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Defining Society and Culture:
- Distinction between high culture (small, educated, wealthy minority) and low culture (the unwashed masses, uncivilized)
	- There’s no viable basis that distinguished between high and low cultures
		- Both are expression of creativity, both socially creative
- We shouldn’t fear mass culture

How do we define popular culture? 
- Systems of artifacts that most people share/are familiar with.
- System are made popular by and are made by the people
- The People do not produce popular culture
- Helps explain/understand relation within our media societies
- Form of public discussion
- Shapes identities
- Phenomena that is impossible to avoid, that we buy into. It’s all around us
1) Culture that is widely liked/favoured 
2) Everything that is outside of high culture
3) Mass culture
4) Culture that originates from the people
5) Notion of a struggle of resistance against a dominant culture
6) (Rejection of the 5 previous explanations) these sorts of distinctions no longer hold -> so many cross-overs

Cultural value
- Financial measurement
- Product of human creativity
- In terms of principles and standards
- Mass culture – criticism

Public Sphere
- The idea is an abstract concept, to think about how societies and cultures engage in debate in a larger scale opinion formation
- Analogy: market place of ideas
- Public opinion formation – A) have to have spaces for dialogue 2) we have to have rational debates
- Public exerts formal authority through elections, informal authority is exerted through public opinion
- The media’s role is one of a watch dog (informs people of what gvmt is doing, and informs gvmt our reaction)
- Needs to be universal (in the sense that it is accessible to all citizens)
- Equality (everyone has the same rights)
	- Not everyone is able to exercise those rights in the same way
- Ideal that these debates are rational, critical debates.
-Importance of civil society/religious groups, welfare associates, etc. 
- Media interpret events for us and helps us understand the turns of events
	- What sorts of events are worthy of being reported upon?
	- Is there any benefit to be had on reported

Social Roles of Media – Politics
- Media are meant to be defenders of the public’s interest
	- They provide us with the info we need to be informed
		- No democracy without informed people
		- Info they provide us with shapes our opinions/views.
- A lot of Canadian news/media/journalism is widely critiqued by the adversarial approach
	- The tendency to report more on important conflicts, and not giving political leaders the opportunity to speak in the media

Social Roles of Media – Economics
- Manufacture and consent: there is no such thing as objective reporting in the mass media. We, (the mass audience) consent to political policies, because we’re duped. 
- 5 filters that filter the things we get:
	1) Ownership
	2) Funding
	3) Sourcing Information
	4) Flack – desire the media companies have to avoid criticisms
	5) Fear (in the media)

Social Roles of Media – Identity
- “I shop, therefor, I am”

Some characteristics of Media
- Oral communication: can facilitate or disrupt social relations.
- Literate communication: prose = nature of writing, poetry = evoking emotion
- Electronic communication:
	1) Broadcasting
	2) Point to point – ex: telephone
	3) Networks – ex: Internet 

Harold Innis
- Relationship between media and the rise/fall between civilizations
- Mediums of communication are biased towards either time or space
	- These biases influence or determine how knowledge transfers through 	societies
- Focus = oral communication and literate communication
- Points on his 3 Questions:
	#2 we needs to understands how it’s use and institutionalized. 
	#3 achieve a balance (how long they last, how much space they take/expansion)

Marshal McLuhan 
- Psychological aspects of media
	- How it affects human faculties
- Focus = electronic communication
	- Out erred nervous system

Both:
- Means of communication influence social development 
	- What happens in each historical era, is the product of media. 
		- Media/the technology determines what happens

From Oral to Literate Society
- Oral societies are much more humanistic

Who is it that controls these technologies.
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From the Middle Ages to the Renaissance
- Bible now being printed in other languages other than Latin. 
- Reformation: Martin Luther’s treaties: people to interpret scripture for themselves.
- Movement away from hierarchical societies
- Church pushes back with counterreformation: Spanish Requisition: control literature/texts/ideas throughout society
- John Milton’s Areopagitica: 
	- Foundation of the notions of our freedom of expression today
	- If one wants to be learned, one has to read all kinds of books, even ones we 	don’t agree with.
	- Remain open to dangerous thoughts, so that we can try to find the truth
- John Locke: 
	- Advocating separation of church and state
	- Importance of personal liberty (freedom of individual)
	- Promoting a notion of the social contract (we give up some of our own 	personal powers to an authority for own privacy)
	- Private property
- Voltaire: 
	- Strong proponent of civil liberties, freedom of thought/expression
- Jean-Jacques Curso 
	- Social Contract
	- Important for advocating strongly/controversially of importance of 	education for citizenship
- Adam Smith:
	- Economics: wealth of nations
	- Invisible hand of the market: as we all do our own thing, society benefits 	overall.
	- Provided a sense of critique
- These men are foundations of both French and American revolutions
- Great efforts were made to try to control the thoughts of these men
	- Try to limit them
- They challenged aristocracy

Industrial Revolution
- Harnessing of steam power important because it ables us to cover great distances more quickly
- Massive migrations out of rural areas into urban areas
- Emergence of time
	- 1840s: time zones > separation of work time and leisure time
- Emergence of haves and have nots (regarding information)
- Commodification of 

Media and Canadian History
- Cannot underestimate railways
- Telegraph lines
- Economies of scale: not enough people no produce things cheaply
- Challenges of bilingualism
- Myth of Technological nationalism: Canada grew as a result of media
	- Those who suggest it’s a myth: did Canada today develop because of media 	platforms of in spite of it? 
	- We got where we are today in spite of media technologies

Evolution of Modern Media/1
- Photography: new medium, family photos evolve during family photos
- Telegraph: communication almost instantaneously
	- International Telecommunications Union (ITU): First global organization
- Telephone: started out as a broadcasting platform, party lines

Evolution of Modern Media/2
- Radio
- Television
- Computer
- Internet

News Media History
- Transplant Period:
- Growth Period: expansion in newspapers/press. Growth takes off post War1812, urbanization, literacy rates are increasing
-Joseph Howe: published paper called Novascotian, 1866 scatting critic of local police force and lieutenant governor, goes to trial, judge at trial orders jury to find the man guilty, 10 minutes later jury says he’s innocent, their argument: one should not be jailed for publishing the truth: police were corrupted
- Westward Growth Period: yellow journalism – tabloid press: publishing of lies, speculation
- 20th Century Onward: first half = print base, second half = broadcast media.
	- Lack of diversity of opinion of views (centralized) 

A Brief History of Film
- Dominated by American history
- Early period of cinema, American studios engage in lock booking = studios are vertically integrate, they produce everything (films and own movie houses), if you want one movie, you need to buy the package of 5 (example), dominated market
- 1930, more than 1/3 movie houses are American only.
- End of 1940s, Canada’s encountering problems, government takes action, war just ending, Canadian cooperation project: in return for full access to Canadian market, Hollywood had to make film about Canadian trade deficit, increase amount of news real coverage, produce more short films about Canada, launch radio broadcast campaign
 Mass Media Shake Up
- Newspapers are read less
	- Being eliminated
- Shift in visual layout of newspapers
- TV draws advertisers away
- Demassification: becomes more selective; targeting specific audiences

Where does this all leave us?
- Gvmts that have sought to expand the economic side of media communications  
- Support for technology and technology sectors
- Fondamentional tension between trying to pursue media communication tech vs negative ramifications 
- Has Canadian gvmt done enough to support Canada’s media industries? 

