose to put in that bill I am emphaissing what is important society than what is not, not just what put in but whats left out in how this particle pieceo fo comm is framing the views and perspectives of these symbol handlers
· Entman (1993)
· The concept of framing consistently offers a way to describe the pweor of a communicating text. Analysis of fames illuminates the precidse way inwihc influence over human consciousness is exerted by the transfer of info from one location to the consciousness
· Meida package approach
· Identify keywrds and conepts in (an missing from) the texts (inductive)
· Develop into categories of frames
· List of frames approach
· Identify list of possible frames (deductive)
· Analyze the text in relation to these frames
· * How do these frames present, represent, perpetuate and or challenge cultural ideologies and belief systems
· while its representing how students should not drink, its still feuling the alcohol industry objectives, so not just what is there but what are implication
Critical Analysis
· note that in the critical anlsyis the lel of research interpertaion is higher hoever the claims made about how a particular text influcnes meaning or preproduces social structres always needs to be gounded in scholarship. Not just because your analysis says that they are excluding feamles from conversations its that you then have to find prior shcolarhsip that say this a way male and female inquality is being perpetuated, by proiotizintng man over women in texts
· Claims made about how a particular text influences emanign or reproduceds social structues always needs to be grounded in scholarship
· Use the library communications daya base
· Search for representation frames, discourse, sterotypes ect on your specific sample or issue talking abuot
· If your search doesn’t result in sufficient results then expand to population or category or issue

Reporting
· Identiy 2-3 frames that are revealed through analysis
· Introduce the frame
· Show whre the text it is evident
· Show how it aligns, perpetuates, expands, contradicts previous scholarship on the issues—get from scholarly sources
· Discuss the implications of the findings (for the issue, for the discouse for the society)



Assignment
· Identify topic
· Research how toic/text has been represented in the past
· Identify population and sample
· Analuse sampel using framing (inductive or deductive)
· Wrte up interpretive memo
Interpertive Memo
· Topic of study: social interaction and broculture
· Description of sampel and justification fro how it serves as cultural text for that topic: specific episodes, or all sitcoms inwchi you would describe episodes, state RESASON! Not random
· Discussion of framing method and how it was applied in the study, going to have to do reading framing
· Findings of analysis (at least 2 different aread of findings) and connect hes frames to published scholarly research on the topic
· Reflection of research influence
· Bibliography and APA
How to do well
· Conduct good research on how your topic/issue has been represented in the past
· Scan and use appropriate scholarship, not just the first article that you find
· Read some of the info provided on framing to get a fuller understanding of the approach
· Define a specific topic/issue for analysis—needs to be narrow enough so that you can conduct goo research
· Connect your findings to specific findings of previous research on frames and representations of you issue/topic and show exactly how they aligns
· Choose a sample that is from a defined and cohesive population
· Explain how the pattersn of align but then discuss how this reflects larger cultural/social patterns (critical)
· Come and talk to me about your assignment
Example
· Issue/topic: cultural perceptions about smoking
· Population: public communications around the issue
· Sample: 5 different TV commercials, 5 different cigarette package warnings
· Research: frames or stereotypes and smoking or smokers (if too many come up, might narrow further to public comm)
Analysis
· Inductive: look for 2-3 frames tha are common across the sample (mist be in at least 2-3 of the individual texts and then relate to the articles and implications
· Deductive: read the articles: read the articles na look for 2-3 frames about repseantations that are common across sample
· Write up memo
· Show every single instance of it across t=your smaple, give many examples of the frame/category choses
· FRAME (category/pattern)
· Has to be demonstrated in 3 of your 5 at least of your sample, instances
· Cultural representations and common cultural discourses when doing resaech, don’t have to limit to just that medium you are using fro your sample cuz may not get anything
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