COMM 2101 EXAM REVIEW

Chicago School (school of thought):
· Context: Emergence and development of urbanization, growth of community, expansion of newspapers and transportation, closing the frontier
· Goal: Achieve the “organic” or “great community”
· Mass media could support development of new community
· Key Theorists:
· Charles Cooley – modern comm mediums were essential for structure of new communities
· John Dewey – comm is central to development of self, community, and democracy (Self, democracy, community, communication)
· George Herbert
· Harold Blumer
· Robert Park: Comm makes possible the unity of social groups
· Key Concepts:
· Looking Glass Self: I am what I think you think I am
· Self: indiv is determined by their experiences and interactions
· Community: necessary if we are going to achieve the best self yo  u can achieve.
· Democracy: form of social organization in which all can realize their full potential.
· Communication: How ppl interact in public of community
· Symbolic interactionism: indivs develop their concept of the self through interaction with others (3 key concepts: meaning, language, thought)
· Generalized other: We come up with understanding of what are the practices and how we interact in society
· how one thinks one's group perceives oneself etc.
· Urban Ecology (Rob Park): looked at how ppl were associated with each other and studied them from where they were happening















Frankfurt School:
· Context: Nazi assumption of power, acceptance of capitalism and consumerism
· Concern: rise and acceptance of facism in Europe
· Goal: Uncover what they saw as this totalitarian control in media/cultural production to encourage change and action – They wanted to show people what was happening not just say it!
· Focus: Emergence and proliferation of mass culture
· Key Theorists:
· Max Horkheimer -> Dialectic of Enlightenment
· Theodor Adorno -> Dialectice of Enlightenment
· Walter Benjamin -> “Work of Art”
· Herbert Marcuse
· Key Concepts: 
· Dialectic of Enlightenment: Debate between science/technology and enlightenment – Result = enlightenment failed and science became the authority
· Instrumental Reason: Seeks a specific goal/reason
· “An instrument concerned with instrumentalizing the world to the advantage of the subject.
· False Needs: True needs are forgotten because false needs are being created, met and supported by capitalism – Associated with consumerism
· Commodity Fetishism: Consumer worships money that he used to pay for the cultural experience more than the experience itself – object of enjoyment = BUYING
· Culture Industry: infects everything with sameness, results in repetition, false and temporary pleasure, concerned with entertainment NOT art
· Criticisms: 
· No empirical evidence for theories
· Mass culture is not as homogeneous
· Obscure in expressing ideas
· Pessimism surrounding revolutionary change
· Elitist critique of mass culture












Marxism and Political Economy:
· Context: modernity = promise of progress and success – through capitalism
· Period from industrial revolution to current day
· With emergence of industrialism there was a beliefs in the economic basis society believe that this would then be good for society, progressive force, benefitted society and indivs as a whole
· Result = socialism
· Goal: Show how multiple, seemingly unconnected facts of social life evolved and are ultimately defined by class antagonists
· Studies relationship between power, industrial economy and society
· Key Theorists:
· Karl Marx
· Dallas Smythe: recognized the degree to which comm rules ppl’s lives and is important to the government’s communication.
· Key Concepts:
· Dialectic Materialism: Process of change and influenced by the material world – We exists in a cyclical state of being, tied to material conditions
· Social Theory: Society is progressing to a state of communism – we are at capitalism moving toward communism
· Economic Theory (Labor & Alienation): labor in capitalist society didn’t allow freedom for indivs – lead to alienation
· Labor (marx) = creative, liberating, productive force = 
· FREEDOM – you are a free person if you have control over your own labor
· Base and Superstructure: model for understanding (economic) force in society – Base shapes the structure, superstructure maintains and legitimates the base.
· Base = mode of production and social order enforcing it (factory)
· Superstructure = Remainder of society, culture, technology, etc.
· Hegemony: Idea that lower class doesn’t revolt because they have become complicit in their own relations of ruling – working class are stupid – people working under false consciousness

