Week 2 - Social and Cultural Forms
September 18, 2012
Preview:
· Defining Society and Culture - we can't escape media, media constructs us as we construct it. What form is our society and culture going to take in the coming years?
· Notion of the Public Sphere
· Social Roles of Media
· Harold Innis & Marshall McLuhan - founding fathers of Canadian Communication school of thought
· Technological Determinism
Society:
· The body of institutions and relationships within which people live
· The conditions in which such relationships are formed
Culture:
· The process of intellectual, spiritual, and aesthetic development
· the works and practices that arise from this development
· a particular way of life
· low culture: unwashed masses, non educated, unwealthy, poor people
· high culture: rich, educated - advances high masses of culture
· Cultural studies: culture is not just about the high life, but about everyday life? not just the wealthy partake in, everyone is engaged in it. Idea that culture is about everyday life regardless of one's status or wealth
· There is no clear distinction between high and low culture
· Both express creativity in expression; Shakespeare vs. WWE. 
· We shouldn't fear mass culture, but the distinction is still maintained.
· What has changed is that the terms we use; high/low culture vs. popular culture.
· Popular culture: systems of artifacts that most people share and are familiar with, systems are made popular by the people, the cultural products are made for the people. Popular culture resonates or speaks to the people, but isn't produced by the people. Important roles of pop culture: helps us explain and understand relations with our media society and culture. Helps us understand the dynamics with other cultures; provides a window upon the rest of the world and the other communities. Popular culture unifies the roles and becomes a topic of discussion as well. It shapes opinions and identities. Pop culture is a phenomenon that we cannot avoid and have inevitable access to. We buy into it, wear it, represent it, read it, listen to it. There are so many ways that it engages us.

Definitions of the ideas of culture:
· 1) widely favoured and widely liked by many people. 
· 2) Everything that's outside of high culture
· 3) Mass culture
· 4) Culture originated from popular sentiment
· 5) Notion of a struggle against a dominant culture (Canadian vs. American culture)
· 6) These distinctions no longer hold because we've seen so much crossover, cultures overlap; mainstream.

Core values of culture: 
· We can understand it as a financial measurement, revenue a product generated.
· A product of human creativity
· Principles and standards of corporal production
· Protecting culture
· Buy and sell our very own culture, spread it, make it broad and make it a popular culture; cultural goods as commodities.



· Is there a distinct Canadian culture?
Social Roles of Media:
· Think of the public sphere as the market place of our ideas - this abstract concept that sits between the state and the market. We're in between. 
· Transformation that took place in the 18th century; issues of the day... people would gather in salons and cafes and public areas etc... to debate the issues of the day, mass scale exercises forms large public opinion.
· Jurgen Habermas' argument: public opinion formation requires space for dialogue and we must engage in rational debates on the issues of the day. Our society becomes more organized through these mass debates. Our leaders cannot lead legitimately without public opinion supporting them.
· Role of the media: role as a mirror to return our ideas back to us? is it bias? is it objective and informing?
· Public takes formal authority over the state. he formal authority is exerted through public opinion.
· Media role is watch dog: informs government about public opinion and action.
· Public sphere needs to hold 3 principles:
· 1- Public sphere needs to be universal in the sense that it's accessible to all citizens of the state
· 2- equality- everyone has the same rights but Habermas recognizes that not everyone is able to exercise these rights due to the structural constraints
· 3- The best and most rational argument wins out.
· Certain organizations to operate within the public sphere, Habermas recognized civil society groups, religious groups, political parties, welfare associations, social movements... all of these aided in shaping the discussions
· Media's role in Habermas' perspective is to interpret and inform us of world events
· Question: what sort of events are worthy of being reported on to make us informed citizens? Is there anything to benefit from about pertaining to political scandals such as Bill Clinton and Monica Louinsky?
· We are comprised by multiple public spheres in our local and peer/personal comfort zones as opposed to one mass public sphere.
Media as the 4th Estate
· Clergy, nobles and common people consist of the previous 3
· Media are the watchdog, defenders of the public interest.
· They provide us with the information we need to be informed 
· How are people influenced by what we are informed with?
Politics:
Two Step Flow Model:
· Developed by Katz and Lazarsfeld (1955)
· Opinion leaders: people with better access to and understanding of the media
· These people transmit information to the greater population and are seen as key media/information players.
· Media doesn't affect us directly, they inform the opinion leaders who inform us individuals in social contact with an opinion leader.
Media Obsessions:
· Politics - Not giving our government the time to speak in the media, average time for a politician to respond in a media discussion (questions by journalists) is 8 seconds. Gov manipulates the information given to the press. Essence of the battle between the gov and the press is who's going to lead the media channels but journalists don't want to be mouthpieces for the government, they try to add their own spin on their stories. Leak information about the government. Gov tries not to speak to journalists from large Ottawa/Toronto media industries, but the smaller ones because they are less likely to skew the information.
· Conflicts
· Scandals
· Horse races
· Brevity/Briefness
Economics:
· 86% of cable and satellite distribution market
· 70% of wireless revenues
· 63% of the wired telephone market
· 54% of internet service provider revenues
· 42% of radio
· 40% of television universe
· 19% of the newspaper and magazine markets
· 61% of total revenues from all the above media sectors combined
· If you look at the structure of media industries in their concentration of ownership and the advertising revenue they hold and how close the media industries are with their government, what you see is the emergence of a dialogue that supports the status quo.
· 5 filters:
· Ownership: through concentration of ownership, not much exposure to different views
· funding: advertisers who pay them
· Sourcing information: increasingly reporting based on press released from government, not much investigative journalism
· Flak: trying to avoid criticism from public as well as sponsors
· Fear: the perpetuation of fear in the media to control
· give consent through existing structures within society
Identity:
· We construct our identities through social interactions
· Media allows us to explore the world and our relationships to it
· Does media encourage consumerist values?
· I shop therefore I am... We are abusing ourselves to death.

