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What is the role of communication technologies (communications) in the 21st century?
-Shopping, chat, able to get personal information 


What is the role of COMMUNICATION in the 21st century?
-Exchange of knowledge, give information to the society, 

MEDIA-HUMAIN SUBJECTITY-SOCIAL ORGANIZATION = related 

The Process of communication
-source
-message
-receiver

Take in consideration the context to express a message 

-Context
-Media Model
-Content and direction 
-Individual 

MMPR: A communication problem?


Evil eyes MOVIE TO WATCH 
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Why did that Happen?
 After or even 
->Because the France revolution

Concept:

1-MASS 
(A specific number of people)

Causes:
-have to do with immigration
-people moving into the city 

-Recent phenomenon
-undistinguished
-enjoyment of same content
-drawing the same meaning 
-can generate fragmented audience(s)

Exemple: television tv.show
(Mass audience)

CONSUMMATION!!! 

2- Media 
(Role: Give a message that we can get sense of it)

-technologies
-human voice
-body 

DISPARITIES IN STUDIES OF VARIOUS MEDIA? Why?
-Selective research!


3- Communication (MAJOR CONCEPT)
-refer to :

-elusive concept
-range bus possibilities of meanings
-could be personal, mediated, hierarchal, or egitarian
-could designate a channel of communication, content of form of communication
-could highlight psychological, sociological or economic traits
-could refer to writing, speech, or sign and gesture 


	Gemeinschaft (Traditional) 
Divine transcendence
	Gesellschaft (Modern) 
Reason

	Oral communication
Village
Villagers
Agriculture 
	Mediated communication
City
Proletariat
Industry 

	Local exchange 
	National exchange 

	Demographic dispersion
Folkloric culture
Common culture 
	Mass dispersion
Technologies of contact
Interest groups 

	Generality of roles 
	Specialization

	Traditional ties that bind 
	Contractual ties 

	Conviviality
Group=individual
	Anonymous
Individualism




What happen to T, to become M?

Parentheses:
Important people color clothing
- red, violet, purple, green, gold 
What your eat is decided by the "priest"

-no one could say :me I want to do this (you get into the norms) 
-you go with the voice of god

So??
-no need to use their brains

France revolution: what really happen? 
-kill the king 
(source of EVERYTHING)

What happen after that ?
People get together, 
Debate, to create rules
Taste, values,


PROPAGANDA 
- in forcing an idea
- lower an idea
- not necessary true
- negative connotation 
-it's a way to contact people, 

Interesting concept: why?
-Essential to produce the studies that we will learn 
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Before:
The message was going to point A to point B was base on the transportation 

- Separated the massager from transportation 

Why are we studying the telegraph?


Thoughts about Media 
(IMPORTANT TERMS)
-Technological determinism

-Monopoly and Media concentration 
Company own on different level  

-Structuration 

Language:
-Morse Code (combination of dots and lines) =     …-…
-Short cuts 

The telegraph: A historical approach

Why the telegraph?

-1845-1900 “Technology of the day”
-Object of myth and pop culture
-It is the first modern electric medium
 use electricity
-It separated transportation from communication 


-By studying …

HISTORICAL APPROCH

EXAMMMMM: able to define historical approach 

-Situates the object of study in its context of emergence and evolution
-Tracks its continuity and series of events that may be similar or dissimilar
-Explain their formation or deviation
-Ex: Telegraph, telephone, electricity in urban centers, radio, film, television etc..
-The Telegraph is a social application of a technical capacity 

Telegraph

-Writing in distance
-Electric transmission and simultaneous messages
-Samuel Morse: inventor (1830-1838) Public demonstration of the telegraph in order to get financial assistance
-Public enthusiasm necessary to obtain private funds
-1845- Still no considerable funds because no one knew what to do with the telegraph (i.e.personal use???)
-1844- U.S Congress
-Telegraphic line from Washington to Baltimore (50 km)
-No sale by government
-Private enterprise to develop the telegraph
-Explosion of small businesses: services to sell
-Western Union: Monopoly
 The company that has control 

Telegraph and social organization
-impacts?

