Chapter 13: Designing the Questionnaire 
Overview 
1. What should be asked? 
· Determine method of administration
· Determine content of individual questions
· Determine form of response to each question
· Relevant: no unnecessary information collected
· Accuracy: info is reliable/valid
2. How should questions be phrased? 
3. In what sequence should the questions be arranged? 
4. What questionnaire layout will best serve the research objectives?
· Develop recruiting message or script
· Determine physical characteristics of questionnaire
5. How should the questionnaire be pre-tested? Does the questionnaire need to be revised?

Open-Ended Questions vs. Fixed-Alternative Questions 
Open Ended Questions 
· Question that poses some problem and asks the respondent to answer in his or her own words 
· Advantages: 
· Improve research design
· Introduce a survey or topic.
· Provide interesting examples to cite in a report.
· Replace a list of many or unforeseen responses.
· Measure the saliency or importance of an issue.
· Measure sensitive or threatening topics.
· Obtain wide range of responses.
· Responses measured without any influence.
· Disadvantages:
· Variability in the clarity and depth of the responses.
· Respondent able to communicate verbally.
· Respondent’s willingness to write answers.
· Interviewer's ability to record accurately and quickly.
· Time consuming and expensive.
· Involves subjective judgments during data summary.
· Answer expands or contracts depending on the space or time available for it.
Fixed-Alternative Questions: 
· Respondent is given specific, limited-alternative responses and asked to choose the one closest to his or her own view-point 
· Simple-dichotomy question: requires the respondent to choose on of 2 alts
· Determinant-choice question: respondent chooses one response among multiple responses 
· Frequency determination question: asks for an answer about general frequency of occurrence 
· Checklist question: allows respondent to provide multiple answers to single question by checking off items 
· Advantages: 
· Simple to administer with little need for an interviewer to ask questions, probe or continue with follow-up questions.
· Coding and analysis of data follows a clear process that is relatively simple once understood.
· High quality of data in terms of consistency of answers from one respondent over time or across multiple respondents.
· Questions typically contain very clear content.
· Useful for demographic/socioeconomic characteristics, awareness, attitudes, intentions, and behaviour.
· Disadvantages:
· Can encourage misleading responses by “creating” an answer from a respondent even with little knowledge or attitude towards the subject.
· Can produce inaccuracies in the data if the response categories are not appropriate.
· Provides fewer opportunities for…
· Measuring respondent self-expression
· Understanding aspects of consumer behaviour like motivation.

The Art of Asking Questions
Generally, avoid…
· Complexity, use simple conversational language with lower level vocabulary.
· Leading and loaded questions, keep questions “objective”
· Leading question: suggests or implies certain answers 
· Loaded Question: suggests a socially desirable answer or is emotionally charged 
· Ex: In light of today’s farm crisis, it would be in the publics best interest to offer interest-free loans to farmers 
· Counterbiasing Statement:  statement/preamble to a potentially embarrassing question that reduces a respondent’s reluctance to answer by suggesting that certain behaviour is not unusual 
· Split ballot technique: using two alternative phrasings of the same questions for respective halves of a sample to elicit a more accurate total response than would a single phrasing
· Ambiguous words and questions, be specific as possible.
· Indefinite words like often, occasionally, regularly, frequently
· Double-barreled questions, make into multiple questions.
· Question that may induce bias because it covers 2 issues at once 
· Ex: Agree or disagree: Wholesalers and retailers are responsible for the high cost of meat 
· Assumptions, provide background/ask preliminary questions.
· Difficult questions, make question easy to answer
· Unstated alternatives
· An alternative answer that is not expressed in a question’s options
· Generalizations and estimates 
· Assumed Consequences: A problem that occurs when a question is not framed so as to explicitly state the consequences, and thus it elicits different responses from individuals who assume different consequences

What is the Best Question Sequence?
· Order Bias: bias caused by the influence of earlier questions in a questionnaire or by an answer
· Use simple, interesting opening questions.
· Use the funnel technique
· Asking general questions before specific questions in order to obtain unbiased responses 
· Carefully design branching questions.
· Look for appropriate use of filter and pivot questions.
· Filter: screens out respondents who are not qualified to answer a second question
· Pivot: filter question used to determine which version of a second question will be asked 
· Ask for classification information last.
· Place difficult or sensitive questions near the end.
Sequence: 
· Broad general question
· Break the ice and establish rapport
· Simple direct questions
· Reassure that survey is easy to answer
· Focused questions (basic)
· Convey research objectives/questions
· Focused questions (difficult)
· Obtain key information for research objective/questions
· Personal questions
· Classification information

Pre-Testing: 
· Pretest design
· Pretest specific questions
· Understand meaning
· Task difficulty
· Respondent attention and interest 
· Pretest the questionnaire
· Flow of the questionnaire
· Skip patterns
· Length
· Respondent attention and interest
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