Final Review
Social psychologists interested in studying how and why our thoughts, feelings, and behaviors are shaped by the social environment.

Social psychology is the scientific study of the way that people's thoughts, feelings and actions are influenced by the real or imagined presence of other ppl. 

Sociology is the scientific study of human society and social psychologists study the relationship between individuals and group
Psychology is the scientific study of the individual and his behaviors. Psychologists study individual behavior and social stimuli. 

Sociology is divided into 2: Macrosociology and microsociology.

The term sociology was coined by August Comte in 1838. 

George herbert Mead and William Thomas = founders of school of social psych in Chicago.

There are 3 perspectives in sociological social psychology: 

1. Symbolic interactionism

2. Social structure and personality

3. Group processes

*The sociological imagination: ability to see our personal lives in the context of history, culture where we live. It helps us see the impact society has on us. Society exists in the norms, values, statuses, roles and groups we belong to. These things guide our actions with other people around us. 

*Social norms: Behavior guidelines regulate our behavior in relationships.

*Values: Deeply held ideals and beliefs. 

*Status: A person's position in a group or in society. 

*Role: Expectations about how to behave in a status. 

*Culture: A society's unique patterns of behavior and beliefs. 

** People make most of their decisions in groups, organizations and institutions. 

*Organization: Group that shares a common purpose and contain a formal set of rules. 

Social theories are organized sets of propositions about how various elements of social life are related to one another. 
Theories have 3 components; 1. General statements about social relationships 

                                                      2. Statements about the causes of those relationships

                                                      3. General predictions based on these reasons, about how people will   

                                                           react to certain events or experiences or conditions.

Hypotheses: Specific statement about how variables will relate to one another in a research study.

Variables: Independent and dependent, concepts put into a measurable form. This process is called operationalizing. 

*Probability sample: Random sample designed to represent the larger population. 

Non-probability sample: Use the sample you can get, better than nothing. (ex: snowball samples)

IRB for all universities= Internal Review Board 

*2 major research paradigms: Qualitative(focus on in-depth modes of observations) and Quantitative(attempt to quantify ppl's thoughts, feelings and behaviors). 

 Qualitative: 

-Field research: Direct observation of ppls behaviors at a particular site like ethnographies and  

                             participant observation.

-In-depth interview: Unstructured or semi-structured series of questions. 

-Content analysis: Systematic review of written documents or other media. 
-Focus groups: semi-structured interviews with small groups, usually between 6-15 ppl. 

Quantitative: 

Main advantage is the ability to assess statistical significance(the probability that the results obtained reflect the population of interest). 
*2 popular quantitative methods are survey research and experiments.

Indices and scales are a series of related questions designed to develop one or more dimensions of a concept. 

Laboratory experiments: Conducted in controlled environments.

Natural or field experiments: Those that take place in ppl's everyday environment. 

*Theory: Set of interrelated propositions that organizes and explains observed phenomena. 

Conceptual plane(abstract) to operational plane(concrete). 

Evaluating a theory:  

1. Scope: Range of phenomena that a theory can explain

2. Accuracy: Does the theory match empirical reality?

3. Parsimony: Ochom's Razor= simplest explanation is likely the correct explanation. 

4. Can the theory be falsified? If it can't it is then called a totality. 

*Middle-range theories identify conditions that produce specific social behavior. (Cause and effect)

ROLE THEORY

Much of our observable behavior is ppl carrying out their roles, similar to actors performing on a stage. 

According to this theory, to change someone's behavior, we need to change or redefine their roles. 

Limitations are that it is tough to explain deviant behavior, since it violates the norms defining a role. 
They also cannot explain how role originated or changed like why did u choose to be a drug-dealer?

REINFORCEMENT THEORY

Ppl will perform something if it's followed by something pleasurable or if you remove something bad. Ppl will not perform something if it's followed by something bad or if you remove something good from them. 

