Week 2A: Defining the Field
Tuesday, September, 10,2013.
Media Studies


· In the beginning: Age of Englightenment, linked to communications relinquishing the faith for social order 
· Put their trust in science than rational thought. 
· Debate and discussions of which rulers should be chosen and what laws should be put in faith 
·  KEY Qs
· What ideas are appropriate discuss? 
· Do we want complete freedom of speech? Or do we want limitations to that? 
· How do we ensure everybody has access to the new ideas/forms of knowledge? 
· -DO we want everyone to have access? 

4th Q: Is everybody equal to everyone else? (Or are some meant to be more equal then others) 

- Constitutions: Elections: (Imperfect measures that allows people to protect themselves) 
- CORE OF THESE RELATIONSHIPS: freedom of expression, how media is structured, ownership of media industries, what info should be distributed, what information should the government have about you. 

CORE QUESTION: what kind of society do we want to structure? 
What kind of world do we want to structure for ourselves? 

PRODUCT OF POST 1920s: Radio 
-influence of mass media society 
-unravel the  extent of which human behavior is influenced by these messages 

1960s: QUESTIONS WITH MEDIA RELATIONS 
-phycology and sociology approach: key issue is MASS PERSUASION 
-How do we get across key messages? 

DIFFERENT APPROACHES IN MEDIA 

-Marxist Thought ( Europe) 
- What is the relationship with the media industry and the types that are being displayed 
-What type of cultural interests do we portray? 

KEY Q AMERICAN PERSP: How do we go about communicating more effectively? 
How do we make sure the content we want to get across is communicated effectively? 


American school  Admin School: How can we communicate better? 

Canada throught the 50’s 60s: Key Q emerges from Canada is  How media structure influences cultural content? 

Late 1990s to Current: Dramatic changes in media consumption habits. 
-Netflix, Internet 

Viewing Patterns have Concerns: TALKED ABOUT LATER 

THE RISE OF ENTERTAINMENT 

(News is being dumbed down, and made humorous) 

-Agenda setting: News & Media Systems, do they reflect dynamics of society? 

-Do media systems pick and choose what information they show you? 

-Does media shape the contours of our society? 

-What issues should one think about: differences in the way reporting is presented, 
role with media and setting the agenda 

MEDIA AND GLOBAL ECONOMY: 

Production of Media and manufacture, sales and distribution of programming, flows that these transmitter permit. (FINANCIAL INFORMATION)

Binding/unifying (or fragmentize) 
 
War of the Worlds (Radio) How the community reacted 

-9:11 ( sense of community who bound together during their times of need) 

-Internet allows for us to pick and choose media we want to consume. 

-ONLINE ENVIRONMENT: The Daily Me, condition the Internet to get all the information you want 

-Comes at a cost, what ties us together if we are all reading different stories? 

Canada, multicultural society - how do we keep a notion of Canada together? 

Threat in the Seperation: 

OLD MEDIA VERSUS NEW MEDIA 

Old Media 
-People used to have limited amount of programming and time to watch television shows 
-Limited supply of homogenous content 
- Undifferentiated reception and effect 
- Delivered to passive mass audience 

Emerging Digital Media 

-Basic robots consuming information, media has direct acts on us 
- Multiple and diverse content 
- Multiple and diverse sources 
-Varied and unpredictable reception and effect 
-Delivered and fragmented audience 

Slide 11: Revolves around encoding an decoding (Semeotic School) 
Need to examine factors in how we decode

-ROLE OF CULTURE: Cultural issues and 

-How is it that audience members find and create meanings? 
Semeotic points too 
-study of Science 
-Structures and Systems and organizations of signs 
-study of systems in which they operate 















Week 2B: Communication: Social and Cultural Forms
Friday, September,13,201.3
CMN 1160: Media Studies

- Shannon and weaver model: we are passive and don’t construct our own meanings 

Media Literacy: 

-heart of media studies 
-key idea: becoming better, more educated, more critical of the media messages we receive 
-to be more informative and conscious of the messages we consume on a daily basis
-foundations of  to media lit and media studies: 

1. Who created the message? Why are they sending it? Who owns and profits from the message? 

2. What are the techniques used within that message to retain your attention? 

3. What sorts of lifestyles, values or points of view are represented? 

4. What is left out of the message? ( Car ads, trying to depict a certain image) (they leave out the cons of the product)

5. How is it that different people interpret the message? 

*5 overarching questions to think about* ( reflect on these questions ) become more aware of what we are being  exposed too. 

-Analyzing the social structure in which they are structured and why do we interpret the media messages the way that we do. 
-Media systems + human activity =  course material 

-Public Sphere: fundamental concept: abstract concept meant to reflect a space where culture, media come together. 
- issues of the day: the public opinion is formed and shaped 

Media: takes the pulse of the people, senses what the opinion is 
-media is the watchdog, the media watches the government and tells the people what they need to know about their govement.
-broader normative model: how public opinion is formed within society

 if you don’t have a public sphere you cant have a legitimate democracy.




SEE SLIDE 9 SOCIAL ROLES OF MEDIA 



Preview: 
· Defining Society and Culture: 
Society:
the body of institutions and relationships within which people live, and 
the conditions in which such relationships are formed


-sense of what society is, and then media 
-media helps us make sense of the society in which we live 
-media technology is being a threat, what you view over the internet wrecks Canadian identity 
-media can make us more individualized 
Culture: 
the process of intellectual, spiritual, and aesthetic development, 
the works and practices that arise from this development, and
a particular way of life

semiotic perspective: culture is a system of signifying, system of making signs
culture is seen as the elites, tied to specific pursuits: high opera, ballet 
higher arts
-elite through artistic endeavors knew what was right for the education 
- certain elite that tries to instill a sense of culture over the mass people.

