Sports and the Media

Segment Overview
1) Characteristics of the Media (374)
2) Two-Way Relationship: Sports  Media (383)
3) Types of Images and Messages (395)
4) Media Influence on Sport-related Choices (411)

[R4] Sports and the Media
Significance for Sport Sociology
· Media produce dominant messages about the sports model and about meaningful sports participation (ideological function)
· Social construction <--> contestation
· Ideology <--> normalization of our expectations about meaningful sports participation (what is understood as normal and meaningful sport parctipation)
· Dominant messages  meaningful participation
· Lifestyle choices
· Economic importance
· Models for participation
· Re-presentation
· Media messages  all shape our understanding of how things work in sport and physical activity
· all these narratives produced by media are presentations of a reality (not the reality itself – but they re-present it)
· a story that comes to us through Monday night football just made the channel  could have been told another way but it was not
· even the reality of the stadium is not accessible to all of us (we don’t all watch live)  we only have access to its re-presentations on our TV

Significance of Topic
· sports are increasingly mediated  normalization of different models for participation
· active
· passive
· passive-mediated
· active mediated
· for many of us in sports its not the people on the field but those in front of the screen  spectators  passive media participation (us watching the representation)
· also demonstrates from a sociological perspective how we should participate
· our inclinations to participate in our sports (hockey)  these decisions have a mediated precursor (what comes to us through media on TV)

1) Characteristics of the Media

Types of Media
· print
· electronic (TV, Radio/video, audio)
· internet/network –based
· convergence
· trans-national media conglomerates
· simultaneous ownership of the three types
· ownership of content and distribution channels
· apple: Itunes, appStores
· people often have a structure to reading the newspaper (ex. Go to sports page first, then comics, then politics)
· process of convergence is growing daily based on this technology based society
· simultaneous ownership of these three types of media: print, electronic, internet = convergence
· commodification  ownership, access to content and distribution, influxed and contested

Functions
· Media as an institution produce and distribute (all for mass audiences)
· Information
· Interpretation
· Entertainment
· Images, symbols
· Using specific technologies, within a specific institution, following specific regulations
· Transported to us through stories (composed of images and symbols)

Media Link to Sports
· Commercial Viability
· Making connections: sports as institution  dominant definition: performance model of participation  ideal economic product  sports as a commodity
· Media corporations: main producer of performance sport as commercial product for passive participation
· Flashback to sport and the economy
· Quest for excitement that we participate in passively
· Tells us what’s the preferred commercial object: competitive sports

Visions of Reality
· Media Re-Presentations
· Selection/editing of information
· Representation of one version of the social (sports) world
· at any point, only one of many possible sets of messages and images are selected... these include
· Information
· Interpretation
· Entertainment
· Images, symbols
· Edited versions of info
· Selectivity
· Of sports and events
· Of ways of reporting (story and image techniques)
· The “message” is a (re)presentation of reality
· Shaping of our understanding of reality through the message/narrative
· Sports is part of entertainment value of media involvement but at the same time the way the stories are told  interpretation of the sports world
· Info is the key commodity in sports (evidence: all the stats listed in the newspaper)  this is not a reflection of reality as it is but a selected and edited version
· What comes to us is a representation of the sports and physical activity world (much more powerful with health and physical activity because its not as obvious in this stream vs seeing it in sport...Don Cherry makes claims that are disputable but in the health field we are less likely to contest those messages since they are scientific based)
· Recall of most of the stories brought to our attention are on the heroic side
· Selectivity  what image of the game will be broadcasted at what time (determined by power-media)
· Story and image techniques: 
· ex. The screen might always be focused on one end of the field = edited and selected version of reality
· soccer corner kick  there’s never a close up of the line up to the net due to the amount of foul play that is occurring, so once the ball is kicked then the camera zooms in
· shaping our understanding of reality  there’s a lot more foul play occurring than is shown to the public on the screen = concrete example of re-presentation

Power to Represent Reality
· always edited and “re-presented’ by those who control media organizations
· Editing decisions are based on one or more of these goals:
· Generate profits
· Shaping values (ideology)
· Providing a public service
· Building artistic and technical reputations (peoples careers at stake)
· Expressing self
· These all combine to contribute to the constant shaping of the narrative

