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[bookmark: _GoBack]Major function of surveys: is to dispel myths
Eg – empty nest syndrome is a myth 

Designing a questionnaire
1. Determine the purpose of the questionnaire:
eg – collage students concerned about campus security, be specific on what type of questions you are asking so that you don’t just get the results that they are scared on campus but in what situations and areas they are scared of and why so that you can actually solve the problem  
2. Determine the types of questions:
Type 1: open ended 
Respondents can answer in their own words
Eg – I am scared on campus because: and then they write down why
Respondents can answer more completely but very difficult to code the answers 
Useful for small scale and preliminary studies 
Type 2: close ended questions
Which of the following are you scared of: a) lack of lighting b)lack of people walking around etc. 
Questionnaire, you just check off the answer
Easier to code and analyze but may not get as much meaning ful information 
More suitable for lager studies 
 alot of time start of with a open ended questionnaire to get the main topics to design a close ended questionnaire 

3. write the items:
A. each item should address a single question clearly 
eg – if you want to see the importance of receiving grades you should state each individual question very clear and to the point with only possible interpretation so if they say yes or no you know exactly what they are meaning 
B. Avoid bias 
Eg. Are you in favor of the death penalty for a person convicted of murder – 65 % agreed 
If you could chose between the following 2 approaches which do you think is the better penalty for murder – a. the death penalty or b. life imprisonment with NO possibility of parole, in this case 52% agree with the death penalty
Goes down a lot when they are given a choice 
C. Make alternatives clear 
Answers should be mutually exclusive 
Ie undergraduate vs. graduate students (you cant be both of them)
Answers must be exhaustive 
You must include all the categories 
D. Beware of social desirability tendency  
Where people choose and answer to look good even if it does not represent their true opinion 
Eg. A. Women can decide them selves to continue a pregnancy
B. Abortions should be restricted by law
You cannot answer yes to both of these so if they do you know they are just answering to look good
Many questionnaires include a verification key or a lie scale 
E. Beware of acquiescence 
Person agrees to any statement regardless of the question 
This accounts for 10 percent of responses 
F. Determine the format of the item
1. Visual analog scale: Agree---------------------Disagree
you can put your point anywhere on the line 
eg women should be permitted to decide for them selves whether to continue a pregnancy 
2. Likert scale: Agree 1 2 3 4 5 6 7 disagree
3. Branching items: questions which enable the person to move through a survey in different ways depending on the answers and responses: 
if yes go to questions 6 
if no go to question 4 
G. sequence the items
Be careful the order 
Eg if you say im am afraid of being alone on campus because, its dark, not enough patrol etc without first asking weather they are afraid on campus you are forcing them to agree they are afraid on campus when they may not be

4. Determine how the data will be analyzed 
decided how to score and analyze in advance 
determine the statistical test 

How to administer the questionnaire 
1. determine the method on how you are going to administer it 
A. Face to face
Personal interview 
Advantages: 
they open up more to you 
good rapport
You can ensure they understand 
You can direct the direction 
Disadvantages: 
More bias 
Cost – very expensive 
Safety of interviewer 
Data is sometimes faked 
B. written responses 
Questionnaires 
Mailed 
Administered to a group
Advantages:
Cheaper (just do them all at onces)
Disadvantages:
Low response rate 
No room to clarify 
C. computerized administration 
Internet
Webbased surveys (questionnaires)
Disadvantages:
Low response rate 
No room to clarify 
Security 
Advantages:
Cheaper (just do them all at onces)
D. Telephone administrations 
Advantages:
Low cost
Use computer assisted interviews
As they ask the questions and are given the answers they enter right into the computer and the computer gives the next questions 
Central location ensures careful supervision
Disadvantage: 
External validity is reduced as many people have no home phone
Less anonymous – more chance of interview bias
Harder to establish rappore
Surveys must be short
2. problem of response rate 
magazine surveys put one to 2 percent response rate
mail surveys ten to 50 percent
telephone surveys 80 percent
face to face surveys 90 percent
most researchers require at least 50 % but prefer 90% 

Sampling 
1. Types of samples
A. haphazard samples
chose a subgroup and use a hit or miss selection method (worthless) 
eg. The literary digest 
it predicted in 1936 that landan would defeat Roosevelt for president – completely wrong tho because they got info form telephone books and auto company’s and those rich ppl all voted for landon but were not a good sample of the whole population  
B. purposive samples
not selected randomly, but chosen for a specific characteristic 
eg. Collage presidents of leading collages opinions about tuition 
not taking random sample looking at top 10 important colleges and asking those presidents 
Problem: researcher bias, may choose the ones he thinks are the top colleges 
C. convince samples
a non random sample chosen for practical reasons 
eg students enrolled in into psych courses 
a lot of research uses this kind bc it is more convinces, but be carful you don’t generalize beyond the sample (uni ppl may not reflect general population responses depending on the topic)
D. probability samples 
They permit one to apply statistics, to select respondents, there for less subjective 

2. Probably samples and random selection 
most probability samples rely on random samples 
selection process is random if every member of the population has the same probability of being selected and the selection of one individual is independent of the selection of any other
A. the sampling frame:
A population as it is defined for the purposes of selecting subjects for its study 
If looking at the the voting population in London, we exclude the individuals who are not eligible to vote due to ie non resents, homeless 
Each individual who falls within the sampling frame is called An element (all those who can vote in London)
B. systematic samples 
a probability sample, but not a random sample 
ie class list of people you take every 10th person, everyone has same probability of being selected but not the same chance
commonly done in survey research because so easy
C. Simple random samples
Choose a group from a population such that every member has an equal and independent chance of being selected 
D. stratified random samples
ensures the sample proportion is the same as the population proportion 
ie if you are looking at a uni and there are 55% women and 45% males you have to take 55% of your sample from women and 45% of males 
How to do it: it basically treat the population as 2 or more separate sub populations and creates a separate random sample of each 
E. cluster samples 
A group selected by using clusters or groupings from a larger population 
Instead of taking 1/10th  of the students in each class clustering means you would take every students in 1 10th of the classes 
If you are looking at a high school instead of taking students from every class you would group them together by grade and take a sample of people from each grade 
Form of cluster sample: Multistage sample
Like cluster but you would first start off with a broad sample and then get more narrow of samples;
Ie you start off with a random selevtion of ZIP codes from these you take a random selection of streets and then from theses a random selection of addresses 
Not as accurate as clusters because at every stage there is chance for error but cluster sampling is still very accurate 

[bookmark: _WNSectionTitle][bookmark: _WNTabType_0]Charter Nine:
Non experimental research – Surveys 	2013-11-20 12:00 PM


[bookmark: _WNSectionTitle_2][bookmark: _WNTabType_1]	2013-11-20 12:00 PM



Charter Nine:

Non experimental research - Surveys zo:3-t1.20 1200
Major funcion of surveys: s o spe mys

Dasgning a questonnaire
e cotagn shadrts concarned s o secuky, b 398
on Wha Y ofcuestions you re asking 50 tot you on st oek
o rc thy e cared f s hy s oty o scsly s
2. Determineth ypes of auestons
Respondents can answer mre campietely bt very il 1o
Usell o sma scle and presminarysudies
Wi of tefllwingar you scare - lck of lging
Blck ofpele wolkingarund .
Quetonnaie, Yo ot chec o th snewer
Easr tocode a0y bl o 9t 84 rch meaning
- o of e star of Wi cpen nded qestomaie 1o gt th i
kst desin  cise ended questiomare

3wt te ems:
T sl it nly possle neresation 2 f hy sy Y0
oo you ko exacly whot they o meoning




