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Toyota Motor Sales, USA, Inc. is the US sales and marketing arm of Toyota Motor Corporation. Toyota designs, manufactures, and sells passenger cars, commercial vehicles, and related parts and accessories in 49 states of the USA. It is the world’s largest automobile manufacturer. The alternative energy vehicle market is poised for significant growth in the United States. Additionally, the “green” movement continues to grow exponentially in response to the urgency to save the planet. These changes in the external environment represent a great opportunity for Toyota to be successful in the growing trend for the low emission car industry. Other than the obvious effects of oil, such the global climate change due in part to emissions from transportation, there is increasing awareness of other reasons for buyers to pay more attention to fuel economy. In fact, the rising and volatile gasoline prices over the past few years have made consumers consider different alternatives for the traditional gasoline powered car. Also, increased national dependence on imported oil, highlighted by another war in a key oil-producing region, has brought light on the economic and social effect that ‘‘oil independence’’ would have in the US. Toyota has a vision of a world in which we as individuals can increase our human potential by limiting deleterious health impacts, global ecological threats, and dangerous and atrocious political and economic pacts.
The Problem
While Toyota continues to lead the alternative energy vehicle market, it is not the only carmaker that has taken steps towards producing eco-friendly vehicles. In the past years, Toyota has dominated the hybrid car market with the Prius, but most competitors have now came up with finally comparable offerings in the hybrid, PHV (plug-in hybrid vehicle), and ZEV (zero emission vehicle) market. Toyota’s current and future offerings in this lucrative market are facing true, newfound competition from other major manufacturers for the very first time. To address this, Toyota is currently contemplating a significant addition to its alternative energy offerings for the US market. To differentiate themselves from other manufacturers, it is proposing a review to consider the outcome of introducing a vehicle powered by hydrogen. To ensure the feasibility of such a substantial endeavor, it is imperative that this project not only retain the currently loyal customer base, but should further allow Toyota to optimize its leadership in the alternative energy vehicle market nationwide with the addition of customers new to the Toyota family. Changing from non-renewable fuels to hydrogen appears to be the best long-term solution to the social (health related costs and benefits) and environmental (climate and ecological costs and benefits) problems facing most of the world’s nations. Vehicles powered by hydrogen are seen by many analysts as more urgent and the only viable alternative for the future of transportation. While Hydrogen cars offer significant potential for environmental benefits, they also present a radical departure from conventional vehicles in terms of efficiency, utility, flexibility, and the refueling experience. Several obstacles must be overcome if hydrogen is to become a major energy resource. Hydrogen is currently more expensive than traditional energy sources, so the production efficiency (the amount of energy used to produce hydrogen) must improve and an infrastructure to efficiently transport and distribute hydrogen must be developed.
Research Objective

The study will ultimately determine whether Toyota should introduce a Hydrogen vehicle as the latest addition to Toyota’s leading alternative energy portfolio. The study will examine if the educated, environmentally aware younger American will be receptive to such an offering. Based on the conclusion, the study will furnish an outlook for the next steps with the Hydrogen vehicle project.
Research Questions
The study will seek to answer the following question:
Who is the target market for hydrogen vehicles? In other words, who are the potential buyers of hydrogen cars? 


Hypothesis

H1) Respondent’s interest in alternative fuels is positively correlated with purchase intention
H2) An individual’s level of consciousness about the environmental problems is positively correlated with his/her purchase intention of hydrogen cars
H3) People who have taken steps to help the environment in the past are more likely to buy hydrogen cars
H4) Advanced degree holders (Bachelor’s degree or higher) will have a higher purchase intention for new technologies and innovations, therefore for hydrogen cars.
H5) Awareness of the economic problems associated with the United States’ dependence on foreign oil is positively correlated with alternative fuel vehicle purchase intention.
H6) The level of risk aversion of an individual is negatively correlated with his purchase intention of a hydrogen car.
H7) The faster an individual adopts new innovations, the higher his purchase intention will be.
H8) Individuals who currently own an alternative fuel vehicle are more likely to buy a hybrid car
H9) Individuals who value fuel efficiency in a car will have a greater purchase intention for a hydrogen car.
H10) Individuals between the ages of 25 and 40 have a higher purchase intention for alternative fuel vehicles.
H11) Household income is positively correlated with purchase intention for hydrogen cars.

