CMN 2173 January 14th

· Economic theory is moral theory
· Pg. 6 Adam Smith
· “a vague belief in the market is an institution where confliction interests are given an impartial mediation”
· all symbolic processes are symbols of power
· we are subjected to advertising
· there is an operation of power in advertising
· who has control over what gets advertised and how?
· Exposed to a field of meaning
· The individual mind is almost powerful
· Becoming very successful consumers
· Goods and social communication
· Pg. 6-7 Mary Douglas and Baron Isherwood
· “…instead of supposing that goods are primarily needed for subsistence (materialism) plus competitive display (envy), let us assume that the are needed for making visible and stable the categories of culture”
· “it is standard ethnographic practice to assume that all material possessions carry social meanings and to concentrate a main part of cultural analysis upon their use as communicators”
· “rituals serve to contain the drift of meaning”
· “goods act as meaningful markers of social categories”
· consumption as a ritual process in a competitive world over the shape of society
· communities are arguments of the future
· consumption of goods is a statement of the world’
· not all choices are like this 
· economic theory criticized of tending to treat the consumer as a rational sovereign consumer
· we are rational in our instrumentality
· we are supremely irrational in day to day behavior
· men think rationally, women are emotional
· economic theory
· consumer sovereignty = a problem
· we are not sovereign 
· J.K. Gailbraith
· Economist
· The economy manipulates our behavior in the marketplace
· We are overlooking
· Propaganda on behalf of consumption
· Economic theory must account for persuasion
· $3 billion spent on advertising annually
· labeling of public buildings
· more people in PR than in journalism
· pg. 7
· drifting meanings, argument over the future shape of society
· social processes are deeply embedded in us, make statements
· pg. 8
· corporate symbols
· access to goods stabilize 
· “the contextualization of goods within a symbolic/material field sought to stabilize the existing organization of social power”
· pg. 9 symbolic processes
· “symbolic processes are always played out in contexts of power”
· “Modern society has collapsed the separate spheres of traditional economies into the one spheres of traditional economies into the one sphere of general consumption”
· Mary Douglas and Baron Isherwood
· “there is little difference between the two contexts and that the modern market works pragmatically in fact to produce separable spheres of activity”
· goods act as symbols and meanings
· struggle over shape of society
· over simplification of things
· where do goods get meanings?
· Makes advertising create these meanings
· Advertisings intention is to influence, if it wasn’t influencing it would be pointless
· The way we understand ads is through mass media, meaning sytem
· The structure requirements are there
· Physical structure and symbolic structure
· Choice and freedom of society
· Very few behaviors do not incorporate the market
· Behavior is influenced and contained 
· [bookmark: _GoBack]Culture is a system where choices are already made 
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