Characteristics of Media: refer to book
· Oral communication reflects our lived cultural patterns and our social norms. How close we get to someone when we're talking to them. They can facilitate or disrupt social relationships; chants, national anthems build sense of community
· Literate communication (written word): prose and poetry deal with the nature of writing, when words are written on paper a way of linear thinking is yielded. Poetry appeals to emotions
· Electronic communication: broadcasting, telephone and internet networks
Media and Social Form:
· Harold Innis (1894-1952) was interested in the media and the rise and fall of civilizations (formed economic model of communication) - oral communication and literate communication.
· Marshall Mcluhan (1911-1980) interested in the psychological aspects of the media, formed psychological model of communication - electronic communication, global village through elec. reflected an outer nervous system, electronic communications being the nervous system of the planet. 
· Means of communication influence social development and organizational forms within societies
· What happens in each historical period/era is the product of media. Media determines what happens, the physical communication infrastructure.
3 Basic Questions?:
· How do specific communication technologies operate? Heavy technology such as stone and clay are bias towards time, things that are light and can be moved very easily are bias towards space.
· What assumptions do they (comm tech) take from and contribute to society? We need to understand not just the physical dimensions, but how the comm tech is used within society.
· What forms of power do they encourage? Achieving a balance between how long each comm tech lasts or how much space expansion they uphold. Technologies influence societies and societies influence technologies.
Innis & Empire:
Studies of the Civilizations of:
· Ancient Egypt - media of these times were biased and written in clay and stone
· Babylonia
· Mesopotamia
As well as effects of
· Oral tradition on Greek civilization - as the alphabet begins to emerge, we see a drop in oral communication and a rise of the written word; codification of laws emerge, beauracracies are built.
· Written tradition on Roman Empire
Oral to Literate Society: Ancient Times
· Features of these oral societies consist of people being more bound together, influenced more by tradition and are very stable in hierarchy.
· Oral societies are much more humanistic and bias towards time and lasting longer.
· Literate societies are much more formalized and impersonal
· Literate societies see the emergence of writing on paper so it's easier to codify laws with society
· Literate: much easier to speak to oneself and challenge and question thought.
· Written word entails a particular way of thinking - I need to do this for my own thoughts; write.
Time Bias:
· Egypt, Babylonia and Mesopotamia
· Durable media difficult to transport (clay and stone)
· Tradition bound
· Emphasis on customs - rituals - moral values
· Hierarchical social order
· Ruled by elite
· Monopoly of knowledge
· Challenged by lighter media
Space Bias:
· Greek and Roman
· Media easy to transport
· Oriented to expansion and accumulation
· Secular institutions
· Complex forms of political authority
· Creates abstract forms of knowledge
· Challenged by inability to expand and need for ritual


Literate to Electronic Society: (McLuhan)
· Senses we use to read a book are different than the senses we use to watch a movie
· Views technology as an extension of the human body (wheel to foot, pen to hand) and electrical circuits to the extension of the nervous system
· People adapt to ratio senses to the dominant media or human activity of the day
· Content is of no importance or consequence, media and medium is.
McLuhan's view of History:
Book: The Gutenberg Galaxy.
(pre-1450s) Pre-Literate Man feels the following way
· Oral Culture
· Tribal
· Active, participatory, social - hearing is believing??
· Balanced senses
· Strong Community
· Strong Connectivity
Literate man (1450s - 1900):
· Books = The dominant medium
· Individualism
· The Eye - tyranny of the visual, seeing is believing
· Detached/unbalanced
· De-tribalization
· With the book, the world becomes much less diverse
· Emergence of author and public out of this process
Post-Literate Man (1900 onward):
· Books no longer dominant medium
· Electric media (television) is dominant
· Senses in balance again
· Simultaneous involvement
· Re-tribalization of man
· Global village -  aware of one another but not exactly the same, conflict increases more and more, the more people you put together at close proximity the more likely you are to have conflict, says McLuhan.

"Medium is the Message"
· Content of media not as important as the effect that the medium has on human minds and culture
· Social change brought about by the medium is the message
· Content is never the message because content always is the 'old' message
· Can we really be so deterministic in our world view? Think of the printing press
Gutenberg Printing Press, 1440
· Literacy
· Standardization of regional dialects
· National languages replace Latin
· Individualism
· Age of Reason/Renaissance
· Destruction of feudal power structures
A Global Village check out cbc archives and mcluhans work etc
McLuhan:
· Print media alienates humans from their natural state - detribalization
· TV = retribalization = global village
Robert Putnam:
· May be retribalized, BUT 'village' has no social capital
