Communication Studies: Theory & Foundations – COMM 2101A
September 5th 
(Sept 5 – Nov 28)
· Theory provides an explanation/ better understanding of how communication works
· Without these theories there is no change
MAIN GOALS  Answer these five things for each theory:
· What is it seeking to explain (its purpose)
· When/why it emerged
· Key theorists
· Key concepts and how do they interact to explain
· How those concepts are applied to explain aspects of communications
SHORT PAPER #1  DUE September 26th in readers’ digest resource centre
September 12, 2013
PASS  Monday 2:30-3:30pm Canal Building 2308, Thursday 430-530 in 118 Patterson
What is theory?
· Theory is “an idea or set of ideas that is intended to explain something: (Collins 1987, p. 1515)
· Empirically or analytically tested explanation of how or why things happen the way they do 
· Basic definition is that it is an explanation of how things work
Goals of Theory:  Not all theories need to do all 4
· Describe
· Explain
· Predict or understand
· Reform
Theory is…
· A lens through which we view and understand a particular phenomenon
· Each lens has a number of assumptions that are applied in the analysis of that particular phenomenon
· No lens is complete (all have limitations)
· Different lenses compete/contradict each other
· All lenses are continually being defined/refined
· You can have contradictory theories
Emergence of theory
How does theory emerge?
· Gaps in knowledge
· Reaction to something
· Builds on limitations of previous theory
**Theory is built upon and adapted
Types of Theories
Grand or meta-theory (very broad)
· Big Bang Theory (not the TV show)
Formal or mini theory (more specific to phenomenon within discipline)
· Photosynthesis 
Emergent theory (adapted within a research setting) 
· Global warming is the cause of Alberta Floods
**We’re not just looking at the theory of relativity, or grand theories. There are a bunch of different levels of theory that are not substantiated but they are still theories.
What counts as good theory?
Boersema (1998)
1. Extensive – covers large amount of phenomenon
2. Applicable – stimulates new research
3. Testable
4. Simple
5. Internally & externally consistent
6. Modifiable to accommodate new info
-Academically, needs to build upon past theory and acknowledge limitations


Key understandings:
School of thought – group of people that subscribe to this particular understand that develop theory around it. Typically studied or worked at the same institutions e.g. the Toronto School
Theoretical framework – a group of theories with common foundations, assumptions, and limitations (e.g. Marxism & cultural studies).  In interdisciplinary communication studies, scholars often work within a theoretical framework drawing key elements/argument from multiple theoretical works within the framework.
Theory – a lens (entity) through which we understand a particular phenomenon. Constituted by a set of concepts and their interrelationships
Concept - “an abstract or generic idea generalized from particular instances” (meriam-webster dictionary)
· Something that enlightens and explains the phenomenon at issues
· Individual element of a theory that interacts with other elements to explain phenomenon
Put in another way… (To see how they all work together)
Theoretical framework:
· Recipe book for stews
School of thought:
· Chapter on French stew cooking
Theory:
· Individual stew recipes
Concept:
· Individual ingredients
Practice theory
 Theory is not a “spectator sport” 
· Does reading the theory/article remind you of anything from your personal like or a situation you were part of?
· Do you agree with the theory/concept?
· If no, why not?
· Can you apply the theory/concept in modern society?
· Can you apply the theory/concepts to different media texts/phenomenon? (which ones? Why or why not?)
· What concepts are relevant, which ones aren’t? Why or why not?
What is Communication Studies?
Dance (1970) reviewed 95 different definitions:
· Multiple different ways that communication scholars do this
· Very broad answer
· Always changing, always adapting
· “looseness of the field” (Dance, p. 210)
· Draws theoretical frameworks from many other disciplines (areas of study)
Multiple theoretical approaches
Abridged history of inter-disciplinarity:
· Earl 1900s: Sociology
· War years: Propaganda, psychology, Political science
· 1940s/50s: Media effects
· 1950s/60s: Critical theory
· 1970s: Linguistic turn
· 1980s: International influences
· 1990s: Postmodernism
What is Communication Studies? (No one definition)
· Communications not an independent school of thought
· Different focuses/events introduced different disciplinary theories into the field of communication studies
· A wealth of concepts and theoretical frameworks through which we explore the role and nature of communication at different levels.
Types of communication analysis
· One version
· Who said what to whom through what channel to what effect? (Lasswell, 1948)
Levels of communication analysis
· Intra individual (how individuals process information)
· Inter-personal (How two individuals interact to influence one another)
· Group/organizational (how communication dynamics occur among individuals & institutions)
· Macro-scopic/societal (how communications build or changes agenda of important issues
Communication Studies
Broad area of study - Looks at communication as a phenomenon, Can be studied from multiple perspectives or approaches
Interdisciplinary -
Theoretically informed by theorists and theories related to other areas of study –
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Context – Modernity
· Modern time – roughly period from the industrial revolution (1800s) to current day
· Industrial society profoundly different from periods that preceded it. (agrarian, feudal)
· With the immergence of industrialism there was a changing and belief that this would then be good for society, it would be a progressive force, it would benefit society and individuals as a whole.  the process to get this was due to capitalism
· Modernity: promise of progress and success 
Process: Capitalism
MODERNITY
 “Promise of great society” resulted in
· Growing gap between workers and master 
· Miserable working and living conditions in new urban centres (because factories were centrally located, so people would have to come in from farms in order to work in the factories)
· People working in factories were being over-worked, over-charged, etc.
· Destruction of independent production; could no longer compete (pushed out of business)
· Result  Rise of Socialism
· Socialist movement tries to bring back the equality for those who are being oppressed through this particular system
Marxist Theory 
· Theoretical perspective that emerged in the writings Karl Marx & Friederich Engels in 1800s
· Studies relationship between power, industrial economy and society
· Critique of capitalism and the resulting economic inequity and effect on human relations
· PURPOSE: Reveal and reform the class-based foundation of our societal practices (strive for communism)
· GOAL: To show how multiple, seemingly unconnected facts of social life evolved and are ultimately define by class antagonisms  To unveil our cultural practices, which may not on the surface look like they’re unfair or promoting inequality among groups but once you start to look down you’ll see that there is in fact inequality
· Three Components: Philosophy, 
· “Dialectical Materialism”
· Process of change influences and is influenced by the material world and how we think and interact with the material world
· We exist in a cyclical and transitory state of being – tied to material conditions
· Dialects  ongoing process of change that subscribes to a set of laws or principles (determined process that we are moving towards)
· Materialism Material world is real and that nature or matter is primary. The mind or ideas are a product of the brain. (this doesn’t just happen by this other worldly power, this happens through what happens materially within our society and how we think about what we have in our society and what we are doing in our society.
Marxist Social Theory
· Society progressing to state of communism
· Society progress in stages that are based on ownership of the means of production; i.e., feudalism replaced aristocracy, capitalism replaced feudalism, and true socialism or communism will replace capitalism. 
· Each stage evolves through conflict/class struggle 
· Absolute belief that capitalism will be overturned & power achieved by workers
· How do we change from capitalism to communism?  those who are the ones being oppressed have to come together and take charge
· Concepts: Labour & Alienation
· For Marx, labour is a creative, liberating productive force.
· Control over one’s own labour = freedom
· Pre-Industrial society – artisans, craftsmen 
· Industrial society – division of labour and alienation
· Socialism: Each work to their own
· Key concepts: Labour, Base and Superstructure, False consciousness
Marxist Economic Theory
· Proletariat need to develop class consciousness & revolt
· But don’t because bourgeoisie control means of production and their values become reinforced in social practice and institutions
· Base & Superstructure: Model for understanding(economic) forces in society
· Base: mode of production & social order enforcing it
· Superstructure: remainder of society, culture, technology, institutions, etc. (including media)
· Base determines superstructure. Superstructure maintains and legitimates the base.
Ideology
· Describe the dominant ideas represented in a given social order
· For them, the ruling ideas reproduce the ideas of the ruling class
· “the ideas of the ruling class are in every epoch the ruling ideas” (German Ideology 1945)
· Reproduced by cultural production owned by bourgeoisie
· Exists in the structure and practices of the society
· Even though only favour particular groups, constructed as being “universal” and applying to everyone in all situations

