Competitive advantages:
Our object (Honey Tablets) can be displayed in various ways for the consumer to see. One of the best way I’ve analyzed, is to add the product as an independent for commercial use. That being the product will be televised during primetime or late at night (18:00-23:00). This way the product being introduced to the public, will be viewed by many consumers. 

Image displays will we be direct and straight to the point. The product will be emphasized under the richness of flavour, mouth-watering look, and price free to motivate the consumer to move and look for it at their nearest local market.  
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Notes:
 If the message is being delivered by a magazine, then it can grouped under the food and recipes section. Does not always have to be separated, it could also be an absolute magazine that is about food.
 
A very well stable practice for this product is to have a variety of flavour selections. This will boost the market sales, and to be sold as a package. 
This practice of sale is called cross-selling, and this is the most economical way to display the product to all consumers. It will leverage the earnings of the company, create many clients and relationships, and maintain all previous clients happy as well. Clients being those who purchase the product for their markets and those consumers purchasing the product for their satisfaction. 

Therefore, if we can display the product with all clients, it will be highly benefit us (the company) and our costs will maintain its budget acquired to spend.
