Social capital
The Bystander effect
Value proposition
Brand management
Triple bottlem line
9.19
Areas of accounting: 
Management accounting is produced for management 
Focus on the future
Tabulation for reports
Comply with no GAAP, logic

Break-even point/diagram: 
The slope of the line is the variable cost, revenue line and total cost line intercept break-even point  
Break-even tool: fixed cost/(selling prices –variable cost)
 Contribution margin:(Fixed cost+ target profit)/(selling price- target cost)
Sunk cost.

9.24
Understand key principles:
Processes
Inventory
Variability
Capacity
Measurement
Quality
Advantages of direct:
1. demand signals are improved
2. middleman
3. Customization: giving people what they want

Forecast:  manage risk/variability
what is going to happen
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