False consciousness
· Is naturalized so that people accept the economic relations of ruling and do not rise up (false consciousness)
· Unaware of what is going on in society because this dominant society has been naturalized
· It’s believed to be universal so people do not question who it serves
Hegemony
· Neo-Marxist idea (Gramsci)
· Idea that lower class doesn’t revolt because they become complicit in their own relations of ruling
· Subordinate groups accept the idea, values and leadership of the dominant group because concessions are made by dominant to subordinate groups (Strinati, 1996, p. 166)
Marxism: Critiques
· Focus only on economic forces (class relationships)
·  What about gender, race, ability, etc.
· Working class are dupes – no agency or worse exist in a “false consciousness”
· No specific direction as to how “good society” would be structured
· No reflection on “socialism” as a potential ideology
Marxism & Communications
· Marxist ideas surrounding social evolution and power relationships adapted into many critical theoretical approached used in communications
· Political Economy
Political Economy
· Theoretical framework that focuses on elite control of institutions and how control effects over institutions and how control effects other institutions/social practices
· Accept classic Marxist assumption that base determines superstructure
· 4 Characteristics (Mosco)
· Commitment to historical analysis
· Commitment to understanding the broad social totality
· Commitment to moral philosophy (normative ideal of the good)
· Commitment to social intervention or praxis

Political Economy of Communications
· Political economy is a Marxist-based theoretical framework
· Emerged during Post WWII era (late 1940s-mid 1960s)
· State actively interfering in the economy to distribute goods/services – Debate re: levels of gov, involvement in economy
· Look at institutions of communications and the government interventions
· Dallas Smythe  early study of media consumption & involvement in the communication policy process
· Two insights
· Recognized degree to which communication rules people’s lives (takes over other institutions like religion, etc.)
· Involvement in policy process revealed the failures of government in managing communications and media for the public good.
· Key PE question (Dallas Smythe 1960)
· Who gets what (scarce*) goods of communication, when, how and where
· Who takes what action in order to provide these scarce goods
· In market system, available goods are smaller than demand
· Key Concepts:
· Production policies  quantity and quality, technologies
· Allocation policy  Equality of distribution among individuals
· Capital, organization & control policy  how we organize coms services, under what system, change, etc.
· Mosco (1998)  expanded on political economy of communication
· Three categories (“entry point”) to understanding PE of communication
· Commodification  Communication practices and technologies are commodities in society
· PE of communication describe and examine production, distribution & exchange of coms commodities & regulation of communications
· PE explores audiences as commodities & labour
· Spatialization --> Globalization
· Process of overcoming constraints of space and time in social  life
· Coms processes help overcome space and time and impact globalization and industrial restructuring
· PE of communication explores institutional corporate power in communication industry – Key focus: convergence & concentration
· Structuration how people constitute structures that constrain actions and thoughts
· Focus on communication institutions and how they perpetuate class division
Contemporary concerns:
· Convergence
· Expanded forms of media
· Power relations in new media
· Does the traditional base/superstructure still exist?
Limitations/Critiques
· Don’t recognize the diversity of popular culture
· Don’t allow for individual agency
· Concepts of domination and subordination restricted 
· Macroscopic focus on institutions; few specifics or contexts
· Economy no longer same one that Marx was writing about
CONCLUSION (Goal is to reveal & change revolt)
· Marxism  basis of “critical studies – key concepts are adopted by schools and frameworks to understand issues of ideology, class relations individual agency
· Political economy  how economic imperatives (ideologies) are reproduced through institutions, governments, culture products and labour.
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MARXISM & PE, Sept. 19
· “The ideas of the ruling class are in ever epoch, which illustrates the concept of superstructure”
· “The individuals composing the ruling class possess among other things consciousness and therefore I think.”
· “This whole appearance, that the rule of a certain class is only the role of certain ideas, comes to  natural end, of course, as soon as class rue in general cease to be the form in which society is organized”
Political Economy of Communication, Sept. 19
· “The central purpose of the study of the political economy of communication is to evaluate the effect of communication agencies, in terms of the policies by which they are organized and operated”
· “It is too easy and has no too long been customary to fall into the error of thinking that socially desirable results will automatically follow from any given pattern of organization”
CHICAGO SCHOOL
Context
· Urbanization and immigration in America  lead to distrust of the new people coming into cities
· Growth of community newspaper and transportation systems  more literacy and availability because of the transportation system, allowed it to be distributed overtime and space
· Closing of frontier when people move in there is a different set of values, beliefs and practices different society
· Concern re new social organization  how to get it to work so that some of these values that we had in a agrarian society like trust, relationships, etc. can still exist in this new form of socialization
· Concern about anomie the loss in norms  major concern in wanting these values that people had in the agrarian society
Chicago School
· Theories of group of scholars at University of Chicago
· Studied the problems, opportunities, and challenges of the new society
· Many subscribed to a pragmatic philosophy
· Pragmatism is the idea that truth lies in the practical and successful application of ideas  if they work there’s a pragmatic belief that this is how we should go forward  ultimately you apply it in real life and see if it works and move from there  used for action and problem solving
COMMONALITIES
· Goal was the “organic community” or “Great Community” connection to organic community was that they saw the community as a living organism that had all these different parts
· They realized that communication was the central component to all human behaviour and organization
· Communication encompasses both message and individual reactions to messages
· Believed mass media could support development of new community
· Media informs as well as educations
· Individual level
· Societal level
KEY FIGURES
· Charles Cooley 2 theories 
· Theory: Modern communication mediums essential for structure of new communities
· Expressive
· Permanent record ideas weren’t lost
· Swift decreased the lag
· Diffuse it could overcome class barriers
· Theory: Looking glass self
· Human interaction (communication) reflects the immediate environment to the individual.
· Our interactions with others influences how we think about ourselves
· “I am what I think you think I am”  
· John Dewey 
· Theory: Communication central to development of self, community and democracy
· Connected concepts:
· Self
· Community
· Democracy
· Communication
· “Society exists not only by transmission, by communication but.. in transmission, in communication”
· “Communication can alone create a great community” (1927, p. 98)
· “Democracy is not an alternative to other principles of associated life, It is the idea of community life itself” p.148
· “Association or joint activity is a condition of creation of community” p. 151
· “To learn to be human is to develop through the give and take of communication an effective sense of being an individually distinctive member of a community” p.154

· George Herbert Mead (Harold Blumer)
· Theory: Symbolic Interactionism (never published)
· Individuals develop their concept of the self through interaction with others
· Like Cooley, self is developed through the process of interaction with themselves, but he got into how this interaction works and what it is.
· Overtime, as we experienced different activities and integrated with different groups in society, we come up with an understanding of what is the expected norm which is…..(generalized other)
· Concept: “Generalized other”  The belief in which we form through another person, we compare what we do to this idea we have in our head to what we are supposed to do
· HERBERT BLUMER (student)
· Symbolic Interactionism
· Creation of persons self and socialization into community
· Explores the negotiated meaning associate with symbols exchanged……?
· Three Key Concepts
· Meaning Everyone has their own meaning of different people or things and we act towards people or things based on the existing meanings that we have  not an absolute, individualistic
· Languagesymbolic means through which we actually create these meanings
· Thought actual process of creating these meanings through these symbolic means
· Robert Park
· Explored the new “Urban Ecology”
· Theory: Communication makes possible the unity of social groups  very interested in different groups and different cultures that come together to live harmoniously to live in this great society
· Competition
· Understanding
· Communication
· Reveals difference or conflict
· Involves empathetic feeling to another
· Promotes tolerance, assimilation and intimacy
· Newspaper venue for communication but needs to report the social issues accurately
Chicago School - Review
· Believe in the “Great Community” in the sense of free and full intercommunication
· Focused on communication and interplay between the individual, community and society
· Focused on importance of media
· Focus on need to talk about social issues ad address them at community level

