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MAIN PRESENTATIONS – 1 – SHOULD JOURNALISTS EVER GET INVOLVED IN THE STORY?

When Should Journalists Get Involved?


To remain uninvolved in a story is critical for objectivity, part of the standards of quality reporting. It is not always so clear-cut. Often, reporters are sent to crime scenes, war zones and disaster sites where help is needed. It is here when journalists determine whether intervention is worth sacrificing detachment from the situation. It is highly reliant on the policy of the news organization.

The CAJ says:

· We lose credibility if we write opinion pieces about subjects we also cover as reporters. 

· Refrain from taking part in [a cause or organization, even an online one] if there is a chance we will be covering the campaign, activity or group involved.

Roger Simpson says:

· Intervene when first on the scene, others can be helped and you know how to help.

· Do not intervene in situations in which you might endanger a life, including your own

· Recording what you see and hear may be most effective intervention

Dave Tait says:

· If someone is in danger and you are able to prevent it or help them, even though you are assigned to cover the story, it is your responsibility to do what you can to help them.

Photojournalist Laura Pond:

· She opted to remain uninvolved when snake-handling pastor Randy Wolford was bitten. 

· It went against his faith to get help, and she respected that (as did everyone else around him). He refused treatment until it was too late.

The CBC makes specific points on:

· Riots and demonstrations: Reporting should avoid inflaming or aiding a confrontation. A decision to go live during a riot or demonstration should consider possible scenes of violence. Our presence can sometimes create activity. If staff has exclusive access to a sit-in or demonstration by advance knowledge, a decision should be referred to the Managing Editor.

· Covering it: Although there is a conflict of interest at every level, normal techniques of newsgathering are the most useful way to ensure journalistic integrity. Ensure clear separation between those reporting and those who publicly make the CBC's case. Reporters and editors covering a CBC story must remove themselves from insider briefings relevant to the story.

Non-Journalist Perspectives on journalists becoming too involved

Overall, the public’s opinion of journalist conduct and where to draw the line regarding professional guidelines varies to a great degree depending on who you speak with. Some think that it is fine to be open with bias while others want balanced opinions and objectivity. The only major consensus was for journalists to not risk the lives of other’s in their pursuit of stories and that journalists should jump in and help their sources as people first and as professionals second in matters of life and death. 

Ethos of Intervention

· Ed Bradley was a TV journalist for CBS, covering the boat people (Vietnamese refugees in the years after the Vietnam War) and waded into the Pacific Ocean to aid them.

· Some were critical of said, he should not have intervened because journalists record history - not make or influence it. Was he self-promoting or doing what anyone would?

· Others thought he was a hero, telling a human interest story and being a decent human

· Generally, some commenters raised the point on the discussion of politics, that they expect their news sources to have a bias and a slant, and that in some cases viewers actually wanted a position on an issue. 

· Others want impartiality in reporting and although they expect the journalist to have biases they expect the story to not.

Occupy Wall Street and Caitlin E. Curran

· There was an overall mixed view from commenters when Caitlin Curran was fired by WNYC Radio for being photographed at Occupy Wall St.

· Being “off duty” from assignment, there was more support for her free speech rights

· Less support for “journalists as role models” – people think it is okay to have a public & private life in many cases. Journalists will be scrutinized for decisions even in private life; reputation of individual impacts the organization greatly.

· Conduct is often determined by how reputation affects business of the employer

Hurricane Sandy

· People enraged by lack of common sense. First Responders sometimes must rescue reporters, therefore reckless reporters put own lives and lives of others at risk.

· Public thinks it a disservice to risk lives to tell something trivial 

· Don’t unnecessarily risk lives for story - find another way to tell it. You will be perceived as less credible and an imbecile by many viewers.

Academic and Scholarly perspectives

· Journalists such as Martin Bell first coined the term “journalism of attachment” to describe what he experienced during his years as a war reporter for the BBC. He came up with the term to describe the experience of the journalist in that he means the journalist should take a moral stance on some issues

· Academics such as Stephen J. Ward have answered Bell in disagreement. Ward wants journalists not to be robots in their storytelling, but be more cautious before figuring out who the good and bad guys without analysis.

Trust in Media

· Surveys conducted by Gallup found a slight decrease in the trust in media since 1998.

Sandy Hook shootings: A Case Study

· Some of the people though who joined the push for gun control were journalists.

· One of the big advocates for gun control from the journalism world was Piers Morgan. He tweeted “another day, another horrific shooting. America’s gun culture has to change. When will America deal with its gun madness?” It caused a gun advocate to get a petition to deport him.

· Watching journalists voice their opinions so publicly raises the issue of just how involved a journalist is allowed to be. Is the journalist allowed some leeway in expressing their opinions after witnessing the horror of more than two dozen people killed?

· Patrick White says: “Reporters can do the public a disservice by reporting both sides of the debate equally. There is clearly an element that is completely nuts… Our job isn’t to make crazy credible.”

· Another post-Newtown gun controversy was the decision by a New York newspaper to publish a Google map of all local gun owners. The interactive map allowed viewers to click on any house, zoom in, and access some of the gun owner’s personal information – including name and exact address.

· Some of people’s criticism was that the map could affect criminal activity and by labeling the gun owning houses, the map actually showed criminals where the safer, weapon-free houses were.

· The map came out shortly after the Newtown shootings and the headline slightly infers (according to critics) that the weapons and their owners, by extension, were dangerous.

Journalist involvement in specific beats

Conflict / Disaster Reporting

· Toronto Star columnist Catherine Porter was on the ground in Haiti in 2010, shortly after the earthquake. She ended up becoming very involved in a story she covered. She watched a two-year-old girl be rescued from the rubble after nearly a week. She couldn’t get the girl out of her mind, and visited her at the clinic three times that week. Three months later, Porter returned to Haiti and tracked down Lovely. Lovely had been reunited with her family, but she was living in a crowded metal shed with nine people, and often went hungry. Porter decided to fund education for Lovely, at $300 a year. She also decided to pay for the tuition of the girl’s cousin and a neighbour, and help cover some living expenses. She said she made the decision as a mother and human being, and not a journalist. She was not sure if she would write about it, until she returned to Toronto and her editor urged her to publish the story as a columnist. 