Conditioning: A contingency is established between omitting a response and receiving a reinforcement. 

Social learning theory: Ppl acquire new responses through conditioning and imitation. People observe  

                                         other ppl and acquire new responses by copying them.

Social exchange theory: Uses reinforcement to explain stability and change in relations between people.

Individuals will maximize rewards and minimize costs so they choose accordingly. 

Equity: State of equity exists in a relationship when ppl feel the rewards they receive are proportional to the costs they bear. 

*Social exchange theory predicts ppl will try to modify an inequitable relationship. 

Limitations are they cannot explain altruism and martyrdom. 

COGNITIVE THEORY

Mental activities of the individual are important determinants of social behavior. 

These mental activities are perception, memory, judgment, problem solving, decision making. 

Cognitive consistency: ppl strive to hold ideas that are consistent with one another. 

If a person has several ideas that are inconsistent, then they experience internal conflict (ex: you know smoking is bad for you but you still smoke anyways). 

Cognitive dissonance: 2 ideas that are incongruent that causes internal strife(conflict, struggle). 

Limitations was it simplifies the way ppl process info, which is inherently complex. Cognitive phenomena are also not directly observable. 

SYMBOLIC INTERACTION THEORY

Human nature and social order are products of symbolic communication among ppl. Since ppl are always engaging in role-taking, they see themselves from the viewpoint of others. 
Individuals care most about opinions of significant others or ppl important to them. 

Limitations are overemphasis on rational, self-conscious thought and de-emphasizes unconscious or emotional states. 

Too much emphasis on cooperation with others. 

GROUP PROCESSES 

Study of how basic social processes operate in group contexts. Studies the impact of group structures on its members. 

They study power, status, justice, legitimacy. 

Dyads are groups of 2

Triads are groups of 3 

*George Simmel argued that group size can have a strong impact on relationships in groups. 

*Charles Horton Cooley argues there are 2 essential groups in society:

1. Primary groups(family, close friends)

2. Secondary groups(Ppl at work, class, etc...)

*Reference group= ppl we look to as a source of standards and identity. 

Social structure and personality 

Social structure and personality perspectives focuses on the connections between larger societal conditions and the individual. 

3 main principles: 

1. Components principle: Must be able to identify the elements of society most likely to affect a given  attitude or behavior. 

2. Proximity principle: We feel the effects of society through interpersonal interaction and communication with ppl around us.  (Work, family, etc...)
3. Psychology principle: Focuses on how ppl internalize proximal experiences. 

The self is the person viewed as both the source and the object of reflexive behavior. The self is active, it initiates reflexive behavior and is also passive, object toward whom reflexive behavior is directed. 

*Mead portrays action as guided by an internal dialogue. 

3 capacities humans must acquire to engage in action:

1. Ability to differentiate themselves from other persons

2. See themselves and their own actions as if through others' eyes.

3. Use a symbol system or language for inner thought. 

*Generalized other: A conception of attitudes and expectations held in common by the members of the groups. When we imagine what others expect of us. 

Cooley: Looking-glass self:

Most important looking-glass for kids are their parents, family and playmates.

**Mead identified 2 stages of social experiences leading to the emergence of the self in kids. 

1-Play stage: Kids imitate activities of ppl around them.

2-Game stage: kids enter organized activities like games of house, school and team sports. 

Role taking: Imaginatively occupying someone else's role and viewing the self and situation from their perspective. One of the earliest signs of this is when kids correctly use pronouns "You" and "I". 

Identity: The meanings attached to the self by one's self and others. 

Role identities: Concepts of self in specific roles. For each role we enact, we develop a somewhat different view of who we are. (Ex: Different self at a club, at a school and at a job interview) 

Social identities: Definition of the self in terms of the defining characteristics of a social group. 

Certain characteristics associated with members of specific groups.

*Self-schemas are formed in part by adopting identities. 

*the self we enact expresses our identities. 