Social Roles of Media: POP CULTURE 

Gangnam Style: learn more about Korean culture
-This song is an example of the social culture that it plays. 
-brings us together through music (globally) 

-Our world exists through popular culture: what you eat, what you wear something that clouds our lives
             -Becomes the shaper of opinions

	Taste of the majority: culture is what is well like by the majority of people

What is the difference between pop culture and mass culture? 

Mass culture: how stuff is produced 
Pop culture: consumption/interpretation 

-Doesn’t make sense to talk about authentic culture because everything is mass produced and has corporate interest. 

Cultural Value: 


- economistic understanding: the financial benefits that come with a product 

-human creativity: authentic human creative element that is at work 

-principals and standards of cultural production (ex: Canadian Content regulation
 certain standards have to be met for television and radio)

No set definition of cultural value: transformation of cultural production to economic commadations. 

Threat to Canadian Culture? Is pop culture a threat to Canadian Culture? 

- Is our culture so diverse that it is a threat? 



TWO  PRINCIPALS: Jurgen Habermas 
1.Public sphere would be universal; anybody can participate in the deliberations that take place. 

2,Equality: some people are more equal then others 

3. The public opinion is a reflection of what is most rational/logic argument that will win at the end of the day. 

-through this mass discussion this is how the ideas are fed to the government

issues that pertain to political relevance (RECENT EXAMPLE:  Does it matter that Justin Trudeau smokes pot?) 

What is the role of media? Shaping the nature of public opinion? Is there one public sphere? 

Social roles of Media- Politics 

- Media informs people of political leaders to allow people to make informed decisions 

-medias role is to give people the info they need to make informed decisions 

(idolized role of the media) 

Two-Step Flow Model
· Developed by Katz and Lazarsfeld (1955)
· ‘Opinion leaders’: people with better access to and understanding of the media
· These people transmit information to the greater population and are seen as key media/information players.

How can someone have an opinion if there not exposed to media messages? 

Media does not have a direct impact, but has the two step flow model: 

People actively seek out to have their views confirmed then challenged

Media and government are in a tango.  (tensions between harper government and the press of Canada) 

Economic Roles: Media is industry

 they want an end profit $$

most of these industries would be called the entertainment industries

IN CANADA MOST CONCENTRATED MEDIA COMPANYS IN THE MARKET. 

Noam Chomsky: Manufacturing Consent: Media wants to protect there commercial viability  (WATCH THE DOC) 

Identity: If we look at the messages that are put out, most of them are about consuming; selling images and identities; across the different platforms; reality is portrayed as the idea of being consumed
-Ultimately: Consumer Culture: I shop therefore I am 
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Harold Innis:
-Concerned with oral communication and literate communication 


Marshal McLuhan 
-both founding fathers of communication studies in Canada 
-establishing the field of comm studies in Canada 
-interested electronic communication 

oral communication and its link to society: we tend to see oral communication as interpersonal communication 
-face to face interaction can lead to building of community or it can go the opposite way 

oral communication: binding together or separating 

Idea of chance: National Anthem: it builds community, a ritual, a verbalized expression of an expressive face that we call Canada, it helps build the imagined community of  Canada 

Oral communication is strictly verbal and hearing
-involves two senses: hearing and speaking  

Literate communication is when we move to the text 
-only involves the eyes: ( a particular way of thinking and argumentation) 

magazine: a clear beginning a clear middle a clear end 

compare a magazine to sitting down your friend with a cup of coffee 

oral communication allows for greater diversity 

literate communication is about your eyes the page in front of you 

UP until 1400s the forms of communication begin to change substantially 
 
Where as oral communication before at a mass level 

1400 communication on a mass scale-printing 

3-sub categories 

1. Broadcasting 
-radio television, one signal sending out to the masses 

2. Point to point (one to one) ex. Telephone

       3.Many to Many 

Important facet about the electronic age: it can disappear quickly because its online 
-The ability to produce high-quality communications 

With the right software you can produce your own quality communications 
Consumers of information also become producers of communications 


Media and Social Form 

Inn – Com Tech and Empires – How do comm technology interest the survival and decline of empires? 
Whats the relationship between com techs and particular civilization?

-Mchluan interested in phychology on a mass level, one of the underlying ideas technology is a extension of our senses 
(e.g book is an extension of the eyes) 

-each of these guys argument is: if you want to understand the history of any society you need to understand the dominate communication technologies use 

BECAUSE THSE DEFINE THE RELATIONS WITHIN THIS SOCIETY 

Bias of communication: What he argues that certain comm-techs are bias towards time and other times of comm-tech are bias towards space.

How well they strike the balance between time space 

First principal: one type of communication tech define society 

Second principal: most important things that happen in any society at any point in time is determined by technology. 







Innis 3 basic Questions 


1.How do specific communication technologies operate?
-paper- has a bias toward time 
look at any culture throughout time we look at technologies biased towards time and space 
Innis: conflict of state + religion 
Political leaders are biased towards space
Religious class use tech biased towards time- want to last longer 
Tech biased towards time lend themselves to be structured in hierarchy structured orders- hold most power 
If you have a society that’s biased towards time: It wont seek too innovate technology:: historically you leave your society to open invasion by stronger conquerors 
For innis speech is a time biased communication technology
2.What assumptions do they take from and contribute to society? 

3.What forms of power do they encourage? 