FILM: Dawn of the Eye
William Kennedy
Thomas Edison – made fortune from inventing photograph
Francis Doublier – 
Lumière Brothers – 
Dec28, 1895: first viewing, only 33 people showed up

**listen to voice memo

Tuesday, October 2, 2012
Lecture 4

Structuralism – discovering the underlying patterns that shape texts
	- Transcends the individual: notion that we don’t control language, language 	controls us as individuals.  We do not peak language, but rather, “language 	speaks us”
	- Tendency to treat individual texts as discrete, closed-off entities and focus 	exclusively on Internet structures
	- Propp’s folklore studies – all traditional stories follow the same basic 	narrative structure and lexical elements (i.e., narrative logic)
	- The system of language as a whole, is what’s important
	- Rules and conventions of language (whichever it may be)
Semiotics – science of signs
	- The study of the social production of meaning from signs ex: analyze 	language as system of signs
	- Central focus: relationship between sign and their meaning
	- How do verbal & non-verbal sign function? How is meaning generated and 	conveyed?
	- Saussure: (signs + language) assumed culture was just like language, could 	be 	read/deciphered like language
	- Charles Peirce: interested in signs, logics professor, wanted to find out: how 	do signs behave and how do the rules that govern them behave? 
		- Thought signs could be physical as well
		- Signs did not necessarily have fixed meanings, they are constantly 				being reinterpreted. 
		- Signs are dynamic
	- Roland Barthes: semiotics wasn’t a tool just to look at language, but also a 	tool for 	cultural criticism.
		- Needed to look at cultural phenomenon: film, photography, and 				fashion
		- His argument: we all take culture for granted. It is infinitely complex
		- Spoke about importance of myth: emerge if we ignore transition 			from denotation to connotation
Post-Structuralism – meaning comes from the decoder
	- Meaning is never fixed = changes from reader to reader
	- There is no single “true” meaning to a text – auteur theory is only one 	window on the reality of the text
	- Intertextuality: idea that every text is related to the other
		- Horizontal intertexuality: impeding texts that are directed 					to another
		- Vertical intertextuality: connections to texts that are different. 
(Grounded in literary criticism ^)
- Key focus is on meaning and construction of meaning
- Various meanings/interpretations can be drawn from different texts
- We are active decoders
- Stuart Hall: British scholar
	- Argued: forces of power within society look to have meaning structure in a 	meaningful way specific that supports its agenda 
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2 key questions:
- How powerful is media influence on audience behaviour and ideas?
- How do media shape audience perception of the world?

6 approaches:
- Effects, Agenda Setting, and Cultivations Analysis
- Uses and Gratifications
- Frankfurt School
- Cultural Studies
- Feminist Approach

Harold Lasswell
- Political Scientist
- 
- How propaganda can influence people’s attitudes
- Basic assumption: anyone who communicates is trying to influence another person to do something
	- All communication should be viewed as an attempt at persuasion
	- All media have effects  problematic 
- Model: Who says what through which channel and to whom and what’s the effect
Don Cherry Slide
	- Message: Cold FX works
	- Channel: Picture, public radio advertisements, billboards
	- Audience: Hockey fans, athletes, people who are physically active
	- Effect: To consume to product

The Hypodermic Needle Model: Content is injected into our brains
	- The dominant model in 1930s/40s
	- Audience is passive, individualism doesn’t matter, all apart of mass society
	- Media is trying to inductor me
- Our social location, experience, doesn’t matter; we just receive media information
- Still resonate today  Video games (violence in gaming, violence in society)
- Dominant model in understanding media effects
- 

Bobo Doll Experiment
- Kids watched adults beat this Bobo doll and when put alone with Bobo doll 	and did the same thing.
- 8 months later the vast majority repeated this violence

Agenda Setting (Media Effects)
- Idea that the media doesn’t tell us what to think, but what to think about
- We tend to assume that what is put in media is important
- Notion of gatekeeping (look at news orgs, they have 1000s of stories to choose from, they make selection. Out of 100 stories, they narrow to 6-12, which becomes the most important)
	- Audiences adopting the idea/meaning conveyed through stories

Cultivation Theory (Media Effects)
- George Gerbner: Concerned about what happens in our media saturated environments
- Constantly exposed to lots of media messages
- What’s the influence of television on people?
- Concluded that TV leads to seeing the world in a particular way  demeaning world syndrome = idea that the more TV news you watch, the more violent/dangerous you’re likely to think the world is
- The more people who were exposed to TV, they were more pushed into stereotypes
- Research findings are very mixed, not a lot of empirical support
- Over simplification on what’s going on
	- This influences perceptions of the world

Theory of Gratifying Uses
- Active decisions about media texts
- Issue isn’t what media does to audience, but what does the audience do with the media; how they select the content
- Polysemy – media texts have multiple meanings
- Holds up the idea that we can use the media as a tool for deferred gratification
	- Better that I watch lots of violence that will satisfy the need for blood and pain
- Important Criticism: idea that underlined assumption that the audience uses media to satisfy a particular need  but doesn’t say what that need is  functionalist view

The Frankfurt School
- Consisted of a number of German scholars
- 1930s they migrated to US
- Marxist scholars
- These individuals were Marxist, and very critical of media from Marxist perspective
- Capitalism is the root of all social problems, including prejudice
- Tremendous distrust of popular culture. It’s bad:
	- Distracts workers of what’s really important:
		- Fostering revolution  need for social change
		- Turns everything (including culture) into a commodity (buy/sell)
		- Nothing we can do about this
- Idea that culture has become the bi product of industrial capitalism
- Culture industry  things like music, art, books, and television become simple industrial products  making profit
- This idea of mass culture, where consumption is standardized and passive
1. Capitalism results in the transformation in standardize commercial product
2. Mass consumer culture is repetitive and unchallenging, doesn’t force us to think
3. Our cultural consumption leads to obedient social behaviour (idea that we buy into the system)
- Commoditization: transform identity into commodity  manipulate complexion
Theodore Adorno – The face of Frankfurt School
	- Idea: there’s a clear distinction between culture and mass culture
	- What the media perpetuates is a one-dimensional culture, where everything 	becomes more or less homogenized 
	- Critiquing mass culture


Standardization and Pseudo-Individualism
- Standardization: nothing that’s spontaneous anymore about cultural production
- Developed by a formula that seeks commercial success
- Pseudo individualism: there’s nothing really unique; only minor differences. Uniqueness has disappeared, what we wind up with is the creation of false identity through marketing
- Standardization and Pseudo-individualism are distractions
- Distracts us of what’s really important is society  challenging social positions
- Leads to regressive consumption = “as long as I can buy something, I’m happy”
	- We become bored very quickly

Stuart Hall
- Idea of how we provide meanings
- Meaning is easy to grasp/understand  we take them for granted
- Other meanings aren’t as easily understood

Feminist Research
- Concern is with how media socializes people
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Defining Technology
Greek: Techné (making stuff) + Logos (knowing stuff)

Technology can have politics

When we think about technology, generally speaking there are 2 principle things:
1. Technological attributes: what does the technology do? What do we attribute to technology in terms of its doing?
2. Technological properties: concerned more with how does it work?
- Interplay between attributes and properties the thinking around that