Hierarchy of identities: We organize different role identities into a hierarchy according to their salience, or relative importance to the self-schema. 

Factors in the importance of a role identity: 

1. The resources we have invested in constructing the identity (time, effort, money, etc...)

2. The extrinsic rewards that enacting that identity has brought. 

3. Intrinsic gratifications derived from performing the identity. 

4. Amount of self-esteem staked on enacting the identity well. 

Self-verification strategies: behaviors that lead to self-confirming feedback from others. We do selective interaction where we choose friends, roommates who share our view of self.

Components of the self-schema: 

1. Self as one is (actual)

2. Self as one would like to be (ideal)

3. Self as one ought to be (ought) 

Self-discrepancies: When evaluating ourselves, we usually use the ideal self or the ought self as the reference point. 

When the actual self and the ideal self matches, we feel satisfaction and pride.

When there is self-discrepancy, the actual self is the opposite of the ideal or ought self, we feel discomfort. 

Self-discrepancy theory: Predicts the larger the discrepancy, the greater the discomfort. 

Self-esteem derives from 3 sources: 

1- Family experiences of acceptance and discipline

2- Direct feedback on the effectiveness of actions

3- Comparisons of our own successes and failures to others

SI: Dramaturgical Sociology (Erving Goffman)

The study of how we present ourselves, playing roles and managing impressions during interactions with other ppl. 

SI: Goffman and impression management

Believed that we use info from others' presentations to help establish expectations of our behavior 

Impression management refers to the ways individuals seek to control the impressions they communicate to other people.     

SI: Motivations behind impression management

Goffman argued that we are driven to maintain positive impressions, source of self-esteem. 

Supporting others' impression is important because we may need support in our own impression management later on. 

SI: Regions of impression formation

1. Front Stage: Place where we present ourselves to others 

2. Back Stage: Region where we relax our impression management efforts. 

*Ppl regularly move in and out of these stages. 

SI: The situated Self 

The self changes as quickly as our social environments. Scholars argue that we have a much more situated self, a temporally based sense of who we are, associated with a lack of clear sense of identity.  

Concepts of Socialization
Socialization is the way in which people attempt to align their own thoughts, feelings and behaviors to fir into society or groups 

Agents of socialization: Family, friends, school, work, relationships 

Adult socialization
In adulthood, socialization is concerned with equipping the individual to function effectively in adult roles: 

Role Acquisition: The major roles we acquire as adults include spouse, parent, work role, grandparents, retiree, etc... 

Midlife (40-60) involves role transitions such as marital, parental, caregiver, work, etc... 

Anticipatory Socialization

Activities that provide ppl with knowledge about skills and values of a role they have not assumed yet. Usually works best for future roles that are highly visible. Eases role transition and entails goal setting, planning and preparation for future roles. 

Role Discontinuity

When values and identities associated with a new role contradict those of earlier roles. 

Life Course
Process of personal change from infancy to late adulthood. 

Major themes: Historical context, timing (when do certain things take place like marriage, school), linked lives (how are we linked to one another), agency (how do we make choices). 

STAGE 1 Achieving Independence

This stage challenged us to disengage from parent and take responsibility for ourselves 

Major transitions associated with this stage are leaving the family home, finishing school, beginning work, getting married, etc... 
STAGE 2 Balancing Family and Work Commitments 

The central challenge of this stage is to establish oneself as a stable worker, partner and parent.

Men tend to get caught up in their careers while women commit to their families 

STAGE 3 Performing Adult Roles 

People try to meet high standards for performance in the adult roles to which they are committed

Common sources of stress at this stage are physical illness, aging, death of parents or close friends

STAGE 4 Coping with Loss 

Central challenge is to cope with series of losses: Loss of work role through retirement, loss of relationships through death, loss of health energy and independence. 

Attitudes the sociology side 
The social-psychological study of attitudes

A person's attitude influences the way he perceives the world. Sociologists examine how social forces relates to our behavior. 