· She published the column, and the e-mails began pouring in. Readers wanted to help in Haiti, and began sending cheques to Porter. She collected $30,000 of readers money, and didn’t know what to do with it. In the past, she had forwarded letters or donations from readers to the people she had written about. But now readers were requesting that she actively change the story. Porter and her editors decided instead of just reporting on aid in Haiti, they would integrate involvement with it into their coverage. Porter would use the reader’s donations to fund scholarships for Haitian students, and document the process. She would also write a series of articles about Haiti.

· Why not intervene? Covering a crisis can be more effective in the long run. If journalists focus their efforts on clear reporting, they are doing their job and bringing awareness to the issue. 

Political Journalism

· Political journalists are recommended not to engage in political activity, and avoid involvement in the form of contributing money, working on a campaign, lobbying, or running for office. 

· The NYT and the CBC both prevent reporters from signing petitions or participating in rallies. 

· The Washington Post has a set of rules that states reporters must keep their own personal opinions on political issues out of their tweets and status updates.


Sports Journalism

· Often, people get into sports reporting because they’re fans of sports. So they go from being a fan to covering teams or athletes they used to worship.

· It is common for reporters to vote on significant awards and hall of fame honorees.

· Toronto Star Public Editor Kathy English wrote a column about this tradition. She says it raises the issue of journalist’s ethical obligation to report the story and not make the story. 

· Columnist Phil Sheridan won’t vote because “it is ethically indefensible for the journalists who cover baseball to vote for official awards that have an impact on players’ financial awards”. 

· Proponents argue since these sports writers are professional observers are the game, they are in the best position to determine which players are worthy of winning the award.

· Dave Naylor agrees. Though media create the story, they are often educated and objective.

· Many news orgs ban reporters from gambling on sports they cover. They are considered to be crossing ethical lines by using insider info.

Involvement in small communities

· The underlying challenge is ensuring that your audience trusts that you are not part of the story. If you report accurately and within context, you can earn the respect of your readers.

· If you are unbiased and accurate then you will have ample evidence to show others that you are unbiased and accurate. Your readership will see the evidence of your hard work and appreciate it. This requires intense commitment to challenging your own preconceptions and biases.  

· You must draw the line at blood relations. Also, if there is a potential for a conflict of interest then you must flag that for your readers. Readers look at content differently when someone has acknowledged a potential conflict. 

· When should a journalist step back? According to Fraser, journalists should step back when there is no longer a public interest to be served. Our role as journalists is to address “the public’s need to know and be informed.” Fraser used the example of Idle No More and how Chief Spence “has discredited herself and the band, maybe the community and the cause.” The focus is not about the dire living conditions in First Nations communities, a real and critical issue, but “is now about the growing political sideshow,” said Fraser.  

· The media is a public instrument to tell the stories of the issues of the day. Journalists must step away from an issue when they are no longer serving the real and pressing issues of the public. It is journalists and their bosses who must assess when the public interest is being served. There will always be a “new or next issue” as Fraser says and that is we reporting used to be referred to as “feeding the beast.”

2 – WHY CAN'T JOURNALISTS DO A BETTER JOB OF REPORTING SCIENCE & MEDICAL STORIES?

The history of science journalism

The purpose of science journalism is to educate the general public, with journalists acting as interpreters or translators between the scientific community and readers. Science journalists are often considered advocates of science. It was a late addition to the journalism field.

1870s - 1920s

· Main industry is print

· Important historical events: Industrialization, western expansion, WWI

· The rise of the printing press led to the creation of newspaper plants. It was easier to make a newspaper, therefore more space for content, increased readership, increase in dailies 

· Scientific knowledge no longer reserved solely for the upper class. Popular support of industrial expansion needed, belief was that this could be achieved via science journalism.

· Key beat areas: agriculture, traditional sciences, geology, natural resources, hygien

1920s - 1950s

· Main industries are radio and print 

· Important historical events: 1920s economic boom, Great Depression, WWII

· Era of admiration: general public fascinated with scientific advancements, with little criticism

· Increase of scientific research at universities & development of science faculties

· Discoveries: insulin, penicillin, vaccines, radioactive isotopes, nuclear science

· Key beat areas: medicine, disease, nuclear, chemistry, agriculture

1950s - 1970s:

· Main industries are television, radio and print

· Important historical events: Cold War, Korean War, Space Race, Baby & Economic Booms 

· Emergence of full-time science reporters. Increase of technical language and wider topics. 

· More complex and specialized, especially with space race in the 1950s and 1960s. Result: communication problems. Journalists must seek out science experts for explanations. 

· Science is visualized with TV. Science shows emerge, but are educational and geared to youth.

· Discoveries: first organ transplant, link between lung cancer and cigarettes published, DNA model, discovery of the polio vaccine, Sputnik, moon landing

· Key beat areas: medicine, aerospace, nuclear technology, biology

1970s-1990s

· Main Industry: Television, Print or Radio

· Major historical events: Vietnam, October Crisis, recession, Charter of Rights, Hippie Movement

· Canadians and journalists becoming more critical of science. Science journalism was now considered defender of public interest. More time was given to the major issues of the day. 

· Increase of government support for science journalism and publically-funded programs.

· Two nuclear disasters: Three Mile Island (1979) & Chernobyl (1986). Other scientific disasters included DDT (pesticide) and thalidomide, along with the Challenger explosion.