Four broad perspectives:
1. Instrumental view of technology:
	- Technologies are neutral
	- Technological outcomes depend on how artifacts is used by humans
	- Focus on efficiency and effectiveness
	- Technological progress unquestionably positive
2. Technological Determinism:
	- Technology operates according to an inherent, internal logic
	- Technological outcomes depend imposed by technology itself
	- Technology as external force (i.e. autonomous) 
	- It drives history
	- External force, no human control over technology
	- Fails to consider human agency
3. Substantivist View:
	- Technologies embody specific values
	- We make things with technological instruments but technologies also make 	something of us
	- Technological progress often negative
	- Technology isn’t in total control, but at the same time, we as human have become 	a slave to it.
	- “Humans are basically nothing but sex organs to the machine world” –McLuhan
	- “Human happiness has a price” – Jacques Ellul
4. Social Constructivist View:
	- Got to consider human agency 
	- Consider how people make choices and how it influences technological outcomes
	- Technology is not an autonomous force  force within society
	- Technologies constructed via interactions between artifact and social context in 	which it is situated
	- Efficiency/Effectiveness does not necessarily impose specific outcomes 
	- Need to think of technology as a product of these conflicting interests

What Determines Technological Outcomes?
Technological Determinism:
	- Technical properties of artifacts determines social/economic/political impact (i.e. 	technology as an autonomous force)
	- Technical properties impose particular outcomes  nothing we can do
Social Constructivism:
- Technical properties are the outcome of conflicting interests and ideas
- Multiple outcomes possible
- Result of political conflicts
- 1995: Internet becomes mainstream. At the time, Internet was structured with more anonymity, more open, claim that the internet was going to spread liberty and freedom. Over course of last 15 years or so, tiger was tamed, becoming much more controlled environment 

Keyboard photo

Technology and Society
What determines technological outcomes?
- Design of technology  influences structures in a certain way
- Situation/context of artifact  idea that technology doesn’t just miraculously appear one day
- How technology is actually used  
	- Intended vs. unintended uses

Political questions:
Do we develop/adopt/implement one particular technology?
Technological arrangements: how it is designed

The Internet
- Roots in the Cold War
	- Originated from 1969 ARPANET US government defense project
	- Developed as a non-centralized peer-to-peer system
- End-to-end design
- Net Neutrality

Structure of the Internet
Key feature  = consisting of 4 layers
1. Content/Transaction Layer
	- Info available on or over the Internet, including Web sites (i.e. email, music 	files, video stream & transactions)
2. Application Layer
	- Hardware & software (i.e. email, Web browsers, html)
3. Logical Infrastructure Layer
	- “Glue” that ties all 4 layers together (i.e. communication protocols – TCP/IP; 	domain names, etc.)
4. Physical Infrastructure Layer
	- Telephone and cable TV access lines, network lines

Communication Policy
- Telecoms, the Press, Broadcasting, and information Technology
- We need to be aware of the fact they are all special industries in their own
- They all seem to affect public interest
- Governments regulate these industries because they are necessities 
- Quality of info, diversity of info, accountability, all for healthy public sphere
- The Internet ruined this ^

Public Policy and Digital Technologies
- What is the appropriate balance between competition and regulation?.
- How can copyright be protected?
- How can Canadian culture be protected?

Levels of Regulation
Challenge that arises: how do we adjust our regulatory bodies to the changing client?

1. Internet Specific Values
	- Domain names
	- Router server structures
	- Code (i.e. hardware and software constituting ‘cyberspace’)
2. ICT Sector Issues
	- Many industry specific governance mechanisms for telecoms, broadcasting, 	and computing becoming obsolete
	- Technological convergence
3. Broader Issues of Widespread Internet Use
	- Privacy
	- Consumer protection
	- Intellectual Property Rights
	- Contract enforcement
	- Spam, Viruses, Worms, etc.

Protecting Intellectual Property
Copyright
	- Exclusive right to use, display, distribute or copy a creative work or to allow 	someone else to do so
	- To qualify, a work must be original, and fixed in an identifiable and more or 	less permanent material form sign of technology
		- Does not cover ideas, only their expression

Copyright Infringement
	- Unauthorized use (publication, performance, etc.) or duplication of 	copyrighted material without permission or license

Exceptions/Limitations
	- Fair dealing/Fair use
	- Compulsory license
	- Categories of users
	- Time limits


Evaluation
- Restoring balance between private control of intellectual property and public access (?)
- Capitalizing on a climate of threat to extend and consolidate the control of established IP rights holders (?)

Implications
- “Excessive control by holders of copyrights and other forms of intellectual property may unduly limit the ability of the public domain to incorporate and embellish creative innovation in the long-term interests of society as a whole, or create practical obstacles to proper utilization”
- Normally, intellectual property protection is used as shield; it gives companies protection against competitors. But when competitors feel threatened, intellectual property becomes a sword.” – Susan Nycum, IP attorney

Privacy Legislation
- Privacy Act (1983) – federal public sector
- Personal Information Protection and Electronic Documents Act (2001) – “PIPEDA”
- Privacy Commissioner

Politics of Digital Technologies
Key Paradoxes:
	- Promote decentralized AND enable greater surveillance
	- Increase potential for empowerment AND for greater alienation, exclusion, 	and fragmentation
	- Increases opportunities for people to express views AND decreases 	potential for exposure to materials not chosen in advance
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Communication Policy
1. Media policy serves the interest of society
2. The idea produced domestically and internationally
3. Individual rights and collective rights

Public Policy
	A course of action or interaction chosen by public authorities to address a given 	problem or interrelated set of problems

Communication Policy
	A course of action or inaction chosen by public and private authorities to address a 	given concern or interrelated set of concerns associated with the diffusion of 	information and knowledge

Telecoms  The Press  Broadcasting  Information Technology
	- What sets them apart is that they each have a unique importance to society	
	- Provide vital services

Public Interest Goals
- Political Welfare: metaphor for the marketplace of ideas
- Economic Welfare: infrastructures must be in place to support national economy
- Social Welfare: political objectives (ex: protecting culture), promoting social order, minimizing harm (ex: regulating against hate speech)

Marketplace of Ideas
- “Widest possible dissemination of information from dives and antagonistic sources is essential to ensuring the ‘public interest’”
- Importance on freedom of speech/thought
- Public interest is insured but insuring we have lots of diversity
	- Product diversity: what are the ranges of products that are available
	- Diversity of ideas: qualitative difference or quantitative difference in ideas
Economic Theory
- Media/communication policy issues = problems of maximizing efficiency
- Improved economic efficiency = improved social welfare
- Need to minimize government interference in the market
Social Value theory
- “Free Markets” only one means of improving social welfare
- “Free Markets” may have socially undesirable effects
- Some level of government intervention may be beneficial

Is the public’s interest the same as the public interest? 

