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-media effects
research that attempts to measure …
a general term that describes the power of media texts and technologies to function as stimuli for audience responses and reactions
can be direct (eg. Bobo) and indirect (two-step)
-behaviourism
a theoretical approach, rooted in psychology, that aims ot measure how our thoughts, feelings, and actions are affected by media and communications 
lack of agency
-lasswell & propaganda
chain of communication (1948)
who
says what
in which channel
to whom
with what effect
assumes the communicator wishes to influence the receiver and therefore sees communication as a persuasive process
assumes that messages always have effects
exaggerates the effects of mass communication
omits feedback
-lasswell & conductance
totally conductance
message was communicated clearly
modified conductance
may not completely get across
no conductance
none
-Albert Bandura –social learning theory
we learn from our environment through observation, imitation and modeling
albert bandura’s bobo doll experiment (1961)
role models and the mass media
children were randomly assigned to watch one of three films, each involving a boy picking a fight with another boy and attacking some toys
film1 the attacker wins the fight and is rewarded by getting all the toys to play wih
film2 
film3
the results shower that those children, especially the boys, who had seen the rewarded aggressive model spontaneously performed twice as much imitative aggression as all other groups but no more nonimitative aggression 
-lazarfelds – two step flow
who
says what
in which channel
to whom
with what effect
mass media 
opinion leaders 
followers
key to this theory is ‘personal influence’

Cultivation Theory & Effects Critique
-lullaby ad
-Cultivation theory
us in 1960/70 – concerns about the impact of media violence on society
Annenberg institute of communications (PA)
Key researcher: George Gerbner
-cultural indicators project
three types of analysis:
institutional process analysis
those involved in advertising, ownership etc.
message system analysis
what are we exposed to
cultivation analysis
shift to individuals
how are people reacting (surveys)
-the premise of cultivation theory is
given the environment that sustains the most distinctive aspects of human experience is the environment of symbols 
television violence
cultivates the way we think about the world around us
-according to gerbner research there are 3 viewers
1 light if you watch television less than 2
2 medium if you watch 2-4 
3 heavy if you watch more than 4
-mean world syndrome
-television reality
television acts as a message system, creating a shared symbolic environment and thus a collective public consciousness
stories – disguised as entertainment against the backdrop of reality – convey the ‘facts of life’ as contained in widely distributed
the chance on a violent confrontation in real life is 1% television-reality shows us a 10% chance
-cultivation theory argues that
violent television cultivates common conceptions of social reality
violence on television (factual and fiction) teaches us who wins, who loses, and who or what should be “feared”
-mean world syndrome
the more viewers are exposed to violent television, the higher is their fear and their sense of a dangerous ‘mean’ world
-how do heavy television viewers understand reality?
-message system analysis (personality profiles)
-asking respondent questions about the facts of life and giving them two kinds of answers to choose from: “television answered” and “real-world answer”
would you be afraid to walk alone in a city at night? Etc.
-two kinds of cultivating
resonance (management of difference)
mainstreaming (amplification)
-mainstreaming
the idea that heavy viewers, who come form different demographic groups, acquire similar ways of seeing the world. Mean world syndrome as an example
-resonance
the intensified effect on the audience when what people see on television is what they have experienced in life. The result will be a greater cultivating effect
-critiques
what is the impact of gender, age, family situation
chicken of the egg; where do we start
the perception of children and young people; inabilities versus abilities
artificial studies and method
is violence always a bad thing
what is violent or bad media? Who decides?
The inabilities of the masses – the role of the researchers
Why would we imitate media depictions? What are the theoretical grounds?
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Don’t Need: Benjamin, mechanical reproduction, pg 41, reisman and hoggart and Williams
-What is medium theory?
The historical and cross cultural study of different cultural environments created by different media of communication, Meyrowitz
Movies vs. books
-tenants of techonological determinism
communication technology is fundamental to society
each technology has a bias to a particular communication form, content and uses
the sequences of invention and application of communication technology influences the direction and pace of social change
communication revolutions lead to social revolutions
main reason something changes
-medium theorists
mcluhan – nature and consequences of media technology
postman – images and public life