Definitions:
· Rate of adoption: relative speed in which individuals adopt an innovation. Rate is usually measured by the length of time required for a certain percentage of the members of a social system to adopt an innovation
· Advanced degree holders: educated individuals who at a minimum have received a post bachelor, or undergraduate college education and above. 
· Alternative fuel vehicles:  An alternative fuel vehicle is a vehicle that runs on a fuel other than "traditional" petroleum fuels. They are vehicle fuels which have reduced impacts, including hybrid electric, bio-fuel or hydrogen, compressed natural gas, and other renewable and ecologically preferred power sources.
· Risk aversion: the dislike of risk. It is the opposite of risk tolerance. The more risk averse, the less you tolerate risk



	Hypothesis
	Construct
	Questions

	H1) Respondent’s interest in alternative fuels is positively correlated with purchase intention

	Interest
	#1

	
	Purchase intention
	#10

	H2) An individual’s level of consciousness about the environmental problems is positively correlated with his/her purchase intention of hydrogen cars
	Environmental consciousness
	#2

	
	Purchase intention
	#10

	H3) People who have taken steps to help the environment in the past are more likely to buy hydrogen cars

	Pro-environmental behavior

	#3

	
	Purchase intention
	#10

	H4) Advanced degree holders (Bachelor’s degree or higher) will have a higher purchase intention for new technologies and innovations, therefore for hydrogen cars.

	Level of education
	#12

	
	Purchase intention
	#10

	H5) Awareness of the economic problems associated with the United States’ dependence on foreign oil is positively correlated with alternative fuel vehicle purchase intention.

	Awareness of problems
	#6, #7

	
	Purchase intention
	#10

	H6) The level of risk aversion of an individual is negatively correlated with his purchase intention of a hydrogen car

	Risk aversion
	#8

	
	Purchase intention
	#10

	H7) The faster an individual adopts new innovations, the higher his purchase intention will be
	Rate of adoption
	#9

	
	Purchase intention
	#10

	H8) Individuals who currently own an alternative fuel vehicle are more likely to buy a hybrid car

	ownership
	#4



	
	Purchase intention
	#10

	H9) Individuals who value fuel efficiency in a car will have a greater purchase intention for a hydrogen car.

	Importance of fuel efficiency
	#5

	
	Purchase intention
	#10

	H10) Individuals between the ages of 25 and 40 have a higher purchase intention for alternative fuel vehicles.

	Age
	#11

	
	Purchase intention
	#10

	H11) Household income is positively correlated with purchase intention for hydrogen cars.