Justifications for Regulation
Market Failure: Situation where societal policy objectives (social, economic, political) cannot be met by an uncontrolled’ market
Communications Regulatory Issues Include:
	- Preventing anti-competitive behavior
	- Protecting Consumers (i.e. privacy)
	- Universal Service
	- Content
	- Culture
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Channels of Influence
1. Consultation
	- Formal: commissions, task forces
	- Informal: ministers, civil servants
2. Public Intervention
	- Public Hearings on:
		- Legislative changes
		- Policy development
		- Particular issues
		- License decisions
3. Lobbying
	- Public interest group
	- Private associations
4. Other Types of influence
	- Public debate
	- Expert and/or media intervention
	- Direct contact with decision makers

Communication Framework in Canada
Legislation (Parliament, Government):
	- Constitution
	- Broadcasting Act
	- Telecommunications Act
Orientation (Cabinet, Minister of Canadian Heritage, Minister of Industry)
	- Administration measures
	- Policy guidelines
	- Nomination of Officers
	- Appeal of regulatory decisions
	- Power to direct the regulator
Regulation (Canadian Radio-Television and Telecommunication Commission)
	- Policy development
	- Licensing
	- Supervision of industry self-regulation

Canadian Communication Policy
Pre 1994/5:
Distinction between: Content and Carriage
Difference policy and regulatory framework according to sector:
	- Telecommunications (i.e. Telephony)
	- Broadcasting (TV and radio)
	- The Press
Post 1994/5:
Ongoing ‘renewal’ process
Debate not focused, but divers
Politically important issues, but relatively little public engagement
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Air Commission 1929
Defining Features:
- Purpose of broadcasting = “to harm, to educate, and to entertain”
- Broadcasting has national purpose
- Broadcasting policy = national policy
- Public corporation independent of government control by definition (i.e. NOT a state broadcaster)
Recommendations:
- Need some form of public ownership, operation and control
- Establish high power stations across Canada
- Establish national company to produce programs of ‘high standard’
- Finance with license fees
- Provinces to control programming of station(s)

Enter Television, 1949-1958
1950s
Key Policy Questions:
- What to do with TV/radio?
- How to structure the broadcast system?
- Who should ‘police’ to broadcasting system?
Key Issues:
- American presence on airways
- Limited number of frequencies
- Technical standards to adopt for TV
- Underdeveloped private production sector
- Cultural production for internal purposes

The Massey-Lévesque Commission, 1949-1951
Commissioners called to report on six areas:
1. Operation and development of agencies such as NFB, National Gallery, etc.
2. Relations with UNESCO and other international bodies
3. Relations between government and national voluntary associations
4. Methods to spread knowledge of Canada abroad
5. Measures upon which the policy of Canada should be
6. ‘Principles upon which the policy of Canada should be based, in the fields of radio and TV broadcasting’

Defining Features:
- Culture as an element of ‘natural defence’
- Institutions not under state control potentially harmful to Canada (e.g. film industry)
- Media as tool for building national identity through cultural production
- Regional differences = risk to national unity

Recommendations:
- Favourable view of CBC programming; Critical of private broadcaster programming (but service to public justifies their existence)
- Government to play greater role in nurturing cultural and intellectual activity
- No separate regulatory body needed
- Full scale inquiry of TV three years after its inception

Fowler Commission, 1955-1957
Mandate:
- Recommend policy for TV including measures for:
	- Ensuring sufficient Canadian programs for public and private broadcasting	
	- Licensing and control of private stations
	- Financial Management requirements of CBC
2 Principles to Upload:
- Granting broadcasting channels remains under control of Parliament
- Central feature of broadcasting policy remains “broadcasting and distributions of Canadian programs by a public agency”
Recommendations:
- Mixed system of public and private ownership
- CBC’s statutory broadcast functions be separated from its broadcast regulation functions
- Private broadcasters’ performance to be evaluated
- Creation of independent public body to regulate broadcasting in the public interest
- Foreign ownership restrictions on private broadcasters
- Federal funding for CBC
- Establishment of Canadian content quota – 45% of programming on TV must be “Canadian in nature”

The Applebaum-Hébert Committee 1981-1982
Mandate:
- Review cultural policies for Canada – all main programs of the Federal Gov.
- Propose improves means of administering arts funding
Features:
- Increased acceptance of private sector
- Reject protectionist stance of previous Commissions – emphasize need to promote Canadian products, rather than blocking, American content
- State as patron/catalyst instead of regulator of culture
Recommendations:
- Reorganization of the Canadian Broadcasting Corporation
	- Relinquish all television production activities and facilities – acquire program 	materials from independent production companies
- Need to improve the economic status of artists
- Strengthen Canadian content regulations in radio programming
- Provide government assistance to Canadian-owned companies to distribute and market recording of pop music and specialized materials recorded by Canadian artists

Communication Policy Objectives
Phase 1: (1840s-1930s)
- Ad-hoc policy – few ‘communication’ goals
- Policy centered on emerging technologies (telegraph, telephone, cinema, radio)
- Separation of regulatory regimes (content vs carriage)
- Newspapers the only ‘political’ medium
Phase 2: (1945-1980)
- Government intervention in communication markets for social purposes accepted
- Policy dominated by sociopolitical concerns (national interest and nation building)
- Broadcasting (TV and radio) emphasis on public service goals (i.e. community and nation building)

Phase 3: (mid 1980s-onward)
- Age of deregulation and liberalization AND convergence
- Government intervention in communication markets increasingly challenged
	- Competition regulations becoming main vehicle for overseeing electronic 	communication markets

Greater or Diminishing Need for Regulation?
1. Case for ‘light touch’ regulation:
- Stimulate market-led innovation
- Markets are competitive
- Consumers have choices and alternatives
2. Case for regulatory intervention:
-Market power exercised by key players
- Citizens/consumers being disadvantaged
- Need to protect broader public interest (including interest of citizens)

‘Public Interest’ in 2012?
Merging of economic and political perspectives?
1. Competitive business environment = public interest?
2. Economic efficiency and promotion of innovation = public interest?
3. Consumerism = citizenship?
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Canadian Regulatory Infrastructure
Policies developed by:
1. Industry Canada
	- Telecommunication policy and international submarine cable licensing
	- Spectrum policy and management
2. Canadian Heritage
	- Broadcasting
Regulations administered by:
1. CRTC – telecoms and broadcasting
2. Industry Canada – spectrum

Canadian Radio-Television and Telecommunications Commission (CRTC)
- Independent regulatory body
- Authority comes from the Telecommunication Act and the Broadcasting Act
- Quasi-Judicial status – Full range of regulatory powers
- Required to use powers to:
	- Implement policy objectives and directions;
	- Ensure that rates are just and reasonable

Telecommunications
- Wire- or radio-based communication networks that carry information from one point to another without control being exerted over the contents  no control over contents
	- Information = voice, data, television and radio signals, computer enhance services
Telecommunications Act
- Governs telecommunications technology, infrastructure, and distribution networks in Canada. 
- Does not govern communications content
- 

Telecoms Policy Objectives
Social Goals:
- Socio-economic welfare  trying to prevent market distortions: ensuring we have a competitive market and if we can’t protections are in place to ensure people still have benefits
- Universal service  All areas should have access. Defined: access to telephone within 3 km
- Plurality of views (i.e. free flow of information)
Economic Goals:
- Satisfy consumer demand “efficiency”
- Prevent market distortions

4 Pillars of Canadian Telecoms
(1890s-1980s):
- Service providers as common carriers  separation of content and carrier, the network from what flows over the network  idea of nondiscrimination to network access, anyone can use it
- Telecom services as natural monopoly  one service provider that owns everything, no competition  certain sectors that naturally do better as a monopoly ex: telecoms: it’s an expensive business to get into
- Universal Service
- Public interest-oriented regulation by external agency (i.e. CRTC)

Changing Telecommunication Environment
Key Elements of the late 1980s and 1990s
- Liberalization of Telecoms:
	- Removal of natural monopoly status
	- Removal of technical barriers
	- Principle of long-distance and local loops competition
	- Interconnection of data service lines to telecom networks
- Changing Conception of ‘the public interest’
- Telecommunications Act, 1993
- Closed communication infrastructures provided by contract providers

Telecommunications Policy Review 2005-2006
Recommended 3 kinds of regulations:
- Economic: establish a competition tribunal to expedite transition to a competitive, deregulated approach to telecommunications
- Technical: promote rapid deployment of advanced telecommunication and ICT networks throughout Canada
- Social: ensure access to telecommunications in all regions of Canada, meet the needs of the disabled, and enhance public safety and security
-Increasing demand for wireless service; need for more traffic space