Limitations/Critiques
· Sociology or communications research?
· Idealistic understanding of media
· Idealistic understanding of community
Theoretical influence on Communications
· Looking Glass Self and Symbolism interactionism
· Adapted/expanded to understand how individuals create meaning and societal practices
· Media Studies
· Understanding of the social role of media critiqued/adapted in theories of the role and function of media in society and in political participation
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Frankfurt school 
Theory Journal 
· for each week take one or tow of the concepts learned and relate it to a communications event in your life 
· then look at that reflection in light of the larger goal or purpose of the theoretical framework 
· ex: cleaning the kitchen – Chicago school – through communication we can create the great society that can work together, we came together and had these better community within the house 

Review-Chicago School 
· goal: the great community and how communications central to achieving that 
· context- mass media was coming to the for front in society 
· Herbert, Blumer, mead and park 
· Concepts: looking glass self, generalized other, philosophy: pragmatism,  Dewy, perception and understanding 

The Frankfurt School 
Background
· institute for social research opened in Germany 1923
· affiliated with the university of Frankfurt 
· adopted neo-Marxian “critical theory” and social psychology 
· psychological issues related to how the individual creates meaning 
· Concern: rise and acceptance of fascism in Europe 
· Nazi assumption of power in 1933
· Many Frankfurt school scholars in danger
· Many fled from Europe and were exiled in united states at school like; 
· Colombia 
· Princeton 
· America: greater outward influence of capitalism
· Naturalization of consumerism, technology and popular culture 
· They saw a greater influence of capitalism and consumerism- people just accepted this and thought this was the way things should be 
· Total acceptance of capitalism and consumerism was a kin to the rise of fascism in Europe 

Key Concerns 
· critical analysis of mass culture and communication 
· cultural and political consequences of concentrated corporate power 
· influence on media audiences 
· Mass culture – material products coming out of factories and being sold to people on a mas level 

Goal/ Purpose 
· Goal: uncover totalitarian control in media and cultural production to encourage change/action 
· Focus: emergence and proliferation of mass culture. Reification of capitalism in culture in culture industries 

Approach
· show relationship between individual thoughts and material conditions 
· Relate:
· Historical context 
· Economic process
· Psychic structure of individuals 
· Totality of the system 

· Show “absolute power of capitalism” 
·  Reveal the totalitarian control instituted within the “cultural industry”
· incorporate Freud’s understanding of human instincts related to authoritarianism

Key Theorists 
· Max Horkheimer
· Theodor Adorno
· Walter Benjamin 
· Herbert Marcuse 

Key Concepts 
· Dialectic of Enlightenment 
· Enlightenment (reason) was meat to replace authoritarianism 
· Science/technology now becomes the authority (instrumental Reason)
· Result: Failure of the enlightenment  
· everybody thought the enlightenment was going to save the world 
· the enlightenment didn’t lead to this freedom that was promised because the idea of scieneticsism and technology became the authority to the exclusion of everything else therefore the idea of the enlightenment failed. 

· Instrumental Reason
· “An instrument concerned with instrumentalizing the world to the advantage of the subject”
· Subjective reason 
· Seeking a specific goal or purpose 
Key Concepts
· False need 
· [bookmark: _GoBack]True needs are forgotten because false need are being created, met and supported by the system of capitalism 
· Commodity – Fetishism 
· Consumer worships the money that he paid for the cultural experience more than the cultural experience itself 
· Exchange value (deceptively) takes over the function of use value but disguises itself as the object of enjoyment 
· The buying of the item is more important that the actual product 
· The money becomes the drug we need in order to feel like we’ve done something in that exchange – become the object of enjoyment good example for theory journal 
· Ex: shopaholic – the magic of going out and buying – make our feel good ( that’s commodity fetishism) 
· Fetishism aids in the distribution and consumption of commercial products 
· Gives glamour to the product 
· Culture industry 
· Commodification of art forms under mass production 
· Results in standardization and repetition 
· Development of mass culture 
· Lubricant= advertising 
· Technology only severs the need of those who control it economically ( Marx base/ superstructure)
· Publics needs are manufactured 
· liquidates individuality 
· resistance is impossible 
· pleasure false and temporary 
· results in individuals committing their “free” and personal time to working for the capitalists 
· ex: Disney – same stories and actions with different characters and music – Disney knows theses stories appeal to the masses 

Culture Industry
· reveal; how mass culture serves as an organ of domination 
· tools of the culture industry: mass persuasion, manipulation, consumerism, controlled gratification, culture
· see “the absolute power of capitalism” in the culture industry  
· “resistance is futile, if you do resist you are ostracized” 
· Culture industry controls production 
· Classifies organizes and labels consumers- and then produces materials for them 
· “Something is provided for all so that none may escape” 
· audiences are taught to react (e.g. laugh tracks)
· Authentic style negated (style aesthetic equivalent of domination)  
· Culture industry is concerned with entertainment not art 
· “ pure amusement” is the relaxed surrender of human beings “to all kinds of association and happy nonsense” 
· leads to ideological manipulation 
· ex: the voice, idol, dancing with the stars – pure amusement 

Frankfurt School Criticisms 
· Failure to provide empirical proof for its theories 
· Elitist critique of mass culture
· Don’t considered ways that consumers may appropriate culture 
· Pessimism surrounding revolution airy change 
· Obscurity in how I expresses it ides 
· Mass culture not as homogenous as identified 

Benjamin’s “Work of Art” 
· the effects of mass production and consumption and technology on art 
· originally are had an “aura” which contributes to its singularity, uniqueness, authority 
· in the age of mass production, art s reproducible ( photographs, prints etc.) and the aura is weakened 
· ritual value of art replaced by exhibition value…
· but more access by masses who can appreciate it and learn from it (although in a weakened state) 
· ex: Mona Lisa – actual size is quite small 
· but production and distribution under capitalism forces masses into passive role of spectator 
· in this way we can see the propaganda value of communication media (culture)
· participatory nature of popular culture leads to the emergence of a mass public which make it easier for the ruling class to control the masses 