	Income
	#13

	
	Purchase intention
	#10




Methodology

This study is based on causal research. In this study, we investigate whether the value of one variable causes the value of another variable, in an attempt to establish a linkage between them.
We will use secondary data to get general information about our target market and information about hydrogen cars. After we have gained some insight into the issue by reviewing secondary research or by analyzing previously collected primary data, we will undertake a primary research and collect data ourselves.
We chose to conduct surveys as our method of research to obtain facts, opinions, and attitudes. Because we have no budget and not much time for this research, our type of survey is a self-administered questionnaire. In this type of survey, no interviewer is involved. One of the advantages of self-administered surveys that influenced us to choose this type of survey is that it eliminates interviewer bias. This survey will be distributed in high-traffic locations such as malls, universities, or in other central locations where we can find a captive audience. This type of survey will save us time because we simply have to distribute the survey to individuals, who fill it out themselves and give it back to us. We will distribute a structured questionnaire, which lists close-end questions. These include multiple choice questions which offer respondents the ability to answer “yes” or “no”; or to choose from a list of several answer choices. Close-end questions also include scales that ask respondents to rank their answers at a particular point on a scale. Our survey will use measurement scales to assign numbers to properties in order to communicate some numerical characteristics to the properties in question. We will use itemized rating scales to measure purchase intent, level of agreement, level of importance, and frequency of behaviors. We will also use likert scales, where the respondents will specify their level of agreement or disagreement with statements.
We will conduct a quantitative research to find statistically significant differences between individuals that have a high purchase intention for the hydrogen car market and people who have no interest whatsoever in buying a hydrogen car in the future. This approach concentrates on measuring or counting and involves collecting and analyzing numerical data and applying statistical tests. We are looking for our research to display patterns rather than explain the in-depth motivations and feelings of consumers. That said, our questionnaire will not include open-ended questions and probing. 
For the selection of our sample, our population of interest is anyone with a driver’s license in the Los Angeles area. This is the group from which our sample will be drawn. To qualify potential respondents, we will ask a simple screening question to know if the individual has a driver’s license. If they do, we will ask them to fill out a survey.
Respondents will be selected in a nonrandom manner, so our sample will be a nonprobability sample. Nonprobability samples are those in which specific elements from the population elements are selected on the basis of convenience, because they are easy or inexpensive to reach. Due to our lack of resources, we cannot select a probability sample, a sample selected in such a way that every element of the population has a known, nonzero likelihood of selection.  The rules for this type of selection would increase cost and professional time spent in designing and executing the sample design. 

Data Analysis

1. Frequency Table

	Statistics

	
	Q4
	Q10

	N
	Valid
	50
	50

	
	Missing
	0
	0

	Mean
	1.640
	2.520

	Median
	2.000
	2.000

	Mode
	2.0
	1.0




Valid respondents are 50 people. For question 4, the mean is 1.640, the median is 2, and the mode is 2. For question 10, the mean is 2.520, the median is 2, and the mode is 1.

	Q4

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.0
	18
	36.0
	36.0
	36.0

	
	2.0
	32
	64.0
	64.0
	100.0

	
	Total
	50
	100.0
	100.0
	




Of the 50 respondents to question 4, 18 respondents selected response 1 (Yes, I currently own an alternative fuel vehicle). This is 36% of the total respondents, and also 36% of valid respondents.  Cumulatively, this includes 36% of respondents up to this point.
Of the 50 respondents to this survey, 32 respondents selected response 2 (No, I do not currently own a alternative fuel vehicle). This is 64% of the total respondents, and also 64% of valid respondents.  Cumulatively, this includes 100% of respondents up to this point.
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	Q10

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.0
	16
	32.0
	32.0
	32.0

	
	2.0
	11
	22.0
	22.0
	54.0

	
	3.0
	11
	22.0
	22.0
	76.0

	
	4.0
	5
	10.0
	10.0
	86.0

	
	5.0
	7
	14.0
	14.0
	100.0

	
	Total
	50
	100.0
	100.0
	



Of the respondents to question 10, 16 respondents would definitely buy a hydrogen car if it would sell on the market for approximately 50,000$, and it was available in the stores where they normally shop. These 16 respondents entail 32% of total survey respondents, and also 32% of valid survey respondents. 11 respondents would probably buy the hydrogen car, which is 22% of the total respondents. 11 respondents (22%) might buy the hydrogen car, 5 respondents (10%) probably wouldn’t, and 7 respondents (14%) would definitely not.
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2. Crosstabs


	Case Processing Summary

	
	Cases

	
	Valid
	Missing
	Total

	
	N
	Percent
	N
	Percent
	N
	Percent

	Q4 * Q10
	50
	100.0%
	0
	0.0%
	50
	100.0%







	Q4 * Q10 Crosstabulation

	
	Q10
	Total

	
	1.0
	2.0
	3.0
	4.0
	5.0
	

	Q4
	1.0
	Count
	13
	5
	0
	0
	0
	18

	
	
	% within Q4
	72.2%
	27.8%
	0.0%
	0.0%
	0.0%
	100.0%

	
	
	% within Q10
	81.3%
	45.5%
	0.0%
	0.0%
	0.0%
	36.0%

	
	