Net Neutrality
- Idea that there are no restrictions of information
- All info, regardless of size and who owns it, it al get treated the same way
- Throttling: information is being identified by network identifiers & is being slowed down
- 
- “Means simply that all like Internet content must be treated alike and move at the same speed over the network. The owner’s of the internet’s wires cannot discriminate.” (Lessig & McChesney, 2006)
- “[N]et neutrality… at the core is the commitment to ensuring that internet service providers treat all content and applications equally with no privileges, degrading of service or prioritization based on the content’s source, ownership or destination.” (Geist, 2007)
- “The First Amendment of the Internet” 
Who benefits from a ‘Neutral’ Net?
- Consumers – e-shoppers, music fans…
- Citizen – advocacy movements, free speechers…
- Media enterprises – Google, Yahoo....
- Internet Entrepreneurs – YouTube, Myspace…
- Equipment manufacturers – Cisco…
- Telecom entrants – Vonage, Skype…
- ‘Market forces’ advocates
Who does NOT benefit from NN?
- Large, incumbent, vertically integrated carriers
- Manufacturers of traffic shaping filtering devices
Will network operators win enduring public trust?
			OR
Will we need Net Neutrality legislation in Canada?

Broadcasting
1920s-1950s
- How could broadcasting change Canada?
- What will spread of radio and TV mean for society?
- Need to provide Canadian with access to broadcasting
1960s-1970s
- Need to include all Canadians in programing and production
- Introduction of Canadian content regulations
	- TV and Radio – CAVCO
	- Music – MAPL
Producing Canadian content
- Private production funds developed in 80s and 90s to support production companies
- Telefilm Canada supports independent productions
- 75% of television production takes place in Ontario and Quebec
	- Principles of multiculturalism included in Broadcasting Act, 1991
- 1999: Aboriginal Peoples Television Network licensed as a national network
	- Over 80% of content is Canadian

Canadian Content – CanCon
- CRTC act as watchdog for Canadian content in broadcasting – radio and TV
- Radio – purpose of CRTC is to strengthen Canadian music industry (singers, songwriters, performers, etc)
- Since 1998
	- English language radio stations (depending on genre) must play at  least 35% 	Canadian content
	- Quebec stations must play 65%

Recorded Music
- Early music industry
	- Record sales declined with introduction of commercial radio
- ‘Maturing’ industry (1920s)
	- Music becomes essential part of radio programming
	- Genres – country, blues, jazz, swing
- Youth and adult music (1950s)
	- Introduction of rock music
	- Teenagers as distinct social group – youth market

Evolution of Popular Music
- Roots in America South
- Early Rock ‘n Roll
- Revolutionary 60s
- Contemporary implications?

Canadian Content – MAPL
M – music written by Canadian citizen or landed immigrant
A – Canadian artist performs lyrics or music
P – produced or performed in Canada
L – lyrics written by Canadian citizen or landed immigrant
- 2/4 criteria needs to be met in order to be considered a Canadian song
- If songs are before 1972, they only need one of criteria

Downloading Crisis?
- Industry Canada (2007): The impact of Music Downloads and P2P File-Sharing on the Purchase of Music
	- Positive relationship between P2P file sharing and CD purchasing
	- No direct evidence to suggest positive or negative effect of P2P file sharing
- Heritage Canada (2006): The Canadian Independent Music Industry An Examination of Distribution and Access
	- P2P actually increases CD sales since those that download also tend to buy more 	music
	- P2P downloads neither increase nor decrease likelihood od download purchases
	- People who buy digital downloads are not less likely to buy CDs

State of Canadian Film
- Suffers of lack of effective marketing and funding
- Production budgets growing smaller
- Virtually no marketing
- Distributors not interested
- Exhibitor’s part of U.S. based conglomerates
- English Canadian cinema wins int’l prizes, but makes no money at home or abroad
- Most output comes from Quebec; only 30% from English Canada
- 85% of money Canadians spend on cinema flows to non-Canadian businesses

Canadian Film Policy
- 1918: Canadian Government Motion Picture Bureau
- 1939: National Film Board – John Grierson, documentaries
- 1968: Canadian Film Development Corp. (Renames Telefilm Canada in 1984)
- 1986: Feature Film Fund
- 1996: Canada Television and Cable Fund created
- 1997: Creation of the Film or Video Production Services Tax Credit
- 2000: Canada Feature Film Policy announced
	- $100M per year (Telefilm)
	- $73M dedicated to film development and production to increase average budget to 	$5M
	-$11M to increase marketing budgets to 500K

Movie Money
- Major Studios:
	- Independent producers  Not tied or financed by American film studios
	- Conglomerates 
	- Other corporate partners
- Investor Groups
	- Buy stock in a movie
	- Get tax-breaks for investing in Canadian films
- Banks and Government funding (e.g. Telefilm)


The Plight of Canadian Cinema
Canadian films
- Generate 3 to 6% of Canadian box-office revenues
- Account for approximately 5 to 10% screen time in movie theatres in Canada
- More than 40% of revenue for Canadian films is via TV exposure

Book and Magazine Publishing
- $2 billion industry in Canada
- Government ownership restrictions protect publishers
	- Foreign investments limited to Canadian-controlled joint ventures
	- Canadian-controlled businesses may not be directly acquired by a non-Canadian
	- Canadian investors must be given an opportunity to bid on sales of businesses

History of Protection
- Postal subsides key to promoting development of magazines in Canada
- 1950s-early 1960s: advertising become central to financial success of magazines – overtake importance of postal subsides
- Early 1960s: Canadian magazine industry dominated by foreign magazines – no national weekly magazine existed
- National magazines – Canadian edition of TIME and monthly edition of Maclean’s
- 1961: Royal Commission on Publication (O’Leary Commission)
	- Finding: foreign magazines had unfair market advantage over domestic magazines
	- Recommend: increasing cost of Canadian firms advertising in foreign magazines
- 1964: introduce Bill c-58
	- Canadian advertisers to claim tax deduction for advertising expenses if adverts placed in Canada magazines
- 1965, Customs Tariff code 9958 – Forbids importation of:
	- Split-run magazines
	- Foreign magazines with more than 5% of advertising directed solely at the 	Canadian market
	- BUT silent about adverts places by multinationals
- Bill C-58: Trudeau government complete O’Leary’s recommendations
	- 1976: Time abandoned Canadian edition
- Post-1976:
	- Reader’s Digest Canadian division established
	- 30-60% increase in subscriptions to Canadian magazines
- By late-1980s MacLean’s revenues $25M+

Renewed Challenge by the U.S.
- 1993: Sports Illustrated, Canadian Edition
	- Satellite feed and slashing of as rates – technically not a split-run
- Response: Task Force on Magazine Industry
	- Mandate: Strengthen Income Tax Act and Tariff Code 9958
	- Recommendation: 80% excise tax (payable by the printer or distributor) on 	advertising space sold by foreign magazines to advertisers directing content to 	Canadian audiences (Bill C-58)



Continuing Saga
- 1998: Bill C-55 (Foreign Publishers Advertising Services Act, 1999)
	- Only Canadian magazines to provide advertising space to those seeking to reach 	Canadian consumers
	- $250,000 for publication of split run editions
- May 1999: Agreement reached between Canada and U.S.
- U.S. magazines allowed to create and sell split runs
	- Up to 18% of ad space devoted to advertising directed solely at Canadians
	- To increase access to Canadian advertisers, U.S. magazines must apply to Canadian 	Heritage, set up office in Canada, and increase their Canadian content to 50%
	- Canadian advertisers can now deduct ad costs in split-runs as business expense

Canadian Magazines Today
- Canadian magazines only have 5% of shelf-sales, but 70% of subscription sales
- Magazine readership is stable
- 1/3 of Canadian magazines make no profit
- Magazines have not been successful at generating revenue from their online presence
- Government funding available, but some programs have been reduced or cancelled.


