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Mayor of Toronto, Robert Ford, used the letterhead of his office to get people to donate to his football club. They said he breached the ethics rules of a mayor.

His defence was that he never received the manual or read the manual.
He breached his fiduciary duties and can be fired from his position and not allowed to run for mayor for 7 years.
Should he stay in office while his court appeal is in process?



Offer of acceptance
Offer - a promise to perform a specific act on given terms
Ex. You decide you want to buy a ticket to the next Justin Bieber concert.
The terms are clear. There is no ambiguity. He did not specify the price. That can be an issue. The price can be worked out, but there has to be a degree of certainty. The terms have to be feasible.

Advertising is not an offer
Advertising - is an invitation to treat
You make the offer, by saying you want to “purchase the sweater for $25”

Ex. Ticket concert
They say they will reimburse you, because they have given that ticket to somebody else. They can’t just give you the money. They must give you something equivalent or better.

You can revoke the offer before it is accepted. You have to make sure that the acceptance has not been done.
Ex. Putting goods on auction

We have an option to extend the agreement.
That means the offer is supposed to lapse today, and we will pay to extend the offer.

Acceptance - unqualified willingness to enter into a contract on the terms of the offer.
You need to demonstrate that intention of committing to that offer
If you don’t accept the terms as they are and you propose something else, it is a counter offer
Counter offer - when we purpose an offer with substantial change

Acceptance deals with the communication of the acceptance. If the offer is in writing, your acceptance should be in writing.
If it is by mail, it is accepted when it is dropped in the mailbox. The problem is how do you confirm when the mailed was dropped off?
If it is done by electronic means or instant communication we need to show that we can confirm the reception of the acceptance.

The contract is formed where there is acceptance. Where the contract is formed we will apply the laws of that jurisdiction.

When we are dealing with consideration, we must determine the value. The value must be of a reasonable term. The value cannot be outside the norm of that price. If the value of the contract is so out of norm, than we are not dealing with a contract, but a gift.

You have a contract with Telfer. The promise you commit is called a unilateral contract.

The problem with this is that you propose without getting something in return. Gratuitous promise. 
Ex. You promise to give Telfer $1000 for donations every year.
Can they require you to pay that promise? Only if they have committed specifically on their promise. You would be required to pay that $1000 promise.

There comes time when we look at the value of the contract. The value must be reasonable.
Ex. When you get engaged, how big should the stone be?
There is no value to it, because the ring is a gift.

Terms of a Contract
Two types: Expressed terms and implied terms

Expressed term - A specific condition that is expressed explicitly 
Ex. Ordering a hamburger at McDonalds

If the terms are vague or ambiguous, the person that drafts the contract has the onus of proving that we all understood the terms
Ex. What does “best qualities” mean?

Rules of construction - we are trying to interpret the terms with the actual norms of construing the terms of a contract

Implied terms - Provisions that are not expressly stated in a contract, but are necessary to give effect to the party’s attention

Examples of implied terms
1. Business efficacy - imply terms to make the contract workable
Ex. We are trying to commit as reasonable as possible to a given delay (what is reasonable is a matter of interpretation)

2. Custom in the trade
Ex. Buying kitchen cabinets
Do you expect them to take out the cabinets.

3. Previous dealings between the parties - if you have done it in the past, why should we change that pattern

4. Statutory requirements - if legislation comes into effect, we don’t have to specify the legislation
Ex. uOttawa doesn’t have to specify you can’t drink in class
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