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. Marketing is the process of creating

In a world where there are no surplyses, marketing must be even more
sophisticated and targeted than when there are surpluses.

True
ﬂ Faise '
it depends on economic conditions

d) it depends on number of competilors
e) H depends on the target markst

Sttuation analysis is critical because.. - .
a} H helps the marketer (the orgamzahon of perscn) delermine a mission
statement-

‘@ﬂ it enables the organization or person te develop and maintain a compegitive ’
=" advantage :

c) it facilitates audits

d} it improves impiementation and contro!

e} it inproves internal communications so evervone is 'on the same page'

that satisfy individual

and organization goals.
a) Programs
b Advertisements
¢) Producls
@ Exchanges
2} None of the above

Citibank (a major financial services firm) recently received an award for having
one of the most envircnmentally-friendly buildings in New York City and then
announced it would give $3000 to every employee who decides to.buy a
hybrid-car. This Is an exampie of

a) Green marketing

b} Fair trade : e .

ED Societal marketing { V7 ) Peocked sy W\j; {\uku\r\]ﬁ}m \(\%B
d} Public Relations

e} None of the above

Which of the following would not typically be covered in a market and industry
analysis (part of a situation analysis)?
a} Power of suppliers p
b) Power of buyers s 2 AEC
c) Threat of new entrants A
@Lonwmers percepiion of compeiitors \ ?u.)% ‘q‘\@\'\f\a\@)
e} Rivalry among competitors t.J
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6. Inafamous 1960 Harvard Business Review article, Theodore Levitt argued
that industries and companies that have a limited view of thelr market will fail-
to grow. He termed this phenomenon:

a) Market blindness

b) Analysis paralysis

(€D Markeling myopia
d) Market misplanning
¢} None of the above

7. The higher the Gross Domestic Product per capita, the the

buying power of a country’s citizens.
a) Lower
‘b)) Grealer
e More siable
d) There is no refationship between GDP and buying power
e) None of the above

8. “60 is the new 40” would be an appropriate slogan for which demographic
grou}pé fi l Y Lidro— (AT Geedtrs \iwe W({@g“w\e be L@ Start,
d; weneration . T GEE A\ A N S 3
b) Generation X 1 Al T1H L WaALRestes A
’c) Baby Boomers : )
d) Veterans
e} none of the above
fwing  oNex G

9. Between disposabie income and discrftionary income, which one is typicaily
the jargest? 2RO et Lo o
&) Disposable income \?‘T“{\ {3 = J‘ V- LL%,UC‘
b) Discretionary income o e AR wawse el
¢) They're always equal
d) It depends on inflation
e} None of the above

10. Which personality fest was invented in 1943 and is still widely used today? If
assesses an individual’'s personality dispositions along four dimensions and
contains a total of 16 personality types.

a) The Big Four

@3 The Myers-Briggs Type Inveniory

¢; The Four Intelligence Types Tesl

d) The Social Personality Test Invenlory
e} None of the above
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3 11, According to Harvard Professor Heward Gardner who proposed a theory of
Cz\ . i multiple intelligences, people who display intelligence are aware
and are in touch with their own feelings. These people tend to be more
intujtive and appear shy.
(al)) intrapersonal
b} interpersonal
. c) Affeclive
d} Extrovertive
e} Introvertive

— ] "12.{,3!pustomer who buys an environmentally-friendly hybrid car because it
Gﬂ LD, . .doesn't deplete the earth’s resources could be fulfiling which need in
7" Maslow’s hierarchy?
a) Needs for safety
b) Needs for seli-esteem
¢} Physiological needs

d). Social needs
AN Need for salf-actualization

13. guide us in all of our every choices and behaviors and refiect what
is considered appropriate behavior in a given culture.
a) Goals
b} Laws
@ Values
d) Etiquetie
e) None of the above

14, Physioloéicat needs such as hunger and thirst are said to be
a} acquired

k) learned
€Y innate
) periodic

e} impulsive

15. Psychographic information is concerned with people’s
a} Mental states
b) Emotional responses to advertisements
&) Lifestyles
d} Family relationships
e} None of the above . )
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is the search for relevant patterns from data and information
& L = you collect about your environment, especially competitors.
g Fositioning information ¥ Qefa vy Cas s
. : TN W ROSAo e :uui W Lo W
Market intelligence 1 Ny Y\g A ) Ve You- wig "