Tuesday, November 13th , 2012
Lecture 9/Week 10: Media Ownership and Economics

Capitalism
- An economic system in which all or most of the resources or means of production and distribution, such as land, inputs, factories, telecoms are privately owned and operated for profit
- Postulates:
 	- Fully competitive markets/perfect information as inputs and outputs of production
 	- Through human pursuit of rational self-interested behavior the production, 	consumption and circulation of goods will be most efficient, provide for all wants
 
Market Economics and Cultural Production
Key Terms:
- Monopoly: Single firm dominates production and distribution in a particular industry, either locally or nationally
- Oligopoly: Handful of companies dominate an industry, either locally or nationally
- Economism: cultural production as a commercial enterprise
 	- If cultural works cannot survive in the marketplace, do they deserve a helping 	hand?
	- Is supporting fringe cultural interests subsidizing the tastes of the elite?
	- If a cultural good can’t survive in marketplace, so be it
- Market externalities: economic costs and benefits that are not accounted for by the immediate transaction between buyer and seller
	- Value of cultural works to society

Limitations of market economies
- Inability to recognize longevity of cultural products
- Failure to support infant industries
- Failure to recognize the full benefits of cultural production, outside of immediate market value
- Cultural goods maintain value over long period of time

 Balancing public and private interests
- Canadian Broadcasting Act: enacts content regulations for public broadcasters
- Income Tax Act: restricts ownership of Canadian media companies to Canadian majority
- Government grants support cultural industries

Canadian Media Market
Strengths: 
- Relatively affluent, technologically sophisticated

Challenges: 
- Small population, proximity to United States, French-language concerns, pockets of distinct ethnic and regional groups
- Accessing/influencing world media markets
- Desire for distinctly Canadian media works.



Canada 
- Record of government intervention in the cultural sphere
- Very sympatric that yes there is a role for gov to play

Challenges: 
- Rise of neo-liberalism  Market knows best
- Globalization 
- Media convergence/conglomeration   markets have shrunk whether in newspapers, or radio, etc.
	- Free markets, free trade
- Concentration of ownership

 Neo-liberal Perspective
‘Invisible hand of market’ —through pursuit of self interest, collective good will be found 
- Competition:
	- Factors: technological capacity, access to large markets, ability to buy low 			and sell high: cost price advantages; promotion/marketing ‘brand’
- Comparative Advantage:
 	- Countries producing goods most cheaply should specialize/ and trade/ to benefit 	their economies overall
- Idea that we don’t want gov involved in marketplace  less gov = the better
- Lots of competition = good
- Economy should be based on notion of comparative advantage
	- As a country, to succeed you should specialize in what you’re good at and anything 	else you can trade or buy
 
 Satisfying Needs and Wants
Legitimate realms of government intervention:
- Prevent unfair trade practices – e.g. truth in advertising, prevent deception
	- Making sure that there is competition in the market
- Protection of sovereignty* – e.g. restrictions on foreign ownership
	- In the last 20 years, significantly challenged
- Natural monopoly* - e.g. telecommunication
- There are legitimate realms where gov can be involved

Neo-liberalism:
- Nothing ‘unique’ about cultural products
- Minimize state-regulation 
- Emphasis on maximizing individual interest
- Aggressive promotion of free trade globally
- Push for domestic deregulation

Contemporary Liberalism:
- Culture as a public good, not like a private one
- Need to secure/expands role of State in regulation
- Maximize public interest
- Support global free trade BUT with certain safeguards (e.g., UNESCO covenant on cultural standards)
- Push for re-regulation: encourage smaller business/creator entry, restraint of dominant players
Public good problem of cultural products
How do we classify cultural products?
	- Think of them as natural resource, not commodity
	- Held common  not privately owned
- Cultural products ≠ commodity
- Cultural products = natural resource
	- Scarce, but renewable, and common property
- Cultural/Information/Media Products are more important than other products: 
	- Either renewable (artistic creation) or non-renewable And, 
	- Contribute to the public good
 
Myth of Meritocracy
Idea: what has value?
	- Audience can choose what they see valuable
	- Giving audience what they want
	- Merit: what is mainstream and non-challenging?
Myth: The media marketplace is a free one, where works of cultural value will find an audience.
	- Consumers can only select what is provided to them by the industry.
	- Powerful media producers have the power and resources to get their products into 	the marketplace; smaller organizations can’t compete.
	- Commercial broadcasters want accessible, non-threatening media.
 
Characteristics of Communications Commodity
-  Tangible commodities - e.g., CDs, books, mobile phones etc. 
	- What we can touch
- Intangible commodities – e.g., Plays, TV shows, live music performances
	- What we can’t touch
- Often, non-rivalrous and non-excludable
	- Non-rivalrous: we can both consume something without it being diminished
	            Ex: Does my listening to Neil young’s album diminish your ability to listen? No
	- Non-excludable: cannot restrict access to it  if I broadcast something over public 	airways, I can’t stop anyone from listening to it.
		- Radio in Canada is non-excludable
- Novelty factor*
 
Models of Media Ownership
Public ownership
- Objective: provide communication as a public service based on goals of citizenship, culture, and community.
- Democratic ideals: Services should be provided to the entire population, not just users.
- Government is given power and responsibility to determine interventions to communications economy and policy.
- idea is to provide services based on social goals enhacing culture/community & every should have access to it  idea of universal serice
	- To support this, tax dollars get used & non-users don’t like this & that mindset comes into play



Private ownership
1. Ownership is held by an individual or a small group
2. Ownership is held by a large group of shareholders
 
 Ownership structures
- Horizontal integration/chain ownership newspaper industry in Canada  series of companies owning chain of newspapers
- Vertical integration
- Conglomerate ownership
 
Implications of Private Media Ownership
- Cultural production becomes a commercial enterprise – bias to produce non-threatening, non-challenging media
- Convergence of media companies
- Conglomerates with many branches may find conflicts of interests between them
- Convergence has reduced diversity in content and media sources.
- Art is commoditized

Media Democracy
- Low barriers to media ownership mean that many voices can make themselves heard online.
- Proposals for media reform: ensure diversity in media ownership, and hold current media organizations more accountable to the public.
- Alternative media outlets established to represent underserved groups.