Visions of Reality
· Focus of Re-presentations in sports narratives (result that a specific form of narrative is always dominant)  emphasizing themes such as...
· Action, competition, aggression
· Hard work – heroism – achievement
· Playing with/through pain
· Team work
· many spectators find that it makes sense to them to seek the conformation of the sport narrative (the heroism)
· specific re-presentation that makes these connections
· the military men all gather to watch an NHL stanley cup game
· All narratives are part of the constant reproduction of meaning
· Scripted Narratives
· Hyping of rivalries
· Redemption stories
· Comeback stories
· “an emphasis on soap opera storytelling as a means to maintain audience interest”
· “a never-ending series of episodes”
· Some values are emphasized, others downplayed
· These emphasized values become taken for granted
· Ex. Sport and gender, sport and race
· Effect: “naturalizing” the coverage, that is, minimize the awareness that this is re-presentation
· Assumption is that there’s an effect that informs us intuitively that yes that’s how the story unfolds

Power to Represent Reality
· The media often serve the interests of those with power and wealth in society
· As corporate control of media has become more concentrated, media content highlights (the following) as natural and necessary in society
· Consumerism
· Individualism
· Competition
· Class inequality

Case Example 7
Re-Presentation: “More Go”
· let me see that scarf!
· not a presentation but a re-presentation of what is out there
· example is not a presentation of anything or re-presenation of anything that’s out there – is funny, intended to be funny
· nike shox commercial where guy runs on field naked - intended to motivate us to buy nike shoes  how much more shocking can it get
· you as media producer  how to pitch this to nike?  what does this re- present?
· Connect success with certain device (nike shoes)
· All advertising does is message of something connected to the product
· Ad is something out of the ordinary so we’ll remember it
· Why is the guy naked?
· Doing something illegal, can only be successfully illegal with nike, need the specific tools to be successfully illegal and can only do this with nike
· Emphasis in Nike re-presentation
· On “freedom”
· On “individuality of expression”
· Quest for excitement  interruption of everyday normality” from passive to active participation  thorough what  transgression (breaking out of the ordinary)  only time they show the shoes is when he is sexually suggestive to the soccer pole
· Expression of athletic skills
· Expression of mascuilinty
· Ability to avoid authority
· How does he do it?
· Superior equipment breaks through normality
· You have to buy it
· Buy and be able to be free (because then all you need is a scarf... and those shoes)
· Nike offers us the option to connect with this excitement  only way to get there is to buy these shoes
· Scarf was there blowing behind him because he is running so fast  visually increases dynamic motion
· if you are mister nike  someone must explain to you what this commercial is supposed to accomplish

Case Example 8
“If you Let Me Play”
· young girls talking funny?
· this commercial is all text, the other commercial is all action
· ad has been successful  re-presentation has effect in real life
· successful in motivating young girl  very realistic  means the re-presentation looks like the presentation
· message: spoken by a young girl  directed at?  parents (stats stated are ones that would be of concern by parents)  different crowd than parents before, naked man is probably not targeting parents of 12 year old girls  same shoes but directed at different target
· choice of language?
· Complexity of language?
· Request for permission (address to what authority?) parents?
· Critique of this re-presentation?
· Issues/problems may have societal causes
· Problem  if you let me play? This request means that they are unable to do to the activity right now, is implied not stated
· Here represented as solvable through individual activity/action
· Appeal to adults (parents?) social responsibility for children
· Responsibilities can be addressed by purchasing Nike’s solutions
· Ad is constructed that allows us only good things to do  message is to allows our kids to get out and get active, only good to do
· Ideological outpost in action  social responsibility (kids need to be active), consumerist solution (buy the shoes)
· A consumer solution, not a social/political solution
· But: social construction... example of ideological outpost in action
· Example of: related branding in action  ex. CIBC run for the cure (CIBC has huge brand awareness)

The Internet – Qualities
· extends and radically changes (potentially) our connections with the world
· is not limited to sequential programming
· enables each of us to be the editors/creators of our own media experiences
· gives us the potential to create our own sport realities and experiences as spectators and virtual athletes
· difference now about internet is that you too can be the creator of narrator about sports  keeping a blog  internet is democratic tool  create our own sports and realities, re-presentation