SI: Dimensions of attitudes

Interactionist perspectives views attitudes as continually being constructed based on our interactions with other people. The cognitive aspect of an attitude is called an opinion. 

SSP: Social structure, attitude and behavior 

Structural point of view, attitudes reflect our position in society. Our attitudes vary based on our social status like race, gender, class. We rely on our primary agents of socialization for initial sets of values and beliefs that govern attitude processes. 

*Women time in child care still consistent despite having more work opportunities 
*Women are adopting men's role behaviors quickly

SSP: Attitudes across the life course 

Generations should develop different attitudes based on their different social interactions and experiences over time. 

GP: Social identity theory and attitudes 

We categorize ppl into in-groups(ppl we identify with) and out-groups(ppl we don't identify with).

GP: Linking social identity and attitude formation

Willer(2004) found that government-issued terror warnings lid to increase in approval ratings for the US president because we view our in-group as being threatened 

Attitudes the psychology side 
Reciprocity: Everyone learns the rule of reciprocation and about the social sanctions applied to those who violate the rules. General sense of hate towards those who do not make a effort to give back to society. (Moochers, freeloaders, gold diggers, etc...) 

 Consistency: Our obsession to be consistent with what we have already done. Consistency is valued and associated with personal and intellectual strength. Inconsistency is undesirable and makes someone perceived as confused, 2 faced, etc... Example, we obsess with keeping promises. 
Commitment: Commitment leads to consistency. 

Social Proof: One way we determine what is correct is to find out what other think is correct. The greater number of ppl who find an idea correct, the more the idea will be correct.

Pluralistic ignorance: Each person decides that since nobody is concerned, nothing is wrong. 

Similarity: Social proof operates most powerfully when we observe ppl just like us. 

Authority: We have a deep seated sense of duty to authority. Adults will do extreme things if instructed to do so by an authority figure. 

Likeability: We prefer to say yes to someone we know and like.

Compliance factors: physical attractiveness, similarity, compliments, familiarity, etc... 

Scarcity: Opportunities seem more valuable to us when they are less available. Limitation enhances desirability. 

Emotions, love and interpersonal attraction 

Interpersonal attraction

-A positive attitude held by one person toward another person. Doesn't have to be sexual. 

Who is available?

-Factors that influence who we select: Daily routines make some more accessible, proximity makes it more rewarding to interact with some ppl rather than others, familiarity produces a positive toward those with whom we repeatedly come into contact. 

Who is desirable?

-We prefer physically attractive ppl, we expect rewards from associating with that person (Halo effect). 
What is considered attractive?

- Physically attractive ppl have more opportunities for sexual relationships. 

*Women are attracted with low waist to hip ratio, nice shiny hair, large eyes small nose 

*Men are attracted with masculine features, a large jaw and a medium sized nose 

Positive behaviors like smiling and leaping make someone appear more attractive 

Norm of Homogamy 

A norm requiring friends lovers and spouses be of similar age, race, religion, socioeconomic status. 

Matching hypothesis 

Idea that each of us looks for someone who is approximately the same level of social desirability 

Attractiveness stereotype

Belief that what is beautiful is good. We believe good looking ppl have more favourable personality traits and are more likely to be successful. 

Evolutionary perspective on attractiveness 
Men and women have an evolve disposition to mate with healthy individuals, so that they will produce healthy offspring who will in turn mate and pass on their genetic code. Thus, we prefer young attractive partners because they have high reproductive potential. 

Exchange theory

Ppl evaluate interactions and relationships in terms of rewards and costs that each is likely to entail. They calculate likely outcomes by subtracting anticipated costs from anticipated rewards. If the expected outcome is positive, ppl are inclined to initiate or maintain the relationship. If outcome is negative, it is unlikely they stay in the relationship. 

Scripts: Development of relationships is influenced by an even schema or script.

