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                                  Political Communication 

Colombia school
Goal
Media effects/theoretical framework

Context
right after the wars propagandas were proved that it had effects. The war was the catalyst for the new technologies. Invention of tv radio. Hollywood movies expanding 
People were using these technologies 

Scholars:
Paul Lazersfeld 
Robert Merton 
Adorno 

Concepts:
Two step flow
Direct effects (accepting media) 
Indirect effects 
Minimal effects

                               Political Communication 

Definition & context
Current streams of political 

Important Field of study inside communication 
Looking at all the political aspects. 
Idea of democracy as a political basis, informing our political information. 

Context:
Emerged from propaganda studies after the end of WWI
Its interdisciplinary, draws at a number of different fields. 
Integrates: psychology, political science, rhetoric and communication 

Laswell defines propaganda management of collective attitudes by the manipulation of significant symbols. 
Believed that there was a group of experts who were responsible for synthesizing and communicating for the betterment of the society 
He’s not being manipulative instead he’s presenting information in such a way that people understand the terms. 

Propaganda wasn’t good or bad but it was used to persuade people
Must be done by argument and persuasion, 

Research traditions 
Political propaganda
Voting studies/behavior 
Mass media effects (effects of political propaganda, and how they think of themselves, society or government etc.) 
Government activities/response 
( How is government communicating)

Evolution 
Early beginnings: 

Walter Lippman, Harold Lasswell (WW1 and WW2) 
If we allow the people to vote for the government they have to be informed to make informed decision 
(the need to a public and how to bring the information towards the public)

Public opinion falls in agenda settings 

Post War era
New media technologies 
Expanding/multiple audiences and political actors 
Political actor was considered to be a government leader in the 1950s
Revolts happened and people formed them in political social groups demanding political change. 

Lasswell believed propaganda (clicker question) 
Was the manipulation of symbols to manage social actions

Political communication 

Political organizations 
Citizens 
Media
Agenda setting is what is prioritized in media, government etc

Research streams 
Political messages (political actors) 
News media coverage of politics, political issues and political institutions (media) 
Political communication effects and public opinion (audiences)   
Relates to political effects on society 

Voting studies 
Important because context changes every single election. 
Seeks to understand why people vote and how they come to a decision on who to vote and if they can change their minds to vote. 

Lines of inquiry 
Election campaign study 
Political actors (how are they voting in the election campaign) 
Media coverage of election studies (how is they campaign being depicted)
Media effects on voters 
(audience paying attention to the media?)
Audience decision making/behavior scholarship 
(how do citizens make decision on who to vote for) 

Political actors

Voting studies
We see the direct effects , tradition that is presented in the political communication, the early research was political communication 
Klapper (direct methods)
Current:
Focus on indirect or long term media effects (direct relationship to agenda setting) 
Political communication is not distinct 

Audiences
Cognition studies 
· Anthony downs (1959)
· Phillip converse (1962, 1964)
· (they don’t that, they don’t seek out more, the only information they seek is the re-existing beliefs and values) 
· Karl Popkin (1991)
(people make a good decision, but he used heuristic which are shortcuts to reach conclusion of who to vote for) 

How people make voting decisions? 

Audiences

Party affiliation, basically gives information 
Viability – whether the guy have a chance of getting elected, people like winners and they want to be with the winning team 
Likeability (social beings, we want social relationships , similar values to vote for them)
Endorsements
(How audience work and how democratic parties work)

Civic Engagement 
That strong individual engagement within the community or civic life is good for democracy. 

Trying to understand why people engage through what forums and for what purpose 
Influence of advocacy and social movements on political process 

Lines of inquiry 
Audiences media and actors (three sections) 
Political engagement/disengagement (audiences) 
Impact of media on citizen involvement in political and civic life (media) 

Social Movement/Advocacy Studies
New political actors/direct democracy 
Access to the public sphere
Media frames around social movements/advocacy 
Use of media/new media to promote cause 

[bookmark: _GoBack]Shows the  traditionalist routine that tends to minimize the social movements. 

New Media
Use of new media technologies
Role of media technologies in political systems (how do media change campaigns to communicate to a broader base of public) 
Diversifying and reaching new audiences 
Use of social networking technologies
Issues of globalization 

Commonalities 
Relationship between media, political actors (variously defined) and audiences (communication between them)

Deliberative mean it’s a conscious active engaged opportunity for people to participate and have a say in the political life 
Problematizing or seeking more deliberative democracy 
Goal: create better democracy 

Current Trends
Cultural/societal changes 
Modern Publicity process (how are political symbols are increasing)
Changing relationship between political communicators and audience 
(direct communication) 
New media 

Key concept
Media citizen political actors
Democracy 
Heuristics
Media effects
Advocacy 
Citizen engagement 
New technology 

Limitations
(mass) Media centric 
at the emergence media was central towards the communication but is there a lot of political communications that’s mediated 

Unrealistic assumptions of power and agency 
Ignores bureaucracy and realities of policy making/social change process
Ideal of democracy assumed but not defined 
(better democracy is the goal but its unclear)  
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