The Internet – Issues
· Access
· Civic or corporate control – “net neutrality”
· Democratic – commercial structures
· DRM/Censorship – The Pirate Bay etc.
· Intellectual Property (Google, Limewire, Frostwire)
· Geoblocking/Geofencing
· Online gaming – fantasy leagues
· Possibilities for local sports media production

· issue of power  underlying interest with regard to all the network related technologies  manifested where access is regulated  how this might define or constrict your options of bringing your own re-presentations of reality online  internet is huge mechanism for re-presentation (who can we trust?  What re-presentations can we trust?)
· all of these things related to regulating our access to these resources  typically come of commercial interest

2) Two-Way Relationship: Sports and Media
Media Importance for Sports
· Do sports depend on the media?
· No: not when they are organized by and for the players themselves
· If we can organize our own sports, could not care less about the media
· yes:  when they are organized as forms of commercial entertainment
· media coverage attracts attention to sports and provides news of results
· television coverage remains a key factor in the growth and expansion of commercial sports  need media for expansion  very obvious
· pro sports without the media is unthinkable  athletes would operate on same level as us on a Sunday afternoon league  no expectations for spectators, we just want to go play

Do media depend on sports?
· Most do not
· daily newspapers depend on “sports sections” for circulations and advertising revenues
· many television companies depend on sports to fill programming schedules, attract male viewers and the sponsors that want to reach them
· many sport events have media audiences with clearly identifiable “demographics”
· media has it easier because without sports it will continue to function, but without the media pro sports will not continue to function  the only form of media that will suffer without sports is the newspaper
· sports are incredibly useful glue that holds programming together
[bookmark: _GoBack]
A Sell-Out?
· Probably not – two reasons
1) sports are not shaped primarily by the media in general or TV in particular
· sports are social constructions that emerge in connection with many social relationships
· the media, including TV, do not operate in a political and economic vacuum
2) the media, including TV, do not operate in a political and economic vacuum
· media are regulated by government and market factors, which influence and set limits on media coverage and content
· whatever the dominant narrative in sport  if you do not agree with it  could contest it
· link between media and PROFESSIONAL sports
· have to be your own judge if sell out is useful perspective  starting from top to bottom economic operations  connection is much too close for comfort

Global Implications
· global economic factors intensity the sport-media link  transnational corps need vehicles for developing:
· global name recognition
· global cultural legitimacy
· global product familiarity
· global support for a way of life based on consumption, competition, and individual achievement
· as soon as you have a mass interest in sport  very close interest between media and pro sports 
· create legitimacy of your brand through participating and organizing sporting events

3) Images and Narratives
Differences in Sports Coverage
· Newspaper/Magazine
· Emphasizes information and interpretation primarily
· Offers previews and summaries of events
· Provides written representation of events
· Success depends on credibility
· Highlights facts and dominant ideology
· Provides criticism of sport and sport personalities
· Radio/Television
· Emphasizes entertainment primarily
· Offers play-by-play images and narratives
· Provides real-time representations of events
· Success depends on hype and visual action
· Highlights heroic plays and dominant ideology
· Provides support for sports and sport personailities
· The internet provides a mixture of these two approaches
· Spectator participation
· Diversity of views
· Controversies
· Opinion, not fact
· Provides criticism of sports and sport personalities
· Provides support of sports and sport personalities
· Twitter is very important
· Shapes the narrative, ideological outpost of IOC who tell athletes what to post and what not to post
· Broadcasting- watching sports on the internet
· News and opinion sites – reading the newspaper/magazine online
· Blogs
· Fan sites
· Comment section
· Twitter, facebook

· key concepts in sociology  what alternative stories could have been told?
· Social construction  what was your first reaction looking through the sports stories in the news paper  “there was no women”  probably not  this is normalization  this is what we find normal and interesting in sports
· Differences in the narratives that get reported on newspaper vs TV
· Dominant narratives of what should happen in sports 

Dominant Messages
· media coverage is constructed around specific themes and messages
· success themes
· emphasis on winners, losers, and final scores
· emphasis on big plays, big hits, and sacrificing self for team success
· masculinity and femininity themes
· coverage privileges men over women
· heterosexuality is assumed, homosexuality is erased and ignored
· coverage reproduces dominant ideas about manhood, but may challenge ideas about femininity
· Race and Ethnicity Themes
· Racial ideology has influenced coverage of minority athletes in Canada, especially males
· Whiteness is erased in coverage; it is assumed as the standards