Frankfurt School 
· critical analysis of mass culture and communication 
· material culture as communication 
· role of communication technologies 
· cultural and political consequences of concentrated corporate power 
· over material culture and coms technologies 
· influence on media audiences 
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Frankfurt School
False needs - individuals prioritizing consumerist needs over creative and actual needs
· “Culture today is infecting everything with sameness (p. 41)”
· “The power of industrial society is imprinted on people once and for all. The products of the culture industry are such that they can be alertly consumed even in a state of distraction” (p. 45)
· “For consumers the use value of art, its essence is a fetish and the fetish, the social valuation which they mistake for the merit of the works of art, becomes the only use value, the only quality they enjoy.” (p. 66)
· “The less the culture industry has to promise and the less it can offer a meaningful explanation of life, the emptier the ideology it disseminates necessarily becomes.” (p. 55)
HABERMAS
· Context
· Goal/Purpose
· Key Concepts
· Criticism/Limitations
Modernity
· Based in enlightenment thought
· Reason will provide the means to understand, organize and control (a good) society.
· Key concepts: REASON, ORDER, TECHNOLOGY, PROGRESS
19C CRITICAL THEORY
· Context: Introduction of industrialism  Application of scientific thought/ technology
· Marx & the political economists  what was their criticism with ‘modernity’
EARLY 20C CRITICAL THOUGHT
- Context: Large scale mass production
- Frankfurt School  what was their criticism with “modernity” – It completely controls the individual, their consumption patterns, and the totality of the system. Does not only control the economics, but also the mind of the people.
HABERMAS
· 2nd generation Frankfurt School
· The “last modernist”
· Believed that modernity was an “incomplete project”
· Believed that we could still use these values and beliefs and goals of modernity. They’re still valuable we just need to enact them in society in a better way
CONTEXT
· Student of Horkheimer and Adorno
· 1950s and 1960s post war Germany
· Nuremberg Trial
· Citizen uprisings/protests
Key Questions:
· What is the ideal social/political state?
· How do we achieve this ideal state?
· What is the social/political system that we have and why?
· What is the role and limitations of citizens?
· What is the role and limitations of the system?
GOAL/PURPOSE
· Identify the (modern) means through which individuals can collectively determine their societal future
KEY SCHOLARLY WORKS
· Structural Transformation of the Public Sphere (1962)
· Theory of Communicative Action (1984-1987)
STPS  Structural transformation of the public sphere
· Identify, historically, site where the individuals collectively determined their future and managed the system
· Analyze key characteristics of this site
· Understand why it no longer exists
KEY TERMS/CONCEPTS
· Public Sphere: “a sphere which mediates between society and state, in which the public organizes itself as the bearer of public opinion for democratic control of state or activities
 He saw the public sphere as a consensus where everybody comes together to discuss all the societal issues
· Success depends on:
· Open access
· Autonomy
· Equal ability for input (bracket differences)  everybody has to have the ability to contribute. They have to bracket their differences, bracket the fact that one may have higher authority (bracket the fact that Gina is my prof) 
· Quality of participation (logic, rational)  coming to a shared understanding and consensus on what should be the way that we move forward
· Public & Private  private sphere is where you’re concerned for your own interest (home, family, bills, religion, etc.), public sphere is in the interest of all society.
· Life world & System world  Life world is similar to private sphere (culture, identity, the interpersonal interactions that we have. System world is the realm of our society, institutionalized, regulations (government)
· Media The key facilitator through which discussion and debate (communication) happened
STPS: ARGUMENT
· When did this system exist?? Public sphere existed in 18C bourgeois society. Media forum for discussion  media was newspaper and what he called “broad sheets”  distributed through time and space
· Devolved as private interests entered the debate and influence governments  people were taking their private sphere into the public sphere. 
· Commercial goals corrupted government and media 
· Results in colonization of the public sphere by the system world  colonization = taking over of the public sphere by the system world  structural transformation of the public sphere
· Completing the modernity project:
· Bringing back the rational, critical debate
· System world should be directed by public sphere
· Media should be mediator of public discussion  should not focus on making money
· Public authority not directed by individual interests  should be directed by the public sphere not by individual interests (think lobbying)
· Role of media: not to give into the pressures of the commercial system  you work for the people, letting them understand the facts of the issues and letting them come to their own decisions around the issues. 
COMMUNICATIVE ACTION
· The practice of rational, critical debate that allows for consensus to be achieved 
· With modernity, discourse is reduced to instrumental reason or that which is in service of individuals (& systems) goals.
INSTRUMENTAL VS COMMUNICATIVE REASON
Instrumental Reason: Focus on technical rationality, private gain, achieving specific aims
Communicative reason: Focus on achieving common understanding of issues (inter-subjective understandings)  opposite of instrumental. 
IDEAL SPEECH SITUATION
· Necessary for communicate reason
· Standards:
· Open to anyone who has interest in the outcomes
· Presuppose the others truthfulness
· Be willing to have you own opinion changed
· Assess speech acts based on validity claims
· Validity Claims:
· Truth
· Truthfulness/sincerity
· Rightness/appropriateness
· Allow for critical reflection of the intention of the communication
· Habermas believes that this critical reflection is innate to human language  looking at the language and the way people communicate, even though this is different than what we’re doing it is actually our innate belief in how we should be assessing what people say but the system has taken over now so we don’t do it anymore
THEORY OF COMMUNICATIVE ACTION
· Argument: Because of commercial influences, instrumental communication is the primary basis or communication, resulting in a “suspension” of communicative action
· Call for instituting ideal speech situation in media and social discourse to start the process of redeveloping moral progressive society based on communicative reason
· This is possible because universal basis of language is such that it naturally seeks inter-subjective understanding
COMMUNICATIVE ACTION
Modern opportunities for this:
· Alternative media
· Social movements
· Others?
LIMITATIONS AND CRITICISMS
· Validity of the assumptions underlying assumptions of the public sphere challenged (Fraser, 1992)
· Need to bracket status difference?
· Need one public?  unrealistic, multiple public spheres rather than one
· Need to exclude debate about private interests?  some public interests oppress women 
· Need to be autonomous from state?  in a modern democracy there may be a lesser role for public opinion and more of a role of the state
· Idealism of the theory
· Rigidity of the separation between communicative and instrumental reason
YET…
Still widely used to explore…
· Role of individual in societal change
· Role of media in society
· Form and nature of communication required of individuals and organizations in democratic society
· Underlying principles of language & argumentation
· Role of communication in social change

PROPER CITATION:
In-Text Citation:
BOOKS: According to author…..citation is  (1988: p. 5), without author  (John, 1988: p. 5)
More than one author  (John et al, 1988: p. 5)
Bibliography:
BOOKS: John, Grace (2013) The invention progress. London: Blackwell
Different author’s section of the book: John, Grace (2013) ‘The invention of progress: In communication and development”, edited by Ben Mary, 45-89 London, Blackwell
JOURNAL ARTICLE: John, Grace (2013) “The invention of progress”, Journal of Communication. Vol. 1, No 2: pp.88-107
ONLINE ARTICLES: John, Grace (2013) “The invention of progress”, BBC News, at (website), 10 October 2013 (day you accessed article)
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HABERMAS
- Public sphere: “a sphere which mediates between society and state, in which the public organizes itself as the bearer of public opinion..(for) democratic control of state activities”
- The expression public opinion refers to the tasks of criticism and control which a public body of citizens informally-and in periodic elections, formally  as well practices vis-à-vis the ruling structure organized in the form of a state”
- In the transition from the literary journalism of private individuals to the public services of the mass media the public sphere was transformed by the influx of private interests, which received special prominence in the mass media (p.53_
Agenda Setting & Framing
- What issues are prioritized on the media agenda, in public opinion, and on the political agenda?

KEY CONCEPTS:
- Salience
- Media Agenda
- Public Opinion
- Political Agenda

KEY THEORISTS:
- Lippman
- Cohen
- Shaw & McCombs
- Soroka

AGENDA SETTING
 What issues are prioritized on the media agenda, in public opinion, and on the political agenda

WALTER LIPPMAN
- Public Opinion (1922)
- Media gives us “Pictures in our heads”
- Example: Under the Tuscan sun
- Interested in trying to understand how people came to identify what is important to society
- Interested in Media  connection between media and how people understood issues
- In public opinion he talks about the role of the media to inform people about issues, but the fact that what they choose to report about then put these Pictures in Our heads abut a certain issue

- (The Individual) is learning to see with his mind vast portions of the world that he could never see, touch, smell, hear, or remember. Gradually he makes for himself a trustworthy picture inside his head of the world beyond his reach

BERNARD COHEN (1963)
- The media “may not be successful much of the time in telling people what to think, but it is stunningly successful in telling its readers what to think about” 
- Cohen saw that what the media chose to report on in all of its various forms actually influenced what we as a society prioritized what issues there were at the time.  Worked through a process called salience

- Salience: that which makes an issue more noticeable, meaningful, or memorable to an audience. (p.53)

Cohen and Lippman developed understanding of the role that media has in providing us different issues that we pay attention to and prioritizing issues.

SHAW & MCCOMBS (1977)
- Defined the term Agenda Setting
- Tested influence of media on people’s behaviour
- Relationship between media, public opinion and political agenda
- Added political issue to it. 