A script specifies the definition of the situation (date, interview,..), the identities of the social actors involved as well as the range and sequence of permissible behaviors.
Determinants of liking 

How much we like someone is determined by 3 factors: 1- The greater the proportion of similar attitudes 2- Shared activities become an important influence 3- We like those who like us. 

Gender differences in sexuality

Men and women differ in their criteria for sexual partners but their criteria for long-term partners are very similar. Men perceive more sexuality in an interaction between a man and a woman. 

Cultural norms about sexuality 

Cultures vary in acceptance of premarital sex, extramarital sex and appropriateness of sex without love. American on average kiss at ages 14-15, have sex at around 17. Japanese kiss at around 20, have sex at 22-23. 

What is a date?

-Women are about the prep and sharing the date with friends. Men are more concerned with the actual date. 

-Organization/arrangement of the date is one of the guys duties

-The guy is supposed to pick up the girl   

Nonverbal cues

-Monica Moore observed women in bars and noticed they use a number of nonverbal cues that appeared to initiate interactions with men including head tosses, hair flips, eyebrow flashed, smiles. 

The growth of relationships

As relationships grow they change on 3 dimensions

1. May be a gradual increase in the disclosure of intimate information

2. Trust in the other person increases 

3. Interdependence for various gratifications also increases, often accompanied by a decline in reliance on relationships with others. 

Like and loving

-Liking refers to a positive attitude toward an object 

-Love involves attachment to and caring for another person 

-Love may involve passion, a state of intense physiological arousal and intense absorption in the other

Romantic love ideal: 5 beliefs
1. True love can strike without prior interaction (love at first sight) 

2. For each of us, there is only one person who will inspire true love 

3. True love can overcome any obstacle

4. Our beloved is nearly perfect

5. We should follow our feelings 

Passion= Physiological arousal, infatuation 

intimacy= Close bond, sharing support, liking 

Commitment= Willing to define as love, long-term 

*Consummate love= intimacy + passion + commitment 

*Romantic love = passion + intimacy

*Companionate love= intimacy + commitment 

*Fatuous love= passion + commitment 

*Empty love= Commitment   
3 major influences on whether a relationship dissolves 
1. Breaking up may result if one person feels that outcomes are inadequate 

2. The degree of commitment. Someone feels level of emotional attachment to and concern for his or her partner is more likely to break up

3. Responses to dissatisfaction with a relationship include exit, voice, loyalty or neglect

Social Psychology of Deviance 

Deviance: a violation of cultural/societal norm hence to deviate from the norm 

Social constructionism

If men defines situations as real, they are real in their consequences 

Edwin Lemet (1951) social pathology provided 2 types of deviances: 

1- Primary deviation (actually breaking the rule) 

2- Secondary deviation (accepting everyone's opinion about you, like thinking you're a drug addict)

*Howard Becker claims that primary deviance leads to secondary deviance (outsiders refer to ppl labeled as deviants who accept the labels) 
Becker's Stages of becoming an outsider 
3 stages: 1. An individual commits a deviant act (primary deviance) 

                 2. The person begins to accept the deviant status (secondary deviance)

                 3. The deviant joins a deviant subculture 

Stigma and deviance 
Goffman defines a stigma as an attribute that is deeply discrediting. 

Stigma can take 3 forms: 1. Physical Deformity 2. being part of an undesirable social group 3. A character flaw. 

*Goffman described mental institutions as total institutions, places where ppl are required to isolate themselves from the rest of society. The goal is to force the patient to adjust her senses of self. 

*Goffman found that ppl with stigma try to cover it up by passing(look normal) or covering(hide the problem). 

*Goffman showed patients coped with confinement in 4 different ways: 

1- Conversion: You have to follow the real of the institution 

2- Intransigence: Start to be like I am not going to do this, don't comply 

3- Withdrawal: Withdraw yourself from the institution mentally 

4- Colonization: Make a world for yourself inside there

Ethnomethodology emphasizes how ppl construct and defend their views of social reality 

Durkheim's theory of anomie 
Even if we had a society of saints, deviance would then be considered as ppl who pray only 2-3 times a day compared to those who pray  5-6 times a day. 

