`SOC 2109 Lecture Feb 11th 2014

Sociology Social Psychology- How are we Socialized and our Attitudes….

The Concept of Socialization
· Socialization refers to the ways in which individuals attempt to align theory own thoughts, feelings and behavior to fit into society or groups- the process in which individuals incorporate society into their senses of self
· Nature vs nurture debate
· To interact with others, we must learn the social rules. The Norms of society/culture which tell us those behaviors are acceptable and which are unacceptable. 

Agents of Socialization
· Family, Friends, School, Work and Relationships
· Outcomes of socialization include:
-gender role
-linguistic and cognitive competence (learn how to talk to other people. )
-moral development (what is acceptable or not acceptable)
-orientation towards social class 

Adult Socialization
· In adulthood, socialization is concerned with equipping the individual to function effectively in adult roles:
· Role Acquisition
-The major roles we acquire as adults include spouse, parent, work roles, grandparent and retiree.
· Midlife (40-60) involves several role transitions
-Marital (divorce, widowhood)
-Parental (children leave home)
-Caregiver (children and aging parents)
-Work (entry or exit)
[bookmark: _GoBack]
Adult Socialization
· Anticipatory Socialization
-Activities that provide people with knowledge about skills for, and values of a roles they have not assumed.
-Usually works best for future roles that are highly visible.
-Eases role transition if future roles are presented for future
-Entrails goal setting, planning, and preparation for future roles.
· Role Discontinuity
-When values and identities associated with a new role contradict those of earlier roles.
On entering a discontinuous role, we must revise our expectations and aspirations. 
The Life Course
· Scholars have begun to emphasize the life course in the study of the effects of life events and agents of socialization in our lives.
· The life courses is the process of personal change from infancy to late adulthood resulting from personal and societal events
· Major themes in life-course sociology:
-Historical context
-Timing
-Linked lives
-Agency- how to we actually make a choice

	
	Cohort of 1960-1965
	

	Event
	Life Stage
	Implications

	Economic Expansion
	Adulthood
	Increased employment, income. Improved standard of living.

	Terrorist attacks (2001)
	Middle Adulthood
	Increased awareness of family, recorded priorities. Anxiety about health, safety


	War in Iraq
	
	Increased political awareness, unemployment, recession




Post Childhood life stages


	Stage
	Major Challenge 
	Conventional Labels
	Age Range

	1
	Achieving Independence
	Youth, Late adolescence
	16-23

	2
	Balancing Family and work Commitments
	Young Adulthood
	18-40

	3
	Performing adult roles
	Adulthood, Maturity, Middle Age
	35-70

	4
	Coping with loss
	Late maturity, Old age
	60-90





Stage 1 Achieving Independence
· A Transition from lives centered psychologically and economically on parents to lives in which we stand on our own.
· This stage challenges us to disengage from parents and take responsibility for ourselves. 
· Major Transition associated with this stage:
-Leaving the family home
-Finishing school
-Entering the workforce
-Developing a committed relationship
-Getting married
-Becoming financially independent

Stage 2: Balancing Family and work Commitments
· The central challenge of this stage is to establish oneself as a stable worker, parent/spouse and parent
· During this stage:
-Men tend to become increasingly caught up in their careers
-Many women become increasingly committed to their families

Stage 3: Performing adult roles
· In this stage, people try to meet high standards for performance in the adult roles to which they are committed.
· Common sources of stress at this stage:
-The awareness that one is ageing
-Physical illness
-The death of parents or close friends.

Stage 4: Coping with loss
· Central challenge is to cope with series of losses:
-Loss of occupational role through retirement
-Loss of significant relationships through death
-Eventually loss of health, energy and independence


Impact of Social Events on the Person

	Life Stage when Event is Experienced
	Focus of Impact of Event

	Childhood
	Values and attitudes

	Adolescence, young adulthood
	Identities, opportunities

	Adulthood
	Behavior, opportunities

	Later Adulthood
	New life choices, revised identity





Another Lecture

Social Psychology: Sociological Perspectives
Attitudes the Sociology side


The Social-Psychological Study of Attitudes

· A person’s attitudes influence the way in which he or she perceives and responds to the world.
· Sociologist examine social forces and how our position in society affects attitude formation-in turn, how this relates to behavior
· Attitudes are positive or negative evaluations of something our environment.
· Early definitions were from the theater: an attitude as physical posture or body position.
· They guide actions and responses to our environments and help us define our social reality.

SI: Dimensions of Attitudes
· The interactionist perspective views attitudes as continually being constructed based on our interactions with other people
· Values and beliefs refer to strong help, relatively stable sets of attitudes
· The cognitive or “thinking” aspect of an attitude is formally called an opinion
· It is also possible to have no attitude toward an object, when you do not care either way about an object. 