	% of Total
	26.0%
	10.0%
	0.0%
	0.0%
	0.0%
	36.0%

	
	2.0
	Count
	3
	6
	11
	5
	7
	32

	
	
	% within Q4
	9.4%
	18.8%
	34.4%
	15.6%
	21.9%
	100.0%

	
	
	% within Q10
	18.8%
	54.5%
	100.0%
	100.0%
	100.0%
	64.0%

	
	
	% of Total
	6.0%
	12.0%
	22.0%
	10.0%
	14.0%
	64.0%

	Total
	Count
	16
	11
	11
	5
	7
	50

	
	% within Q4
	32.0%
	22.0%
	22.0%
	10.0%
	14.0%
	100.0%

	
	% within Q10
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%

	
	% of Total
	32.0%
	22.0%
	22.0%
	10.0%
	14.0%
	100.0%




13 out of 18 of the respondents who answered Question 4 with Response 1 (currently own an alternative fuel vehicle), responded to Question 10 with Response 1 (they would definitely buy a hydrogen car).
That is, 72.2% of people who already currently own an alternative fuel vehicle (AFV) would definitely buy a hydrogen car. 81.3% of people who answered question 10 with option 1 (would definitely buy a hydrogen car), also selected option 1 for question 4 (already own an AFV). Out of all 50 respondents, 26% both already own an AFV and would definitely buy a hydrogen car.

 5 out of 18 of the respondents (27.8%) who answered question 4 with option 1 currently own an AFV), responded to Question 10 with option 2 (they would probably buy a hydrogen car). 45.5% of respondents that selected option 2 for question 10 (would probably buy a hydrogen car), also selected option 1 for question 4 (already own an AFV). Out of all 50 respondents, 10% both already own an AFV and would probably buy a hydrogen car.

9.4% of the respondents who don’t own an AFV would definitely buy a hydrogen car. 18.4% of the respondents who would definitely buy a hydrogen car don’t own an AFV. 6% of the respondents both don’t own an AFV and would definitely buy a hydrogen car.

18.8% of the respondents who don’t own an AFV would probably buy a hydrogen car. 54.5% of the respondents who would probably buy a hydrogen car don’t own an AFV. 12% of the respondents both don’t own an AFV and would probably buy a hydrogen car.

34.4% of the respondents who don’t own an AFV might buy a hydrogen car. 100% of the respondents who might buy a hydrogen car don’t own an AFV. 22% of the respondents both don’t own an AFV and might buy a hydrogen car.

15.6% of the respondents who don’t own an AFV probably wouldn’t buy a hydrogen car. 100% of the respondents who probably wouldn’t buy a hydrogen car don’t own an AFV. 10% of the respondents both don’t own an AFV and probably wouldn’t buy a hydrogen car.

21.9% of the respondents who don’t own an AFV definitely wouldn’t buy a hydrogen car. 100% of the respondents who definitely wouldn’t buy a hydrogen car don’t own an AFV. 14% of the respondents both don’t own an AFV and definitely wouldn’t buy a hydrogen car.

Out of all 50 respondents, 32% definitely would buy a hydrogen car, 22% probably would buy a hydrogen car, 22% might buy a hydrogen car, 10% probably wouldn’t buy a hydrogen car, and 14% definitely wouldn’t buy a hydrogen car.





3. Line graph
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The line graph illustrates the relationship between owning an alternative fuel vehicle and an individual’s purchase intention of a hydrogen car. This graph shows that respondents who currently own an alternative fuel vehicle would either definitely or probably buy a hydrogen car. On the other end, the purchase intention of respondents who do not own an AFV varies from definitely would buy a hydrogen car, to definitely wouldn’t buy a hydrogen car. This graph shows that respondents who currently own an AFV have a high purchase intention, while the purchase intention of people who do not own an AFV varies.

4. Pie Graph
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Out of our 50 respondents, 64% do not currently own an alternative fuel vehicle, while 36% currently do own an alternative fuel vehicle.
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If a hydrogen car would sell on the market for approximately 50,000$, and it was available in the stores where our respondents normally shop: 32% of our respondents would definitely buy, 22% would probably buy, 22% might buy, 10% would probably not buy, while 14% would definitely not buy.