carr – google making us stupid
-1984 & Brave New World
- Postman - literacy, images and ‘public life’
romanticized American print cultures of the 18th and 19th century in the us as encouraging rationality, seriousness, coherence in thinking and public discourse
saw television as responsible for the decline in the seriousness of public life. Postman comments on the impact of various technologies
telegraph
photograph
televisions
-television changes newspapers etc. but also how you can change with the arguments, changes the strategy how we engage in debate. Shift from print to television
-telegraph
the telegraph changed print in three ways
irrelevance (stories from far away places, not always directly relevant to them)
powerlessness (people couldn’t do anything about far away places)
quantity 
-photograph
trading words for pictures, seeing and not thinking
-television
the medium privileges entertainment and triviality
undermines participation
peek-a-boo world (glimpse into a story very briefly)
-how can postman be understood as a “medium theorist” and as a technological determinist?
-critiques
fails to discuss how it shapes things  eg. Documentaries 
-medium theory in computer age (Sven Birkets (1951))
Gutenberg Elegies
High-tech age: changing ways of thinking
Reweaving social life (what we value in our lives is changing, decisiveness) 
Devaluation of deliberation and authorship (eg. Wikipedia)
Focus on retrieving and referencing (how to access information on the world)
Losing sense of unmediated experience (lose what its like to think without our technology)
-is google making us stupid? Nicholas Carr
how can carr be understood as a “medium theorist” or a technological determinist?
Modernity
-: the social, economic, political & technological development that have characterized the transition from traditional p. 202
-the modernity vs premodernity
what are some key features & differences between the two
modernity
capitalism/markets
industrial
urban
bureaucracy
science
premodernity
subsistence
agriculture
rural
aristocracy
religion/superstition p. 3o cont,
-phases of Modernity
1. 1610 gallileo argued that earth wasn’t centre of universe
challenging existing orthodox
2. French revolution (1789-1900)
countries develop (usa)
invention of photography, phone, printing press common
3. late modernity (1900-1989ish)
Habermas + the public sphere (b. june 18, 1929)
form? Was sympathetic to Nazis
became aware of what was happening and knew it to be wrong
1962 book translated to English 1989
public sphere defined
existence of public sphere is co-existence with the existence of modernity
can be defined as
an inclusive area of bourgeois intellectual debate that had weight, influence on the politics of 15th and eathly 19th century. Western Europe but has since declined in importance due in part to commercial expansion of mass media
-Public Sphere Declines
1830’s onward, decline of influence that the public sphere had
printing press
concept of “refudilization of the public sphere” 
(lidere?) that there was vibrant debate, which is now controlled by an elite
used to be diverse discussion taken back by the monarch and aristocracy
limit debate
private interest taking over public sphere
-the demise of public sphere
the media do not inform vs. anymore, they do not expand the public debate
on the contrary they amuse & distract
this is the pessimist views of Habermas because of his links to Frankfurt School
however, in 1992, Habermas said that the mass media can play a role of resisitance
-critiques of public sphere
1. Gernealizes view of one class over another (middle class white men)
2. Ignores groups likes women, poor ,etc.
3 challenge of articulating a “common concern”
4. Simplistic view of media, overlooking how media may extend the debate
What to do with public sphere
1. We can think of “counter publics”
2. We can use it to think about the impact of globalization + a networked society
3. We can use it to assess debate + discourse in
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Not included
Railway thesis, 65-70. Up to the communication thesis
Understand general idea of staple thesis
Wikipedia assignment
Clifton house organization
-avatar
navi vs. humans
established traditions, through time. Connection with nature. 
Technology
-medium theory
the historical and cross cultural study of different cultural environments created by different media of communication
-The Toronto School
technology shapes society, emphasis on content to emphasis on form
-Harold Innis (1894 - 1952)
staples thesis linked to the Canadian troops
fishing, fur, forestry
staples core elements of our trade
Canada tended to rely on producing single commodities and found itself dependent and vulnerable to major manufacturing nations (us, uk). We would ship off our resources and then they would be manufactured, to understand our position economically and politically in the world in relation to others
The pursuit of staples had a major impact on how Canada developed as a country
Why does babe refer to “the media of staples”?
Eg. It is a media because it is something that is a way of linking cultures etc.
What are the links between culture because of these fur trades?
The staple becomes the medium in which to understand culture, a lens through which to follow something, these relations
-what do we understand as bias?
Bias: prejudice, media because of there properties favours time or space. Media have a certain bias, either time or space bias and configured society in a certain way. The bias of the medium and the bias of the media itself 
-time bound vs. space bound societies
time
tradition plays a very important role, customs are past down, oral tradition, preliterate, confined geographically and language, emphasis a common good, shared knowledge so less individualistic
oral, tribal, preliterate, emphasis continuity by reciting and memorizing long poems or ballads that tell the history, limited ability to memorize information shapes the culture and history, knowledge passed down can be practical (farming) or spiritual, limits the way that memory is used and little abstract thinking the oral component shapes how people think and how they interact, emphasis the common good, limited individuality so everyone is looking out for one another, see space as something that should be protected
space
conquering vast amounts of space, everything is written down frees up space for abstract thinking, changes thought process, uses the price system (everything has a monetary value, money is used to exchange goods), high value to abstract knowledge, use military to pillage and control other space, ability to expand geographically and control large amounts of land, little value on tradition or continuity of the past, efficiency versus the past, treat time differently, measuring time you’re able to give credit and facilitate trade with other cultures and other country, concerned with expanding, grow, create new markets
-a medium of communication has an important influence on the dissemination of knowledge over space and over time and it becomes necessary to study its characteristics in order to appraised its influence in its cultural setting (Innis)
media are predisposed to send out space or time biased messages
as technology changed, space biased properties changed
-time binding media
the characteristics of the media shapes society
such as stone and clay, durable but heavy, eg. Egyptian obelisk
paper can cover even more
since time binding media are heavy don’t encourage expansion, encourages one location, the extension of the empire over time
allow for the development of social hierarchy 
-space binding media
light affordable and able to travel over long distances
the ability of the message to survive transmission and have an impact over space or over time
paper not so sustainable
the type of knowledge being able to transfer over these are different
administrative purposes, sending messages, taxes etc. text can also help an empire expand and grow
favour one way control, sent from the center 
don’t care about local traditions, care about efficiency 
-understanding time-bias vs. space-bias media
graph
-technological change and monopolies of knowledge
monopolies of knowledge
those large-scale truths, system of truths or myths that allow groups to exercise control over time or space
but what does it mean
control of the construction of reality
printing press
innis recap
Harold innis is one of the most prominent Toronto school scholars, his legacy boosted by mcluhan
Innis was interested on how the bias (predisposition) of a medium helped create societies that were either time-bound or space bound
Change occurs in such societies as an imbalance is built up, such as a monopoly of knowledge and new media emerge to challenge this monopoly
-McLuhan
1946-1979 toronto
-the importance of modernity
through the progression from a tribal to space bound society
develops his own phase 
inspired by how a medium disrupts and then shapes social life
will also reorganize our senses 
the medium is the message
central to medium theory, 
-media history of modernity
tribal, oral, speech/song, before 1500
table on pg 35
the content of a medium is like the juicy piece of meat carried by a burglar to distract the watchdog of the mind
the effect of tv is quite independent from the program, the impact of the medium is vast and the program incidental
-detribalization 
literacy propelled man from the tribe, gave him an eye for an ear and replaced his integral in-depth communal interplay with visual linear values and fragmental consciousness 
-retribalization 
-technology enables us, global village
-hot and cool media, playboy post on class tumblr
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Lecture 4 Structuralism, semiotics
Structuralism
“The theoretical perspective that seeks to understand how systems work to structure their individual parts at any given moment in time”
Diachronic- dominant form of analysis
Tracing the root of a word, pronunciation etc.
Looks at the system of language over a long time
Synchronic- language at a given moment in time
Freezes language at a time and studies it
Language does not reflect but constructs reality
Sign, signifier and signified
Saussure distinguished between two things:
The signifier is a sign or symbol that can stand for something else.
The signified is what is the sign or symbol represents- what it is interpreted to mean by the receiver of the communication
Together, the signifier + signified = sign
The form + the idea = meaning
 “Language is a system of interdependent terms in which the value of each term results solely from the simultaneous presence of the others”
Structuralism was defined as..
“The theoretical perspective that seeks to understand how systems work to structure their individual parts at any given moment in time”
Roland Barthes
Interested in myths
Myth: “The social and cultural transformation of linguistic meanings- that is, language signification- into a second order of signification”
1st  order of Signification
Signifier= rat
Signified= the idea
Sign= rat
 