· Result was the emergence of militant environmental publications

· Scientific discoveries: AIDS, ozone layer hole, VCRs, DDT, acid rain, test tube baby, K/T Extinction

· Key beat areas: environment, natural resources, medical/drug side effects, pollution

1990s – Present

· Major industries are online, television, radio and print

· Important historical events: Fall of USSR, NAFTA, Quebec Referendum, Rise of the computer/internet

· While mainstream publications (i.e. print) have suffered economic setbacks, the rise of specialized channels and publications has created a new niche for science journalism. 

· The rise of technology and the Internet means the audience for science journalism is now global. Stories are coming from all over the world, in a variety of extremely specialized fields.

· Technological advancements are attracting more coverage and interest. 

· Intense competition in the scientific world for financing has also meant a jump in public relations and communications, where studies are promoted and seek out media style attention. Has the potential for misinformation and conflict of interest issues. 

· Scientific discoveries: potential to eradicate the HIV virus, Human Genome Project, Stem cell research/cloning (Dolly the sheep)

· Key beat areas: Technological advancements, environment, medical research, space, natural resources

Science Media Outlets

Print:

· Tend to focus on medicine, environment and technological advancements.

· Known to often underreport science stories. Between 1986 and 1990, only two per cent of stories in three major newspapers tackled science issues.

· Print science is narrow. 71 per cent of these stories were about medicine or health.

Science Magazines:

· Include publications like Scientific American, Nature, Popular Science, etc.

· Aren’t as concerned with newsworthiness. Assume audience is interested in science

· Can bend rules normal news can’t (ex. first-person accounts, statements without attribution)

· Uses variety of sources. Talks to experts, but can also include information from actual studies and journals (sometimes even given in-text citations in same way a journal would)

Broadcast (Radio/TV):

· Presents in a number of ways, from traditional news pieces (evening news stories), to long-form documentaries (CBC’s The Nature of Things), to shows wholly devoted to science.

· Broad range of presentation styles. Can present stories in a way that appeals to a mass audience (Quirks and Quarks), or can even have the experts come in and explain things themselves.

Online/Blogs:

· Similar to science magazines. A problem for journalists is that many of the people are scientists who work cheap and can explain things in a way that eliminates journalist’s mediating role.

· Can reach audiences in a way that other media can’t. Ex. In the Pipeline blog apparently gets about 200,000 views a week. This has led traditional magazines to start up blogging divisions.

· Becoming more of a necessity for reporters. 2009 Nature survey reports 76.5 per cent of respondents produced consistent online content as part of their jobs.

· Problem: Allows science reporting to be “ghettoized.” Only people interested in science reporting will seek these sites out, and they’ll just look for stories to reaffirm beliefs.

Issues These Outlets Face:

Audiences:

· Mass audiences need to be presented with science news in an easily digestible way. Public tastes and short-form reporting can drive reporting to become overly simplistic.

· Science magazines require a lot of effort on the readers’ part, while science shows that cater to a mass audience have to present news in an informative, accurate and simple way.

Job Losses:

· Science journalists are already scarce in newsrooms. Only 2000 journalists in U.S. belong to National Association of Science Writers of an estimated 122,000 in the country. 

· Science journalism also not a priority for many publications. 80 per cent of Canadian science reporters are not employed full-time.

Objectivity and Fair Coverage:

· The BBC Trust, in its latest review of science programming, found too much weight was given to each side in issues like climate change and genetically modified foods.

· Conflict between journalistic values and scientific values: journalism believes in giving all sides their say, while science believes that not all sides are created equal. 

Editorial Policy:

· Science magazines have been known to keep actual scientists on staff as editors

· Studies from peer-reviewed journals often used, as there’s a process there to ensure accuracy.

Case Studies

Case Study 1: MMR Vaccines and Autism

· In 1998, The Lancet published a study from Dr. Andrew Wakefield, in which a link was established between the measles, mumps, and rubella (MMR) vaccine and autism in children. 

· The study quickly became international news. It was determined Wakefield had falsified much of the information within his report. His publisher and the media had overlooked key indicators.

· Investigative reporter Brian Deer discovered numerous undisclosed conflicts of interest in his study. Wakefield got £0.44 million from a law firm looking to sue the vaccine maker.

· He was stripped of his medical license after he was found guilty of four counts of dishonesty and 12 counts of unnecessary and invasive procedures on all of his subjects.

· Many media outlets had “created the misleading impression that the evidence for the link with autism was as substantial as the evidence against.” Wakefield’s work had few supporters and with a study group of only 12 children, his results ought to have been seen as meaningless. 

· Consequently, occurrences of measles and mumps increased, even causing deaths.

· Before 1994, a child needed a low IQ and to demonstrate deep withdrawal and underdeveloped verbal communication to be autistic. In 1994, a much broader definition (ASD) was adopted, which meant more children were now technically considered autistic, artificially inflating figures.

Case Study 2: The Three Mile Island Incident

· On March 28, 1979, the nuclear power plant at Three Mile Island in Dauphin County, Pennsylvania suffered a partial meltdown, releasing relatively small amounts of radioactive gases into the local environment, which included residential areas. Vague assurances from the plant’s operators, coupled with overzealous media coverage, contributed to a public frenzy.

· Although it was the worst nuclear accident in the history of the United States, the incident at Three Mile Island resulted in zero deaths and zero injuries. Citizens in the area are estimated to have been exposed to the equivalent of a chest x-ray.

· The public relations team working for the plant released confusing and contradictory reports, leading some news agencies to suspect they were downplaying the severity of the problem. This mistrust was exacerbated by the event’s similarity to The China Syndrome, a fiction film released earlier that month. The plot of the film dealt with safety cover-ups at a nuclear plant.

· Journalists were unfamiliar with nuclear technology. Focus was generally placed on the worst-case scenario, rather than the actual ongoing events.

· President Carter, who had studied nuclear physics and engineering, was displeased with inaccuracies in media reports, especially in a piece from the Associated Press that warned of a gas bubble in the reactor that had the potential to cause an explosion.

Case Study 3: Early Coverage of HIV/AIDS

· It also has an abnormally checkered history with the media, having been primarily associated with homosexual men when it was first identified.