Innis & Empire 

Mesopotamia;
As well as effects of
Oral tradition on Greek civilization; and
Written tradition on Roman Empire
From Oral to Literate Society 
-with writing we have a wonderful gift for memory: No gift of reminding 
Argument: writing future generations will not be taught particularly well, they wont be taught 
They would appear wise without being so 
Contemporary standards: 
Difference between text and spoken word – challenges the way in which relying on written text and word of mouth: how they influence what happens in societies 
Innis Oral tradition of communication (time biased) 
Written word effects how we think
Literate promotes linear way of thinking 
Time Bias vs Space Bias 
Time Bias 
Durable media difficult to transport
Tradition bound;
Emphasis on customs - rituals -
Moral values;
 Hierarchical social order; 
 Ruled by elite;
 Monopoly of knowledge
Challenged by lighter media

Space Bias
Media easy to transport;
Oriented to expansion and accumulation;
Secular institutions;
Complex forms of political authority;
Creates abstract forms of knowledge;
Challenged by inability to expand and need for ritual 

From Literate to Electronic Society 
How we interact with different communication mediums 
The sense experience of reading a book is different then  the sense of sitting in a theatre 
-Mchluans argument: As individuals we adapt to our environment by use of our senses 
-Different societies we have balances that are created 
[bookmark: _GoBack]Medium  Theory: the dominant communication method of any age that determines that balance of senses that is used
Mchluans view of history 
1450s: up until books the dominant form of communication was oral communication few people could read or write depending on hearing 
-Senses of oral cultures-humanistic balance of senses-no one sense that dominated before the book came along 
Had to rely on vision, hearing, taste touch in equal proportions made us more community bound 
BOOK comes changes all above the above 
Domninant communication becomes vision 
He argues a visual world becomes more unified and homogenous 
Why? Because the book leads to more people reading and writing 
This changes how we think, tyranny of the visual – 1450 dominant form of communication 
Allows us to commodify with culture, with book we draw citification between author and public, didn’t had the distinction before 
Book leads to greater individualism in society: zeroing in on a book detatches you from the environment around you. 
Phones and ipods do that too 
Turning point-rise of electronic-rise of TV 
Dif between TV and book: hearing as well as seeing 
Senses become much more in-line 
Electronical communication brings us together ---- global village: not peaceful, more of a theatre 
Do you think we have more diversity in our communications today? 
Greater number of channels of communication – is it really that different? 
More diversity in terms of numbers, not more terms of diversity in quality 
The medium is the message
Internet- Network of Networks : Mchluans argument: That is what changes our social order, less structured in terms of hierarchy and more structured in terms as network 
Technology that comes along and changes the society 
Printing Press- first thing published at the Gutenberg Printing Press ->Bible 
DEBATE: Is it the content of the Bible that is responsible for all these things? 
Mchluan: what mattered is the book, (what it contained, but the printing press is what mattered) CONTENT IS OF NO IMPORTANCE 
Mchluans basic idea:  the book was a trap: 
We are becoming a global village 






















Week 3B: Communication: Media: History, Culture and Politics 
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Recap talk: Innis key question--- how it was dominant  comm at the time influence the rise and fall  of diff comm 
- Mchluan : the medium is the message, interested in understanding the media of the day 
-don’t waste time looking at the content ** matters how the media is concentrated and how it flows
-Commnunication medium the key driver and agent of societal change: idea being we cant hold back the tide of technology- does something to us 
Tech determinism: If innis and Mchluan are right? Why does technology not have the same impact everywhere?
How come different countries develop different ways, within their media? 

Criticism of Tech determinism: Cultural, political and societal factors that will develop in different ways 
While technology does stuff to us, we do stuff to it—be careful approaching the claims about the radical communication technology. 
Class
Renaissance and the Enlightenment 
Dawn of the Eye: Born Among Clowns
From the Middle Ages to Renaissance
-Standard European view of things 
-McLuhan’s Guttenburg press: up until mid 1400s – society is structured by hierarchy – Absolute power King, Queen, Barons and nobles who own property. 
People begin to read, literacy begins to increase –Guttenburg press, publishing on a mass scale – easier to print a diversity of ideas!
Rulers Society: becomes difficult to control the flows of information, whats being published can be a threat to your authority 
Begin to see some changes: Start to see changes in society – a questioning of the absolute – divine right of kings 
Sciences Arguments made: in order to understand the world around us, we can get a better to understanding the world? Importance of observation 
-Rise again in interest literature: 
Much of Greek Literature and coming out of Roman empire challenged many ideas that church was based upon 
Return of the interest and rights of the individual 
Shift to where people put there faith  in science and reason vs religion 
CHALLENGING THE CHURCH – disruptions in society 
Other impact—ALL official documents in Latin 
Disconnect language of church at time was latin, disconnect between language of chuch and language of people 
-Individuals make their own text and make up there own mind 
CHANGES: threatening to existing power structures: Mid 1500s to mid 1600s period: counter reformation – direct response to the act 
1500s – churches authority is challenged, MARTIN LUTHER translates to Bible from Latin to German --- to all other languages 
Power of Catholic Church is challenged: Governments and the church clamping down and stamp out what’s being published, illegal to print out bibles in language other then latin 
TURN TO POWER STRUCTURE OF 1400s (stable society) 
Spreading of the Tech challenges existing power structures: Governments and churches fights back 
NSA: Jeremy Snowdown (MODERN EXAMPLE)
battle over control of information, in 1643 this doc that gets published AREOPAGTICA 
for the good of society: if anything is going to be published, the publisher must have a license from parliament – Publish and Parish 
-caught publishing without a license, you risk death 
-Gov is arguing we have to control publishers to protect society ( scandalous ideas to get out to the public) 
As a society we want to be learning, we have to read all kinds of books and all kinds of pamphlets – have to exposed to ideas we don’t like as we be exposed to those we do like 
You can’t be knowledgeable without knowing the other side of the argument 
Miltons Arg: Important to understand the bad as we understand the good. 
Market Place of Ideas: lots of ideas flowing throughout ideas – within the public sphere its good to have new perspectives but the common perspective are the ones that are brought to everyone’s attention 
PICTURES ON SLIDE KEY PHILOSOPHERS AT THE TIME 
John Locke: argues for the separation of church and state, very important that they be separated if we want to structure society: Need to put our faith in Science, if we want to understand the world around us 
-Liberty – we all have rights—freedom 
-Private Property: take on some land, develop that land and take care of that piece of land that should become your property
Sets out a form of social contract: engage in certain behaviors in society, for gaging those behaviors society will protect you
“I DON’T AGREE WITH WHAT YOU SAY BUT I WILL FIGHT TO THE END TO DEFEND IT” – Voltaire
Freedom of Speech
One should not be tied to any religion but choose freely: advocate CIVIL LIBERTIES  
Supporter of free markets 
John Jacque- Developes ideas of social contract (bottom left) 
RADICAL IDEA: people should be educated; there is value in having an educated population 
BOTTOM RIGHT: ADAM SMITH 
-Invisible hand of the market : exchanging in market relations, bantering, bartering, selling and buying. 
*2013, Adam Smith thinker of free market – big supporter of market regulations 
-no gov oversight the market would lead to negative consequences 
-raises red flag about 
-
-Bare In mind: agenda of importance of market in structure of society 
idea he advances: different types of labor that exists, we all benefit – 
-Dramatic growth In people voicing their own opinions  -- tension that is playing out 
Get the development of STEAM POWER 