CRITISMS
Media
- All powerful
- Gatekeepers to public and policy agenda
 Don’t the views of the public and the political agenda influence media?

STUART SOROKA (2002)
- Refine Agenda setting a little
- identified different influencers within each of these areas that can actually bring issues to the for front 
- He puts real world factors at the centre 
- He didn’t believe that it was always starting with the media
- Ultimately, what remains consistent is that there is a bottom line relationship between media, public and political agendas. 
- Identifies issues and categorizes them

AGENDA SETTING  FRAMING
Agenda setting  what people think about on the various agendas 
Framing  how people think about issues within the various agendas 

FRAMING
- What we choose to accept culturally and what is not accepted (Goffman, 1973)
- Picture frame with four borders  that which is inside the frame as a socially legitimate as opposed to that which lies outside the frame. That which comes inside the frame is ultimately determined by society together. As a society we decide what is legitimate and not legitimate. Inside = legitimate, outside = not legitimate

News Frames
- “a central organizing idea for news content that supplies a content and suggests what the issue is through the use of selection, emphasis, exclusion and elaboration” (Tankard et al, 2001, p. 11)

KEY THEORISTS - FRAMING
- Goffman
- Robert Entman  He was the most important theorist of framing. Took a look at this idea of news frames and how this actually influences how people think about issues. There are 4 things that news articles do. (EXAMPLE: Government shut down)
4 ways frames operate:
· define problems
· diagnose causes
· make moral judgements
· suggest remedies
4 locations of framing processes:
· The communicator
· The text
· The receiver
· The culture
- Gamson & Modigliani (1989)  At all levels (text, receiver, communicator & culture); previous frame structures can influence production and reception of new frames. 

LIMITATIONS – FRAMING & NEWSFRAMING 
- “media” often considered homogeneous category  lots of different media
- Frames around an issue often considered homogeneous
- Doesn’t take into account how we read media

AGENDA SETTING & FRAMING - REVIEW
- What issues are prioritized influences individual and societal discourses
- Relationship between media agenda, policy agenda and public agenda
- How an issue is presented can influence what we understand about it


October 24, 2013

AGENDA SETTING & FRAMING
Context  Understand the world beyond our immediate experiences by the media. Media tells us what to think about. Media grew and became popularized. Public opinion and political issues were being prioritized
Purpose/goal  Remember that the agenda setting tells us what to think about. Framing tells us how to think about these things. The way these things are presented will depict how we think about them. 
Key theorists  Lippman, Mccombs, Robert Antman (frames) 
Key concepts 
Limitations  It treats media and all of these agendas as cohesive entities when in reality there’s a lot of differentiation between different levels of government and media.

- The individual is learning to see with his mind vast portions of the world that he could never see, touch, hear, smell or remember. Gradually he makes for himself a trustworthy picture inside his head of the world beyond his reach (p. 23) 

 Agenda setting tells us what to think about; framing tells us how to think about it

COLUMBIA SCHOOL
- School of thought
- Research conducted at Columbia University School of Sociology between the 1930s and the 1960s to study media effects 
 Commonality with all this research was that it looked at the study of MEDIA EFFECTS
1937  Office of Radio Research (specific research that was directed on understanding radio audiences – who they were) Radio programming and advertisements. 
1944  Bureau of Applied Social Research (Renamed)  expanded their scope of research to other research methods, understanding political messages through media and their effects 
Gratification Study  Understanding what personal benefits media audiences got from consuming the media that they did

Goal/Purpose  Understand media audiences and the effects of media on individuals
Approach  Applied, quantitative, administrative research (distinguishing features of Columbia School)

ADMINISTRATIVE RESEARCH
 Empirical research in the service of government, media or commercial institutions
· Different from a typical research done in university  its developed by the researcher within this larger agenda to answer the larger theoretical questions 
 Serves interests of specific organizations

Context  
· WW1: Propaganda 
· Interwar – “new instruments of mass persuasion”
· Post WWII
· Payne Fund Study  Received a large grant to try and understand the influence of cinema of Hollywood movies on children. Concluded that movies influenced children and usually to a negative effect. 
· When TV came out it was ever quick. 90% of Canadian households actually owned a TV. Based on the Payne Fund Study… Should they worry about the negative effects of media? 
KEY SCHOLARS:
PAUL LAZARSFELD
· PhD in Math in Vienna
· Opened research institute in Vienna
· Travels to America on fellowship in 1933
· 1937 – Radio Research Project
· 1939 – Office of Radio Research moved to Columbia
· 1944 - ORR renamed Bureau of Applied
· Contributions to coms:
· Methodological  took statistical techniques and brought them to America. He used them for research on the radio and later on mass communications
· He devised this device that they called the Little Annie Program analyzer to record responses and analyze them
· Within the statistical analysis they generalized the results to the mass audience. It wasn’t just the responses of the people but they were able to us through this mathematical modeling to extend the findings to the mass audiences. 
· Theoretical
· Power of media to maintain social norms, shape popular taste and confer status  he realized that on the individual there was what he called the two step flow influence of media
· Two-step flow theory of media – while media had the power to do this, they had to go through this intermediary in order for this to occur
ROBERT MERTON
· PhD Harvard, 1936
· Theorist of persuasion techniques
· Worked and co-wrote with Lazarsfeld in the Office of Radio Research and later The Bureau of Applied Research
· Lazarsfeld & Merton created a strong partnership. They both had different techniques that they applied together to create a good partnership.

THEODOR ADORNO
· Frankfurt School Scholar
· While in exile in America, worked at the Radio Research Project
· Problematic relationship between Frankfurt School’s critical approach and administrative research
· How the culture industry is a form of totalitarian control.
· Approach to mass media and organizations that used services of the bureau did not align very well. 
· Frankfurt & Columbian = contemporaries 

Key Concepts
· Administrative research
· Direct effect
· Two step communication flow 
· Minimal effects
· Indirect effects

Direct Effects
- Magic Bullet Theory
- Hypodermic Needle
- Was this ever fully accepted?
 What the media presents ultimately is what the individual does or believes.
 Interesting Fact: The historians of communication studies can’t actually find anybody that said this. While there was a lot of discussion about propaganda, again the absolute hypodermic needle theory never really existed. What the direct effects theory of communication is was that it was often used in the effects research that came out of the Columbian School was what they called “the Straw man”. In order to make the point to other media effects, held up as a belief even though it wasn’t proven anywhere,
 It is a nice easy way to explain the impactful communication

Two Step Flow
· Audience motivations and prior beliefs play important role in what people believe 
· Messages mediated by opinion leaders
· “We are suggesting in other words that the response of an individual to a campaign cannot be accounted for without reference to his social environment and to the character of his interpersonal” (p, 25)  What is a big issue in the media? How you understand the issue is not through the media but through people who have knowledge of the issue and can help you understand.
 That most people receive their understanding of media content through the interpretations of opinion leaders

Minimal Effects
· Few people change their mind due to media
· Media really doesn’t have a lot of influence on our understandings

Indirect Effects
· Effects over time and through repetition 
· Led to agenda setting and framing research

Criticism
· Opinion leaders contextual
· Administrative research commercializes academic research; removes critical analysis
· Focused on behavioural effects and neglected the larger historical and social contexts of mass media
· Dominance of paradigm obliterated all other communications concerns at the time

November 7, 2013
Political Communication
- Short paper #2 by noon November 14th - Final Exam December 14th 

Columbia School
· Goal/purpose: Understand media audiences, understanding effects of media on individuals
· Context: Right after the wars, wars prove that propaganda had effects so this spurned further inquiry onto what are the effects of technology and media. 
· Scholars: Key Scholars  Lazarsfeld, Martin, Adorno  (How divergent the approaches were between these scholars)
· Concepts: 2 step flow, minimal effect
· Limitations: Lack of reflexivity by the media

POLITICAL COMMUNICATION
· Definition & Context 
· Current streams of political communication
· A closer look at: Voting Studies, Civil Engineering

Definition
· Field of study
· Describes the intervening process by which political institutions and citizens interact with each other” (Nimmo & Sanders, 1981, p. 12)
Context
· Emerged from propaganda studies after the end of WWI
· Integrates: psychology, political science, rhetoric and communication

Propaganda
· “The management of collective attitudes by the manipulation of significant symbols”
· “Most of that which formerly could be done by violence and intimidation must now be done by argument and persuasion

RESEARCH TRADITIONS
· Political propaganda
· Voting studies/behaviour
· Mass media effects
· Government activities/response  study of media and government and their relationship to public opinion. What is their response to their audience through the communication they send out?