· The disease was originally referred to in the media as GRID, an acronym for gay-related immune deficiency, reflecting the belief that only gay men were susceptible.

· Early media reports were unclear on the causes or the methods of transmission for the disease, with claims that something as simple as a cough or a kiss could spread the disease.

· Today, media will often proclaim a cure for HIV/AIDS, when a cure has only been theorized, or a new drug that for a specific strain of the disease has been patented

Solutions for medical and science reporting

Medical Reporting

· Independent review of medical articles to ensure accuracy of information and eliminate bias. Objective is to examine medical stories that have a health-care focus, and to highlight the trade-offs involved in health care decisions. Will examine several articles on the same topic, and determine which one provides the most balanced and well-researched coverage on the topic.

· Elimination of bias and self-promotion from medical stories. Physician-reporters covered their own care delivery during the 2010 Haiti earthquake.

· When reporting on experimental procedures and techniques, remember that they are just that: experimental. Each case is different, as each person is different. What may work for one patient could utterly fail for another.

Science Reporting

· Keep in mind the ‘3 great stories in science’ that people are thrilled to hear about: where the Universe came from, where Life came from, and where we (humans) came from

· When reporting on scientific breakthroughs or new discoveries, ensure that you mention that the experiment still has to be replicated and confirmed. 

· The replication of results via the same method is a cornerstone of science, and one experiment does not a confirmed discovery make.

· “A good science story should explain what is known by now, what the new study brings that is new and why does that matter to you.”

· Understand that while there may not be complete consensus within a scientific community on a given topic, certain things have become generally accepted as true

3 – Diversity in the newsroom: is it still important in this day and age?

Diversity of Gender and Sexual Orientation in the Newsroom

History 

·         The Canadian Women’s Press Club

o        Started in 1904 by suffragette journalist Cora Hind. In 1971 the name was changed to “The Media Club” and any professional journalist or comms person could join.

·         How women in journalism helped win the right to vote

o        Three of the Famous Five suffragettes were journalists

o        Women used the women’s pages in newspapers to write letters about why women should have the right to vote. 25% of women suffrage leaders were journalists, authors

o        Women with relatives fighting WW1 lobbied in the media for the right to vote for conscription; Prime Minister Borden granted it; Full rights were given after the war

·         The Newsweek Scandal of the 1970s

o        Even though the magazine was covering women’s liberation, women in the newsroom were shoved into less important positions like fact-checkers, mail distributers, or news clippers so 46 of their female employees filed a lawsuit for discrimination

So what does a newsroom look like today?

·         In the US, only about one third of all journalists are women, but j-schools are pumping out more women than men, according to a report by the Women’s Media Centre

·         Canada is doing better –women make up just below 50% of the newsroom

·         Both Canada and the US have a higher percentage of men in governance and management roles, which means that men are making the more important decisions in media organizations

What are men and women writing about?

·         Topical bias and a lack of op-eds from women might be due to a lack of participation from women rather than some form of discrimination. Volume of men sending in articles is greater

·         Women only make up 12% of sports reporters

·         Women reporters are more likely to challenge stereotypes

o        There is a lack of women’s perspectives on issues that aren’t just women’s issues

o        The report notes several examples in the Fukushima disaster:

o        Women are more susceptible to developing and dying of cancer from iodising rads

o        Iodising radiation is the largest environmental risk factor for breast cancer

o        Women’s fertility is at risk and pregnant women’s unborn babies are at risk of being born with deformities, stunted growth, brain abnormalities, and cancer

o        Furthermore, women around the globe have been at the forefront of lobbying against nuclear power, but are rarely involved in decision-making processes

·         Both genders see things through different lenses.

GLBTQ in the Newsroom

·         92 per cent of GLBTQ journalists said they were “out” to their colleagues. 89 per cent said they would feel comfortable bringing a same-gender date to company events.

·         A majority said coverage of GLBTQ issues was below expectations, rarely approaches excellence

·         "There is a deep problem with this news coverage. It's not real. What really happened is that liberal journalists started coddling us; ignoring reality … They want to present wholesome homosexuals. As a favour, I guess. To help us out. By ignoring the freaks and the perverts, and concentrating on the smiling lesbian moms and happy families.” – Former Xtra! editor

·         In the end, you should hire the best person for the job: their gender, race, sexual preference, class or age are irrelevant as long as they’re good journalists

 

Religion

 

What does religious diversity in the newsroom look like?

·         It can mean that a newsroom has reporters that ascribe to various religions

·         It can also mean willingness to report accurately and fairly on stories dealing with other religions when there is not necessarily a variety of religion represented by the staff.

International Association of Religion Journalists (IARJ)

·         Formed in 2012 to connect, boost resources and encourage professionalism on a sensitive topic

·         The IARJ stresses the importance of unbiased religion reporting. They want to help create stronger religion reporters, not religious reporters

·         Another tool is MSU j-school’s manual of best practices for western journalists reporting on Islam

Although the benefits are clear and important, there can also be difficulties that arise from having a religiously diverse newsroom especially from a human resources point of view. 

·         If any of us ever become editors and are managing a newsroom it’ll be our job to pull together a diverse newsroom and ensure it works together as a cohesive whole. 

·         Provide training for employees on how to deal with religious diversity, provide time off for religious reasons, encourage employees to accept differences and help them find common ground and avoid overreacting to simple issues that may arise. 

·         There isn’t much point of putting together a diverse newsroom if it’s a dysfunctional one.

Case study/personal anecdote: the St. Catharines Standard.

·         One of their reporters is an atheist. Another reporter came up with the idea to moderate a discussion between Grant and a local pastor on the meaning of Christmas. The discussion was livestreamed from a local café where about 30 members of the public had gathered to watch.

 

Age

Does age matter?

·    Age can be a characteristic of diversity we often forget about.