Industrial Revoloution 
Steam Power, -- factories – important to drive economies, lends itself to creation and establishment of factors-devel and growth of cities –RURAL MIGRATION TO URBAN AREA 
-trains become more important communication medias of the day why ? Messages arrive faster over vast distances 
-Think comparatively speaking Journey of three or four months getting to CANADA TO USA 
-Collapse in space and time – KEY FORM OF COMMUNICATION OF ITS TIME TRAIN
TELEGRAPH (internet of the day) instantaneous s they are now 
1.Info is key to providing the info we need to be good citizens 
2. Economic value, becomes something we want to buy and sell --- benefits to info scarcity 
Commodification of information 
Media and Canadian History 
Railways vital communication infrastructure in Canada 
Late 1800s to 1870s Canadian National Policy:  How are we gonna get Can developed? 
Policy Framework gov is going to invest in certain areas: RAILROADS,  
Immigration policies to bring people in: 
Given the SIZE OF CAN, gov had to invest 
Crown Corporations – Canadian companies to small to do it themselves, not big enough, gov needed to involved, couldn’t get the materials needed on their 
MEDIA PLAYED A KEY ROLE IN THE DEV OF CAN 
Argument: rather then Can developing the Media, Canada develop despite the media 
Canada developed in spite of the media – miracle that we have a Canadian identity 
Very little Canadian Content, most came from outside sources 

Evolution of modern Media (SEE SLIDE) 
The Press- Newspaper: Image of Canadas 1st Newspaper 
Halifax Gazette: Interesting because: 
1. carried news from the UK and USA 
2. Where did it get its revenues to operate? The Gov of the day, paying to have info published (NO ADVERTISING) mostly GOV OPERATED
3. Canadian Newspaper: presented by John Bushno? * founding press in Canada wasn’t Canadian based 
4. 
-Dramatic things that lead to growth of Newspapers 
1. Intdustrialization (RISE IN STEAM POWER) increase the volume of newspaper
2.Rise of Urbanization (Cities) concentrations of workers—market to sell ur newspapers too, lots of people moving into cities 
3.Imigration: lots of people coming in to North America, great way for immigrants to learn the language – key for literacy 
1835 PIVITOL MOMENT IN THE PRESS INC CANADA 
(GOV HAD CONTROL UP UNTIL THAT TIME)
Joseph Howe: ran newspaper in Halifax, ran stories accusing the local police and lietenant gov of corruption, our leaders – EVIDENCE WHAT THEY’VE BEEN INVOLVED WITH, 
-Authorities are not impressed he gets charged with sedicious liber – old law that sats you cant publish lies that undermine power structure of society, defends himself 
-THE JUDGE LABLES THE JURY TO FIND HIM GUILTY (find him not guilty) 
-it important that the press be free so we the leaders know what they are doing 
Joseph Howe: finding moment for press freedom
Westward growth period, Canadas expanding westward: rise of a partisan press – different news paper present different political perspectives 
Various newspaper tied to different political parties reflect their views about what is going on at the time. 
Issues to be debated and take sides over at this period of time. 
Coincides with Yellow journalism: rise of the tabloid press: focus on sensationalism 
-Early 1900s, begin to see journalism a BIG BUSINESS 
1930s vs PRESENT: diversity of ideas and attempts to  control info or not 
1930: 160 diff newspapers – owned by 99 diff publishing houses 
Present- 95 daily newspapers in Canada, of those 95, 92 are owned by 14 companies 
ONLY 3 independent newspapers 
Question to think about: What is the diversity we get exposed to? Are we exposed to the same diversity of info in the past? 

what are the implications of this? 
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Exam notes: 
Final exam: 75 questions 

For the exam no subtraction on marks for multiple guess

QUESTION: 4 possible options to choose from 

Exam will cover everything we discussed in class, up until the coming Tuesday. 

1 through 4 ( ALL READINGS) – any videos in class 

-have to book movie at the library 

-strive to strike a balance between textbook and class notes 

-Certain names you should know: Marshal Mchluan and Innis, know the different models : Weavers 

questions of companion questions: exam questions, not as tough as that 

FIRST HALF going to mention important points 
Allowed to bring a cheat sheet: one page hand written notes, have to hand them in with the exam.  

PENCIL ERASER, CHEAT SHEET


Media History, Culture and Politics 

- Tension between desires of authority wanting to control info VS wide flow and dissemination of info 

-Industrial rev- info becoming a commodity 

-Control info – scarcity – more valuable the info can become 
- perceived role of media expansion in the context of Canada: 

-Media tech (railway) key role, media expansion responsible 

_Technological nationalism 

As mass media expanded in Canada 

Born Among the Clowns: idea of where news emerged in : and first got the news carnivals, fairs, parades circuses. Where people got info from 

Tension between entertaining and informing 

War, Volcano exploding, sinking ship 

-Early stages of production of news- desires to form/ desire to entertain tension between : Using new media to portray reality : what’s happening 

-Fabrication of battle scenes STATE: New Jersey (most war image fabrications --- audience wanted to see the violence to the more implications of war. 

