A few things you need to know about communication theory
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Important terminology:
1.Theory
2.Concept
3.Paradigm 

A cultural history and influences of communication in North America
How communication theory is linked to historical events
An overview of development of communication
The major players in the history of communication theory

Theories of audience and media effects
Magic bullet theory 
Limited effects theory 
2-step flow model
Uses and gratification

Theory 

From the Greek word thoeria “perspective and vision which centers upon specific topics, processes and attributes.

1 ways in which we explain and interpret various events and occurrences of the world around us
2 illuminate some aspects of our culture and our way of life, bur they also leave some things unanswered

Production of a theory is usually motivated by the needs of a society, community or group, at a specific moment in time.

The application of a theory is dependent on the needs of a scholar.

Theories:

Tools to explain aspects of reality by reflecting on the writing of others. (Scholars, thinkers, etc.)

Not static, they change over time due to contributions of other scholars and shift in our society

Some theories are more popular and utilized than others.

Theories are in dialogue with each other, they tend to either compliment each other or rebuttal反驳 one another.

Questions
How does mass media affect the audience?
Can comm be used to control and correct behavior?
Does media ownership have an impact on the content of the disseminated media text?
How do audiences decode media messages?

What is a concept?
It is a building block for a theory
It is a general idea derived or inferred from specific instances or occurrences or observations
For a theory to make sense, it must be based on a series of concepts that are connected.
A concept can belong to more than one theory but its meaning changes within the theory.
Abstract VS Concrete Concepts 

What is a paradigm?
A paradigm is the set of practices, which define a discipline at a specific moment in time.
A paradigm is larger than a theory or a concept.
Each academic field has its own established paradigms.

Communication studies -----two main paradigms
Administrative paradigm (US): developed out of consumer marketing

Critical paradigm (Canada): developed out of critical theory tradition
(Main disagreement: the way to do research and what to study)

Part one: summary
Theory is an informed way to explain certain phenomena
Theories are composed of concepts
Paradigms are composed of different theories and scholars who adhere to a specific understanding of the field of study
Two paradigms in communication studies: administrative VS critical  

Why study communication?
Media offer us: role and gender models, fashion hints, lifestyle images, entertainment, news, icons of personality and modes of behavior.

All cultural artifacts in society are full of meaning, values, biases, symbolism and messages.

“Culture in todays societies constitutes a set of discourses, stories, images, spectacles and varying cultural forms and practices that generate meaning, identities and political effects”   Druham and Kellner, 2001:6

Communication and ideology 
Coined by Karl Marx and Friedrich Engels in the 1840s, to explain and describe dominant ideas within a given social order.

Capitalism: values such as individualism, profit, competition and the market were dominant and these were articulated by the ruling class.
“Ideologies reproduce social domination, they legitimate rule by the precailing groups over subo
Ideologies appear natural and common sense.
Marx and Engels’ critique of ideology: prevailing ideas are not natural and obvious, but rather they are constructed, biased and contestable.

FRANKSFURT INSTITUTE FOR SOCIAL RESEARCH
1930s: Max, Theodor, Herbert, and Walter
Concerned with analyzing new forms of corporate and state power.
Attempted to show how media were controlled by dominant groups who used the media to further their own interests and domination.
Culture industries: reproduce contemporary societies through mass culture and communication.
First to develop a critical and interdisciplinary approach to the study of communication and culture
Critique: viewed media culture as homogeneous and massified.

Communication and consumer culture:
After world war2, US market research became very popular.
Paul Lazersfeld: studied which programs were popular among the population, audience taste, and advised corporations about consumer demand.
2-step flow of communication
mass communication research emerged” as an off-shoot of consumer research”

Communication, the sign, and meaning

1950s France: rapid modernization and the rise of consumer culture.
Roland Barthes, Jean Baudrillard, and Guy Debord: How 
How this results in new cultural forms and modes of everyday life
Barthes: application of semiotics and structuralism to the study of everyday life.


COMM IN CANADA
1950s and 1960s: Marshall McLuhan and Harold Innis
Understanding media: the shift from earlier print culture to a new media culture.
McLuhan argued: new media culture produces a tribal culture, one that shares collective ideas and behaviors.

University of Birmingham center of Contemporary cultural studies:
1960s: critical approaches to media and cultural studies on the rise
1964 the university of Birmingham center for ~ was developed
Developed a variety of critical and perspectives for analysis, interpretation and criticism of cultural artifacts using various interdisciplinary methods.
Scholars: Stuart Hall, Richard Hoggart, Angela Mcrobbie, Paul Gilroy

What is an audience:
Audiences are nonrandom groups of people united around a desire for an experience.

Different kinds of audience theories:
-Magic bullet / hypodermic needle
-Limited effects
-Two-step flow
-Uses and gratification
- Magic bullet/ hypodermic needle

Main assumption: media has direct, immediate and powerful effects on the audience:
The audience is weak, powerless and easily influenced by mass media:
It is homogenous
Individual has no power
It is a mass of disconnected (lonely) individuals
It is a crowd – ruled by emotions and unconscious desires.
-Limited effects
Main assumption: media messages have selective influence on an audience based on individual differences, social categories and social relations.
The audience has some power in relation to the media, but it is still directly influenced by media messages.
Different members of the audience are influenced differently by the same message.


Two-step flow
Main assumption: personal contact (interpersonal communication) is more powerful and more efficient than the media.
-Media has very limited direct effects in individuals
-People consume media, which correspond to their beliefs and tastes.

The audience is connected, selective and powerful when exposed to media messages.
Opinion leader is the person most exposed to media messages and a source of opinion and information for particular group.

Uses and gratification
“What do media do to people”?

Main assumption: media messages are selected based on the types of gratifications they can provide to the personal needs of the audience members.
The audience is active and selects the type of media which will satisfy certain needs (ex: information, entertainment, enjoyment, diversion, emotional release, etc.)

Research – Blumler and Katz: 1974

1, what are the six-shared assumptions about critical communication research?
[bookmark: _GoBack]2 select a current communication phenomenon. How would you analyze it as a critical communication scholar? What kinds of questions would you ask?







A fow tinge you naad 1o know about communicaton theory

e ot
Teomane

et v o sty ofcammncatnhory

heory

oS s, pocerses o Ske

oy or G . et et . g

e st o o ey dopenden o the e of o sl

(S, e, )