·    The American Journalist Survey has tracked the average age of journalists over the past 30 years and has shown the median age of journalists to be getting older. The median age for journalists was 36.5 in 1971, fell to 32.4 in the 80s, and eventually rose to 41 in 2002. 

·    This is more or less in line with the average ages of workers in the regular U.S. labour force. - As budgets get tighter and newsrooms continue facing cuts, the question is: who goes first?  Older journalists demand a higher salary, benefits, and usually don’t have the diverse technological skill-sets that are in demand and usually held by younger people. 

·    However, it seems that even digital skills can’t save journalists’ positions, as shown by the New York Times most recent round of buyouts, which had many of their head digital people walking out the door. The people accepting the buyouts are typically older managing editors who command higher salaries 

·    You also have the example of journalists suing their former employers for age discrimination. Age discrimination is a notoriously difficult thing to prove, and as newsrooms continue to shrink, and more journalists with higher salaries are laid off, perhaps we could see age discrimination become a greater question.

 

Who covers what?

·    Older reporters cover the “harder” topics, while younger ones cut their teeth on softer ones.

·    In a letter to Poynter, Dave Doucette, former editor of the Leesburg Daily Commercial in Florida, pointed out that people of certain ages can have difficulty reaching certain audiences “because of the size of the paper and the business model that we worked under, the paper was staffed by a bunch of young people who, regardless of gender or color, had a hard time relating to the largely middle-aged and retiree population” 

 

The Columnist and Pundit

·    Along with important beats like politics, another newsroom role dominated by experienced journalists is the columnist in print media and the pundit or talking head in broadcast. It’s rare in traditional media to see a regular space where young journalists are able to voice their views. Instead, it’s far more common to see columnists, such as Margaret Wente extol on “young” issues, like university life or sex. 

·    In contrast, new media have grasped that young writers and journalists can add value to the conversation. Popular blogs like the Huffington Post or Gawker media regularly feature columns about “young” issues actually written by young writers. In the past week, Huff Post featured a high school senior writing about instagram and youth culture. Gawker has begun featuring personal essays on their website about various aspects of culture in America, from gun violence to the death of tradional media. 

·    Broadcast media is more of the same. CBC’s At Issue panel features great journalists in Andrew Coyne and Chantal Hebert, whose opinions and political leanings are well known and documented. Rarely, new blood will be brought on, but even in those cases, the younger pundits don’t seem to differ much. Take a recent appearance on the National by well-known Liberal Adam Goldenberg, occasional op-ed writer, who plays the part of talking head very well.

 

Diversity of class in the newsroom

Comparing journalism’s history to what it is today

•   In the article “Defining Journalists” M. Hampton sources a quote from an unknown author written in 1899, “There are several wealthy proprietors of journals in London, but no rich journalists.”

•   There was much greater economic class diversity in the workplace in the early days. In the late nineteenth century incomes ranged for: Reporter: £50 or lower per year; Sub-Editors: £250-500 per year; Provincial Editors: £1000; Dailies editors: £2000

•    Compare the reporter’s wage to a clerk's annual salary of £150 at the time. The reporters work was more varied and the hours were longer. 

•   Today economic class diversity is much less prevalent within the industry. The average journalist job pays $40,000 - $50,000

•   Top salaries are typically between $70,000-$90,000. 

•   Average earnings in information and cultural services is about $60, 000, close to the median for the profession.

•   In the late nineteenth century, journalists were thought to be born, not made.

•   “If a man can command a table, a chair, pen, ink and paper, he can commence his trade as a literary man. It requires no capital, no special education, and may be taken up without a moment’s delay.” 

•   Yet, we can see similarities to the profession it is today. According to nineteenth century journalist W.T. Stead, the way to become a journalist was to submit manuscripts, writing without pay if necessary, until someone would pay for one’s articles. 

•   In the past, journalism was a working-class career, with extreme diversity of class from the reporters to the editorial staff.

The industry today:

•   According to Common University Data Ontario, in 2011, 363 students graduated from Bachelors or Masters of Journalism programs across the province.

•    “With a greater number of people seeking a smaller number of... journalism jobs, employers often look to academic qualifications as a sorting mechanism before looking at any workplace experience that candidate may hold. While still possible to get a job without, the days of getting a staff gig in a mainstream media newsroom without the academic credential are pretty much gone.” -Hugo Rodrigues, CAJ president

•   Less diversity of education level in the newsroom means the workforce should be more skilled and disciplined in journalistic standards.

•   Work experience sets apart those who will end up in desirable jobs.

The (unpaid) intern:

•   Class experiment: Determine who had completed an unpaid internship resulting in no job. 

•   “Unpaid internships are most accessible to those from privileged backgrounds with the means to work for free. As the majority of internships tend to take place in large cities this means that young people whose parents live in these cities and can live rent-free during an unpaid internship have greater access to these opportunities.” -Libby Page, UK’s intern aware

Discussion: Does one’s economic background affect whether they can take internships?

•   An examination of the debate for and against unpaid internships: Claire Seaborn of the Canadian Intern Association talks to Lang & O’Leary: http://www.youtube.com/watch?feature=player_embedded&v=zs_Hld6Wj8U
•   “[Internships] are prevalent in industries such as the arts and media, industries that hold a mirror up to society. If only people from privileged backgrounds are able to work in these industries this affects the work that is produced,” Libby Page, UK’s intern aware

The breakdown of an unpaid internship posting: Toronto Life Magazine

“Interns are involved in many aspects of the production of Toronto Life. They participate in research, fact-checking, shadow-editing, story conferences and post-mortems... Interns will have the opportunity to write for the print and/or online issue of Toronto Life.”

•   The applicants are expected to work hard as part of the team, and the posting is competitive.

•   “Applicants must be willing to work on a full-time, unpaid basis for four months.”

•   Examining the legality of this posting: An individual is not considered an employee in Ontario if these requirements are met: (from Canadian Intern Association)

1. The training is similar to that which is given in a vocational school. X- the training directly replaces on-the-job training

2. The training is for the benefit of the individual. √ Of course, real experience in a functional media organization benefits the individual.