-Fabrication of image: Sell an image, sell an idea – truth gets sacrificed

desire for entertaining and performing 

· Dawn of the Eye: Born Among Clowns

· Political/historical roots of mass media in Canada


How moving it was to see images on the screen: The shots were so corny – How could they believe it was new? 

The citizens were naïve because technology was new, sense of awe about the potential. 

A brief History of film

· 1897: first film shot and produced in Canada
· 1913: first Canadian feature film – Evangeline 	
· D.W. Griffith’s Birth of a Nation – first feature length Hollywood film 
· 1920s: Hollywood hey-day – start of the studio system
· Mary Pickford and Mack Sennett, early Canadian Hollywood stars
· Hollywood’s view of Canada: Mounties, bush pilots, frozen wasteland


D.W grifith – birth of a nation first feauture length Hollywood 

1920 established of Hollywood and their studio system- highly vertically integrated ( owns everything from top to bottom_ 

Marry Pickford and Max Senet – 2 Canadian stars 

1930s/1940s half of all movies are owned by American companies 
Hollywood was believed as an extension of American market bored doesn’t matter. 

Canada trade mechanism: get growing 

Hollywood can escape all restrictions with trade --- they can distribute all movies hastle free with if they were too: 

Create a movie about trade 

Use advertisements

1950s things change – in north American Cold War: 

In US not fearful communist: Hollywood all communist 

McCarth Witch Hunt: House UnAmerican Activities Commission

- Are you a communist?  ( refused to answer you would have to go to jail) 

Which hunt leads too large number of people in the industry being black listed, lively hood taken away from them. 

Which hunt exposes the prestige that has been done to Hollywood 

1999 at Academy Awards: El Kazhans been given an award, but did not receive an ovation from the audience 

Block booking: If you’re the owner of a cinema, you cant rent 1 or 2 movies you want to show but you have to rent the movies IN BULK. HAVE TO BUY IN BULK 

1949: Parallel Studios get brought to court, refused of restricting page. 

Paramount gets brought to court 

Key thing of breakup – break up of new studios, allowed for independent movie production 

Evolution of film: ADVENT OF TELEVISON 

1920s: Televisions and relationship with cinema: household appliance, after the end of world war 2 begin to see a shift in migration patterns 

-people are moving out of  city centres in to the suburbs 

1946: the peak of cinema ticket sales: averaging 90 million tickets sold a week to go to the cinema

1953 dropped to 45 million --- ( industry struggling – product that is doing well) 

begin to see the rise in special effects – experimentations with smell vision – different smells throughout the cinema 

Shift in Content ---- Epic of the movies – Ben Hurr the Epic of the Movies – begin to see target at the youth market 

Film begins to tackle important social issues: Devision of labour between film and television 

Changing social norms are dealt with in film – CINEMA RISQUE

Television very simple and safe: Television got turned 

COLOUR FILM ARRISES 
All in the family: 

The Jeffersons: 

Canadian Movies Today 

· Less than 5% of all screen time at  Canadian cinemas
· More than 40% of revenue earned from pay TV
	1999, Feature Film Advisory Committee says:
· CBC should budget more for films
· CRTC should ensure private broadcasters screen Canadian movies in prime time
· Ottawa to budget more for films (federal gov provide more money to help the production of films) 

KEY TENSION in terms of the issue: Canadian Films are good, why don’t we want to watch them? 

Arguments that gets advanced: a little less about trying to consume Canadian film but a little less about films that tell a good story … ?


At the moment Candian films are ranked by a point system: If it gets enough points its Canadian example: 
-Canadian Actor 5 pts 
-Song that’s Canadian 5 pts 

Brief History of Radio

· Outgrowth of radio telegraphy: one of our first broadcasting technologies
What did we use like radio before radio? The Telephone – a party line, you pick up the receiver and you listen 
-Radio was the technology of the time: lots of story about whiz kids and all the hope radio can bring 

1920 radio takes off – compared to cellphones 

1922/ 23, lots of Canadians have and listening to radio coming from America
CBS AND NBC 
Government worries about Canadian identity and what it means to our country 




· Marconi and Fessenden
· Dec. 1901 – ‘S’ from UK to Newfoundland
· 1906 – Xmas eve 1906 music broadcast to ships
· 1919: first broadcast licence issued in Canada (WXA Montreal)
· 1920s – dramatic growth in radio
· 1932 – CBC Radio established
· 1930s/1940s – Golden Age of radio

4 key themes that are discussed 
1. contacting life on mars ( THE STARTS) 
-early 1900s: talking about promise of radio and potential it holds from life on mars 
-worried about attracting superior intelligence: Isnt all just SCI FIC – David Todd – lobbiest, important of connecting with mamrs 

1919 to 1924- he’s lobbying 

Use of radio to see if mars is trying to contact us-need to ride all radio frequency transmissions 


2. What does radio mean for society? 

Continue to rely on radio frequency to see if there is life out there

Analyze waves of data to see if there is life on space 

3. How is it going to change Canada and the US?  



Promise of Radio 

· Radio will lead to greater educational benefits
· Radio will lead to greater political transparency and better democracy
· Radio will lead to better diffusion of religion

Have you heard this before?

The Internet 

Radio is going to CHANGE SOCIETY- technology will come along and do something for us

You don’t need to be literate to get news from the Radio 

Radio in Canada 

Summer 1927: July 1st, DIamond Jubille Celebration 

Entire country connected by radio – coast to coast 

CLIP OF CBC ARCHIVES: the same broadcast 

http://www.cbc.ca/archives/categories/society/celebrations/celebrations-general/diamond-jubilee-broadcast-links-canadians.html

Canadians have never been united as they are on July 1, 1927 -- Canada's Diamond Jubilee. Telegraph and telephone companies and 23 radio stations have forged a nationwide link to broadcast speeches, songs, poems and the peals of the carillon bells live from Ottawa. In this clip, taken from the earliest program in the CBC archives, the chairman of the Diamond Jubilee committee addresses the crowd on Parliament Hill and listeners across the Dominion.

