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1 – CHAPTER 1 EVAL

2 – SELF-DIAGNOSTIC

3 – NATURE AND USE OF NON-VERBAL COMMUNICATION
-NV comm plays major role in IP relationships
-cues that form first impressions are NV
-lead to conclusions in 4 mins after meeting
-in long term intimate relationships NVs used and understood more
-more likely to use a NV to communicate negative message 

Relationship between Verbal and NV Comm
NV cues can:
a) Substitute for
b) Repeat
c) Contradict
d) Regulate
e) Accent and Complement Verbal Msg

Benefits of the Study of NV Comm
-Improve ability to Manage Impressions to others
-”read” other ppl

Categories (Codes) of NV comm
-paralanguage (vocal cues)
-how we say something
includes voice pitch, rate, volume, and articulation
-conveys info about : emotions, self confidence, knowledge, regulation

Environment: 
-Physical environment affects mood and choice of words 

Artifactual Comm
-colour
-clothing
-bodily adornment 

Colours: some convey messages within a culture
Clothing: people infer things from dress ie credibility in role
-->more likely to to obey or follow lead of people dressed high status
-->most important in first impressions and importance then shrinks 
Bodily Adornment: includes jewellery, accessories, and make up 


3 –  NATURE AND USE OF NONVERBAL COMMUNICATION

Nature of Nonverbal Communication
Characteristics
· Nonverbal messages
· Often ambiguous
· Continuous
· Multichannelled
· Interpretation is culture based
· Facial emotional expressions have cross-cultural generalizability

Use of Nonverbal Communication
· Communicate feelings and attitudes
· Only 7% of emotional meaning of message is communicated via explicit verbal channels
· Face transmits as much as 55%
· Vocal cues (volume, pitch, intensity) communicate another 38%
· About 93% communicated nonverbally
· Nonverbal messages are
· More believable
· Harder to fake
· Key sources of nonverbal leakage are face, hands and feet

Cues to Detect Lying
· Greater time lag in response to question
· Less eye contact
· More shifts in posture
· Unfilled pauses
· Less smiling
· Slower speech
· Higher voice pitch
· More deliberate articulation and pronunciation of words

Lie detectors use heart rate, rate of breathing, Galvanized Skin Response. 

Physical Appearance
-this culture puts high value on appearance 

General Attractiveness
-the attractive appear more credible, happier, popular, social, prosperous, intelligent 

Attractiveness in Females
-greater persuasive power


Body Types and Perceptions
Endomorph
-Fat, 
-more good natured, and trusting/dependent 
Ectomorph:
thing
-more negative and suspicious 
Mesomorph
-athletic
-more adventurous and self reliant

Kinesics
-posture and body movement
-study of movement and gesture
ex) ppl perceived as “warm”
-->face directly, smile, more direct eye contact, fidget less,
ex) body orientation for liking
-->open, forward lean, relaxed posture

ex) to display affect: hugging etc

Facial Expression 
-conveys emotions with cues
-six primary or universal emotions: surprise, fear, disgust, anger, happiness, sadness

Three Signs of Deception in Facial Expression
f) Exageration of expression
g) Micro-expressions
-->emotion different from what sender trying to convey
3. Contradictory Expressions
-->in different parts of the face ie) happy eyes, frowning mouth

Eye Contact

Cognitive:
info given about: thought processes
ie) breaking eye contact to think
ie) looking right or left combined with up or down associated with processing different kinds of info

Monitoring:
visual info from observing others
ex) watch behaviour, NV


Regulatory:
signal usage ie) avert eyes to avoid

Expressive:
-ex crying, staring
-pupil dilation indicates interest 

Proxemics:
-study of how far away we arrange ourselves from ppl and things 

4 Unconscious ZOnes of Space Occupation

1. Intimate space: 0-1.5ft: usually when well acquainted  and indicates liking
2. Personal Space: 1.5ft-4ft: usually when talking to friends and family
3. social space: 4-12 ft: formal group and pro interactions, higher status ppl allowed more space
4. Public space: 12ft and beyond: usually no IP comm, ie teachers and speakers 

Territory and Territoriality 
-study of how animals use space and objects to comm occupancy or ownership (possession) of space.
-things which signify an area claimed ex) signs, books at desk, locks, fences

Types of Territory
a) Primary: your own exclusively, ie your property
b) Secondary: temporarily used or occupied ie your seat 
c) Public: open to all, ex) art gallery 
d) Status: can be indicated by more space, lower status encroached on

Chronemics:
-Time comm.
-orientation to time can be exact (specific) or diffuse (approximate) 
-culture is important
-connection between status and appointment waiting


Haptics:
-touch comm
-normally to express intimacy 
-used most often when wish to: persuade, share intimate info, ask, listen to worries of others, 
-more in social situations vs pro



8 – IMPROVING ABILITY TO INTERPRET NONVERBAL MESSAGES
· Consider nonverbal cues in context
· Situation and environment
· Look for clusters of nonverbal cues
· Increase accuracy with more sources of evidence
· Consider past experience when interpreting nonverbal cues
· Familiarity increase ability to interpret nonverbal cues
· Check perceptions with others
· Clarify when uncertain
· First consider nonverbal cues
· Formulate impression
· Then ask if perception is correct