& ; - . . .
c) Market segmentation hrewn Loy CYICES Neh WL B \otock) ouli\ao g c\m{

d} Factfinding - COY\QJ\&Q\(- L RComp i e S
e} Decision support (oG E R Qur R o Compeiitacs
e - YO, ot appepat e eay AN Yo rle lves,
/@Vhich of the foliowing are not external factors that influences the marketing ‘

%_ Lo L mix?

2) Economic and social

b} Technological and legal

¢) Competitive and demographic
d) Societal and personality

@Legal and political : B

18. are the guiding force behind the decisions macfe by organizations
or individuals and set their priorities and guide the altocation of their

reso“'ﬁes{. TR (5= Pl of octon (Somening you o)
a} Tactics e _
Strategies %lxxu\eﬁ';gg ~ Coud) Ay L%:m-&g; euefPtnang Yo da_)
c) Objectives . . o cun
d) Missions (5\93@(")&?\ NES =L S AR AN
e) Values

18.In VALS, life orientation refers to the fact that consumers can be motivated by
ideals, achievement or:

a) Money
D) Self-expression
) Pleasure
d) Self-actualization
e} None of the above

20. H and Shoulders’ anti-dandrutf shampoo is positioned along which basis?

fa) Use or appiication =~ et e e duatienos B
B) Price

User
Competitor
Benefil
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21.When Red Line Synthetic Oil Corporation targets the motor racing market to
sell its Jubricants and cooling systern additives, it is using:
a) Differentiated markeling=» 7asge 4 seoaeand i fs anck crool acl 7ty mardphingin ¥ For og g
( Comtetorgiedy  B) Niche mar keting Liovars, o\, Hose (et it Brgue's }
€) Mass marketmgl) ) FI578 . it ot 51 i
d} Micromarketing ""H”’"“""ﬁ AAGE Swarl, o gl J8 Sons TwiedS a8 o2 fo S pmoll S hare

€) None of the above 0 q 4 o \owge. wwletSone Masel e 2 X (Forens 7?.@{4;
bsdy 1)

22.When Tim Hortons sponsors local little league hockey teams, it is using:
a) Differentiated marketing
b) Niche marketing

% Mass marketing

Micromarkeling-> Vo loty el - b oo L3
e) Counter markeling ek ‘“&W‘&M( WNM\“?

23. Market is the process of dividinga market into distinct segments
of customers {who share certain characteristics) and.selecting one or more
segments as a target to be reached with a specific marketing mix.
2) argeling. > &y o cnosie AR et A b o escde@ne cond esoe Vo s

b) positioning . p

@ segmentation g Ww\bk‘"{.t}@ SR L Raida, CNADRE m{\[\@\ -
8} intelligence ‘ ‘

e) research

24 is all about teaching your customers to think of your product or
service {or youl} as a solution to a need in a way that is different from your
competitor.

a) segmentation

10} positioning
promotion

d) selling

&) markeling

25.L’Oreal’s slogan “Because you're worth it” is a good example of positioning

on :r)has-t babsi;“s?;ﬂ,&d/pj{%fé’fjé Pirce ch‘?’lhc—"_f“cOf)
o ,
b) Ugg; ;i ,,,;.xf bars Mo ) i : ’

c) Usage Hé;)
d) Benefit-> (Vow s “prafireg )
@ Price/@w IR y
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26.When Gillette advertises its new Venus razor to women and promises that it
will “leave your skin smooth without cuts and bruises”, it is using a '
positioning strategy based on...
a) price '
b} symbo

¢} usage -
gdPbenefit ) k
€} none of the above _

27.The claim by AVIS (the rental car company) that “We're only No. 2 so we try
harder” is an example of positioning based on...
a) price
b} effort
c) usage
d) benefil
A78) competitor

28.Your is what distinguishes your total product from other
alternatives or other job candidates.
a) frame of mind :
b) positive attitude
. ¢} education
“H#¥ unique selling proposition
%.eJipositioning

29.The power of a brand lies in its ability to forge a deep emotional relationship
or bond with customers.