"Never before has there been such an attempt at globe-circling broadcasting as that which is being participated in today and tonight," says the chairman, Senator George P. Graham. The bilingual broadcast, hosted by Andy Ryan and Jacques Cartier, consists of three programs in the morning, afternoon and evening of Dominion Day.

People are united by a mass media: cultural identity: nationhood , the process of being able to communicate well . 

Example Roosevelt 9302s 40s launched radio address with American Nation Fireside chats, 

Asks for water and receives telegraphs back connecting – a sense of intimacy 

Use of this medium for propaganda, drive an interest in Nazi Use

Edward Mural : bring the war into their living rooms 

Soundcloud of a broadcast when London is being bombed – sense of 

Innis and McLuhan – SPACE IS BEIING CALLAPSED – you can hear everything that is happening in your living rooms 

Radio in Canada Today – SEE SLIDE – not going to test on it ( slide #: 10) 

1930 and 40s – prime time of radio 

Rise of Television- in 30s and 40s 

1928 – Felix the Cat first image broadcast by Radio 

Brief History of Television 

Television is US and  CAN – rapidly expanding public sector – thriving a private broadcasting system vs a struggling public one 

-CBC was the regulator and broadcaster creating concerns: Canadians are asking for a lot more content then they can get 
- Canadians still turning to US broadcasting 

Fowler Commission:  Canadian Identity Implications and the Canadian Identity on Education – Calls for the demand of Canadian content—Percentage has to be Canadian 

Placing restrictions in foreign ownership – how much do we open up the industry sector to foreign development 

ISSUES ARE NOT NEW: continue to generate ourselves 


1939: TV demonstrated at NY World’s Fair & at Canadian National Exhibition
1947: 1st permanent TV network (NBC)
1952: TV arrives in Canada (CBC TV and CBFT in Mt; CBLY in T.O)
1958a: Fowler Commission 
1958b: CBC from Victoria to Halifax 
1958c: CTV - first private broadcaster in Cda
1966: Colour TV arrives in Canada
1997: Web TV
2001: First wave of digital specialty channels is launched in Canada
2005: Canadian channels begin

Mass Media Shake-Up 

· Evening Telecasts – afternoon newspapers dropped
· Magazines – loss of advertisers
· Hollywood – demassification: taking away core audiences and changing the form: film industry depends on after markets


After markets: selling products after the program was shown o
Radio program shift in program – begin to see more established program using pre recorded music 

Radio is changing to adhere to different genres – change in structure something that comes about 

· Radio – demassification

TV has impact on Hollywood and radio and newspapers 
INDUSTRY SHAKE UP: Why advert with radio when we can with TV

TV takes away audiences from newspapers and radio and theatres 

Newspaper begins to change, why advert in a magazine when you can in holly wood

Week 4B: Communication: Theoretical Perspectives on Media Content 
Friday, September,27th,2013
CMN 1160: Media Studies
RECAP

Cheat sheet: 1 page single sided – 8 and a half by  11 

Final:  2 pages 

Recap:  spoke about competition between television and film 

Film became a medium for the rich: dealing with socially contentious issues 

TV was safe 

All in the Family 0---- everything changed important social issues 

Constant reoccurring them for Canada--- People being exposed to US content 

ALWAYS US RADIO – What does this do to Canadian identity? 

Limited amount for Canadian view filming 

TELEVISION: dichotomy in TV – between  the in English Canada and Francophone Canada 

Key diff Quebec and rest of Canada: (world of TV) set up their own celebrity system: did not exist 

BIG CONCERNS WITH REGARDS TO  IDENTITY IN TELEVISION 

Part of the debate: Key issue- What is the role of the government and the regulator? As some people have suggested, let the private sector decide 

How do we proceed? Netflix is adding further complexity to the issue, Torenting issue 

Lots of cinematic programing and less Canadian Origin 
Notion of representation: HOW do we represent Canadian identity on the screen? 

Rhetoric: how stuff is said or conveyed 

Harm: How stuff is interpreted 

1.What is the nature of the culture? In which the media message is produce 
2.What is the nature of the context?
3.Was it produced foremost in a public or private broadcast system?
4. What effects does the image media have on cultural practices 
5. Whats nature of meaning and representations that come out? What being represented and why? 
5. Key Q: How are these medium messages related to the structure of society, what d they tell us abou the structure and functioning of society? 

Preview 


· Representation and Signification
· Saussure
· Peirce
· Barthes


Studying Content 

Structuralism 
· discovering the underlying patterns that shape texts and genres
Semiotics
· the science of signs
Post-structuralism
· Meaning comes from the decoder


-Concerned with nature of signs, --- How do we get meaning? Creating and interpretation of meaning?

What the author conveys in a certain way is the meaning – We decode the message that intended to be conveyed – 

BROAD QUESTIONS THAT DEFINE THE FIELD:

Issues of meaning – What does stuff mean and why? 




Structuralism 
· we do not speak language, but rather, “language speaks us.”
· tendency to treat individual texts as discrete, closed-off entities and focus exclusively on internal structures. 
· Propp’s folklore studies - All traditional stories follow the same basic narrative structure and lexical elements (i.e., narrative logic).

We don’t speak a language, a language speaks us 

What does that mean? 

Language shapes or conditions everything we think, we are conditioned by language. 

Structuralism thought: If we look at Renaissance: rise of prestige, given to authors, 
Started to be concerned with things like plagiarism 

EXAMPLE: High school English – What is the authors intention? Looking at the intentionality of the author? 

