Chapter 8: Survey Research: Basic Methods of Communications with Respondents

Types of Control (for all types of surveys): 
· Sample Control: Concerns the ability to direct the inquiry to a designated respondent and to secure the desired cooperation.
· Population: Totality of cases that conform to specifications.
· Sampling Frame: Selection of subset of population
· Response Rate: List of sampling units from which a sample will be drawn (e.g., areas, institutions, or individuals).
· Information Control: Regarding the amount and accuracy of the information that can be obtained from respondents.
· Question Form (2)
· Question Content (2)
· Interviewer (2)
· Presentation material
· Administration Control: Referring to the speed, cost and control of the replies afforded by the mode of administration.
· Costs
· Speed of Collection
· Ease of callback
Assessment of Strength/Limitations of the above criteria for different survey methods:
Personal Interviews: face-to-face communication in which an interviewer asks a respondent to answer questions 
Sample Control: 
· Strengths:
· High response rate.
· Best for getting response from specific identified person
· Limitations:
· Generally narrow distribution.
· Difficult to identify sampling frame.
Information Control: 
· Strengths: 
· Allows probing (asks respondent for clarification of answers to standardized questions) using open-ended questions.
· Allows clarification of ambiguous questions.
· Minimizes item non-response with interviewer interaction.
· Allows use of any type of question.
· Sequencing of questions easily changed.
· Permits easy use of visuals and other sensory stimuli.
· Lengthy time frame
· Limitations: 
· Subject to interviewer and respondent bias.
· Requires skilled interviewer
Administration Control:
· Limitations: 
· Most expensive method (at home more than mall).
· Relatively slow (though mall quicker).
Types of Personal Interviews:
· Door to Door Interviewing: at doorstep to increase participation rate
· Mall Intercept Surveys: conducted in shopping mall
· Executive Interviewing: 
· Purchase Intercept Technique
· Omnibus Surveys

Telephone Interviews: Personal interview conducted by telephone, the mainstay of commercial survey research 
Sampling Control:
· Strengths: 
· Relatively strong response rates.
· Representative sample - wide distribution possible.
· Limitations:
· Difficult to obtain representative sampling frame due to unlisted numbers.
Information Control: 
· Strengths 
· Less interviewer bias than in person.
· Interviewer supervision is stronger.
· Sequence of questions easily changed
· Limitations:
· Cannot use visual aids.
· More difficult to establish rapport over phone than in person
Administration Control:
· Strengths 
· Relatively low cost.
· Quick turnaround.
· Little difficulty in handling call-backs.
· Allows easy use of computer support (CATI= computer assisted telephone interview: answers can be entered directly into a computer for processing)
· Limitations 
· Interview must be brief
Types of Telephone Interviews: 
· List or Directory
· [bookmark: _GoBack]Random dialing procedure
Self-Administered Questionnaires: Survey in which the respondent takes the responsibility for reading and answering the questions 
Sampling Control:
· Strengths 
· May be only method able to reach certain respondents.
· Sampling frame easily developed when lists are available.
· Wide distribution possible.
· Limitations:
· Low response rates
· Little control in securing response from specific individual.
· Cannot control respondent’s speed of survey completion.
Information Control: 
· Strengths: 
· Not subject to interviewer bias.
· Respondent convenience (work at their own pace).
· Ensures anonymity.
· Best for personal, sensitive, long, or complex questions.
· Ease of presenting questions requiring visual aids.
· Limitations: 
· Researchers cannot explain ambiguous questions.
· Does not allow probing.
· Difficult to change sequence of questions.
· Respondents can view entire questionnaire as they respond.
Administration Control: 
· Strengths 
· Generally least expensive.
· Very short response time for e-mail and Internet.
· Limitations:
· Long response time for mail
Types of Self-Administered Questionnaires: 
· Drop-off / Hand-out: requires the interviewer to travel to the respondent’s location to drop off questionnaires that will be picked up later 
· Mail: questionnaire is sent to respondents through the mail 
· Geographic flexibility, inexpensive, convenient for respondent, anonymous, absence of interviewer (reveal more, but less probing), long time frame (takes 2-3 weeks)
· Increasing response rates:
· Cover letter: accompanies questionnaire to induce the reader to complete and return questionnaire 
· Incentives, interesting questions, follow-ups, advance notification, survey 
· Fax: uses fax machines as a way for respondents to receive and return questionnaires 
· E-mail
· Internet: posted on a website 
· Speed/cost efficient
· Visual appeal, interactivity 
· Respondent participation and cooperation 
· Cover letter = welcome screen 
· Easy call backs 
Pre-testing: screening procedure that involves trial run to iron out problems in survey
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