EVOLUTION
· Early beginning: 
· Walter Lippman, Harold Laswell (WWI & II)  social engineering school where they believed that there was this group of experts that needed to interpret and synthesize and communicate the needed info to the larger citizenry, in some cases where the services were too technical, where today you can think of as the mass amount of information someone needs to categorize it and make it smaller and easier to follow
· Paul Lazarsfeld (1940s onward)
· Post-War era
· New media technologies
· Expanding/multiple audiences and political actors
· Current
· All of the above
· Influence of new media, globalization and new actors

Political communication (Diagram on CUlearn)
· Political Organizations
· Citizens
· Media

RESEARCH STREAMS
· Political messages (political actors)  any communications event that relate to a political issue within society. Political issue within society is very broad  (depends on the issue)
· News media coverage of politics, political issues and political institutions (media)
· Political communication effects and public opinion (audiences)  what do people then do with this information? DO people even care about it? What is the audience uptake or response of the communication by individual actors and across these individual streams?

VOTING STUDIES
· Political communication research seeks to understand why people vote the way they do, on what basis individuals make decision, and how (if) people’s minds can be changed to vote in a different way
· Lines of inquiry
· Election campaign studies
· Media coverage of elections studies
· Media effects on voters
· Audience decision making/behaviour scholarship
· Political Actors: Rob Ford “I cannot comment on a tape that I have never seen”  Example of this whole process of strategic placement of symbols, communicate things that don’t get them into trouble late
· Who gets to comment on the appropriateness on our political activities has changed
· John Stewart has taken a very political stems in VIDEO 2. 
· Media messages/effects on voting behaviour
· Lazarsfeld’s 190 Erie County Study –strong effects to ‘two step flow’
· Klapper (1960s) – minimal effects
· Current: Focus on indirect or long term media effects (direct relationship to agenda setting
· Audiences
· Cognition studies  how you create meaning inside your head
· Anthony Downs (1959)  people are utility maximizes, they are not always informing themselves
· Phillip Converse (1962, 1964)  people know little, they don’t seek out anymore, the only info they seek is that which reinforces their belief system or values
· Karl Popkin (1991) 
· Cognition Studies
· Audiences
· Heuristics
· Party affiliation
· Viability – whether the guy has a chance in getting elected or not 
· Likeability – we are social beings. It is important for us to have relationships. If this is someone that we like and that is like us then we should vote for them. 
· Endorsements – Third party people other people who say they’re voting for them if you like the third part it will help you decide whether or not you vote for them or not

CIVIC ENGAGEMENT
· Trying to understand why people engage (or don’t), through what forums and for what purpose
· Influence of advocacy and social movements on political process
· Lines of inquiry
· Political engagement/disengagement (audiences)
· Impact of media on citizen involvement in political and civic life (media)
· Forms of advocacy and political engagement (political actors)
· Social movement/advocacy studies
· New political actors/direct democracy
· Access to the public sphere
· Media frames around social movements/advocacy
· Use of media/new media to promote cause

NEW MEDIA
· Use of new media technologies
· Role of media technologies in political systems
· Diversifying and reaching new audiences
· Use of social networking technologies
· Issues of globalization

COMMONALITIES
· Relationship between media, political actors (variously defined) and audiences
· Problematizing or seeking more deliberative democracy
· Goal/purpose: create better democracy

CURRENT TRENDS
· Cultural/societal change 
· Modern publicity process
· Changing relationship between political communicators and audiences
· New media 

KEY CONCEPTS
· Media, citizens, political actors
· Democracy
· Heuristics
· Media effects
· Advocacy
· Citizen engagement
· New technology
LIMITATIONS
· (Mass) Media centric
· (In many cases) Unrealistic assumptions of power and agency
· Ignores bureaucracy and realities of policy making/social change process
· Ideal of democracy assumed but not defined
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Political Communication (Focus on…)
· Context/evolution 
· Streams of research (instead of theorists) – political actors, mass media coverage of politics, and political communication of public (audiences), voting studies, new media
· Key Concepts – The media, the citizens and the political actors, as well as democracy and media effects, advocacy
· Goal/Purpose – create a better democracy
· Limitations – 

- “ Propoganda is the management of collective attitudes by the manipulation of significant symbols” (p.627)
- The propagandist is very much concerned about how a specific solution is to be evoked and “put over”. (p. 628)

 LASSWELL believed it was the intent of the propagandist that made it good or bad

THE TORONTO SCHOOL

INNES AND MCLUHAN = Stars of Toronto School

What is Technology?  techne = knowledge & logos = doing

 Anything that aids interaction

Harold Innis (1894-1952)
· Professor of Political Economy at the University of Toronto
· His experience in the battle of WW1 effected his view on technology, and the economies  in the world
· Developed the Staples Thesis/Trap (mainly on Europe and US)
· The Bias of Communication
· Space Bias/Time Bias  Idea he developed as he was moving away from the staples thesis into thinking about empire and communication which was another major piece of work. As he started thinking and looking at these commodities. How much have empires been shaped because of these technologies? 
 Our economy was not our own it was merely driven by more advanced economies
 Brings up questions of environmentalism, cultural mishaps (native people in Alberta)  driven by Staples/ Trap.
· A medium of communication has an important influence on the dissemination of knowledge over space and over time and it becomes necessary to study its characteristics in order to appraise its influence in it cultural setting The Bias of Communication – Harold Innis
Written word
 Ancient Egypt: the Pharaohs controlled the written word

Phonetic Alphabet 
Gave people the ability to read, and now knowledge was for everyone. It changed the world.

Time Bias Communication
· The ancient Egyptians  they were the only ones who understood their written word (drawings)
· Heavy and durable
· It’s stone or clay
· They are difficult to move
· They do not encourage territorial expansion
· They have a long life, an extension over time
· They are based in the sacred mythical and moral
· Speech is a time based medium

Space Bias Communication  How fast communication moves
· Light and Portable
· They can be transported over vast distance
· They are associated with secular and territorial societies
· Facilitate expansion of empire over space
· They have a short lifespan
· Paper is a space bias medium
· Telegraph  closest Innis got to understanding space bias communication, this transmitted information the fastest. This very fast communication sped up how economy of the world worked. 

