March 4, 2014
FRE 460 Nutritional Labeling

It is Costly for individuals to get good information by themselves: would need to get a calorimeter and burn the foods to measure the calories 
	- There is a great need for nutritional labeling!

Three general types of nutritional information on foods
· Nutritional labels or fact panels
· Health claims (eg. Lowers cholesterol)
· [bookmark: _GoBack]Nutritional claims ( eg. Fat-free)

Nutrition Information in Canada

Canada enacted nutritional labeling regulations in 2003
Nutrition labeling became mandatory for all pre-packaged foods in Dec 2007

Regulated nutrition labeling streamlines the information
- Previously: information was given on only a few nutrients, not all nutrient claims were regulated and diet-related health claims were not allowed

Effectiveness of Nutritional Labels

Tables can be confusing: the nutritional information may be half the serving size
· eg. Instant noodles may only say 250 calories however, a closer look at serving size shows it is only 250 calories is only for half the serving size
-when you eat all the noodles, you’re actually eating 500 calories

Not everyone uses nutritional labels
· Only ~50% of consumers use them
· Likely to be dieters, young people ( 20-29 years) or educated people
· Problem: self-selection problems
· People who choose to read labels are likely to more health conscious in the first place
· Solved by using the difference in differences method: divide the consumers into people who read labels and people who don’t 
· Then compare effectiveness within the group

Note: Have to be careful not to just take the before and after values for face value
“Dif” study: just looking at before and after is not as satisfying
· Perhaps the Nutritional Labeling and Education Act came about after a nutritional movement of people becoming nutritionally aware
· Thus, perhaps people were going to choose low-fat dressing anyways regardless of the additional acts passed


On average, consumers seem to prefer detailed nutritional labels to labels containing only summary information 
· Although there is a high dispersion of preferences
· Garcia, Loureiro, and Nayga ( 2009) showed that consumers have higher willingness to pay for a box of breakfast cookies with nutritional labels than for a box of breakfast cookies with only a “light” nutritional claim
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