Pulling it All Together
· How does this segment help us reflect on sports experiences:
· “think of a specific sport and outline different ways in which it has been affected (good and bad) by the media, such as spectator experiences of the spot, player’s experiences etc.”
· gender is first, race is second, media is third  create understanding and normalization  social construction

Case Example 9 
The Rated Viewer
· the benefits of mediated passive participation
· photo on phone
· can leverage the goodness of coca cola through the Olympics through very specific demographics in Canada
· how does this mechanism work  the ratings  if we take interest into media consumption ratings
	From whom?
	What?
	To whom?

	Team owners
	Athlete performance
	Media owners, viewers

	Team owners  interested in selling the viewers to the media owners, if team owners do not put descent team on field, ratings will go down  media companies can charge less for time spot to who is watching advertisement
	Viewers
	Media owners 

	Media owners
	tv time
sports narratives/ideological messages/excitement
viewers
	team owners
viewers
advertisers

	Viewers
	Viewing performance
	team owners
media owners
advertisers

	Advertisers
	Ideological messages  normalization of understanding of sports
	viewers


· sports are part of the product that get rated  commercial aspect of sports
· major internet companies do this even more than TV companies because of the way we are connected to internet
· viewers  us  the demographic  we are the key players in this set up
· sport as product
· tv stations/Google
· owners  NFL or NHL etc all take interest in us -> the “rated” sports fan
Nelison.com  shows what they are capable about finding out about us

Case 9  Reciprocal relationships...
· does not have to do with athlete performance it is really viewer performance  sports would not function the way they do today without viewers


Case 9  the benefits of mediated passive participation  Nielsen.com  observational techniques they have on us


5 Sports and Politics/Government

 Significance for Sport Sociology
· Canadian hockey book  a great game  written by Stephen Harper
· Canadian story  easy for us to associate hockey and Canada
· Written by Stephen Harper
· Expect to find a lot of stories of hockey action and perfectionism 
· Without reading book you can already imagine it is a single gender book  Canadian prime minister who makes a statement about being canadian and how it relates to gender participation in sport
· See how politics describe the canaidna culture it determined 
· Must be something about sports that has reason for politics
· Hockey is the story, male hockey is the game

Segment Overview – POST SCREENSHOT
· making network of potential Canadians
· politics and sport is a large reason we are in classroom learning about this topic
· olympics is important response but only if the athletes are successful
· relate to national identity  what it means to be canadian
· welfare state  state is responsible for health policy, fitness/performance  different in other countries

Government Interest in Sports
· Government involvement in performance sport
· Political prestige: Olympics (Own the Podium)
· Close links: sports federations – government
· Gold medals are a national event  political interest in the olumpics is built into the way the event is organized  regulation for participation  can not enter the Olympics on your own
· Ongoing interest of politics aligning themselves with success  as long as they win

Significance for Sport Sociology
· a key site for contestations over the direction of policy decisions
· consequences for
· allocation of resources
· support for specific models of participation in sports
· health, physical activity and fitness programs
· sport and health policies are much more open to debate


Canadian Time Line
· 1943  National Fitness Act
· government starts to gain an interest in sport
· 1961  Bill C – 131 (Fitness & Amateur Sport Act)
· leads us to sitting here in this configuration  school of kinesiology, this is where federal government of sport policy began
· 1972   Hockey Series vs. USSR
· story reaffirmed of Canadian team in hockey series against Russia
· 1979  Taskforce: Partners in Pursuit of Excellence
· 1982  Best Ever Program – Calgary 1988 Olympics
· 1990  Dubuin Inquiry
· 2001  Canadian Sport Policy
· 2005 Aboriginal Sport Policy
· pretty noteworthy  not many other nations have this policy
· 2006  Own the Podium   Vancouver 2010 Olympics
· 2011  Major Policy Change
· these changes all have to do with participation, health/active living strategy, LTAD
· the development of Canadian sport policy
· federal government  very important
· high performance sport is most useful are of engagement  Canadian identity
· mass participation exercises (partcipaxtion)  healthy/active living strategy was supposed to be update of parcipaxtion but people wanted it back  LTAD is dominant narrative (long term athlete development), formulation of sport policy as a training program