 
Laughey also mentions these terms used in Semiotics:
Denotation: refers to the common-sense meaning of the sign
Connotation: refers to the sociocultural and ‘personal’ associations (ideological, emotional etc.) of the sign
 
2nd order of …
 
Critiques of Semiotics
Saussure focused only on language and restricted his analysis to the denotation
The analysis is restricted to a single text in isolation; ignoring the media environment
Ignores how audiences understand the text
 
 
Summary
Structuralism is a theoretical perspective which attempts to understand the rules and constrains that make meaning possible
Barthes extended the work of Saussure moving from denotation to connotation. He sought to unpack and articulate the obvious
Barthes saw two orders of signification, the language and myth
Myths are culturally bound attitudes and values that make us believe that such a signifier corresponds naturally to this signified.
 
Part two of Lecture
 
Centre for Contemporary Cultural Studies, University of Birmingham, England
Stuart Hall
Encoding/Decoding
Hall argues two processes make up media and communication:
Encoding which involves media producers creating texts within specific systems of production
Decoding where audiences read and make sense of those texts
Processes are not independent and take place within a specific, social and political environment
Hall is interested in the relationship between the moments of encoding and decoding
Premises of Encoding/Decoding
The message always contains more than one potential ‘reading’. Messages propose and ‘prefer’ certain readings over others, but they can never become wholly closed around one reading: they remain polysemic (i.e. capable
 
Encodingà the moment of encoding: ‘the institutional practices and organizational conditions and practices of production
Programme as ‘meaningful’ discourseà “The … symbolic construction, arrangement and perhaps performance
Decodingà ‘the moment of reception or consumption… by… the reader/hearer/viewer’ which is regarded by most theorists as ‘closer to a form of “construction” than to ‘the passivity… suggested by the term “reception
All meaning is not equal
There is a ‘preferred’ reading
Yet, there is the potential to be decoded differently
 
Hall’s three reading positions
 
                           Dominant
Producers
Encodes             Negotiated
meaning             
                           Oppositional
 
 
 
 
Dominant-hegemonic position
Reader accepts and produces the preferred reading of the text based on the codes of medium and assumptions of social life
Reader accepts the produces message
Doing what they want
Negotiated position
The reader partly shares the text’s code and broadly accepts the preferred reading, but sometimes resists and modifies it in a way which reflects their own position, experiences and interests (local and personal conditions may be seen as exceptions to the general rule) this position involves contradictions
 
Oppositional Position
The reader, whose social situation places them in a directly oppositional relation to the dominant code, understands the preferred reading but does…?
Friends TV Show
How could you relate them to social position and the availability of cultural tools?
Dominant- recognize as comedy, laughing when the directors want you to laugh
Take it as it is, no questioning
Negotiated- I am not from New York or American but I can still watch, understand and enjoy it
Oppositional- does not represent reality
 
Limitations of Encoding/Decoding
Halls’ dominant, negotiated and oppositional typology simultaneously attempts to do classify both the extent to which an audience accepts the coding of a particular media text (its preferred reading) and the positioning of the audience’s response vis-à-vis broader dominant meaning systems
  