5. Bar Graph
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This bar graph shows that out of our 50 respondents, 32 do not currently own an alternative fuel vehicle, while 18 currently do own an alternative fuel vehicle.
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This bar graph shows that out of our 50 respondents, if a hydrogen car would sell on the market for approximately 50,000$, and it was available in the stores where they normally shop, 16 would definitely buy a hydrogen car, 11 would probably buy a hydrogen car, 11 might buy a hydrogen car, 5 probably wouldn't buy a hydrogen car, and 7 definitely wouldn’t buy a hydrogen car.

6. Descriptive Statistics




	Case Processing Summary

	
	Q4
	Cases

	
	
	Valid
	Missing
	Total

	
	
	N
	Percent
	N
	Percent
	N
	Percent

	Q10
	1.0
	18
	100.0%
	0
	0.0%
	18
	100.0%

	
	2.0
	32
	100.0%
	0
	0.0%
	32
	100.0%




	Descriptives

	
	Q4
	Statistic
	Std. Error

	Q10
	1.0
	Mean
	1.278
	.1086

	
	
	95% Confidence Interval for Mean
	Lower Bound
	1.049
	

	
	
	
	Upper Bound
	1.507
	

	
	
	5% Trimmed Mean
	1.253
	

	
	
	Median
	1.000
	

	
	
	Variance
	.212
	

	
	
	Std. Deviation
	.4609
	

	
	
	Minimum
	1.0
	

	
	
	Maximum
	2.0
	

	
	
	Range
	1.0
	

	
	
	Interquartile Range
	1.0
	

	
	
	Skewness
	1.085
	.536

	
	
	Kurtosis
	-.942
	1.038

	
	2.0
	Mean
	3.219
	.2233

	
	
	95% Confidence Interval for Mean
	Lower Bound
	2.763
	

	
	
	
	Upper Bound
	3.674
	

	
	
	5% Trimmed Mean
	3.243
	

	
	
	Median
	3.000
	

	
	
	Variance
	1.596
	

	
	
	Std. Deviation
	1.2632
	

	
	
	Minimum
	1.0
	

	
	
	Maximum
	5.0
	

	
	
	Range
	4.0
	

	
	
	Interquartile Range
	2.0
	

	
	
	Skewness
	-.031
	.414

	
	
	Kurtosis
	-.880
	.809





For respondents who answered option 1 on question 4 (currently own an AFV), the standard deviation is 0.4609, the variance is 0.212, and the range is 1. 
For respondents who answered option 2 on question 4 (currently do not own an AFV), the standard deviation is 1.2632, the variance is 1.596, and the range is 4. 

7. Scatter Plot
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This scatter graph shows the same as the line graph discussed above. This graph shows that respondents who currently own an alternative fuel vehicle would either definitely or probably buy a hydrogen car. Alternatively, the purchase intention of respondents who do not own an AFV varies from definitely would buy a hydrogen car, to definitely wouldn’t buy a hydrogen car. The data for respondents who do not currently own an AFV is scattered. So, there is a relationship between the 2 variables. An individual who owns an AFV has a higher purchase intention than an individual who does not.


8. Model Fit

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	-.663
	.529
	
	-1.253
	.216

	
	Q4
	1.941
	.310
	.671
	6.265
	.000

	a. Dependent Variable: Q10



Since the coefficient is 1.941, then the relationship between these two variables is not significant? Or is it?