-Interest in commercial and private enterprise because their communication (messages) was continuous and regular
 help company to expend and work better
-Interest in the press (news papers), train transportation etc..
-Telegraph becomes an instrument of commence
-Generates hate towards commercial companies
-Technology does not dictate its form or social application

Contributions of the Telegraph

#1 On the press: Structuration

-Contextualization of information
-Style of journalistic writing (inverted pyramid)
 what, when, why, how and then details 
-Notion of objectivity
-Separation between opinion and information
-Readers: vast anonymous public 

#2 On railroads: Structuration

-Standardization of time
-Coordination of transportation and commerce transactions

#3 On trade: Structuration

-Future markets and trade
-Trade released from geographical and temporal limitations

The Stages revealed in historical investigation

-New technologies are received with enthusiasm
-At first, they are thought to be for personal communication
-Promise of a better life
-American government steps aside in developing the technology and lets (private) social interests intervene
-These social interests give technology a social application
-Emergence of monopolies + Privatization
-Structural effects on institutions first
-Communication is understood as a global cultural phenomenon
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Questions for “How print changed Knowledge”

The day the Universe changed: Print transforms Knowledge

 
1- According to the documentary, how did knowledge circulate before print and other media? What were the characteristics of the communication process?
 Church
Oral communication based on memory
Knowledge came from others, direct personal experiment 
Characteristics of communication process: information gets lost  

2- What did knowledge consist of at that time? How was society organized?
 


3- In such a society, what was the status of those who knew how to read and write?
 The technological information changed
The 
Introduction of language


4- With the invention of printing press, what changed?


5- Identify processes of structuration that are mentioned in the 
documentary.


6- How did the printing press contribute to changes in structures? In how we understand the world? In how we communicate?
Word became more accessible
Martin Luther: Critical religious institution 

7- How did the role of religion change?


8- What was the contribution of scientific observation to knowledge and sources of knowledge?


9- What are the traits you observed that are similar to the story of development of the Telegraph?


10- Based on the documentary , what links can you make vis-à-vis the transition from traditional to modern society ?



Notes:

Before 1450, people were not go going far

Church : teaching, gives information

In court, Everything is oral
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-The Psychology of the Crowd (Le Bon)
-Stimulus response (Pavlov)

Definitions

-Propaganda is a specific type of message in its most general meaning (message is the object of communication). Depending on the context, the term may apply to both the information contents and its actual presentation

-In the communications discipline, a message is information which is sent from a source to a receiver. Some common definitions include:

-Any thought of idea expressed briefly in a plain or secret language, prepared in a form suitable for transmission by any means of communication


They are similar in that
A) they are both strategies of contact
B) To influence human behavior in a particular context
C) Unequal exchange of information between the center and the periphery
D) Non-reciprocal message
E) Simultaneous contact with the population
F) Manipulation of information

They are different in that 

-Propaganda: has ideological and political interests could use terror and violence
Persuasion: corresponds to economic interests-uses psychological gratification (ex: bite me Pop-chips, American Apparel)

2 Stories

Digby: attack the police

Roomie: behavior directly affected by the television

Early Theories

-Shameful origin of mass communication theory Gustave Le bon and “The Psychology of the crowd”

1-uneducated
2-lower class 
3-non-communism?

-Crowd has feminine attributes
-Emotional, easily manipulated, instinctive, irrational 
-Foundation of Stimulus-Response theory 

Stimulus response (Pavlov) THEORY

	Period: 1920- fear of new media

	Discipline: Psychology

	Institution: Universities, governments, regulatory agencies

	Problematic: What do media do to people?

	Social Organization: Atomized mass

	Human subjectivity: Submissive and alienated

	Media: Powerful and manipulating

	Power: Reached at the level of direct impact of media

	Strategies: Tests in labs

	Key concept: Direct impact

	Example: Payne Fund Study
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What makes radio different from other media?

-Blind medium that uses 4 signs: word, sound, music and silence
-Radio is everywhere
-It is a mass medium and interpersonal at the same time

The electromagnetic spectrum 

-Travel at a high speed 
-Radio wave

 Technical development 
-Radio uses the electromagnetic spectrum
-Guglielmo Marconi made practical application of the spectrum
-1901 Marconi receives a message form England by radio signal in New Foundland, Canada.