Segment Overview
· Key issues
· Power in political processes
· Different groups seek to secure influence within the institution of the state
· Means of exerting power: government
· Contestation over: policy and policies
· Close link to issues of national and civic identity
· Contestation over allocation of resources
· Application to sport
· Debates/struggles/conflicts over the direction of our sports and p.a models
· Rationales for specific policies
· Foreign/domestic policy concerns
· Professional concerns
· Power relates to governmental authority
· Huge contestation  how much public funding should be given to sports

Concepts
· the state - government
· state – the institution
· government “of the day” (Liberal, PC, etc.)
· the nation
· Canadian identity
· sport institutions are always trying to stay on good terms with the government
· the state – definition
· “not merely the government... aa complex of institutions, including government but also including the bureaucracy (civil service etc.) the judiciary, representative assemblies, and (very important for Canada) the sub-central levels of government [provincial governments], municipal governments
· sport organizations are closely tied to the “state apparatus”
· The state – overview of functions
· Economic function
· Social harmony  legitimization of power ( sport)
· Coercion/’persuasion’ (authority)
· Safeguard public order
· Maintain health, fitness and physical abilities
· Promote the prestige and power of a group, community or nation
· Promote a sense of identity, belonging and unity
· Reproduce the values consistent with the dominant ideology in a society
· Increase support for political leaders and government
· Promote economic development
· Viewport for analysis: power relationships
· Different groups seek to secure influence within the institution of the state
· Authority  the power of the state is accepted by most citizens
· Issues
· Debates/struggles/conflicts over the direction of our sports model?
· What should be supported by the government?

State - Sport Link
· government involvement in performance sport
· political prestige  Olympics (own the podium)
· close links between sports federations – government
· government involvement in mass sport
· health/education (welfare state: active living, participation)
· close links between sports federations and the provincial governments
· federal government does not have responsibility of health policy  always provincial government
· politically usable resource
· pro or counter dominant model
· political socialization
· values of achievement, competitive individualism
· federal government wants to be associated with winning gold medals
· not all level of governments have same focus of interest
· welfare state
· intervention to reduce social inequality and develop the private sector economy (capital accumulation)  in sport? Fitness to performance
· Government involvement in both(?)
· Long-term athlete development (LTAD)  now have Canadian Sport for Life (CS4L)  consequnces?
· This is an approach that tries to do sports and physical activity at the same time  sometimes they do not relate  a lot of time you can have a very physical activity outside of sports
· Says we should involve in life physical activity  preferably through sports
· Go to website and see how they try and convince you to engage in physical activity  preferably in sport (S4L  sports for life)

State – Sport – Gender  link
· relevance in sport
· power relations: the state as a site of struggle over gender equity in sport
· “The state as a bastion of male power”?
· gender division of labour: exploitation
· unequal representation in poltical structures
· impact on sport
· but: unequal funding, preferential treatment of males
· struggle over gender equality
· explicit policy on gender and sport
· “the state cannot be viewed as monolithic bloc”
· authors make the point that state is a bastion of male power in the way that government has an interest in sports
· how do we find it  do a headcount in parliament and see ratio of male vs females  very strong gender imbalance  also true with administration of sport  a lot of male power
· all of this is based on asymmetrical treatment of male vs female athletes  look at the funding of the athletes