9. R2
	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.671a
	.450
	.438
	1.0516



R2 = 0.450 = 45%
R2 means the % of the Y (dependent variable) that is explained by the variance of the X (independent variable).
The variance of Y (purchase intention) is explained by 45% of the variance of X (whether the respondent currently owns an AFV). This means that the 2 variables are not significantly related to each other because 0.45<0.5


10. ANOVA (F-Value)

	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	43.400
	1
	43.400
	39.247
	.000b

	
	Residual
	53.080
	48
	1.106
	
	

	
	Total
	96.480
	49
	
	
	

	a. Dependent Variable: Q10

	b. Predictors: (Constant), Q4


 
H0: There is a linear relationship between x and y.
H1: There isn’t a linear relationship between x and y.
P=.05
F Value= 39.247
F (1,48)= Critical value is approximately 4.06 
4.06 < 39.247
F value is more than the critical value. Therefore, there is a significant linear relationship between variables x, and y.
Accept Ho, as F value is greater than critical value.
I interpreted the data based on mine and Mustafa’s  SPSS2 assignment. Does this sound right to you all?

11. Correlations

	12. 
	Q4
	Q10

	Q4
	Pearson Correlation
	1
	.671**

	
	Sig. (2-tailed)
	
	.000

	
	N
	50
	50

	Q10
	Pearson Correlation
	.671**
	1

	
	Sig. (2-tailed)
	.000
	

	
	N
	50
	50

	**. Correlation is significant at the 0.01 level (2-tailed).



Because .671< 1.05, variables x and y are not significantly correlated with each other. 

Don’t know if this right guys. It seems as though we derived the R value from the model summary in the previous SPSS2 assignment. I don’t know how else to get that value. 
But if it says in the SPSS description that
 **correlation is significant at the 0.01 level (2-tailed)
 then they are significantly correlated with each other. What do you think?

Limitations
Marketing research, which is based on science, can be a valuable tool, but it has human limitations. Marketing research projects can aid in decision making and can provide direction when analyzing a complex problem. Like the human beings who conduct it, however, marketing research has its flaws. Limitations of a marketing research project can be controlled, as we tried our best to do; but they cannot be fully eliminated. The first and most obvious bias of our research is the recruitment of a nonrepresentative sample. Because this research is conducted for a school project, rather than a real marketing research for Toyota, we did not have the resources to select a probability sample. We selected a small (50 respondents) nonprobability sample. For our results to have been the most accurate possible, we would’ve needed a much larger probability sample. Also, results from a single research cannot be replicated. It is not possible to conduct a research project in such a way as to produce the exact same results when using a different facilitators and different respondents. No one human being acts or responds in the same way as any other human being. Therefore, if we would have chosen 50 different individuals to fill out our survey, the results could have been very different. Another limitation of any research is the unpredictable behavior of individuals. In our marketing research, we attempted to measure the behavior of a group of individuals, but there is no guarantee that the measured behavior will be repeated in the future. Additionally, since we are only undergraduate students and we haven’t been trained as professional researchers and facilitators, we may have unknowingly written leading questions or arranged questions in an order likely to produce a particular answer. This bias creates the potential for ambiguous or unusable research results.

Conclusion

We need to finish the SPSS data analysis in order to conclude and do recommendations. 

As we can see from the cross tabulation data analysis, there is a strong correlation between currently owning an alternative fuel vehicle and purchase intention for a hydrogen car. We can also observe, with the line graph and the scatter plot, that people who currently own an alternative fuel vehicle have much greater purchase intention for a hydrogen car than their counterparties. But the R2 data analysis shows that the 2 variables (purchase intention and whether the respondent currently owns an AFV) are not significantly related to each other.
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Appendix



Hydrogen Vehicle Survey
We are Toyota Motor Sales. We would like to invite you to participate in a research study which aims at collecting data for a project. This project is part of Toyotas objective to maintain its leadership in the alternative energy vehicle market. Before you begin, take a few minutes to read why we are inviting you to participate and what will be done with the information you provide. You will be asked to fill out a short questionnaire that aims to investigate the market potential for a hydrogen fueled vehicle. Please feel free to stop at any time if you have questions about the study. Your individual privacy and confidentiality of the information you provide will be used only for purposes of this research study. The study is strictly anonymous. Your participation should take approximately ten minutes to complete. We ask that you please make sure to respond to each question with as much accuracy as possible. Please understand your participation is entirely on a voluntary basis and you have the right to withdraw your consent or discontinue participation at any time without penalty. The study is not directly beneficial to the participants; however, it will be of informational value for Toyota Motor Sales. We hope you will voluntarily agree to help us in this research project by completing the following questionnaire. We would like to thank you in advance for your time and participation.