3. The person providing the training derives little, if any, benefit from the activity of the individual while he or she is being trained. X- they are profiting off of free work

4. The individual does not displace employees of the person providing the training. X- This position directly replaces the roles of a paid employee.

5. The individual is not accorded a right to become an employe of the person providing the training. √- Of course, there has been no offer of employment.

6. The individual is advised that he or she will receive no remuneration for the time that he or she spends in training. √- The job posting specifies that it is unpaid.

•   This internship is illegal, yet overlooked by labour boards.

•   To live in the GTA independently, totallytoronto.net estimates that expenses for a young person to be: Bus Pass: $110; Rent: $700-$1000; Food: $100-$200; Utilities: $150

•   Living on the low end of this price range, excluding entertainment, clothing and other costs, this means the intern could be paying $4, 240 to afford interning work full time.

•   “If workplace experience makes the difference in who gets paid work, those who are driven enough and can afford to will work in unpaid positions that really should be paid. With rare exceptions, someone is always willing to work for nothing to gain the experience or clippings or items for their portfolio that gives them the edge.” -Hugo Rodrigues, President CAJ

•   Alexandra Kimball is a writer and editor living in Toronto. She wrote an essay entitled “How to Succeed in Journalism when You Can't Afford an Internship” subtitled “Answer: Hope for an inheritance.” She says, “This is about more than money; it’s about class.” 

•   “When cash is hard to come by, you do whatever job will bring you more of it. But when you apply this short-term logic to a creative field, especially one that requires as much patience and investment and dues-paying as journalism, you come away with nothing,” she says.

•   “There was no way I could do an unpaid internship. Three months of unpaid work would cost at least $4,000; after a B.A. and a Master’s, my student loan debt already totaled $50,000.”

Discussion: Does the need for experience affect diversity of economic class in the newsroom?

 

Race

The history:

1967 Kerner Commission to investigate race riots in American cities found they were protesting lack of black journalists in policy-making positions.

1970s- 80s the goal evolved into newsroom that should reflect the diversity of the community. 

1975, in Washington, D.C., NABJ is the largest organization of journalists of color in the nation.

1982 National Association of Hispanic journalists founded.

1996 Canadian Association of Black Journalists founded. 

1991 CRTC amended the Canadian Broadcasting Act to committing to reflect the countries racial and cultural diversity through the industry’s employment practices. 

 

2002 Canadian Association of Broadcasters produced its “Cultural Diversity Action Plan to monitor diversity in Canadian radio and television. Newspapers remain unregulated. 

                Better coverage of minority issues seems to have become tied to the effort to bring more minority individuals into journalism. Newspapers are 88% white. Americans are now one third visible minorities, but the share of journalists of colour is 13.4% Last year the numbers slipped with layoffs in the industry, especially in radio. Television newsrooms are nearly 80% white, while radio sits at 92%. And 40% of American dailies have no minority employees at all. 95% of immigration stories in the 2012 Election were written by white journalists because it’s a the plum beat. Controversy at the local level as to whether minorities should be covering ethnic beats, if it’s a conflict of interest, or if it has no relevance. 

Case study: Trayvon Martin: Only talked about at a national crisis level. People want race to be simple so they feature shocking tales complete with heroes and victims, often with the people of colour presented as the noble victims. Stems from the social justice imperative to speak up for those who lack power. In the Martin case, early reports suggested a white man might have gunned down a black teenager and received no punishment, allowing journalists bring attention to the situation. George Zimmerman wasn’t telling his side of the story publically yet. Journalists of colour added accuracy through fuller context to the case by sharing their own experiences. 

·         We cover stories a certain way because we always have out of reflex

·         We fear criticism for injecting race into as story particularly if it isn’t the central issue

·         Minorities provide coverage on issues relating to race. Need outlets where every journalist is attentive to such stories. 

 

The Canadian situation: StatsCan says 1/6 Canadians are a visible minority. 63% of Toronto will be a visible minority in 2031, up from 43 per cent counted in the 2006 census. In 2010 CBC was only 8% minority groups. CBC is using social media/ diversity employment agencies.

“Canada is a fundamentally racist country. We’re the worst kind of racists because we don’t talk about it. Americans have to confront it all the time, they are constantly discussing it. I’m shocked by what people in Vancouver feel free to say on the airwaves. Just dismissing Natives. ‘Stop getting free cheques, get off their asses, and go work—stop blocking the roadways.’” - Paul Watson, Toronto Star

 

Hiring Practices 

·         Focus on integrating technology to make up for a lack of resources instead of diversity

·         Hiring should be run through multiple people to articulate why the decision was justified. 

·         El-Aggan Family Muslim Community Award has never been awarded in its 6 years 

·         San Jose Mercury: the editor gave all his reporters one week off to go for lunches, which he paid for in order for his staff to collect new ethnically diverse sources.  One employee took the time to make 30 new contacts. 

Aboriginal Journalists: Joanna Awa sees the Inuit lumped together in news stories. She sees different stories. The fact that they now need classrooms to teach traditional knowledge. She can get more out of people because a journalist asking the who, w hat, where when, is very jarring to a culture that is accustom to telling long form stories. Progress is that Peter Mansbridge interviewed Inuit when he came up to report on the discovery of the Franklin remains. 

                “We’re not assertive enough, our young journalists haven’t got enough nurturing to make it to the National level. I wouldn’t know how to pitch the show. Even if the editor says you’re there, your English is good enough. Tell the story. We’re too nervous.” –Joanna Awa

 

Is Social media making it better? : Everyone can have a blog (a voice), but the multimedia component of online journalism is often left to the university educated. You are sifting through a smaller talent pool. Blogs are becoming more attractive for minorities because they don’t have to break into the traditional white male institutions. In 2001, the McCormick Fellowship found that of the 29 executives they interviewed 91% felt they must succeed because failure would be seen as evidence that other minorities couldn’t do the job, not so in other mediums. In 2009, PEW found that in the U.S. Black and Latino Americans were more likely to communicate with their mobile phones than white Americans. The internet is now the most popular medium for minorities in the U.S. to get their news, then TV, then newspapers. Same in Canada, Inuk youth are not interested in telling their story through traditional media. They look to Twitter and Facebook.  The CBC is not telling their stories and the salaries are not attractive enough. 