Structuralism – an author cannot be original, they have a certain language to draw from – 

Language serves as a constraint in our ability to express ideas 

Look at the image: SLIDE - it is not a representation, but language constructs our reality 

Important for us to look at words and phrases within text --- We shouldn’t concern ourselves with the words – look at the underlying structures 

Example : TOM CRUISE MOVIES – all plots of Tom Cruise moies 



Semiotics 
· the study of the social production of meaning from signs – i.e., analyze language as system of signs
· Central focus: relationship between signs and their meaning
· How do verbal & non-verbal signs function? How is meaning generated and conveyed?

What meaning can be derived and why from different types of signs? WORDS, IMAGES, SOUNDS, GESTURES OBJECTS 

Human side – how is it that we can interpret signs and disseminate them? 

Semeotics: Whats represented- represented how and in what way? 


Ferdinand De Saussure (1857-1913)
 - established the field of Semiotics 
- interested in culture: if you want to understand culture, culture is very much like language 

By understanding aspects of language we can understand other aspects of culture 

-No sign has an inherent meaning 

-Psychological process taking place/ going on 

-In different cultures, signs, have different meanings 

SIGNS ARE ARBITRARY – meaning from traditions 

COME IN WERE OPEN SIGN --- SLIDE 7 

Why does it meaning that they are open? How do we derive meaning from it ? 

EX: Hang same sign in a different culture, -- Russian culture someone who doesn’t read English --HAVE NO MEANING

The word Tree:  Why do we call it a tree? 

Why do all of these things and signs have particular meaning to us? 


Saussure’s Model of a Sign

One hand senses get exposed: SENSES: hear, touch, smell – decode something from your senses 

That process of the senses picking up something and tying it to a mental image is signification – What we pick up through our senses is a signifier and the mental image or concept is signified 

Process of signification: 

If you look at different languages : agreeing on what signifiers are – 


If we agree on what they are we can understand eachother signifier 

LANGUAGE & CONTENT CLAIM : when we think about language, really a system of differences 
- In order to have meaning, something has to be different from everybody else 

language is what constructs and constrains are thoughts – 

English only speakers – speak only different 

Depending on the different language you speak – you think completely different 

WE ARE PRODUCTS OF OUR LANGUAGE – which is constantly has a meaning in terms of our thoughts and psychological process 

What is significant ( a sign we see)? And what is signified ( what do you think about when you see it)? 

EXERCISE

Cross – Catholicism 

Heart – Valentines day 

Fist – Empowerment 

Cross- Dangerous/ Hazardous 

Hollacaust 

Nike – Just do It 

-- Relationship between what a sign is and what it stands for is really arbitrary --- they take on meaning – as a society, we can come to agreement about what this stuff means 

Charles S Peirce (1839-1914) – Founding father of semeotics – 

Interested in Signs – Building relationships sign and culture 

P.O.V: how we think and interpret things is based entirely on signs, our interpretation is  the work of signs 

To understand why and how humans do things we do, we have to understand signs and their told on society 

Peirce – People make up there own meanings 

Not all signs are equal 

Icons: closely related to, and resembles what is being represented
Have a sign closely represents the thing being represented – ICON 


Index: related to what is being represented, but not directly
-when you see a mounties hat you think of the RCMP 
SMOKE – you think fire

Symbol: No direct link to what is being represented; purely connotative

Flag – associate it with Canada 

Beaver – Poutine – Identity of Canada 

Argues: meaning of any signs, is always another sign, you cant get away from signs 

Ex: Everything we think and say is a sign,  -- I – in the English language is a sign  -- 

We cannot escape from signs : We need to be aware of that distinction --- representation of Canada 

Roland Barthes (1915-1980) - Semiotics as a form of cultural criticism 

Why is it common knowledge? What are things we accept? 

FUCK – Why do we associate with obscenity? 

Need to understand processes of how symbols and signs have come to take on particular meaning our culture 

Source of all myths in society – Need to understand how things come about 

Large part of his career – trying to develop and scientific method – for critical cultural analysis – deconstructing signs 

Importance of myths  == importance of trying to understand what a sign denotes and what it connotes ( CONNOTATION) 

STEPHEN HARPER PIC – Takes on other meanings – RIGHT SIDE OF THE POLITICAL SPECTRUM OR LEFT SIDE – takes on different meanings 

Understand myth understand how society functions 
AMY WHINEHOUSE

Denotation level: A photograph of a popular singer 

Connotation Level: Association with glamour, sexuality, beauty or depression or drug abuse and untimely death 

Myth: The dream factory can produce glamour, but can also crush it 
-- Used In understanding the stories that are told 


Week 5A: Communication: Theoretical Perspectives on Media Content 
Friday, October,1st,2013
CMN 1160: Media Studies
Media representation

-Semiotics understandings 

-Wrapped up : Bollan Barthe – no such thing as foul language, just a sound – the importance we placed upon myth – distinction of what an image is – and the meanings we derive from it 

Barthe – Understanding to process – how does it go from denotation to connotation? 
THE PROCESS – that constitutes myths in society 

In order to understand our societies: we need to understand the myth: The meanings that are trying to be portrayed to us 

CAN YOU SPOT THE DIFFERENCE? – Image of freedom fighter – fighting for the liberation of Afghanistan – it is the same image 

RIGHT – connote freedom fighter 

LEFT – terrorist – what has shifted our thinking? Which this meaning has changed and why it has changed ** BARTHE** importance of connotation and denotation 

Structuralism and semiotics – some how meaning is fixed, structuralism and semiotics are dominant ways of analyzing media content 

Mid to late 1960s –Post Structuralism 

Communication and Social Theory 



Studying Content 

-Meaning comes from the decoder 

- We decode the sounds texts that we read – ALL DIFFERENTLY NO FIXED MEANING 

-Meaning is never fixed – changes from reader to reader 

-There is no single ‘true’ meaning to a text – Auteur theory is only one window on the reality of the text 


Representation and Signification 


-Intderminancy of representation 

-Intertextuality: connects everything in relation 

-Polysemy: 

The Real Slim Shady – (EX)

 - Beginning its like Playboy 

-Talking about MTV 

-Fake talkshow: elvis talking in 

-ALL OF THOSE THINGS ARE EXAMPLES OF INTERTEXTUALITY – 

trying to tell a story by referencing difference art forms 

What are the implications of those connections? 