	
	Strongly disagree
(1)
	Somewhat disagree
(2)
	Neutral
(3)
	Somewhat agree
(4)
	Strongly agree
(5)

	1. Answer with level of agreement the following statements concerning your interest in alternative fuels.


	1) I have a general interest in alternative fuel vehicles
	
	
	
	
	

	1) I often read about alternative fuels
	
	
	
	
	

	
1. Identify your level agreement with the following statement about environmental consciousness and attitudes


	I am concerned with pollution, global warming and the potential danger of CO2 emissions
	
	
	
	
	







3) Identify how often you participate in the following environmental behaviors 

	
	Never (1)
	Rarely
(2)
	Sometimes
(3)
	Often
(4)
	All the time
(5)

	3.1) I recycle
	
	
	
	
	

	3.2) I donate to environmental groups or organizations
	
	
	
	
	

	3.3) I buy products that claim to be “eco-friendly,” “green,” or environmentally conscious in    some way

	
	
	
	
	

	3.4) I bring my own bags to the grocery store instead of using plastic bags
	
	
	
	
	

	3.5) I switch off anything that uses electricity if I’m not currently using it
	
	
	
	
	

	3.6) I use compact florescent or LED light bulbs instead of conventional light bulbs
	
	
	
	
	

	3.7) I carpool 
	
	
	
	
	

	3.8) I use my bicycle or walk instead of using my car when I can
	
	
	
	
	




1) Do you currently own a type of alternative fuel vehicle? (Natural Gas, Battery Electric, Hybrid Electric, Biofuel Flex-Fuel)
· Yes            (1)                      
· No             (2)


1) If you were to buy a car, how important would a fuel efficient (gas saving) car be in your decision to buy it?
· Extremely important           (1)                 
· Very Important                    (2)
· Moderately important         (3)
· Slightly important                (4)
· Not at all important             (5)

1) Do you think reduction in dependency on foreign oil is an important motivation for buying a green car?
· Yes                         (1)
· No                          (2)  
· I don’t know          (3)

1) Do you believe that foreign oil dependency leads our country into poor economic, political, diplomatic, and military choices?
· Yes                         (1)
· No                          (2)  
· I don’t know          (3)

1) What is your level of risk tolerance? Circle 

I hate risk     1     2     3     4     5     6     7     I like risk

1) Compared to other people you know, how would you describe your behaviors toward new technology products?
· I am generally the last to try a new technology product                                                       (1)                      
· I am generally among the last to try a new technology product                                          (2)
· I am generally in the average when it comes to trying a new technology product         (3)
· I am generally among the first to try a new technology product                                         (4)
· I am generally the first to try a new technology product                                                       (5) 

1) If a hydrogen car would sell on the market for approximately 50,000$, and it was available in the stores where you normally shop, would you
· Definitely buy                                                        (1)
· Probably buy                                                         (2)
· Might                                                                     (3)
· Probably not buy                                                   (4)
· Definitely not buy                                                  (5)

1) What is your age?
· Under 18                               (1)
· 18-24                                     (2)
· 25-34                                     (3)
· 35-44                                     (4)
· 45-54                                     (5)
· 55-64                                     (6)
· 65 or Above                           (7)
· Prefer Not to Answer            (8)

1) What is your highest completed level of education?
· Did not complete High School                      (1)
· High School                                                   (2)
· Bachelor's degree                                         (3)
·  Master's degree                                           (4)
·  PhD/Doctorate                                              (5)
· Other, please specify:                                    (6)

1) What is your annual income?
· Under $20,000                                                  (1)
· $20,000 - $30,000                                             (2)
· $30,000 - $40,000                                             (3)
· $40,000 - $50,000                                             (4)
· $50,000 - $75,000                                             (5)
· $75,000 - $100,000                                           (6)
· $100,000 - $150,000                                         (7)
· $150,000 or more                                             (8)
· Prefer Not to Answer                                        (9)
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