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1. Which of the following statements is incorrect?
a) Traditional economic theory stresses the irrational consumer sovereignty.
b) Satisfaction is relative to social ranking.
c) Capitalist production tends to homogenize experience.
d) Plutocracy and mob rule are twin features of the capitalist marketplace.

2. Mass Production caters to __________.
a) eccentricity
b) conformity
c) free choice
d) non-material sources of happiness

3. According to the text, societies based on status ranking ___________.
a) produce only non-durable goods
b) produce socially scarce positional goods
c) fulfill consumers’ yearning for novelty
d) produce goods that are socially meaningless

4. According to the text, which of the following statement is incorrect?
a) advertisements lie to us
b) advertising generates false expectations
c) advertising promotes ambiguity among consumers
d) consumers suffer from confusion as to the nature of their needs

5. The exchange of things in many cultures was literally an exchange of __________.
a) objects
b) mechanistic tools
c) material forms
d) persons

6. Marx claimed that objectified (embedded) in the economy ___________.
a) is information about the relations of consumption
b) are the social relations of production
c) is an ‘organic unity’ between people and things
d) are the social relations of consumption

7. Marx claimed _____________.
a) there is nothing mysterious about a commodity and its usefulness today
b) there is something mysterious about a commodity and it’s use value today
c) there is nothing mysterious about a commodity and it’s exchange value today
d) there was something mysterious about a commodity and it’s usefulness in feudal societies

8. To make a fetish of something means ____________.
a) to recognize the power that it brings to the owner
b) to recognize the power that it brings through consumption
c) to invest it with power it does not have
d) to mediate human needs through objects

· pg 27
· “Marx never confronted the issues regarding symbolism, consumption and advertising that are a concern to us here”
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