The problems with  implementing diversity: A Plea from Minority Journalists conference concluded not given enough feedback by their editor, therefore not benefitting from criticism. White editors were more likely to feel comfortable with/hire people like themselves and were less likely to mentor minorities for fear of overstepping boundaries of political correctness—not because of racism. 

4 – COVERING THE LAW COURTS – HOW GOOD A JOB DO MEDIA DO?

Why Cover the Courts?

·         “Citizens have the right to know how the State is discharging its responsibility to enforce the law and help suppress crime. Citizens have an interest, which includes rigorous scrutiny of the work police and courts. In doing so we help ensure the openness on which legitimacy of these institutions rests” –CBC

·         Reporters act as ‘translators’ for the public and simplify legal jargon so the public can understand the trial process. 

·         The Supreme Court of Canada supports the use of journalism because the “public exchange of information is vital to modern Canadian society” (Porter 2009).

·         If stories from the courthouse are of public interest and the press has every reason to believe it is true, journalists should report on them and are entitled to a defence if they have followed responsible rules of journalism.

o        “Responsible communication on matters of public interest” applies to journalists, reporters, bloggers, essentially anyone who is communicating to the public.

History of Journalism in the Courtroom

·         The Supreme Court of Canada was created in 1875 through the Constitution Act.

The Supreme Court of Canada allowed cameras in court during the Patriation Reference case in 1981, and three others cases; tax deductibility of nanny expenses to a professional (Symes), the right to assisted suicide (Rodriguez) and the tax deductibility of spousal support payments (Thibaudeau).

·         The Radio Television News Directors Association of Canada taped court proceedings and turned them into a one-week series of news reports in 1982.

o        In recent years Canadian media have televised royal commissions, public inquires, human rights hearings, immigration hearings and police complaint hearings.

·         Supreme Courts allows journalists to use defence of “responsible communication” against libel suits in 2009.

o        Publishers can escape liability if they can show that they tried to verify the facts and the published material is a matter of public interest.

o        Ottawa Citizen and Toronto Star appealed against libel suits that they were up against, claiming the reporters were engaged in “responsible journalism”.

·         In 2010 Supreme Court rule that journalists do not have the constitutional right to hide the identity of their sources if they are needed during police investigations.

o        Sources may be protected on a case-by-case basis if the media outlet can prove the public interest in protecting the source outweighs the interest in investigating the crime. 

o        Journalists can no longer ensure confidentiality to sources if they are reporting on stories that involve police authorities, this may deter certain sources from giving information.

·         Ontario Superior Court allows journalists to live-tweet trials, though the “Protocol on the Use of Electronic Devices in the Courtroom” in 2013, but bans it from the general public.

o        There is no exact definition of a ‘journalist’, therefore the policy leaves out journalism students, bloggers, freelance reporters and citizens who are unable to report on trials.

o        This exclusivity gives journalists higher priority and there will be more demand for constant updates, details and insight into the courtroom. Journalists no longer have restrictions during the trials, and therefore will be expected to provide a play-by-play during all the proceedings, this may result to an information overload and the public being disinterested in the excess of information.

Trial by Journalist, Christie Blatchford and her court columns

·         Blatchford is journalist and a columnist who writes descriptively on the trials that she observes. She has been said to have a “trademark sarcastic and conversational prose” in her columns and usually decides if the accused is guilty or innocent on the first day after the Crown completes the questioning. (Drach 2002).

·         Blatchford’s columns are thought provoking, influential and meticulous. Her end product is a hybrid of “highly persuasive op-ed and factual reporting that’s just newsy enough to confuse her less sophisticated readership” (Drach 2002).

·         Blatchford is able to write freely and include her own biases or thoughts about the issues and trials she witnesses because she is a well-established journalist who has dedicated readers. 

 

Overview of Canadian Courts

o        Open court principle (qualified privilege) vs Charter of Rights and Freedom

·         http://www.justice.gc.ca/eng/pi/pcvi-cpcv/ban-inter.pdf

·         http://cjfe.org/resources/features/publication-bans-and-open-court-principle-canada

§         Fair trial vs privacy of involved parties 

§         Dagenais case  (Dagenais vs CBC – catholic school teachers and sexua     l abuse)

o        What is a publication ban?

§         “gag order”

§         “if necessary for the proper administration of justice”

·         In general: at a preliminary hearing (Stafford and Shafia cases)

·         Usually not lifted until a verdict is made

o        In-camera hearings (private hearings), exclusion orders play the same role 

·         Interview with media law professor Klaus Pohle

o        Two types of publication bans:

§         Statutory requirement (criminal code, youth criminal justice act, family law acts, security acts, anti-terrorism acts)

·         Shafia case – brother could not be named due to a publication ban, due to age 

§         Common-law grounds (contempt of court if violated)

·         Pre-jury information, evidence of bad character, etc.

·         Interview with the Justice of the Peace (Ontario) Herbert Radtke 

o        Three types of publication bans based on the criminal code.  In all three instances a publication ban includes any document and includes newspaper, broadcast, transmitting in any matter.

§         Proceedings at a bail hearing and set court date (5.7 of Criminal Code)

·         Tori Stafford case

§         Identity of a victim of a sexual offense (486.4 Criminal Code)

·         Protection of victims - Russell Williams case

§         Identity of a witness or justice system participant (judge, jury, lawyer, officer, employees, etc) (486.5 Criminal Code)

·         Recording in the courts

o        Big debate: Judges (including Canadian Judicial Council) vs media

o        Ontario: only province banning audio and video coverage of court proceedings

o        Not allowed in trail courts

§         PRO vs CON (open court vs protection of justice)

·         Insight

o        Court as a beat

§         Generally given to rookies even though it is a very complex beat.  Editors may not fully understand either so  it’s best to know the law because most journalists  –Klaus

o        Every case has its own merit – Justice Radtke

o        Check the court websites and check the case numbers before filing if you are unsure.