Watch: YouTube Video
 https://www.youtube.com/watch?v=NoTXYOIQBCQ

 
 
Tuesday, November 20th, 2012
Week 11/Lecture 10

Recall from Week 3:

New Media History – Canada
- Transplant Period (1752-1807)
- Growth Period (1807-1858)
	- Case of Joseph Howe
- Westward Growth Period (1858-1900)
	- Dawn of Yellow Journalism
- 20th Century onward

Models of Journalism in Democracy
1. Market Model
- Journalists serve the public by providing what the public demands
- Please audiences that advertisers find attractive
- Newsroom = business office
	- i.e. most local television news

2. Advocacy Model
- Journalists as agents for transmitting news to the public form the perspectives of political parties, advocacy organizations
- Newsgathering:
	- Advancing Party lines
	- Promoting social movements

3. Trustee Model
- Journalists provide news that citizens should know
- Commitment to reporting over commentary – i.e. who, what, when, where, how BUT not necessarily why
- Objectivity as the highest of all principles
- Journalists = trustees of the public interest

Journalism and Democracy
3 tasks democracy asks of mass media:
1. Be a civic forum
2. Be a ‘watchdog’
3. Mobilize political participation

What is News Today?
- News
- Worthless
- Dominate Ideology
- Organizational Structure

Hard News
- What an informed person in a society should know – i.e. government activities, positions of political parties, international developments, emerging social problems

Soft News
- Little or no general social significance – i.e. sports coverage; eTalk Daily
- Information subordinated to entertainment value
- Daily Show?

Gatekeeping
- Point where news, photos undergo change
- Gatekeepers: journalists, public relations people, cameraperson, assignment editor, news editor, producer/director
- Individuals ‘gate keep’ – i.e. self-censorship provides ‘selective account of events
- Associated Press
- United Press International
- Canadian Press
- Reuters
- Agence-France Press
- Independents (e.g., Pacific News Service)
- International broadcasters (e.g., CNN, BBC World News)

What Determines News Worthiness?
An event becomes ‘newsworthy’ when:
- It is considered significant, can be explained simply in a dramatized form; 
- It has personal significance to someone; 
- It fits into certain preconceived notions held by journalists; and/or
- When it is a totally unexpected occurrence

Variables Affecting News
- News holes
- News flows
- Audience perception
- Availability of (visual, aural) material
- Competition

Non-Newsroom Variables
- Organizational hierarchy
- Pressure from advertisers
- Pressure from sources
- Communications Technology

News as Social Construction
The form of ‘news’ depends on:
- The economic organization of newsgathering
- Political actors (and their communication strategies)
- Public (beliefs, tastes, media habits)
- Decisions internal to news organizations (i.e. filters)
- Technologies of communications (from telegraph to Internet) 

Economic Organization of Newsgathering
Davey Commission, 1971:
- More voices may be healthier, but fewer voices are cheaper
	- Recommended press ownership review board – never established
Kent Commission, 1980:
- Freedom of the press in inseparable from the public’s right to freedom of expression and the right to inform themselves
- No owner to:
	- Control more than 5% of Canada’s total circulation
	- Own more than 5 newspapers
	- Own more than one newspaper in a 500-mile radius
The Canadian government has so far refused to regulate the press

Eleven Canadian news companies
- 5 newspapers
- 3 television stations, and
- 3 radio stations
~14,000 employees:
- 7,538 men
- 6,262 women

Media and the Law
- Canadian Charter of Rights and Freedoms
- Media subject to federal and provincial laws
- Freedom BUT…
- Publication Bans (i.e. Gomery inquiry)

Defamation and Mass Media
- Untrue or inaccurate statements
- Not licence to say anything
- May lead to ‘libel chill’
- Distinguish between slander and libel

Not Defamatory if…
- The person depicted in the story or picture consented to its broadcast, the words or pictures are true, the words or pictures were faire.

Alternative Journalism
Public/Civic Journalism
- News organizations inviting citizens to participate in the shaping of news coverage
- Journalism not just about informing the public (i.e. who? What? When? How?), but rather, opening channels for democratic deliberation and debate
- Journalist is not detached and objective. Rather, s/he takes on an advocacy role
- Journalists work directly with communities to help solve problems


Tuesday, November 27th, 2012
Week 12/Lecture11

Question: What best exemplifies globalization?

Globalization Theories
Theoretical forerunners
- 1950s/60s: W.W. Rostow’s Stages of Economic Growth (Modernization Theory) 
 - 1960s: Marshall McCluhan’s ‘global village’ 
 - 1960s/ 70s: Environmental thought: ‘spaceship earth’ 
 - 1970s: Immanuel Wallerstein: World Systems theory
 - 1970s/80s: Rise of neo-liberalism
 - 1980s/90s: Francis Fukuyama & The End of History
  
What’s driving globalization? 
Old globalization 
- Medium of global empires to enlarge their power as superpowers. 

 New globalization
- Shrinking of the world by Internet and other ICTs, global corporations and social movements (NGO’s). 
Driven by a convergence of forces: 
-  Economic  
- Technological 
- Political   
- Cultural 
- Ecological 
  
Definitions of Globalization
Globalization as:
- Internationalization – i.e., loose interdependence between countries
- Liberalization – i.e., open, borderless economy
- Universalization – i.e., a planetary synthesis of cultures
- Westernization/Modernization – i.e., Americanisation, imperialism, McDonaldization, Global Hollywood, CNN
- Deterritorialization – i.e., decreased importance of territorial borders 
  
Roles of Media in Globalization
Media as:
- Tools of encounter (channels of communication)
- Tools of governance/administration (economic, political, and social infrastructure)
- Situating us in the world
- A global industry
  
Mediated Globalization
Rantanen (2008):
	Globalization is a process in which worldwide economic, political, cultural and social relations have become increasingly mediated across space and time... it is too simple to think that the media just connects people; rather they mediate, which is a far more complex process that involves individuals and their practices
Time, Place and Space
Time no longer relevant:
- 24-hour news
- Shop/consume anytime of the day
- Messages received virtually instantaneously 
 
 Place becoming less important:
- Experience events in distant places in real time
- Can communicate from anywhere
 
 New spaces created for consumption, production, and interaction
 
 Media/Cultural Imperialism Relationship
 Promotion of:
- Global cultural items (e.g. Coca Cola, McDonalds)
- Incorporation of foreign or ethnic culture to satisfy the search for the exotic
 
Media shaping people’s consciousness:
- [In practically everywhere], people watch Dallas on TV, wear blue jeans and smoke Marlboro as a sign of “free untouched nature” (Beck, 2000)
- The meaning of good, appropriate, success
 
 Result:
- Destruction of indigenous culture
- Decline of tradition
- Distortion of local culture
- Loss of language
 
 Therefore:
- Culture becomes homogenized
- Biased toward Americanization
- Destruction of diversity
 
 Limits of Media Imperialism
 1. What about resistance? 

 2. Economic power = cultural effects? 

 3. Audiences passive? 

 4. What is ‘authentic’ or ‘organic’ culture?
 
World Systems Perspective

[image: gw560rf1.gif]

Global production creates distinct social, environmental and political characteristics
 
Manuel Castell’s Network Society
- Network Society: new economy organized around global networks of capital, management and information whose access to technological know-how is at the roots of productivity and competitiveness 
- Networks: set of interconnected nodes, with no centre 
	- Real power found within networks rather than confined in global cities (Castells, 	2001, 409)
	- Power of flows takes precedence over flows of power
 
Early 1970’s - New International Economic Order (NIEO)
- Pressed for changes to enhance development opportunities of peripheral nations
- Changes in economic orientation and philosophy influenced all aspects of UNESCO activities

Free versus Balanced Flow of Information
Free Flow Doctrine
- Developed by US and other Western Nations
- Free flow of information as a means of promoting peace and understanding and technological advancement
Criticisms:
- Doctrine as global strategy for domination of communication markets
- Serves interests of dominant countries
- Allows TNCs to dominate discourse
  
New World International Communications Order (NWICO)
 UNESCO MacBride Commission (1977)
- Advocated for ‘free, open, and balanced communications’.
- Recognized the conflict between the commercialization and democratization of communication. 
- Criticized inequalities in technological capacities between nations, holding that the right to communicate is fundamental to democracy.
 