MARSHALL MCLUHAN (1911-1980)
· Student of Harold Innis
· More interested in the phonetic alphabet and from there he was interested in the media
· Understanding Media (1964)

MCLUHAN: Key Concepts
· The Medium is the Message
· Hot and Cool Media
· Media as an Extension of Man
· The Retribalization of Man

The Medium is the Message
· The Medium contains its own message, which is INDEPENDENT OF THE CONTENT
· The medium does the same thing regardless of the context
· Two important questions:
· What does technology do? 
 When we think about television, Mcluhan sees how it has extended our oral, tactile, auditory senses that television isn’t just about the content coming at us but how we are interacting with that technology and how that technology has us interact with the people around us. It changes how we may encounter a piece of information. 
 It has changed the role of politicians: their role changed from trying to convince other politicians of their argument, to trying to convince the audience of their position (broadcasting public debates)
· How does it change our actions or our relationship with the world
 The means in which information is coming at us is solely independent of the message itself
 The message of the medium is always the same
 For Mcluhan, all media is technology and all technology is media
· He was not only talking about computers and screens, he was talking about the roads, the chairs, etc.
· The roads have a message, the chairs have a message, all of this is technology and they all have a message
· The message does not change, regardless of how you are using these technologies

Hot and Cool Media
· A HOT m```edium is “high definition” it contains a lot of information. There is minimal participation from the audience
· Radio is a HOT medium because although it uses only sound there is little audience participation they just listen
· Film is HOT because it is not visually or audibly interactive
· Print is HOT because it engages only the visual and its linear (your visual is completely focused on the words you are reading from left to right, your engulfed in what you are reading, there is no participation you don’t have to fill in the blanks). 
· A COOL medium is “low-resolution” it requires a lot of interaction and audience participation
· The telephone is COOL because although like the radio there is only one sense engaged the user has to interact with the missing information
· Television is COOL because it can easily run in the background. It does not force the audience into one behaviour (unlike film it is not clear, you have to work with the technology to really engage with the content)  we might disagree because of television today – HD TV, 4k, etc.)
HOT AND COOL MEDIUM CHART  CULearn

Media as an Extension of Man
· In the electrical age, our central nervous system is technologically extended to involve us in the whole of mankind and to incorporate the whole of mankind in us, we necessarily participate, in depth, in the consequences of our every action
Understanding Media (1964) Marshall McLuhan
 EX. Sitting on a chair is the extension of our legs
 Technology is extending us in ways that we never imagined possible
 GOOGLE GLASS: We don’t need to use our hand to do many things. Hand to the camera is no longer necessary
“All technologies are extensions of our physical and nervous systems to increase power and speed” –McLuhan
 How will this change the way we interact? – Technology now is increasingly so important to our everyday lives that we don’t even recognize when we are interacting with technology

The Retribalization of Man
· These new media of ours..have made our world into a single unit.. the word is now like a continually sounding tribal drum, where everybody gets the message.. all the time. A princess gets married in England and boom boom boomgo the drums and we all hear about it; an earthquake in North Africa, a Hollywood star gets drunk.. away the drums again, I use the word tribal.. it is probably the key word..” MARSHALL
· People were moving away from this individual identity and becoming re-travelized – identified more with the tribe

The Over-Heated Medium
· No boundaries anymore  blogged by technology
· This is made possible by technology
· Mechanical to technology  mechanical is a one way expansion from centres and margins 
· Technology blends them into each other
· 2-way communication between centre and margin now

CRITISIMS
· Technological determinist (Raymond William, James Carey)  It’s not all about the technology, the content is more important than the technology

· Utopia vision of the Global Village  you’re leaving out the realm of the political. McLuhan ignored the political communication and its contribution. He looks solely at the technological. Retribalization effect is invalid because we are actually moving away from the community. He also views people as helpless in the process of technology. Believes that there are 0 controls in your destiny which for many people is disturbing. Hot and Cool media is somewhat flimsy. It is always changing so can we hold true to this idea? 

· Lack of analysis of financial or economic influences of the media scape (who owns what, advertisement)
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Toronto School Review
Context – looking at how new forms of media are being integrated into society
Goal – understand what media is and its influence on society. Define and understand it
Key Scholars – Innis and McLuhan
Key Concepts – hot media, cool media, media is the extension of man, 
Limitations 

- “For the message of any medium or technology is the change of scale or pace or pattern that it introduces into human affairs”

- The Global Village  the world considered as a single community linked by telecommunications, media’s ability to move us away individualism and “retribalize” us

FEMINIST THEORY

Context
· Feminism/Feminist Action

Simone de Beauvoir: The Second Sex (1949)
· “One is not born, but rather becomes a woman”
· “Society, being codified by man, decrees that woman is inferior”
· Conclusion: Women were oppressed and considered inferior to men  had to do with expectations, norms. Then she realized who created these expectations and norms – men 

Feminist Action: 3 waves
First wave feminism
· 19 Century- mid 20th C
· Reform of women’s social and legal inequalities
· Achieved “suffrage” – women’s right to vote
· It was a radical notion for women to be considered people
· Women were not people
· Key concerns were education, employment, marriage laws
· It took a long time but they did manage to have legal rights
· Agreed upon end to first wave was when women got to vote
· When women get the vote she becomes a citizen  when you become a citizen you become a person
Second Wave feminism
· Approx. 1960s onward
· Concerned with equal rights for women
· “The personal is political”  Important slogan because they were originally denied access to the 60s uprising (e.g. black protest movement) because these movements are just about personal issues, they were talking about what is good for society. What law says as far as what can and cannot be done to my body is personal and political. 
· Concerned with independence and greater political action to include their rights and inclusion of women
· Movement for women to have the same rights as men
· Economic equality, rights of female minorities, and control over one’s own body
· Laws were being made by men as to whether women could have control over their own pregnancies, what sort of treatments they would have, etc.
Third Wave Feminism
· Approx. 1990s onward
· Challenge and expand common definitions of gender and sexuality whereas previous waves were focused on the legal, structural limitations that were being put on women, what the third wave realized is that it was actually societal and cultural. Their goal was to bring about and reveal that a lot of the inequality that existed between men and women was constructed within society, it was a social understanding. 
· Need to re-historicize social basis of difference
· Empowering women to combat inequalities
· Against essentialism  all women were being treated as having the same characteristics, oppression, limitations, etc. 

Feminist Theory

- Taking some of these concerns and applying them to the scholarship realm
- “Representation of the world, like the world itself, is the work of me; they describe it from their own point of view, which they confuse with the absolute truth” – Simone de Beauvoir

Goal/Purpose
· Attend to the significance of sexual perspectives in modes of thought and offer a challenge to the masculine bias

· Different perspectives (Beasley, 1999)
· Liberal feminism
· Marxist feminism
· Radical feminism
· Socialist feminism
· Psychoanalytic feminism
· Post-modern/post structuralist feminism
· Race & ethnicity feminism
· Etc.
Liberal Feminism
· Attempts to remove obstacles for women’s full participation in public life
· Seeks to make women equally represented in society
· Concerned with hyper-sexualization of women in society
· Central to 2nd wave
· Symbolic Annihilation 
· Silencing of women’s voices
· The absence, condemnation and trivialization of women in the media
· Absence of women in the media:
· Lesser presence and
· Different treatment of women and men politicians, news anchors, celebrities
· Male Gaze (Mulvey,1973)
· Women presented for may voyeuristic pleasure
· Women reduced to body parts and objectified  Often times; the camera is focused on certain body parts. It is not the person that becomes the view. It becomes elements of the body which sexualizes and objectifies the women
Radical Feminism
· Women’s oppression as a fundamental component of social organization
· Radical feminists seek
· Critique patriarchy
· Makeover of existing social structures that oppress women
· Patriarchal social structures 
· Dualisms (Bordo, 1933):
· Man/woman
· Rational/emotional
· Mind/body
· Human/animal
· Logic/intuition
· Active/passive
· Through dualisms men are taken as the standard or universally accepted view
· Radical feminism’s are trying to resolve these dualisms 
· It’s not just men who can be rational, active, or logical

Post-Modern Feminism  Gender is socially constructed
· Gender as a construct
· Gender performativity (Judith Butler)
· Socially constructed idea of what it means to be masculine and feminine (separate from biology)  biology is the makeup of the body that determines whether the person is male or female. XY = male XX= female. Male = smart, brave, sexual, strong, unemotional (Dualisms). Women = emotional, caring, soft, mother  Has nothing to do with biological chromosomes 
· We learn as individuals to perform our genders  gender performativity
· Culture makes gender appear to be “natural”    
· Hegemonic masculinity (Connell, 1983)
· Masculinity is also a construct
· There are these expectations of performance that boys and men also must adhere to in order to be accepted.
Feminist Communication Theory
3 Themes
· Difference
· Questions political and philosophical basis of difference between genders and among women
· Voice
· Explores access to and contributions in communicative forums
· Representation
· Problematize systems of representation in media and other forums