Sport and the Canadian State
· Most important intervetntion
· Bill C-131
· Rationale for government involvement
· From recreation to performance
· Professionalization
· Impact on sports organizations
· Profressionalization
· Professional bureaucracy vs. “kitchen table admin”  systematic production of performance”
· Reduced volunteer board influence  everything has to do with professional qualification  have no say in shaping of policy 
· Changed “qualification profile” for pro administrators i.e. “ability to open corporate doors”
· Conflicts over influence and direction of policies
· Working for a wage/salary  organizations are in much stronger need of regular funding  costs from federal political government
· High performance athletes  funding is from the federal government
· Impact on Sports Organizations
· Reduced autonomy
· Greater reliance on state organizations
· Hiring process supports dominant model
· Reliance on state money limits ability to speak out
· Performance sport
· Becomes the dominant model for sports experience at all levels
· Impact on Athletes
· Increased funding
· Dependence on government for sports involvement
· No influence on the direction of politices and programs
· Little influence over NSO decisions
· Performance model of sport
· Time commitments athletes make to sport  impact on social class (sport for middle-upper class)
· Loss of control of “athletic destiny”  “sweat-suited philanthropists” (keep others employed)
· Impact on us/our professionals
· Development of sport science profession
· Naturalization of the “rational pursuit of excellence”
· Marginalization of social issues, i.e. gender equity
· Little influence over NSo decisions
· Devalued knowledge of volunteers
· Performance sport: the dominant model for sports experience at all -levels
· can see how political process after 1961  strung the effects of amateur athletes that require full time training
· one of main areas of teaching research  rational pursuit of excellence  CS4L in 2013  rational pursuit and production of performance  way we coach, teach biomechanics


Government Interests in Sports 
· government involvement in mass sport
· health/education (welfare state: active living, participaction)
· often more a provincial responsibility


Politics in the Era of Globalization 
· corporations tend to use sports to “fuse” their interest siwht national ad local symbols with which people identify
· spectator-citizens/spectator-consumers?
· Ideological outpsts?
· “fuse interests?”
· heartbreaker for Canada  photo of hockey players  sports reporting, nothing to do with advertisements but it has all the brand names present (ike, bauer, itech,) 
· soccer game  adidas playing adidas - ideological outposts connected to political processes  these are national insignia of german soccer team


Overhead 
Race  Social Determinants
· define race?
· Bio base  “race”
· Social classifications  “race
· Tiger woods  got tired of people asking him if he was proud to represent black  came up and said he was not of one descent, is of 4
· Racial identification is highly ambiguous but if very powerful none the less  has to do with colours
· Second case study  usain bolt  extending the idea of mainstream sports 
·  made the argument that we were dealing with something that implicately advantaged “whitestream” sport  is the marker visible, visible marker (things have exclusionary and inclusionary difference)
· structural racism  the fact this is a marker of difference has no intention of the reporter of the story
· narrative that has to do with athletes difference
· “doing race”
· normalization
· ideology  underlying values that can have racial impacts
· all the above  SOCIAL CONSTRUCTION
· this is a problem perspective  race is always a huge space for positive self identification, for better or for worse  ethnicity... (may be a reference to race or skin colour where others seem to be a mixture of the two)
· some features that are of biological origin that are completely invisible to us to mark people as different , can not socially construct this  why is skin colour so important?
· Now at ethnicity


Ethnicity
· if having to do with stereotyping  will have negative impact
· race is much more contested compared to race  positive self identification with regards to ethnicity is much more promising
· shared history, culture, language  what is shared history? What is the dominant narrative?  unambiguous identifiers of ethnicity
· nations  have different ethnicity’s present
· relates to the issue of stereotyping  matter of representation  flase set of beliefs concerning the characteristics of a certain ethnicity


Case Example 14
What’s in a team name?
Team Logo Row
· named in meaningful narrative ways  Canadian thing
· people had problem with team logo  immediately had to think about representation  what is it and who does it affect?
· Representation of nativeness  difficult to say if it is racializing or ethnitizing  Mohawk is a graphic category, is about culture 
Nepean Redskins to change name
- Obama has something to say about Washington redskins
· Redskins is an attribution to native americanness, not based on ethnic criteria but skin colour
· Redskins is a more difficult caliber 
· Washington redskins are really pressing down
· Nepean  highschool  problem with the stereotyping  racial attribution (always an issue)  name is extremely racist (called red skins because they were covered in blood from being slautered)
· People name this the red skins because it is representing that people are tough and fighting   problem because it is stereotyping  technical way to examine this

Whats in a team name?
· team name has a meaning  meaning transported through signs
· signs consist of two parts
· signifier  something that carries a meaning (can be a material object or can be a gesture)
· signified  that which is meant
· kinds of signifiers?
· Objects:
· red rose (signifier) = love (signified)
· traffic light (signifier) =  get us to act in a certain way, red means to stop, green means to go (signified)
· white dove (signifier) = peace (signified)
· actions:
· shaking hands