Conclusion
For Hall, where is meaning located?
While it is the receiver who determines meaning (within a framework) thus the location of meaning is located somewhere between the producers who the text and thus framed or ‘encoded’ meaning in a certain way, and the audience who ‘decoded’ interpreted the text according to their specific social contexts
[bookmark: _WNSectionTitle_6][bookmark: _WNTabType_5]	12-09-14 3:34 PM

chapter 5 important
goffman, mirowitz, Thompson, labeling theory
not s theory

key terms
-front stage/back stage
-dramaturgy
-expression/impression
-contentionalized gender display

-interactionism
“a theoretical approach on the way we individually and in groups, act in our relation to other in specific co-present and mediated environments” (microlevel)
-1. Human beings act towards things on the basis of the meanings that the things have for them (Blumer, 1969)
stresses meanings and where does it come from
the individual making sense of what thinks mean, they will act towards objects based on the meanings they have assigned to them
individuals making sense of things, ex. Pens are used to write
-2. The meaning of such things is derived from, or arises out of, the social interaction that one has with one’s fellow
language has a really important role with how we’re able to communicate with other people
language is the medium to negotiate and used for understanding
-3. Meanings are handled in, and modified through, an interpretive process used by the person with the things he encounters’
meaning is a process, which can develop
learning can be transformed through interaction
Erving Goffman (1922-1982)
-developed a specialized approach for interpersonal and face-to-face interaction
-conducted some research on media and had his ideas extended to media
Goffman & Self Presentation
-dramaturgy: a concept to help make sense of everyday life
-self-presentation: the dramaturgical techniques developed by individuals and groups to perform an expression of themselves to others
-goffman believed we all present ourselves in certain ways through out the day to present certain impressions
-expressions, statements, words, said by the performer
-impressions, you can manage them but you can control them
-front stage, front region of behaviour that is acceptable or not. Ex. Job interview. Youre conscious, trying to control how you present yourself
-back stage, back region of behaviour, 

-goffman & speech faults
-these are stutters, speech fault
influence
slips
boners
misinterpretation of words
gaffes
unintended choice of words
-Codes of Gender, p. 83
-6 differences between men and women
relative size
the feminine touch
female vs. male hands
touching
how they are posing
function rankings
family
the ritualization of subordination
female body as subordinate and male dominant
female, lying down, vulnerability and dependent on the beniness of the surround. Point: this is a posture that communicates submission and powerlessness
2, become sexualized, submissive, powerless and dependent
bashful knee bend= ungrounded, unprepared, submission
licenses withdrawal

conclusion interactionism (Goffman)
-critiques of symbolic interactionism
disagreement as to the location of meaning
where as symbolic interactionism believes that meaning arises out of the interaction between people, critics have asserted that meaning is already established in a person’s psychological make-up
yet..
symbolic interactionism is an important perspective which
introduced key concepts to media studies such as the dramaturgical approach
provides a perspective which can bridge between the micro level (individual) and macro level of media
advances our understanding of sociological processes 
Folk devils and Moral Panics
-cohen (1942)
-societies appear to be subject every now and then to periods of moral panic. A condition, episode, person or group of persons emerges to become defined as a threat to societal values and interests; its nature is presented in a stylized and stereotypical fashion by the mass media; the moral barricades are manned
-mods vs. rockers
-moral panic
a condition, episode, person or group of persons emerges to become defined as a threat to societal values and interests; its nature is presented in a stylized and stereotypical; fashion by the mass media; the moral barricades are manned by editors, bishops, politicians and other right-thinking
-the 5 stages of moral panic
1. Something of someone is defined as a threat to values or interests
2. This threat s depicted in a n easily recognizable form by the media
3. There is a rapid build-up of public concern
4. There is a response from authorities or opinion-makers
5. The panic recedes of results in social changes
-folk devils
deviant stereotypes identifying the enemy, the source of the threat, selfish, evil wrongdoers who are responsible for the trouble 
often scapegoats
presented as a threat
-media’s construction of folk devils
1. Exaggeration & distortion
use of exaggerated words to describe events
2. Prediction
self fulfilling prophesy, the media knew it was going to happen
3. Symbolization
folk devils gain a reputation associated with a deviant reputation, hairstyle, clothing etc. 
-deviance amplification 
-critiques of moral panic
proportionality, is it really such a big issue in society
focusing on one issue when there are a lot of other issues 
too much of a determining role of media coverage, too influential 
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-Meyrowitz, people communicating on the telephone in interpersonal terms than those they are in physical proximity too
-Electronic media has allowed us to transcend physical distances
-this is where we become placeless
interested from print to television culture
people were segregated by print
television allows those who were previously segregated to share in the experiences, the ability of people to come together, togetherness. Placelessness is based on this
the idea that groups are no longer defined on where they are but by what they know
eg. Prison
-p. 85
erosion of boundaries
-don’t have to be physically present but can be socially present
-sherry truckle, alone together
we are tempted by machines that provide companionship
we expect more from technology and less from each other
because technology appears to us most where we are most vulnerable. We are lonely but crave intimacy.
The illusion of companionships without
Three fantasies
We can put our attention where we want

We never have to be alone, important
-together alone
physically together but socially not
-parasocial interaction
the illusion of intimacy and familiarity between media personalities (personae) and audiences that can be established through routine use of radio and television
-personae
oprah
-Mediated Quasi Interaction
john Thompson says that social life has 3 types of interaction
face to face interaction
mediated interaction
involves the use of a medium to communication
mediated quasi interaction
social relations established by the media of mass communication (books, radio, tv, etc)