Political Economy: focuses on elite control of institutions and how control effects other institutions/social practices 
· 4 characteristics – commitment to historical analysis, commitment to understanding the broad social totality, commitment to moral philosophy, commitment to social intervention
· Context: emerged during WW2 & looked at institutions of comm 
· Smythe’s Key Concepts: 
· Production policies: Quantity & quality, technologies – who owns them, what are the policies around them that allows them to come into market
· Allocation Policy: Equality of distribution among indivs – who gets products, how are they being distributed, equally?
· Capital, organization, and control policy: how do we organize comm services, under what system, how do we change?
· 3 Categories:
· Commodification: comm practices and techs are commodities in society
· Spatialization = Globalization
· Structuration: Focus on how comm institutions perpetuate class divisions
· Contemporary Concerns: Convergence, expanded forms of media, power relations in new media (does tradition base structure still exist?)
· Limitations:
· Doesn’t recognize diversity of pop culture
· Doesn’t allow for indiv agency
· Concepts of domination and subordination are restricted to class
· Economy isn’t the same as the one Marx wrote out































Feminist Theory:
· Goal:  Attend to the significance of sexual perspectives in modes of thought and offer a challenge to the masculine bias
· Key Theorists:
· Simone de Beauvoir – The second sex
· Tuchman – symbolic annihilation
· Judith Butler – Gender performativity
· 3 Waves of Feminism: 
· 1st Wave: Reform of women’s social and legal inequalities – Achieved suffrage – women’s right to vote (end of wave)
· 2nd Wave: Concerned with equal rights for women – “The personal is political” (control over one’s body, right of female minorities)
· Rose out of the civil rights and anti-war movement
· 3rd Wave: Challenge and expand common definitions of gender and sexuality – the way society thought about gender and sexuality
· Realized that it was societal and cultural (way women were perceived)
· Against essentialism = women were treated as having all of the same problems and all oppression was the same

· Liberal Feminism: attempts to remove obstacles for women’s full participation in public life and seeks to make women equally represented in society 
· Concerned with hyper-sexualization of women in society
· Central to 2nd wave
· Radical Feminism: Women’s oppression as a fundamental component of social organization, there’s an accepted view that men are better than women
· Post-Modern Feminism: Gender as a construct – culture makes gender appear natural– we associate men with strong and women with weak
· Key Concepts:
· The Male Gaze (liberal feminism): women are often presented for male voyeuristic pleasure and reduced to body parts and are objectified
· Symbolic Annihilation (liberal feminism): Women’s voices are being silenced and there is not the same opportunity for women to talk and give their position in society – absence in media
· Absence, condemnation and trivialization of women in media
· Dualisms (Bordo) (radical feminism): of side of these equations are often associated with men and one side associated with women
· Gender Performativity (Judith Butler): Socially constructed idea of what it means to be masculine and feminine (separate from biology)
· Hegemonic Masculinity: Masculinity is also a construct
· 3 Themes in Feminist Comm Theory
· Difference: questions political and philosophical basis of difference between genders and among women
· Voice: Explores access to and contributions in communicative forums
· Representation: Problematize systems of representation in media and other forums
· Limitations:
· Ideology is inherently gynocentric – from women’s perspective
· Natural differences between men and women are ignored 
· Western forms of feminism assume global experience based on a white middle-class experience in which gender oppression is primary





































Cultural Studies:
· Context: Emergence of CCCS (centre for contemporary cultural studies) and lack of research surrounding popular and mainstream cultural products and how they produce meaning for their audience
· Postwar Britain – mass society debates
· Reaction to Frank Leavis literature ‘cannon” – means the most important works
· Goal: Understand the meaning that indivs create surrounding the cultural products and activities that they engage with and understand the ideology inherent to these products and activities
· Key Theorists
· Raymond Williams – Culture is our everyday activities and practices – it is ORDINARY
· Richard Hoggart – Founded the CCCS and looked at literary analysis to describe pop entertainment of the working class culture – NOT elitist
· Stuart Hall – Encoding/Decoding
· Key Concepts
· Culture: culture is ordinary and is something that we participate in together (Williams)
· Texts: Any signifying practice that creates meaning – contain codes that can be analyzed as a way of accessing cultural meaning
· Encoding/Decoding: the audience goes through a process of constructing meaning – message is polysemic – there could be multiple meanings!
· Preferred/dominant reading: way they wanted you to understand the message
· Negotiated Reading: receiver has specialized info that allows them to adapt the meaning to align with their existing knowledge structure
· Oppositional Reading: Audience has experiences/knowledge that morally is opposite to what the dominant reading is – they’ll take the message, reject, and create a different message
· Audience: Audience is active participant in the making of meaning – can resist influence of text and create divergent meanings
· Limitations
· Focus on consumption rather than production
· Limited account of institutions in which meaning is produced
· Conflict between determination/ideology & agency – no acceptable way to balance this idea 