Presumably it make sense: If you didn’t have those elements of  intertextuality you wouldn’t: Get it in the same way 

Ask ourselves:  If we focus on content,  this can create problems as well ‘vacuum’ 

UNDERSTAND BROADER CONTEXTS –understanding the process of which those messages are constructed and how they are interpreted 

Approach called critical political economy – ideas is we cant understand economy from the – of politics
Innis and Mchluan – Political economist – 

If we look at how media systems operate – we will understand KEY MESSAGE: Media is the watchdog over government and provide the idea that they inform the public 

Media does not serve public – it serves its owner – 

Its not messages or meanings, its us who are sold – we are the commodity

What is the mass media dependent on? 

-ADVERTISERS 

BIG EVENT SUPERBOWL: delivers audience to advertisers – MEETING THE NEED OF ADVERTISERS 

Noam Choamksy Manufacturing Consent: 5 filters 

1.ownership structures of media 

2.most media is a commercial endeavor 

3. Where they go to get their information – predominantly they go to business sources and government sources 

4. Recognized media industries want to be profitable – to their shareholders 

5. The market can deliver what the public wants (MINIMIZE GOVERNMENT INVOLVEMENT) 

Reflects how media industry is a structure – THOSE THINGS INFLUENCE THE MESSAGE WE RECEIVE 

Raises question about the independence

KEY PEOPLE IN TRYING TO BRIDGE THIS GAP: 

British Scholar by the name of Stuart Hall: Encoding/Decoding Model 

What he argues CONTENT SOCIETY AND STRUCTURES: 
· Those in power are always trying to established a fixed meaning 
· Want us to interpret those meanings as they see fit 
· Trying to encode messages in a specific way 
· As audience members we aren’t passive: we make meaning from everything around us 
· Desire to convey a meaning/ interpret independently 

Hall argues importance of trying to understand representations 

How messages are encoded: your existing knowledge and technology using :All influence meanings we derive from it 

GOES BACK TO THE PIPE – Why do we acknowledge that it is? 

We need to understand process of information affect how interpret 

Framed in a particular manner: Information trickled out: camera angles portrayed as though there were far more people there 

Ultimately we need  to be aware of this process 

Three Interpretive Positions 

Dominant ( or hegememonic’) reading 

Negotiated reading 

Oppositional ( or ‘counter-hemogemonic’)  reader 

Francaphone picture: What are they trying to convey? 

Oppositional reading: English classes are so packed – we see it as they don’t care about English students 

What is the message that is trying to be conveyed? What reading am I trying to give to it? (individually)

Encoding and Decoding: SEE SLIDE for diagram

When we go out trying to take out meaning 

You don’t often hear professors cursing in a lecture: How one conveys an idea 

: Do we have free will? The aspect of self conciousnesss – we are not completely independent of the structures around us. 

Free will and agency ---------------------------------------------- Structure 

Structure and Agency

Are we a product of language that we speak? Or do we have free will? 

Structure: 

Institutions, such as relgion, the state and the economy, and factors such as sex, gender, age, class, nationality, ethnicity, etc., which influence the opportunities that individuals  have. 

Agency: 

The capacity of individuals to act independently and make free choices. 

The Issue: 

Are we free to choose how to think, believe, act and behave, or do structural forces dominate us? 


Theories of the Media – Society Relations 

Libertarian Theory: Media should represent every individuals right to freedom of expression, no restrictions 

-Media should be completely in the hands of private citizens 

CRITICISMS: Inaprop content, media serves its own interests, media would not serve the public

Dominant media theory in Canada: Social Responsibility 

Media has a particular role and responsibility: to inform the public in a far and unbiased manner 

If It lives up to this debate for media should inform … 

The Mass Society Thesis: 

Idea is serving a public function: Media may have an underlying role: 

NO GUARANTEE OF POSITIVITY: 

Dummy down of the news, online information legitimacy may be questionable 

Growing shift towards commercialization: I shop, therefore I am. 

Political Economy: Marxist thoughts 

What media does ultimately – supports the dominant interest in society – seeks that it does not too. 

Maintain inequality in society: also does so economically, but how things are sent out.. 

Achieves this by having normalize representations: having us not question, why things are presented the way they are. 

CONTENT – SOCIAL THEORY – 

Analyzing Content 

Discourse Analysis:

-- Examines language and the perspective or ‘position’ it gives us in the social world 


Content Analysis 

-Examines the characteristics of media content, especially quantitative aspects 

Genre/ Media forms 

-looking how often to certain metaphor phrases appear. 
How does a new story diff then a soap opera? How are the messages different? 

OBSESSION: do not sufficiently understand it and we don’t step back and ask questions 

We see them as natural advertisements: 

Advertisements sells values and normalcy: we need to thinking about what is being promoted? Are they the things we want?

Economic Implications:   Tailoring to particular audiences – 

Being concerned or interested: what we want in needs 

IPhone: false sense of uniqueness (all your own apps) still an Iphone 


Rationale for analyzing content

-Allows us to see what is hidden in texts 

-Gives us an understanding of the polysemy communication 

-Reveals just how much of a culture we take for granted as natural and necessary 

-Unifies the study of communication, and makes legitimate the study of things like pop-culture 

TEQUILA: Why do we not take a moment, to analyze and ask: what is it trying to sell me? 

Why don’t we stop to realize whats going on in an what is actually saying 

- critique often made, differences of interpretations, whos interpretation is authoritative? – semiotics that’s your interpretation – that’s all its – nothing more than that 

Advertisings Image of Women 

Objectification – equating women with objects 

-Irrelevant sexualization 

-Infantcization – women as sily, childish, vulnerable, vapid

Domestication- women as homebodies, slaves to husbands and children 
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