Feminisms
-do not need to know. McRobby, p. 107, butler, masculinity and crisis p. 117 or male gaze
-phases of feminism
-patriarchy and music videos
-the work of Janice radway
-the work of len Ang
-outline for exam & questions
-phases of feminisms
from a media perspective, how women are presented in the media, social relationships between genders and power. How we each understand the position of women in society
-in what year did Canada have its first election
1867
-women voted?
1917/1919
-women vote in quebec provincial elections?
1940
- 1. suffragette movement aided this
- 2. the feminine mystique
homemaker mothers
-Friedan criticized the American ideal of the happy housewife heroine a myth
- 3. Judith Butler
she made a distinction between sex and gender
and gender roles
culture influences gender
the role of sexes are normalized
gender is a construct that the media actively work to promote
-patriarchy
a male-dominated social order that expounds masculine values and excludes women from position of power and authority 
-dreamworlds 3, desire, sex and power in music video
-Janice Radway
-studied the lives of white middle class women reading romance novels
-these books supports a patriarchal view
-interested in how are the readers using it?
-the physical escape, the fact that women were able too create some times for themselves. Also provided a chance for a physical escape and a literal escape, the demands of the social roles. An escape from patriarchal power
-in her perspective creates a tension between reality and fantasy
reading the romance:
what did she want to explore?
How did she go about it?
What were her conclusions?
-content vs. media use
-novels triviality
-the question of meaning is complex
-the meaning embedded in the very act of reading
-to understand meaning given to media texts is to understand the act of media use itself
-feminisms: Ien Ang
key focus, was pleasure
42 letter from dutch watchers. The ones that liked it she found women became connected with the emotional realism and able to be woven into their every day lives
-the project of feminism as a whole is not and never can be based on pleasure alone, because the project itself is impelled by an angry reflection of the existing social order as essentially unpleasurable and by a projection of pleasure into a mystical ideal future.
-conclusion
-feminism is not just one perspective or theory, but multiple approaches
-the tradition of scholarship has evolved from first-wave through to third-wave and post-feminist perspectives
-scholarship includes contrasting views on media use and pleasure
for radway: media use is just an escape from ones situateion
for Ang: pleasure is real and should not be discounted

-exma
36 multiple choice
short answer 5 marks
long answer 10 marks
-possible questions
which of the following scholars does not have an association with medium theory?
Joshua meyrowitz
Harold innis
Stuart hall
Nicolas carr
-which of the following statements are not accurate concerning the idea of direct effects?
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5Short answer question about babe and innis
Don’t need to know, Ritzers mcdonaldization, the image and spectacle

Objectives
-post modernism
-5 features
-the work of jean baudrillard specifically the concepts of
simulation and its 3 orders
hyper reality
simulacra
-information society 

-revisiting modernity
the social, economic, political and technological developments that have characterized the transition from traditional to advanced civilizations
-what is post modernity?
Aspects of increased global communication and a culture of consumption often discussed
Strinati (1995) suggests 5 features of PoMo
1. Breakdown of the distinction between culture and society
2. An emphasis on style over substance
3. Breakdown of the distinction between high art and pop culture
4. Confusions over time and space
5. Decline in grand narratives
-1.
Maintain law and order over society, media primarily seen as ideological state, helped society get together and put people in their place. Post modernists, media increasing come to dominate and inform us about the outside world, witness at the time and for ourselves, live streaming. Mass communication was one message by the government, now able to have alternative messages.
Media has been incorporated into how we function, it’s function in war. We learn about wars through the media and wars are engaged on the ground and media, plays an important role in society.
Ex. Contest shows, media saturated society. Culture and society, a merging as media becomes part of our culture and interacting with each other through these media environments
-2.
shift from style over substance
style matters more, style being the guiding life in how we understand society
Debord, celebrities provide us with false representations of life, which reinforces his argument that the spectacle they produce (via media) is not perceptible ot direct experience and is predominantly experienced as a series of appearances. However, this spectacle becomes the reality of our everyday lives to the extent that social life becomes an alienating scenario grounded entirely in appearances
ex. Celebrities without makeup, and politics, kennedy and Nixon debate
-3.
Art and pop culture
High culture vs. low
A convergence between the two, breaking down the barrier metallica and orchestra
Textbook, Jameson, the line between high art and pop culture is hard to define
-4.
With technology now, the world is smaller, increased access to travel, has made linking to other people through the internet possible, virtual communities, changed our notion of what community actually is, used to be geographically 
Ex. How media makes world events much more immediate
-5. 
Decline of grand narratives
These grand narratives are dead or dying, Marxism, Christianity, not to say religions or narratives don’t exist but the fact that everyone subscribes to one massive narrative is gone
[bookmark: _GoBack]Textbook Lyotard, the grand narrative has lost its credibitilty, regardless of what mode of unification it uses, regardless of whether it is speculative narrative or a narrative of emancipation. He suggests that several outcomes of advanced liberal capitalism have affected such a decline in belief about grand ideas and ways of knowing the world1
-postmodernism proposition
the rational-linear modern era is passing
there are no longer any reliable large organizing ideas about culture and society
there are no fixed culture values
experience and reality are illusory and ephemeral
the new qualities in culture are novelty, itself, pastiche, humour, and shock
commercial culture is postmodern culture
-three orders of simulation
1. Signification
the image is a clear copy or representation of the real and clearly recognized as such
can clearly recognize counterfeit
ex. Movies
textbook: reality is constructed through representation (eg. Maps, paintings)
significations, signs which imitate real things
2. Reproduction
distinction between the image and its representation become blurred between representation and its underlying reality
industrial revolution, begin to see distinction of the image and representation, mass production is able to reproduce mass copies of one image, begins to blur and mask the reality. The rise of reproduction starts to threaten what we think our reality is
can still uncover what the real is
ex. Think about a vinyl record, pressed wax, still a traced connection to the band, it isn’t the band but still them playing, a map
textbook, signs refers to signs which imitate real things
representations of reality (first-order) are reproduced by mechanical technologies (ex. Photography, film)
3. Simulation
representation precedes and determines the real (inverse)
there is no reality underneath it yet the images are signifiers of something real
creates “hyperreality”
associated with the postmodern age, is no reality underneath it. The representation precedes the real
Ex. Disneyland = hyperreality
Textbook, signs no longer represent real things but serve to mask this absence of reality
No connection exists between reality and representation – instead we have hyperreality (ex. Disneyland)
-hyperreality is the outcome of simulated imagery what Baudrillard calles simulacra, the simulacra denies not reality but the difference between the image and the real … there is no difference between the image and other orders of experience
-the transformations of signs no longer referring to real things as they are channeled through media and communications and technologies has collapsed the separation between the real and the metaphysical