Humans are egoistic so society needs social control to regulate their needs and behaviors. 

Anomie: A condition of normlessness (lack of social norms). Results from rapid social change like industrialization. Rapid change creates anomie and deviance. 

Merton typology of adaptation to anomie 

	Response
	Cultural Goals
	Legitimate Means

	Conformity 
	Accept
	Accept

	Innovation
	Accept
	Reject

	Ritualism (Senior Professors)
	Reject
	Accept

	Retreatism (Drug addicts)
	Reject
	Reject

	Rebellion (left-wing subculture)
	Reject and Replace
	Reject and Replace


Hirschi's social bond theory 
Went around neighborhoods and asked ppl who were the good kids and found that they had 4 things in common.

	Attachment

- Attached to family and community
	Commitment

- Didn’t want to leave the town they were from. 

	Involvement

- Involved in after school programs and stuff. 
	Belief

- Belief structure: so religious, or just believed in something. 


Group relationships and deviance 

Differential Association Theory: Deviance is learned through interaction with others. 

Edwin Sutherland introduced differential association theory to explain the social causes of deviance. Criminal attitudes and skills are learned through interaction with significant others. Significant others give definitions that are favorable or unfavorable to breaking the law. If most are favorable, then it leads to deviance. 

*Associations vary in priority, intensity, frequency and duration of contact with these significant others. 

*Deviant friends are particularly important in illegal drug behaviors. 

The Asch Conformity Paradigm 

Peer pressure where ppl begin to choose the shorter line as the longest line simply because they see others talking and agreeing on that line to be the longest one drawn. 

Sexual Deviance
Sexual identity: Body image, sexual values and ethics, and erotic preferences. 

*Men have more interest in sex and are more linked to aggression 

*Women view sex within the context of a relationship 

S&M Concepts 

Sadist: A person who obtains sexual satisfaction from inflicting pain on another person. 

Masochist: Person who experiences sexual satisfaction from experiencing pain.
sadomasochism: Interaction between a sadist and a masochist. 

*Sexual arousal associated with the inflicting and receipt of pain or humiliation. 

*Males begin enjoying sadomasochism in childhood. 

*Masters and Johnson discovered that sadomasochism fantasies are fairly common but most ppl don't want to experience them. 

Some Kinks

Age play, biting (vampire), breath play (choking while having sex). 

ROLES AND SCRIPTS 

Roles: Master, dominant = top

            Submissive = bottom 

Scripts: role playing, props, costumes

Consensual sex: voluntary, what are the limits?

Safety issues: Safety words, dehydration

Frames: A set of widely understood rules pertaining to a transient but repetitive social situation that indicates which roles should be enacted and which behaviors are proper. 

Situated Identity: Each person participating in an interaction has a situated identity - a conception of who he is in relation to the other ppl involved in the situation. 

Dramaturgy self-presentation

The process individuals use to control the impressions of others social interaction 

-Authentic: Goal is to create an image consistent with the way we view ourselves.

-Ideal: Goal is to establish an image consistent with what we wish we were. 

-Tactical self-presentation: Goal is to establish a public image consistent with what others want or expect us to be. 

Tactical Impression Management 

In tactical self-presentation, a person cares only about the impact of the image they present to others, not about whether that image is consistent with their real or ideal self. 

The pickup artist community 

Women were looking for looks, values, goals, etc... in men. 

Pick up artist subculture (PUA) 

*Ross Jefferies oldest one, been doing it the longest
THEORY BEHIND IT

Uses evolutionary, social psychology and neurolinguistics theories. Purpose of life is to survive and replicate

S-R values = Survival and replication values 

ROLES

Social robot: Socially inapt 

Average frustrated chump: AFC 

The seducer: Picks up and sleeps with a girl that night 

PUA: Idolizes casonova 

Pawn: Friend (girl) who goes to the bar with u 

Wing: wingman 

Target: who are u interested in? 

