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· Consumption sends messages
· Pg. 12
· Jean Baudrillard – Monopoly of the Code
· “monopoly capitalism has shifted the locus of control away from production into consumption, with control over demand and socialization by the code (in which advertising plays a leading role)
· all reality becomes simulation – all meaning is dead
· “Control over demand and symbolism, rather than contradictions in production, becomes the vital focus of advanced capitalism.  This is achieved through control of the symbolic code such that commodities can be given any meaning by the manipulation of their relationship to other signs”
· “Individuals lose autonomous control and surrender to the code: the system no longer needs universal production, it requires only that everyone play the game”
· something in history that seeks to control the meanings and symbols
· code is monopolized in history 
· Frederich Nietsche 
· Says god is dead
· Hyper-real affects judgment
· Circular nature of symbols and meaning
· The real hasn’t died yet 
· Commodities can be given any meaning
· The more needs are brought into the realm of sign consumption we lose autonomous control and surrender to the code
· Even with our individual choices we can recognize mass patterns of consumption behavior
· Mass society is a challenge to the individual
· System takes our desire to be individuals to participate in consumption
· Pg. 13
· Relative consumption
· Level of happiness keeps getting lower 
· Pg. 14
· “Traditional economic theory stresses the rational consumer and the sovereign identity”
· pg. 15
· conformity vs. eccentricity
· mass production contribute to conformity
· consumer free choice
· “Mass production caters to conformity rather than eccentricity and the prime function of advertising here is to secure agreement among the mob as to the nature and quantity of the limited number of things that are to be mass produced.  Consumer free choice is free choice among those products that can be mass produced in this way”
· pg. 16
· dominant consumptive lifestyle 
· “the profession from even considering the influences that mold the dominant lifestyle and push us all toward accepting and adopting it”
· the elite break free from the mass style
· pg. 17
· positional goods tend to change
· “Societies based on status ranking are continually producing new groups of socially scarce positional goods”
· commoditization of behavior
· “an excessive proportion of individual activities are channeled through the market so that the commercialized sector of our lives is unduly large”
· the vast majority of what we do is through the market
· the mode of production is toxic 
· market place is full of lies
· the lie used to be in the words, now it’s in the images
· government regulates these lies
· can lie in the images but government cannot regulate these images
· ambiguity in consumption
· uncertainty
· ambiguity is a definitive characteristic of the Zietgiest, defines the culture moment of now
· “Ambiguity in consumption does not lead to dissatisfaction alone, but produces feelings of both satisfaction and dissatisfaction simultaneously”
· the meanings of the images are unclear/ambiguous
· broadens the audience and meanings
· post-Modern condition
· pg 22
· “the shift from explicit statements of value to implicit values and lifestyle images; and a decline in textual material with a correlative increase in visualized images of well-being’
· [bookmark: _GoBack]explicit statements with words, ambiguous statements with images
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