SSP: Social Structure, Attitudes and Behavior
· From a structural point of view, our attitudes reflect our position in society
· Our attitudes vary based on our social status (i.e., race, class, and gender)
· Our attitudes are also affected by agents of socialization

SSP: Attitudes and Agents of Socialization
· Individuals rely of their primary agents of socialization for initial sets of values and beliefs that govern attitude processes
· Family transmit attitudes in at least two ways:
-Families generally produce offspring of similar status in society and status is associated with attitudes
-Second, families may simply socialize or teach their children their values and beliefs.




SSP (Social structural personality): Gender and Behavior
· Behavioral differences between men and women are quite clear: For example Men and women continue to spend different amounts of time with their children
· Women’s time in child care has remained consistent despite the increases in time spent in the paid labor force over the last century
· These findings show that women are adopting men’s role behaviors at a faster pace than the converse. 

SSP: Attitudes Across the Life Course
· Social structure and personality researchers study cohort replacement by comparing attitudes toward social issues based on the birth cohort, or generation which people belong
· Canadians attitudes toward social issues have changed in a number of ways over the years- Same Sex Marriage
· Generations should develop different attitudes based on their different social interactions and experiences over time- Environmentalism 

GP: Social Identity Theory and Attitudes
· According to social identify theory, we categorize people into in-groups and out-groups people we identity with and people we do not identity with
· Groups bonds can impact attitudes toward members of in- and out group members
· The effects of group status can exist above- and beyond interaction processes. 

GP: Linking Social Identity and Attitude Formation	
· In one application of social identity theory and attitudes, Willer (2004) found that government-issued terror warning led to increases in approval ratings for the U.S president
· These findings are attributed to the tendency to view members of our in-group more positively when the group is threatened. 

Social Psychology: Sociological Perspectives
Attitudes the Psychology Side

Reciprocity
· Each member of society is taught the rule of reciprocation, and about the social sanctions and derision applied to those that violate the rule.
· There is a general sense of distaste for those who do not make a effort to give in return and society has developed a number of negative terms to define such a person.
· Moocher, ingrate, freeloader, gold-digger, parasite, leech



Consistency
· Our nearly obsessive desire to be  (and to appear) consistent with what we have already done.
· Consistency is valued and has been associated with personal and intellectual strength
· Inconsistency is undesirable, can lead others to perceive the person as confused, two faced, or mentally ill.
· Consistency can function as an automatic response so that instead of closely considering the issues, facts, or circumstances, we use our consistency tape to respond as we have some previous time. 
· Toy companies manage to make this tactic work for them on an annual basis
· Around Christmas time, advertisements are flooded with images of the “hot new toy.” Children then request this toy
· Parents promise their child that they will receive the “hot new toy” for Christmas. 
· When they go to the store to purchase the item, it is sold out. 
· The parents then purchase others toys so that the child has a wonderful Christmas experience.
· In January, when toy sales a usually slow, parents go to the store to purchase the promised toy and remain consistent with their previous promise to the child. 


Commitment
· Commitment produces the click that actives the whirr of our consistency tapes.
· If a profiteer can gain a commitment (i.e. take a stand, go on record), there follows a natural desire to engage in automatic and ill-considered consistency.
· A telephone solicitor may call and inquire how you are feeling or doing. 
-Once you state that you are well, they will use that response to solicit your aid for those who are not well.
-Since you just stated you were well, you will feel the need to be consistent and help those who are not as well of as you.
· Commitment strategies that start small and build ‘momentum of compliance’ that produce powerful effects 

Social Proof
· One means we use to determine what is correct is to find out what other people think is correct
· The greater number of people who find an idea correct, the more the idea will be correct. 
· Pluralistic ignorance: each person decided that since nobody is concerned, nothing is wrong.
· Similarity: social proof operates most powerfully when we observe people just like us 
Examples: 
· Laugh tracts
· Mob behavior (see it in protests and riots)
· Inaction toward crime or emergency
· Applause

Authority
· We have a deep-seated sense of duty to authority
· Test demonstrate that adults will do extreme things when instructed to do so by an authority figure
           -Titles
          -Uniform
         -Clothes
        -Trappings of status

Likeability

We prefer to say yes to someone we know and like.

Compliance factors:
· Physical attractiveness
· Similarity of opinion, life-style, background, personality traits
· Compliments
· Familiarity and contact
· Cooperation and in shared goals
· Associated with positive things (beauty, what’s hip, food)
· Success
· Smile

Scarcity
· Opportunities seem more valuable to us when they are less available.
1) Things that are difficult to attain are typically more perceived as more valuable so the availability of an item can serve as a shortcut cue to its quality.
2) We respond to the loss of freedoms by wanting the freedom more than before.
· People also tent to be more motivated by the thought of loosing something than the idea of gaining something of equal value.
· We want it even we are in competition for it. 


Summarizing Influencing Principles

Reciprocity: we want to repay, in kind, what another person has provided us.

Consistency and Commitment: desire to be (and to appear) consistent with what we have already done

Social proof: to determine what is correct- find out what other people think is correct

Authority: deep-seated sense of duty to authority

Likeability: we say yes to someone we like

Scarcity: limitation enhances desirability 
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