Transmitting voice: Reginald Fessenden

-1906 creation of AUDION TUBE (by Lee De Forest)
-Fessenden broadcasts to ships at sea on Christmas eve.
-1910- De Forest broadcasts a performance from the New York Metropolitan Opera House
-Static-Free transmission developed by Edwin Armstrong and in 1939 he builds experimental station in New Jersey using FREQUENCY MODULATION (FM) 

Titanic
- “Radio” becomes a household word in 1912
-1912- David Sarnoff uses radio to lean new about the Titanic disaster 

Patent Pool

-The NAVY
-The radio consortium: AT&T, Westinghouse, GE, RCA

-There is another act establish in 1912, which is you need to apply to get a license to have a radio channel 

Who’s making profit from radio?

-FRANK Conrad
-KDKA (one of the first Commercial station)
-Toll broadcasting 

XWA and KDKA


1920- XWA in Montreal begins broadcasting in Canada

1920- KDKA America’s first licensed commercial station by Westinghouse

1922- CJCG first radio license (Canada)

1927- Canada’s Diamond Jubilee is broadcast

1929- Aird Commission releases its report on Radio Broadcasting in Canada

What the reaction to TV?

-FM radio
-The Transistor Portable
-Format radio
-Satellite Radio

Aird Commission

-Named after Sir Hohn Aird
-Axamine the dangers of American programming on Canadian sovereignty and culture
-1929- DANGER!!!
-Recommendation: Fund for public broadcasting
-1932-P.M Benett: Canada to have private and public broadcasting
-1932- Canadian Radio Broadcasting Act passed and resulted in the Creation of CRBC (Canadian Radio Broadcasting Commission)
-1336- CBC (Canadian Broadcasting Corporation)
-1937- CBC responsible for licensing private radio broadcasting 


Fowler Commission

-1957- Rowler Commission changed the CBC to BBG (Board of Broadcast Governors)
-1958-BBG regulated broadcasting in Canada 
-CBC becomes just a broadcasting network
-1968- BBG becomes Canada Radio-Television Commission (CRTC) which is now called Canada radio-televison and Telecommunications commission 

Controversies

-Payola
-Shock radio
-Hate radio, 

War of the worlds- The invasion from Mars
-Context

-October 30, 1938 (Halloween eve)
-CBS
-“Mercury Theatre on the Air”
-Radio as primary mode of communication and entertainment
-27 million had radio in 1938
-Rise of Hitler
-Communism
-“on the sport”

The Broadcast

-The program itself was broadcasting since June 1938, Sunday evenings between 8 and 9 pm
-No commercial sponsor at the time
-Orson Welles and John Houseman confounders of the Mercury Theatre 
-Welles and Houseman selected the shows and Howard Koch wrote the dramatic scripts
-The introduction (by the announcer) did indicate that a dramatization of H.G Wells War of the worlds would be performed
-In general, announcements were made

a)At the beginning of the broadcast;
b) before the station’s break
c) right after the station’s break
d) at the end of the broadcast

THE PANIC- PANIC –PANIC- PANIC- PANIC

-Reaction was strongest in New Jersey
-New York
-Rhode Island
-Boston
-Pittsburgh
-Birmingham, Alabama
-Kansas City
-Concrete, Washington

The Research
-The office of Radio research of Princeton University 
-The influence of radio on listeners in the United Stated
-Results reported in 

Three basic questions

 what was the extent of the panic?
 why did the broadcast frighten some people when other fantastic broadcasts did not ?
 why did this broadcast frighten some people but no others?

Method:

-Personal interviews
-Scientifics surveys
-Analyses of newspaper accounts
-And examination of volume of mail

FINDINGS

-The size of the audience: 9 million adults heard the broadcast + 3 million children
-How many were frightened: 1 million or more
-Unique aspects of the broadcast:
a) dramatic excellence
b)radio as an accepted vehicle for announcements 
c)use of “experts”
d)use of real places
e) Tuning in late


Reasons for the fear

-confidence in radio
-Historical timing
-Innovative use of “on the spot reporting” and interviewing of “experts”
-Tuning in late

Why some panicked and others did not?

-Critical ability discovered the play 
[bookmark: _GoBack]-Those with strong religious beliefs 
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