Reacting to Advertisements – A Team Exercise

Context:

Each day we are bombarded with advertisements through various media.  The objective is to motivate consumers to purchase products and services.  As will be seen in Chapter 16 marketing communications move consumers through a series of “mental stages”: attention ( interest ( desire ( action.  Whenever a purchase is made, the purchaser would go through each of these mental stages to some extent, but not necessarily in order.  This model, referred to as the AIDA model suggests that at each stage consumers make judgements about whether to move to the next stage (toward making a purchase) and at each stage three types of responses are possible: “think, feel, do”.
Assignment:

Working in your teams:

1. For any product of your choice, select a particular advertisement (that could be current or that has occurred in the relatively recent past) that your group agrees is either particularly ineffective or particularly effective.  This advertisement may be a television advertisement, a magazine advertisement or an advertisement made through any medium – provided that both the product and the advertisement would be generally recognized by most in this class (in other words, no obscure products or advertisements!).

2. With this product and advertisement selected, prepare a 10-minute presentation to the class that outlines the following:
1. A description of the selected product

2. A description of the selected advertisement that might include a news clip, a power point slide of the advertisement etc.

3. Your group’s intuitive reaction to why this advertisement is particularly ineffective or particularly effective

4. A description of how the advertisement moves consumers through the AIDA model (or, alternatively, where it fails to move consumers through the AIDA model).

3. Your presentation must not exceed 15 minutes (including set-up time) and you must provide the professor with a hard copy of your presentation as well as any on-line links you are referring to in describing your selected product and advertisement.