LIMITATIONS/CRITIQUES
· Ideology is inherently gynocentric
· Assumption that women oppressed – self-fulfilling prophesy?
· Natural differences between men and women are ignored
· Western forms of feminism assume global experience based on a white middle-class experience in which gender oppression is primary
Key Theories
· Symbolic Annihilation
· Male Gaze
· Patriarchal basis of cruelty
· Dualisms
· Hegemonic masculinity
· Construction of Gender
· Gender performativity
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FEMINIST THEORY REVIEW

Context: 3 different ways of feminism, understand them, what they were seeking to accomplish
Goal: to attend to the significance of sexual perspective and modes of thought and challenge the bias - Masculine Bias. It is not always suggested by feminist that this is a conscious thing or conspiracy against women but more so, that it has evolved due to the social practices at the time and in a lot of cases how women voices have been left out
Key Streams: The liberal feminism, radical and post-modern feminism
Key Concepts: Symbolic annihilation –women are under-represented within the culture, society, media, etc. Male Gaze, Dualism – the fact that part of this practice has resulted in dualisms where there is a hierarchy within men and women. Gender performance –gender becomes socialized to perform our gender. We look at how men and hegemonic masculinity
Limitations: Geocentric approach – Criticism that there is a masculine bias in society that is far too much the feminist bias. Women are oppressed. Is this still the case? 
Genocyntric Desires = Women desires

“ A man never begins by presenting himself as an individual of a certain sex; it goes without saying that he is a man… man represents both the positive and the neutral, as is indicated by the common use of man to designate human beings in general; whereas woman represents only the negative, define by limiting criteria, without reciprocity… A man is in the right in being a man it is the woman who is in the wrong”

CULTURAL STUDIES
· The study of “culture” as understood by the British culture studies tradition
· Rejects elitist definition of “culture”  it is not the way of understand high culture, it is not artefacts or manners, it is the very material of our daily lives”. Up until this time (1950s England) was that culture was understood as the Shakespeare’s, plays, high art that hangs in museums (considered culture). You need to get cultured meant you need to go to these museums and look at the old master pieces and watch the classics. 
· High and Low culture: There is another part of culture which is the places we like to go to, what we eat, how we dress, what we like to watch, etc. 
· EX: Opera and Miley Cyrus performance
Social Context of CCCS
· Postwar Britain –all of the production was stopped for the war so we’re coming back to the product
· Mass society debates in the 1950s
· Industrialization, urbanization, centralized mass media
· Alienated, disconnected individuals without a cohesive sense of community or identity (Adorno)  are these products helping us form a Great Community

Academic Context
· Reaction to Frank Leavis literature “cannon”  most important works
· There would be a debate of the work we learn in this class 
· In reaction to this he came out with a book called…
· Richard Hoggart “Uses of Literacy” (1958)
· Uses of Literacy (1958) It is not these massive art products. We have to realise that there is a way that people engage within their everyday lives and experiences. 
· He talks about the fact that the everyday activities of individuals, they have a completely different understanding of what culture is. It’s going to the pub going to the movies (being part of the street life)
· Hoggart looked at literary analysis to describe the popular entertainment of working class culture
· Highlights connections between public culture and private everyday life
· As a result of that he founded the Centre for Contemporary Cultural Studies (CCCS) at Birmingham in 1963

GOAL/PURPOSE
· Understand the meaning that individuals create \`surrounding cultural products and activities and the ideology inherent to these products and activities

RAYMOND WILLIAMS
· Culture & Society (1958) The Long Revolution (1961)
· Like Hoggart Williams was born into a working class family
· He understood that this everyday type of life that Hoggart was trying to get people to recognize as a social product as well.
· Taught Literature as an Adult educator
· Best known for articulating the idea that culture is our everyday activities and practices. 
· That is best synthesized by the term that “Culture is Ordinary” (not limited to elite cultural products)  the everyday stuff that we participate in
· “Working-class culture, in the stages through which it has been passing, is primarily social (in that it has created institutions) rather than individual (in particular intellectual or imaginative work). When it is considered in context, it can be seen as a very remarkable creative achievement”
· People were worried that culture was separating people but Williams disagrees  this creates some of the social fabrics that we need in order to work better.
· Facebook, Oprah, Bieber, Harry Potter  Culture
· Culture is a signifying system that produces meaning
· “ A culture can never be reduced to its artefacts while it is being lived” …”A culture is not only a body of intellectual and imaginative work; it is also and essentially a whole way of life” (Williams)

TEXTS
· Any signifying practice that creates meaning 
· Texts contain codes that can be analyzed as a way of accessing cultural meaning
· Identification of codes exposes larger social and cultural structures and relations

STUART HALL
· The Popular Arts (1967) & Encoding/Decoding (1973/1980) among many CCCS articles & chapters
· When he came to Britain to attend University he realized that there were different groups that were understood differently. There was this eliteous idea.

ENCODING/DECODING
· Turning point in theory of cultural production and reception
· Break with empiricist communication models, literary criticism & conception of audience as passive
· Largely recognized the audience as a passive audience that took in these messages and hopefully acted in the ways that the producers of the messages wanted them to act.
· For Hall, at the time, the big media was television  he focused on the technical ends and programming. 
· Model on CULearn
· It has various stages where different aspects of the message is either produced or received.
· Range of influences surrounding production & consumption of the message
· Construction AND reception of the message is an active, interpretative event 
· Message is polysemic
· What were really mind-blowing at the time was that there could be multiple meanings. Up until this time, if the intended meaning was not received then it was either the fault of the sender who didn’t go through the proper process to send the message properly or it was the problem of the receiver. Was hall did was say that there can be multiple ways in which people can actually understand the meaning – POLYSEMIC = MULTIPLE
· Limits are set by dominant codes which are learned & naturalized
· We as a society are supposed to learn and accept some of those things
· Message can be decoded from three positions:
· Preferred/dominant reading  the way that the producer wanted you to understand that message
· Negotiated reading  The receiver has specialized information that allows them to adapt that meaning to align with their existing knowledge structure 
· Oppositional reading  when the audience has experiences or knowledge that morally and according to their values is completely opposite to what that dominant reading is. SO they will reject that message and create a different message (Ex. Pursuit of Happiness Gina thinks it’s a load of crap because she knows how impossible all of it would be with her knowledge on homelessness)
· Messages are not fixed  there is the opportunity for messages to have different meanings – these different meanings can then be discussed and debated and so texts then become a site of struggle between the dominant readings and some of these other readings.

IDEOLOGY
· Dominant meanings created through production and ideological state apparatuses 
· Creation of consent is dynamic struggle that acknowledges the power of the individual to resist determining forces
· Ideology is the site of struggle
· The systems and institutions perpetuate the dominate ideologies, we don’t realize that we are being told a view of something… not just the view
· Again text is not fixed!

Encoding decoding model emphasized that cultural meaning is not fixed at the point or production but is part of an integrated model of meaning production, circulation and interpretation
· Recognizes that individuals have agency

AUDIENCE
· Audience is an active participant in the making of meaning
· Audiences can resist influence of text and create divergent meanings
· Individuals “work on” texts to change their meaning
- Tupperware Party Picture EXAMPLE

CRITIQUES
· Focus on consumption rather than production
· Limited account of institutions in which meaning is produced
· Excludes “production of culture, as well as how audiences are produced by a variety of social institutions, practices, and ideologies” (Kellner)
· Conflict between determination/ideology & agency

KEY CONCEPTS
· Culture
· Encoding/decoding 
· Text
· Audience
· Polysemic