Toronto School:
· Context: Looking at how new forms of media re being integrated into society post-war
· Goal: Understand what media is and the influence it has on society
· Key Scholars: 
· Innes: The bias of communication – how have empires been shaped or changed because of these technologies
· McLuhan: The medium is the message
· Key Concepts:
· Global Village:
· Space Bias: Light and portable, can be transported over vast distances, have short lifespan, facilitate expansion of empire over space, secular and territorial societies – EX. PAPER = SPACE BIAS MEDIUM
· Time Bias Communication: Heavy and durable, difficult to move, long life, don’t encourage territorial expansion, based in the sacred, mythical and moral – EX. SPEECH IS A TIME BIASED MEDIUM
· The Bias of Communication: How empires have been shaped or changed because of technologies
· Hot & Cold Media
· Cool = low resolution, requires interaction/audience participation – Telephone, 
· Hot = High definition, contains a lot of info, minimal participation form audience – Radio, TV, print (engages only visual)
·  Retribalization of Man: New media/tech have made our world into a single unit – everyone gets the message all at once
· Limitations
· Technological determinism of their theories
· Utopian visions around technology and the role that it plays in the global village















Columbia School: 
· Context: WW1 propaganda – ppl began to understand the power of the media, 
· Goal: Understand media audiences and the effects of media on individuals
· Approach= applied, quantitative, administrative research (paid for by government, media or commercial institutions
· Key Theorists:
· Paul Lazersfeld: Methodological & theoretical contributions to comm (within stat analysis they generalized results to masses, power of media to maintain social norms, shape pop taste and confer status.
· Two-step flow theory
· Robert Merton: looked at how to understand questions of persuasion – looked at larder approaches or understandings of issues and apply it
· Theodor Adorno: 
· Key Concepts
· Two-Step Flow theory: The media doesn’t have direct effects, not from media that we directly gain our knowledge or info – media had to go through an intermediary before it had a direct impact on audience.
· Administrative Research
· Direct Effects: Info presented in the media directly influences the receiver – large and direct influence
· Ex. Magic bullet theory
· “The Straw Man” – argued that there were other effects
· Minimal Effects: Few people change their mind due to media and it does not have much influence on our understanding
· Indirect Effects: Effects over time and through repetition – there are effects but not direct ones (magic bullet)
· Limitations:
· Opinion leaders contextual
· Administrative research commercializes academic research; removes critical analysis
· Focused on behavioral effects and neglected the larger historical and social contexts of mass media
· Dominance of paradigm obliterated all other comms concerns at the time