Points we will cover…
-Bell and the Post Industrial Society
-Castell’s

Bell’s view of progress..

An idea of many names:
• Post industrial society (bell)
• Third wave economy (Toffler)
• Network society (Castells):
The new
• Knowledge economy (Giddens)
Wikileaks and the Network Society

Wikileaks
-afghan war diary: 91,731 documents
-iraq war logs: 391832 field reports
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Outline
-concepts related to the production of news
-conversations and routines
-socialization and roles
-where news comes from
-news values

-with so many people involved, how does anything get done? How do people cooperate and produce news
three arguments to make how we make news
daily fresh start
through the agency of people to make news what they want, organizational constraints
agreements
agree to work in a certain way
news conventions
practices or techniques that are widely used in the field
-news conventions
convention: a practice or technique widely used in a field
conventions are not arbitrary but are the result of routines
make the news dimension process easier
ex. The use of dramatic headlines, lead story, images associated with it
news stories
-where do journalists find news
news net
go across news agencies and see what they’re recording, wire stories
has a limit, foreign events, can capture small news stories
free papers
news beat
regularly covered geographic or specialized area also known as a specialities, specialisms or patches
involved with a specific issue over time or organization, what the focus of their job is, build knowledge 
ex. Sports, crime, financial etc.
news rounds
a process by which beat reporters develop schedules for visiting locations and talking to sources that are likely to produce news
-conventions change over different forms of media
-news values
a system of criteria which are used to make decisions about the inclusion and exclusion of material and about what should be emphasized in the selected news stories
or
the set of priorities that form the basis of decisions made by news organizations about the selection, positioning and construction of stories
the structure of foreign news
 a secondary question in their research about reporting foreign was
how do events become news
assumption: the consideration of an event is culturally determined intuitively they identified 12 factors as being important in the selection of news
12 news factors
news values that allow meaning to be given to world event but by having specific criteria that allows us to focus on specific events
the radio metaphor
compare set of world events with the cacophony of sounds on old fashioned radio receiver
sounds only may become meaningful if one station is tuned in and listened to
depends on: frequency, strength, clearness, unambiguousness, meaningfulness, mental consonance, unexpectedness
-12 news factors
Impact
threshold
what makes the cut based on status, the bigger and the more it affects the more of a chance. The more extreme the effect of people the better the chance
frequency
ex. Planes that take off and land safely don’t get reported, can be something that doesn’t happen that often
negativity
bad news, death, tragedy, illness etc.
unexpectedness
not expected, a death, plane crash etc.
unambiguity
the easier it is for journalist to make sense of a situation and peoples opinions on them they probably won’t
Audience identification
Personalization
Journalists, trying to touch a cord with people by reporting on people, interested in other people
Ex. Celebrity news
Meaningfulness
Have an impact, relevant, some sort of significance to the reader
Reference to elite nations
G20, big economies, big armies
Reference to elite persons
celebrities, political figures etc.
Pragmatics of media coverage
Consonance
Match with the media’s expectations to report something and
Attention between something that is unexpected and expected, how well is the media prepared to report on this, 
Ex. Celebrity deaths, 
Continuity
If something makes the news, the fact that there is already in the news means it will be covered until it is solved
Continuing an ongoing story
Composition 
Story writing and story selection for that news medium
-conclusion
the production of news is organized by journalistic conventions and routines
these routines structure what can become news
equally, news values influence can’t be reported as news and how something is not reported
galtung & ruge were amongst the first academics to identify news values; 12 news factors in 3 groups these values continue to be refined by academics
significance rests in how they shape and influence what is news

Assignment
-wikipedia entries!!!
First part, Wikipedia entry, very brief paragraph about you did, 2 or 3 sentences on what you added. Good Wikipedia entry, sourced it where possible
Second part, how is it we are actually about to do that. What sort of concepts are covered in class that make us understand Wikipedia and how we can share this information. Take these concepts, show that I understand. 5 academic sources, readings count
Will identify concepts from additional sources, and how we use wiki in a specific way. Network society!!!! Analysis
Define the concept and reflect upon wiki, first person reflection or thesis