1990s – Re-emergence of NWICO ideals
Important components of international communication process:
1. Freedom of information and the right to freedom of expression as fundamental human rights	
2. Information and communication as a social good -  a cultural value, the right to self-determination
3.  Freedom of responsibility, equality, justice, fairness, and balances
[image: ]

The WSIS Vision
 	“We reaffirm our desire and commitment to build a people-centred, inclusive and development-oriented Information Society, premised on the purposes and principles of the Charter of the United Nations, international law and multilateralism and respecting fully and upholding the Universal Declaration of Human Rights, so that people everywhere can create, access and share information and knowledge to achieve their full potential and to attain the internationally agreed development goals and objectives, including the Millennium Development goals”
						 - Tunis Commitment, November 2005

Epochal policy forums: NWICO vs. WSIS
- NWICO (1976-78)
- News flow
- TV flow
- National communication policies
- Access to media
- Representation of developing countries
- Free press role
- WSIS (2003-2005)
- Internet/info flow
- Internet regulation
- Access to info tech
- Financing improved access
- Free press role
 
 
Tuesday, December 4th, 2012
Week13/Lecture 12: Communication in Digital Age

From Mass Distribution of Symbolic Products to Mass Communication
- Political, social, economic, and cultural forces shape technology.
- The media reflects and animates our social lives. (reflects us & we reflect it)
	Two core questions in media studies:
	- Who owns the media? 
	- Who’s interest are being advanced and for what purpose?
- Does the media serve the interests of the public or the interests of the market?
- Communications technologies and media systems have become sites of social struggle.
- The Internet has undermined traditional mass communication structures and policies.
	- Shift from centralized to decentralized media production model
	- 1993 Internet and web go mainstream
		- Tremendous changes with how Gov. interacts with pop, education & 			culture
- Defining mass communication:
	1. The centralized production and distribution of mass media
		- Mass undiversified audience
		- Ex: Everyone tuning in at a certain day and time to watch a show
	2. The decentralized production of mass media with increased accessibility
	3. The interactive exchange of information among many people
		- Audiences are passive

Communication and Democracy
- Governments and the public have always struggled for control of communications technologies.
	- Valuable resources, controlling message out there
- Mass media is an agent of nation building.
- Fair/balanced flows of information and socially responsible media versus‘free flows’ of information and media dominance through market competition
	- Those who are already dominant are the ones advertising this
		- It’s not free flow of info, but a free flow of info by a particular group
	- Information flows  should we allow it to ‘flow’?
	- UNESCO attempted to uphold ‘fair flow’ standards through NWICO
	- Follows concept of public and private interests
- Canadian media and communications policy structured to protect Canadian culture?
	- BUT facing increasing pressure from global markets.
	- Critics: It’s an economic ploy to protect Canadian business; it’s not culture at stake, 	but basic economics
- Opportunities for greater public participation in formal and informal political processes
	- BUT media ownership becoming more concentrated
	- Bill C-11 (Copyright Modernization)	
		- Market pressures
		- Too in the favour of producers
		- Concerns: implication on how we access info 
		- Notion of struggle
		- Flip side: invites people to participate more in political light
		- Equating the technologies with people who are actually engaged 
Media policy = key to ensuring public participation and representation
Content and Audiences
- Audiences are*active agents in media consumption
	- Active in the sense that they filter info through our background, culture, etc.
		- BUT is that really ‘active’?
	- Filter information through personal histories, beliefs, culture, etc., and the 	environment in which media consumption takes place.
- Industry research views the audience as a commodity.
- The interaction of media and audiences creates many social issues
	- When and how can the media provoke hate and discrimination?
	- When can it build democracy and freedom?

YouTube Video: Television, the drug of the nation

Social Dimensions of Media and Communication
1. Policy
- Provides a set of rules and regulations governing the way information and media products are created and consumed.
- Includes libel laws, copyright, advertising, and privacy legislation.
- Policy has been key to the production of national media in Canada.
- Societal objectives
- About sorts/types of society we want to have

2. Ownership
- Relationship between owner interests and the content and character of the media they produce?
	- Increasing amount of ownership concentration leads to decline in perspectives 
- Difference in mandates for publically and privately owned media organizations
- Technological convergence drives corporate convergence.

3. Professionalism
- Cultural producers are not formally trained or tied to a formal regulatory authority
	- Set of ethics and practice specific rules.
- Emphasis on ideals of freedom of speech, press, and expression, and the ability to question authority.
- The digitization and corporatization of media and communications changing the nature of media work.
	- Improved technologies mean that:
		- Less people can do the same amount of work
		- Easier for amateurs to become cultural producers.

4. ICTs and Globalization
Technology:
- Is the product of social, economic, and political forces?
- Can act as a transformative agent on the structure and function of society.
- Can increase the distance between the centre of control and the thing being controlled – i.e., collapsing of time and space.
- Has changed the labour process through the outsourcing of production and the coordination of labour.
Information itself has become a commodity.

Kondratiev Waves
[image: ]Hypothesis:
- Economies expand and contract with the introduction of new technologies
- Each cycle lasts around 50 years



Long Waves of Technology Diffusion

[image: CSU929]

Issues and Policy Trends
- Through corporate convergence and vertical integration: Companies that own both distribution networks and programmers/producers can potentially shut out their competitors.
- Foreign ownership – lower prices for consumers yes, but
	- Reduce investments in Canadian medias? 
	- Reduced investment in Canadian media?
	- Neglect of rural and northern communities?
	- Inability to regulate foreign companies?
- Need for Canadian government to develop a national digital strategy
 	- New copyright legislation as of June 2012.
	- What the copyright bill means for you
- Continuation of digital divides
 	- Those who cannot access technology from political, social, and economic resources.
- Protecting privacy

Huffington Post Link  Get link from Virtual Campus
 
Characteristics of Cultural Products
1. Unlike most commodities, cultural products are not destroyed after they have been consumed – i.e., non-rivalrous
2. Normal commodities have substantial first-run and run-on costs; cultural commodities have significant first-run costs, but negligible run-on costs.
3. Some cultural products become blockbusters while some never earn back their cost of creation.
4. True cost of cultural products often hidden through advertising or government subsidies.
5. The popularity of cultural goods is difficult to predict.
 
Long Tail Economics, Chris Anderson
- Our culture and economy increasingly shifting away from a focus on a relatively small number of “hits” (mainstream products and markets) at the head of the demand curve and toward a huge number of niches in the tail
- As the costs of production and distribution fall, especially online, there is now less need to lump products and consumers into one-size-fits-all containers
	- Fewer blockbusters & more sales of various niche products
 
[image: ]

Media and the State: The case of Maher Arar
- Does Canada lack the ability to hold the media responsible for such incidents?
- What is the relationship between the media and the government?
 	- Is the press a pawn of the government, media conglomerates, and other powerful 	organizations?
- Is the news media failing in its role to uphold the ideals of democracy and freedom of the press?
	- But it is also the role of the audience to be active consumers: to analyze, criticize, 	and question

Eternal conflict over role of communication as:
A raw resource for citizenship, governed by criteria of need, rights and communality versus commodities for consumers, governed only by market power 
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Wallerstein's World System Theory Model
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FIGURE 12.2 Kondratiev Wave
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FIGURE 12.3 Anatomy of the Long Tail
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