Agenda Setting & Framing:
· Context: Media’s role in people’s understanding
· Media helps us to understand a world beyond our immediate experiences
· Goal: Relationship between media agenda, policy agenda and public agenda
· How an issue is presented can influence what we understand about it
· What issues are prioritized influences indiv and societal discourses
· Key theorists:
· Walter Lippman: interested in trying to understand how people came to identify what’s important in society – media gives us “pictures in our heads”
· Bernard Cohen: the media “may not be successful much of the time in telling people what to think, but it is stunningly successful in telling it’s readers what to think about 
· Media imprints particular ideas in our minds
· Media doesn’t tell us what to think, tells us what to think about
· Salience
· Shaw & McCombs: Relationship between media, public opinion, and political agenda, tested influence of media on people’s behavior
· Media is all powerful
· Goffman: What we choose to accept culturally and what is not accepted
· Entman: took a look at the idea of news frames and how does this actually influence how ppl think about issues
· Key Concepts:
· Salience: that which makes an issue “more noticeable, meaningful, or memorable to an audience” – media has a role in promoting certain issues over others
· Media Agenda
· Public Opinion (Lippman): Talks about the role of the media to provide info about issues – media gives us “Pictures in our heads)
· Political Agenda
· Agenda Setting: the media tells us WHAT to think about
· Framing: The media tells us HOW to think
· New Frames: Central idea for news content that supplies a content and suggests what the issue is through the use of selection, emphasis, exclusion, and elaboration
· Entman identifies 4 ways frames operate:
· Define problems
· Diagnose causes
· Make moral judgements
· Suggest remedies
· Entman identifies 4 locations of framing process:
· The communicator
· The text
· The receiver
· The culture
· Limitations:
· “Media” often considered homogeneous category – lots of diff media
· Frames around an issue often considered homogeneous
· Doesn’t take into account how we read media
· Media is understood as this one central concept and its not well defined






































Political Communication:
· Context: Emerged from propaganda research after the end of WW1
· Integrates: psych, poli sci, rhetoric and comm
· Defines propaganda as the management of collective attitudes by the manipulation of symbols
· Goal: Create a better democracy
· Focus = Understand the intervening process – comm between political orgs, citizens and media
· Key Streams:
· Political Actors: Political messages
· Media: News media coverage of political issues and political institutions
· Audiences: Political comm effects and public opinion
· Key Concepts:
· Democracy
· Media effects
· Advocacy
· Voting Studies: Political research seeks to understand why people vote the way that they do, on what basis indivs make decisions and how people’s minds can change
· Cognition Studies: How research has determined how people make decisions around elections and who to vote for
· Heuristics: Shortcuts to reach conclusions about who to vote for (party affiliation, viability, likeability, endorsements)
· Civic Engagement: Trying to understand why people engage (or don’t), through what forums and for what purpose – influence of advocacy and social movements on political process
· New Media: Use of new media technologies – role of technologies in political systems – diversifying and reaching new audiences

· Limitations: Unclear and undefined of what this idea of democracy is & overemphasis of power to the political actors that they may actually have
· Ignores bureaucracy and realities of policy making/social change process












Habermas:
· Context: Citizen uprisings/protests and Nuremberg trials in 1950’s post-war Germany – He lived when there was a lot of citizen uprisings
· Habermas = student of Horkeimer & Adorno
· Goal: Identify means through which individuals can collectively determine their societal future 
· Key Theorists:
· Habermas: Believed that critical reflection is innate to human language
· Key Scholarly Works:
· Structural Transformation of the public sphere
· Key Concepts:
· Public Sphere: sphere which mediates btwn society and state in which the public organizes
· Success depends on:
· Open Access: Must be open to everyone
· Autonomy: Autonomy from the state
· Equal ability for input: Everyone has the ability to contribute
· Quality of participation: has to be logical and rational – come to a shared consensus on what should be the way that we move forward.
· Life World: Realm of culture and identity – interpersonal interactions we have
· System World: The market economy analyze state authority
· Private Sphere: Sphere of activity where you are concerned about your own interests, needs, activities.
· Instrumental Reason: Focus on technical rationality, private gain, achieving specific aims
· Communicative Reason: Focus on achieving common understandings of issues (inter-subjective understandings)
· Communicative Action: Understand how we get of the state we’re in
· Practice of rational, critical debate that allows for consensus to be achieved
· Ideal Speech Situation: Free, open, rational, doesn’t enforce political systems, open to anyone who has interest in the outcome, necessary for communication, must be willing to have mind changed
· Validity Claims:
· Truth: you have to look at evidentiary support that is provided
· Truthfulness/sincerity: relates to speaker of claim, what is in their intent for having that particular view and presenting it in a public form
· Rightness/appropriateness: is this right for society? Not indiv needs
· Limitations:
· Validity of assumptions underlying the public sphere challenged
· Challenges the idea that we need to bracket our ideas and come in as equals
· Bracketing differences can further repress groups
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