Agenda Setting
Outline
Agenda setting theory
Premise
Concepts
Impact
Critique
Out boxed
-agenda setting
an “effects” approach that shows how media influence the agenda of public issues around which political campaigns and other matter of public interest are established
-argued
the theory reaffirmed the power of the media without necessarily accusing audiences of being passive dupes
audiences still believe that their judgment of the coverage is based on their own individual opinion
the theory predicted a match between the media’s agenda and the public’s agenda
-study attempted to match what chapel hill voters said were key issues of the campaign with the actual content of the mass media used by them during the campaign 
-the findings
the media do not tell us what t think, they tell us what to think about
“here may lie the most important effect of mass communication, its ability to mentally order and organize our world for us. In short, the mass media may not be successful in telling us what to think but they are stunningly successful in telling us what to think about
consumers not only learn about an issue “ but also how much importance is attached to that issue from the amount of information in a news story and its position
-premise
audiences give weight to issues discussed in the news
-cues affecting agenda setting
four aspects deemed to influence agenda setting
1. Frequency and repetition
if it is frequently reported, it will be seen as an important story because everyone is reporting on it
2. Prominence of display
front page, it is seen as more important
3. Degree of conflict
if there is a debate or perceived debate, it is something that is seen as more important
4. Framing of an item
how is something presented across, it can influence how important it is seen, also when it appears
-Critiques of agenda setting
initially posed a critique of agenda setting
news editors or gatekeepers
the person who chooses what is presented 
politicians and their spin doctors
public relations professionals
interest groups
-whose agenda
media agenda
public agenda
policy agenda
corporate agenda
these four are interrelated 
-what is good about agenda setting theory
it tells us how or why we come to prioritize the same issues as important
it can predict correlation between coverage and public opinion
empirical studies based on this theory can serve as basis for more research on political communication and public opinion
-not good at how competing interests struggle to get their interests out
-who is most affected by media’s agenda?
Those with a need for orientation
Relevance
Uncertainty 
-critiques
audiences may react differently according to their degree of knowledge
audience can be very selective in their attention
they may pay attention to certain topics and ignoring others
some people may have formed their own opinion eg. Re elections, and the coverage will not change this
does not deal much with presentational factos
does not deal with competing agendas
too much emphasis on the “gatekeepers”
journalists may not be primary agenda setters 
-summary
media may not only tell us what to think about, they may also tell us how and what to think about, and perhaps even what to do about it
media may also affect behaviour for example, influencing sentiment about the economy, about travel etc.
-evidence on media agenda setting suggests agendas are constructed as
a joint production between prominent sources and journalists;
between prominent media and other media; and
according to the norms and traditions of journalism in a certain culture or country
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-out boxed

monoplis
7048467 canada
for exam
-large audiences 1.8
billion viewers saw at least 1 minute of Vancouver 2010 olympic coverage

Media Events
 
Pay attention to what media events is in the textbook
Outline and objectives for today’s class…
·      what is a ‘pseudo event’ and understanding its 4 features
·      understanding media event theory and its characteristics
 
Pseudo events (misleading, false, fake) planned to get media attention
 
Components of a ‘pseudo event’ from Smith & Wood (2003)
1)    the event transpires because it has been designed, orchestrated, or initiated by a person or group.
 
2)    It is chiefly orchestrated with the intention of ‘being reported or reproduced… its success is measured by how widely it is reported… and time relations in it are commonly fictitious.
 
3)    The event’s relation to the essential reality of the circumstances is imprecise and indefinite.
 
4)    By and large it is designed to be a ‘self-fulfilling prophecy”
 
Defining a media event
 
·      First published in 1992 age of television
·      Captured a genre of TV
·      Strict in what they’re presenting
·      Seen as a ‘high holiday’ of mass communication
·      Media event existed prior to the coining of the term.
 
Characteristics
1)    interruptions of routine – gather and watch on TV.. leaving work early to watch the game.
2)    monopolistic – 7048467 Canada inc. = the company that broadcasted the Olympics Canada’s Broadcast Media
3)    live- organized for you to tune in and watch what happens. Super Bowl, presidential debate.
4)    Remote- pictures of the hockey stage. Organized by the Olympic committee. It can evolve. Eurovision. 
5)    Preplanned- advertised in advance. Building up of anticipation.
6)    reverence and ceremony- rarely intrude. They let it unfold. Opening of the Olympics – royal wedding.
7)    Reconciliatory- talk about Olympic spirit, compete in the name of sports and put aside all differences. Brings people together, different than regular news events.
8)    large audience- 16.5 million viewers of Canada’s Olympic hockey game. The world cup – 700 million views across the globe.
9)    Norm of viewing- face painting, dressing up in red and white.
10)Celebratory- people coming together through the power of media events to celebrate
Integrative- going to public places, going to public screens, to get together and watch media events. Feeling as one for the moment of that broadcast.
 
Why are Media Events important?
-large audiences
o   Olympics over 3 billion world wide viewers
o   UEFA Euroo final, 2004 had 21 million viewers in UK
o   Realization of full potential of media
o   Network forming
o   High holidays of mass communication
o   Reality uprooted
 
Multiple functions
-commemorative, restorative, political, transformative
-privilege the home.
 