· Team name: Atlanta Braves
· Signifier “Brave” (Tomahawk)
· Signified 
· Native American
· Not afraid of pain
· Knows how to fight  determination to win
· Noble warior (+)
· Signifer – signified:
· Issues with steotyping
· Can have racist implications
· You cannot “notrol the meaning” (connotations)

MISSING LECTURE FROM MELISSA

Sports and Gender
· case example 
· vacuum that sucks that fat out of girls
· representation of the body  most people would replace the gym with this vacuum, a lot of motivation of going to the gym is to change our body



Sex- Gender
· Sex
· race impact on sports in huge but gender impact is even more significant
· race is a sliding scale between what colour you are  race it is much less ambiguous because it is a biological difference
· sex is the biological genetic difference distinguishing maleness from femaleness 
 
· Gender
· What constitutes masculinity and feminity
· Femininity is an outcome of social construction  different now from what it was 100 years ago  have to make the distinction or else we can not have sociology of gender connected to sports
· Defines what we normally expect people to behave like in sports in reference to their gender
· Gender is much more powerful social determinant than something such as race  gender is a criteria of inclusion and exclusion in sports in ways that race is not

Concepts  Masculinity
· how big your muscles are is a signifier of your masculinity 
· the gender body means something  things such as muscle mass, hip circumfrance or breast size mean something  these activitly internalize and this is the reason people go to the gym


‘Doing Gender’
· produced gender as a social determinant  can also do it to ourselves  can not do this with race because we can not change it  with regards to what our gendered body is then we can do something about it (fitness program or health program)
· health programs are not the same for men and women


Background – Female Frailty
· quote about what the female body for sport is supposed to look like 200 years ago
· fender relations are power relations

Background – Olympic Genders
· what can women do  procreate  number and quality of kids  encourage sons to excel in sports and not daughters
· must be something from social construction because this is not the case today


Struggle and Social Construction
· social construction and gender participation




Women in Canadian Sport
· Human Rights Act continues until now
· Girls took teacher to court because they wouldn’t let them try out for the boys team  is now illegal to discriminate based on gender  now simply just segregate  should have to do with talent and not gender
· Open to contestation  most people would find it worth while to contest the segregation in sport


Media
· media images say what females should be able to do with their body
· constantly changing
· female athletic body is increasibly being represented as powerful and athletic  also an aestic component  men do not have to deal with this 

Case Eample  Media  Tiger Woods
· after coming back from back injury  first page is tiger, golfing in his golf gear
· later in issue is Annika (woman golfer)  shows a photo of her in bra and underwear golfing  Annika gets sports and eastetics  how the athletic body can normally be shown
· in the narrative of female athletic presentation  always an aestetic portion that not only deals with performance but also looks



Case study – Women’s sport coverage at an all-time low for local and national television
· coverage of womens sport gets 1.6%


Concepts – Gender Order/Relations  (missing slide)
· system of institutionalized relations between males and females
· often characterized by male dominance
· gender relations are power relations
· historically changeable, not fixed


“Doing Gender”
· engage others based on what we see on their gender


Gender Relations – media – tensions in media coverage
· the body is a signifier and has meaning
· female body is always an object of narrative  hardly ever presented as this way for male athletes
· the double bind  A psychological impasse created when contradictory demands are made of an individual, such as a child or an employee, so that no matter which directive is followed, the response will be construed as incorrect.
· tensions: representiations of gender  the thin.weak and powerful body: double bind


Media – Representation
· obstacles: cosmetic fitness
· females if they look at narrative of sport and physical activity this way  how can we construct our body in ways that presents something meaningful
· teenage girls  getting images that they think makes their body desirable for others  places issue of double bind of be fit but not too fit  powerful narrative

Case Example – women/girls: representations in advertising
· advertising about women  compared to 20 years ago  most important part about women these days is being beautiful
· breasts used to sell everything
· “the more you subtract, the more you add”



Sport and Gender commodification
· objectification 
· check the body for its parts
· female athletes have the power to make their own bodys a part of sexual narrative to make money off it
· happens much more to female athletes compared to male athletes  can be a useful part of empowerment for women  double bind


sport and gender  commidifaction
· same thing has entered sport as an institution where bodies are objectified
· beach volleyball  whatever they wear must not cover an x amount of their body
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