7a) TRUE b) FALSE

N ] - o "
A Oceaec Vs \\~"{ ot e\t CGABEB R B o OSS.OLIV}\'EO&\S L
IR, e ol el e dbots Rargrennd: The 5e GESOLIRILS Amgenes
ML R o DD WL A e gf VI Frrge an eIl vl o s hip wy/ e Bran,

30.A brand’s positioning is often communicated to customers through a clever

a} packaging

h) mission stalement

¢) promotional material
\slogan

e) spokesperson
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31.Which one would not be considered a convenience product?
<=2y a} Breath mints

/%A b —> b) Mik
c) Sore throat medicine
) é Carinsurance
% €) All of the above are converience progucis -
T

32.Which one would require the most extensive planning as consumers
Zé' contemplate their purchase?
% , & a) Convenience products
@ Shopping products
C) Specialty producls
d) Ail of the above
e} None of the above

33.Thinking about how careless she was with her money, Sophie decided to sign
up for a personal finance class to-learn how to budget her finances. This is an
example of... ‘
Continuous improvement
b} Dramatic improvement
X3 Continuous innovation
d) Consistent improvement
e} Dynamically continucus

34.0Of the following statements about price, which is false?
Itis the only marketing mix element that generates revenue B
@ Price should be examined in isolation
¢) Price is a function of the perceived value of the product
d) it shapes perceptions of your preduct
e) ltis a frequently misunderstood ool

35.Which approach focuses on continually improving products and processes
with the goal of achieving higher levels of customer satisfaction? . .
a) Quality control——> 3rfemeatip e netasand SHPS (nspeciiond 1o mshe Stre fhof wo
b) Quality assurance e rFecs i & Pracluct. Qe [ poprds ety
€) Total Quality Management
d) Defect Prevention
e} None of the above

twnended fo ileatiiy and Solve enen baore Phey arey,, Pz
Frebiems o by etiofsinms Thad Cowlnt’ Jeofarel g Puntl ¥y
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Expectations
¢} Lifestyle
d} Experience
e} Education

37.1n the diffusion Process, consumers whao &
products and Services are known as:

a) Early adopters—g 0B g Bhet Vool Ao Yo TN § e e
Vi nnovators . y cj\’ o

c) Trendsetters e \W\Mw%’ RedOnode cler (<) 0L, ( Fiawesd by

d} Jetsetiers

&) None of the above

re the first to buy or try new

Gt K4 gl G i) Vit

: [ Ctgjﬁjaré/% .
38.Brand W

) is the added value that a brand name gives to a product,
a) identity ;

_‘ reputation
&Y equity

d) logo )
{AY none of the above

s, they use_
a) Perscnal selling { Soe, Qfow&ﬁ‘ﬂm}
b) Direct Responss
c) The Internat _
- Public relations
None of the abgve

product deve:’opment,
- €&}) Product diversification

L) Customer atquisition

¢} Expansion Management

d) Customer Relationship, Manzgement
e) None of the above
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41.In the Product Life Cycle. which stage comes right before “decline™?
a) Product develoors-:
b} Growth
€) Maturity

d} Inlroduction
e) Extinction

42. Which type of resume highlights your skills while providing a brief history of
your job experience?
a) Chronclogical
b) True life
éFuncﬁomal
-d) Corporate
&) Combination

43. The reason why alrlines, hotel companies and many others invest millions in
CRM programs is largely because they realize:
a) That advertising is too costly
The feng term value of 8 consumer
¢} The need {o target oider customers
d) The impertance of distribution strategies -
e} None of the above

44.5ome say that positioning is all about owning * " and creating a
desirable image associated with your product or service.