Conquests, Coronations and contests
-One time event (moon landing)
life isn’t the same because it is a massive achievement witnessing the significance of an achievement.
-Coronations: ceremonial, rights of passage, weddings & deaths.
BBC described Princess Diana’s wedding
 as follows:
“it was the wedding of the century and a national holiday was made out of it.”
-Contests: heroic contest e.g. 2010 Olympics
 
Conclusion
The media event thesis was born in television’s golden age and before the rise of the multi-channel universe.
Media events refer to a time when the world was seen to stop and gather around a television set.
Media event thesis established a rigid series of 11 criteria, each one having to be met to be a ‘true’ media event.
However media events and the media event thesis have moved on. While they still exist, they have become much more common feature of media as will be discussed next class. 9870 

Second Half
-Conquests, Coronations & Contests
-Disaster Marathons
published by Tamar Liebes as a response to the “media event” thesis which excluded conflict/disaster
capturing “live broadcast of violent disruptions”
initial thesis focused on terrorism but can be extended to cover
natural disasters
mess – air accidents
man-made disasters (nuclear meltdown)
-media events vs. disaster marathons
preplanning vs. breaking news
structured government vs. disorder
-media events have “heroes”, disaster marathons have culprits
-often disaster marathons are monopolistic
-9/11 case study
-characteristics
remote
reverence & ceremony
large audiences
celebratory (other difference)
integrative
-disaster marathon – characteristic
emphasizes speculation. What next?
Recycling/looping images
Official logos developed
-blondheim & liebes (2002) suggest 9/11 was hyper dramatic event due to the choice of targets and the “hypnotic” recycling of tower collapse, related spectacle of human suffering and symbolic power of the towers collapsing
-conclusion 
published to account for a perceived shortcoming as a response to the “media event” thesis which excluded conflicts and disasters
disaster marathons, can include multiple types of even, display attributes of the media event thesis but are not preplanned or celebratory
preplanning vs. celebratory
-rethinking media events
even with adding “disaster marathons” as a subcategory of “media events” the thesis needs to be revisited
media events can no longer be understood as the “high holidays” of national television broadcast
Hepp (2007) suggests new media events
Can involve conflict
Can be structured through the media 
-media-eventisation
hepp (2007) suggests we live in a “media culture”
Gitlin (2010) describes it as a “media torrent” which now provides “all-over coverage” of an event.
-media torrent – rolling news
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ex. Madeleine mccann

-propaganda models – 5 filters (read in book)
-propaganda model – 1988 
Edward s. Herman and Noam Chomsley
Universal
Media subservient to the elite (corporations etc.)
-the filters
1. Ownership
media owned typically by corporations
corporations will show the news in their favour
2. Advertising
media have to be of interest to middle class
issues of a minority may be swept under the rug because of this
ignores public issues
afraid it might lose money because corporations threaten to take away advertising dollars
3. Sourcing
primary sources of media often people in power (government)
caters to them
reinforcement of government institutions (favour the elite) and power structures
4. Flak
(negative feedback of media pieces)
letters to the editor, law suits, phone calls
serves as a constraint as to how they operate
ABC, NBC want to minimize flak, keep audience happy to keep advertising profit up.
5. Anti-Communism or Ideology
news stories celebrate free-markets and capitalism
explains how we understand other countries and their ideologies
dominant ideology of ruling class, how it dominates media coverage
-Laughey notes 2 critiques
view of elite consensus is too simple
doesn’t acknowledge audience resistance
critiques in Herman article too, read them
(Herman, Edward. (2000), “The Propaganda Model: a retrospective”, Journalism Studies, Volume 1, Number 1, 2000, pp. 101–112.)
-political economy of media
-freedom of the press is guaranteed only to those who own one – abbot joseph libeling
-critical –political economy
the process of ideological reproduction cannot be fully understood without an analysis of the economic’s context within which it takes place and of the pressure and determinations which this context exists – Murdoch & Golding
take away not inside the text but also the context
-key issue
the concentration and conglomeration of media ownership
1. vertical integration: ownership controls all aspects of production and distribution of a single medium
newspaper business  journalists  editors  paper mill and printer  distributors
-in the news…
nov. 2010 CRTC held a public hearing in spring 2011 into the vertical integration of canada’s media
“ I am concerned. We don’t want a situation that just because we have the same carriers, we have the same voices”
don’t need to know, just that its in the news
CRTC denied an application by Bell (oct. 18, 2012)
2. horizontal integration: ownership across different types of media
Time warner  warner bros pictures.
AOL online
Movie
Ex. Walt Disney
-Diversifications – main five people that own the media
1. GE
2. Disney
3. NewsCorp
4. Time Warner
5. Viacom
6. CBS
-not just in US
Silvia Berlusconi: owns/interests in
Media set
AL Milan and more
-internationalsism
global media
synergy: a dynamic where components of a company or partner companies work together to product benefits that would be impossible for a single company
ex. Happy meals and the toys
-product placement
ex. Coke glasses at American Idol
-yet critical political economy has its critiques
view audience as accepting of dominant ideology
no universal impact. Different effects and consequences or different media
economic structures that’d be contextualized

Chapter 2 1203163300

e oftects
+ rseare trat atamps 0 measure
- genea e tht escriesth power o mecs texts snd
echnoges o fonction 35 sl forsenc esponses 304
PR —
S cretica spprsch, oot npeycrclgy, e aim o messre
"+ chanof communication 1948
- semes the communcatorwtest e the
peruasveprocess
. cxagguate th afc of o communicton
© amtsfosback
g
et Sandur sl laring eory
« ot bandur's bobo oo expriment (1961)