Obstacle: Cock-block LOL 

Norms/Rules

*3 second rule: Walk up to the girl that interests you within 3 seconds of seeing her. This forces you to engage right away and not second guess yourself. 

*7 hour rule: Don't have sex before at least 7 hours with that person. 

3 STAGE SCRIPT 
1- Attraction: - Demonstration of value (DHV) 

                         - Neg (subtle yet negative statement that puts a target off-guard and makes her question her one value)

                        - Indicators of Interest (IOI) 

2- Comfort

3- Seduce 

Peacocking: Wearing outlandish clothes in the field to advertise your survival abilities to women. Being unaffected by the social pressure that this creates. 
Consistency principle: A woman's tendency to be consistent with the behavior and frame to which she is already accustomed when interacting with you. Ex: If she didn't object to your touch by the time you withdrew it, she likely won't next time. 

Grounding: Giving a target the back-story to your current reality so that she can identify more closely with it. 

*Negging is an indicator of disinterest, pushing you away. 

Collective behavior
Simultaneous behaviors that emerge in large groups of ppl that may be spontaneous and often outside the norms of society.  Collective and conventional behavior may occur in the same setting. For example, a crowd could be a marching band (conventional behavior) or a riot (collective behavior). 

Collective behavior examples

-Riots: A localized group of ppl that explodes into violent actions 

-Panics: Large, localized group that reacts fearfully in response to some perceived threat 

-Mass hysteria: Widespread panic and fear often accompanied by irrational behavior 

-Mass migrations: Movement of a large number of ppl from one geographic area to another over a relatively short period of time. Usually a function of larger social/physical forces like war, natural disaster, etc... 

-Mass suicide: Large number of ppl simultaneously taking their own lives. 
-Rumors: Unsubstantiated info that spreads and is accepted by a large number of ppl. 

-Fashion/fed: Behavior and/or object that becomes popular for a short time. 

Social movements
A number of ppl organized and coordinated to achieve some task often interested in bringing about social change. 

Stages in movement development 
1-Emergence: perception of problem, leadership is established 

2-Coalescence: grows, better organized 

3-Bureaucratization: more formal

4- Decline: goal is achieved, poor leadership, agents of social control 

Examples of social movements are MADD, Peace Movement, Abortion, etc... 

Collective Behavior Theory 

-Contagion theory: Crowd is like a wild animal, ppl in crowds will do things out of the ordinary because crowd dynamic are characterized by anonymity, suggestibility and contagion.

-Deindividuation: Process where existing social conditions lead to changes in how a person sees themselves. A shift from an individual to group mentality. The mentality shifts so ppl do things they normally wouldn't in everyday life. 

-Convergence theory: Collective behavior often results from the convergence of like minded people. 

- Emergent norm theory: Assumes ppl are basically conformists. 

-Deprivation theory: Collective behavior may be a function of deprivation. If crowds feel deprived they use these feelings as the foundation for collective action 

- Mass society theory: Applicable primarily, to the occurrence of social movements in large industrialized societies. Movements form and ppl join to escape marginality. 

The tipping point

The moment of critical mass, the dramatic moment in an epidemic when everything changes at once. Things tip because of the dramatic efforts of a select few. 

3 rules of epidemics 

1. Law of the few: 80/20 principle: a small percentage of ppl do the majority of the work. 

2. Stickiness factor: how to make something memorable. 

3. Power of context: your environment matters 

*Connector: Paul Revere and his midnight ride (April 18 1775 American Revolution) 
*Mavens: Ppl who are active collectors of information, they like to solve problems like profs 

*Salesmen: Skilled persuaders

Stickiness refers to how to make the message successful so that it makes a change 