) spyware
- mindspace
¢} associations

d} presence
g} consumers

%45.What is the first step in preparing a presentation?
(&) Finding a fopic
b} Evaluating your audience’s needs
c) Creating a calchy opening
d) Collecting background information
e) Developing an effeclive message

10/14
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46.A company that sets its price at $4.99 because it knows that consumers
perceive this as distinctively different, even lower than $5.00 is in fact use

pricing.

a) Wal-Mart pricing

B Flexible pricing

£) Value pricing
Odd pricing

€ None of the above

47.Your trie or combo meal at McDonald’s or any other fast food restaurant is a
good exampie of :
a) Package pricing

Single-price pricing
) Bundiing :
)

Promoticnal pricing
e) None of the ahove . -

43.A customer’s -price is the price below which he or she will start to
be suspicious of the quality of the product.
a) Ceiling
b} Minimum tolerable
Basement
Floor
e) None of the above

49.Which one is pot a function of marketing channels?
a) Facifitale searches by buyers and sellers
b} Standardize exchange transactions
c) Satisfy demand from a larger number of customers
Adjust for discrepancies in preduct assortments
e} Maintain profit margins for producers and manufaciurers

50. You decide to seli you own line of sports clothing to final consumers with no
intermediary. You are using what type of marketing channel?
a) Simple channel
@ Direct charinel
¢} Short chain channe!
d) Virtual channel
e} None of the above

11714
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51. When crafiing a communication message, rational appeals include all of the
following, except; -
a) Feature appeal
b) Comparative appeal
News appeal
¥ Sex appeal
e) Popularity appeal

52.When the Dairy Farmers of Canada run an ad which emphasises the fact that
milk builds strong bones, it is using what type of appeal?
a} Emotional appeal '
b) Fear appeat
Rational appeal
d) Health appeal
e) None of the above

53, Observing and learning from market Jeaders can be a useful way to implement
the appropriate controls to ensure that marketing cbjectives are
met.

a) input .
b) Process

c) Quality

¥ Output

e) None of the above

54.Why does Maslow's Hierarchy have its particular shape?
{a) People must satisfy one level of needs before moving to the next
b} it is a standard from his school of sludy
¢) The theory has three Tacets that are explained through its shape
d) The geomeirical shape was a coincidence
) The shape is well known for its prediclive powers

55.Which set of values are known as “tprminal”™?- é A it Surviy (Z/‘_Qj/j

a) Cheerful and logical | Qo euch ' o
) Equality and freedom o g R 1~ " hebe
c) Loving and polite > Yo bl 1 ¥S

o) Capability and wisdom

e} Honest and faithful g
«}'EV"".MJ
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56. How did Lacoste manage to regain its market position after its decline in the

1990°s? S o Aoust s P Nedipus 17 hesbre €
,Lowering the price of its clothing line = Laktdng SeNE Lotttk Ut e )
ﬁ argeting younger customers —SINL el raiple cl&ign -
T) Adverlising extensively L oW pidH PR o petteanentS
d) Coming up with & line of maternity clothing i _ T L T
e) Expanding their sales to North America kG Wk \Jodid 2 dvs btnetive Lowgr

(,&J gampa f‘yﬂ

57.Market skimming involves setting a price for a new product,

a lower
@) igher
&) modest

d} competitive
e) market

58. Which of these is not an element in the Integrated Marketing Communication?
a} Public relations

b) Direct respense

‘c¥Froduct Guarantee

4} Interactive communication

e) Advertising

59.You should always have a universal cover letter that could be applied to all
positions that interest you.
True
False
¢) Depending on your career position
d) Cnly in certain industries
e) lis a pearsonal decision

60. A marketing is a system of organizations through which products,
resources and information flows between producers and consumers.
Web
Channel
c) Network
d) Chain
e) Hub

13/14
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b) Psychographics

¢} Purchase behaviour
d) Media Preferences
e) Benefits sought

~ ~D} Emergency cealize
A«?w&%\“vwﬁfg Pmeeiliafe i Mo epd f,

¢} Convenience-
d} Shoppings,.
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Sirfhaud: nende '/e} Specialty - ’BL&.}{ ALy G,J;,{ngr QD’\‘-\\,QE»\!\\‘:\L?’ e hg
Aot gg Potoe, gw\@gmm%, (_b

84. Marketing mixes for special

a) Low prices

b) Littie emphasis on |
¢} Many sales outlets

Al of the above

ty products typically include:

mage and branding

v
f . bt
Peocucts Fhf 9{"%;/@ An emphasis on personal selling and advertising
e)
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