Trial by Media

                There are two types of trials that a court reporter may encounter when covering criminal cases. In a bench or court trial, only a judge hears the case and decides on the ruling. The second option is a jury trial, in which a jury makes a decision and submits it to the judge, who then applies the ruling. 

                Judges are generally more tolerant of the media in bench trials than jury trials since the jury is more likely to be influenced by what they read or hear in the news. For this reason, I am going to focus more on the risks reporters face when covering jury trials, although it is a good idea to abide by the same rules for bench trials as well.

Fair Trial vs. Free Expression

-  One of the most important rights in the courtroom is the right to a fair trial. 

-  This means everyone has the right to “fair and public hearing by a competent, independent and impartial tribunal established by law.”

-  Anyone (including journalists) who disregards court orders or interferes with the administration of justice runs the risk of committing contempt of court.

-  The penalty for contempt can include fines and even jail time. In some cases, the defence lawyer by apply for a mistrial. This effectively ends the trial, and the court must undergo procedures to select a new jury.

-  At the same time, everyone also has the right to freedom of expression, which includes the freedom “to seek, receive and impart information and ideas of all kinds.”

-   Since there is are no definite boundaries for contempt of court, journalists must consider whether the information they publish could prejudice the outcome of court proceedings.

Covering Jury Trials

-  In theory, all members of the jury are expected to strive for absolute impartiality by refraining from seeking out information about the trial. 

-  In reality, most jurors today are media savvy. It is increasingly difficult to withhold information from anyone who is willing to look for it.

-  When in doubt, remember court reporter Andrew Seymour’s golden rule: don’t publish anything the jury does not see or hear.

-  Once a case is in sub judice, the risk of being found in contempt of court increases dramatically.

-  Sub judice means “under consideration of the court.” This begins as soon as someone is charged and does not end until conviction.

-  After conviction, journalists are free to report background information on the parties involved. They can also report on events that took place in the courtroom while the jury was not present.

-  E.g. Shafia trial (2012): Jurors never heard testimony from the Shafia family’s immigration lawyer, who said Mohammed Shafia offered her a bribe of $10,000 to send his first wife (who drowned alongside her three daughters) back to Afghanistan.

-  E.g. Tory Stafford trial (2012): Journalists were not permitted to report on background information revealing Michael Rafferty’s character. This means the jury never heard about Rafferty’s Internet searches for child pornography.

Common Pitfalls for Court Reporters

-  Focusing on one side of the story because it’s more interesting or exciting.

-   The courtroom is naturally adversarial. Court reporter Andrew Seymour says the Crown’s case can be especially sensational, while the defence takes more time picking apart the evidence. Even so, it is our job as journalists to report both sides of the story.

-  Beware of spin when interviewing Crown prosecutors or defence lawyers. Both sides have their own agenda, and may look to the media to promote their version of events.

-  Reporting on the criminal history of the accused or any other background research that might influence the jury could lead to a mistrial. 

-  This includes any previous charges the accused may have faced or revealing that the accused has a bad reputation.

-  There are some exceptions to this rule. It is acceptable, for example, to report why an escapee was initially imprisoned, or why the accused was on parole.

-  Describing the level of security required for the accused.

Court stories are natural dramas. It can be tempting to look for details in the courtroom to add “colour” to your story. Keep in mind, however, that these types of descriptions imply the accused is a danger to the public. When in doubt, stick to what the jury hears.

 

Going beyond the courtroom: Devoting coverage to follow up on court cases

 

This part of the presentation focuses on court reporting after a verdict has been handed down and the trial is done. It looks at what kinds of follow up stories should be filed, outlines the challenges associated with devoting coverage to follow up stories and assesses the extent to which various media are providing  satisfactory follow up coverage to court cases.

Introduction

Finding a story

·         Court reporting is more than event coverage. Like all good reporting, it should delve into deeper issues and explain how they affect the public. 

·         Follow up coverage is generally only afforded to “sensational stories” that grab the public’s attention, such as the Russell Williams, Shafia family murder and Tori Stafford cases. Even in those circumstances, a follow up should fulfill or provide one or more of these things:

o        New information

§         There is often information that cannot be published for various reasons during a court case. When the trial is over, this information can provide new storylines.

§         Inadmissible evidence: information that was not presented in court and therefore could not be reported on. Ex: confessions

§         Voir dire information

§         Information affected by publication bans

o        Local connection

o        Social impact

o        Legislative implications

Examples of follow-up stories that meet this criteria from the cases under review            

·         Williams: Chris Cobb report on using Twitter in the courtroom

o        Shows changing courtroom culture

o        An issue that could have legislative implications

·         Shafia: CTV report about honour killings and the clash of cultures in Canada

o        Has social implications – the clash of cultures between various groups in Canada

o        Delves into the larger issue of honour killings, with a focus on Canada

·         Stafford: CTV report about the Woodstock community coping in the aftermath of the trial

o        Brings the story to a local level

o        Shows how the murder affected the small town community and how the family and city feel after the trial

Challenges to devoting coverage to follow up stories

·         Generally, media only provide follow up for high profile cases, such as Russell Williams, Shafia and Tori Stafford. Even then, in many cases a majority of news outlets do not provide original coverage after a trial. There are two major reasons for this:

o        Lack of time and resources

§         Shrinking newsrooms in newspaper, TV and radio

§         Follow-up stories are usually filed by reporters on the court beat. Many outlets do not have the resources to have one of these reporters

§         “Rip and read journalism”: outlets taking stories from large newspapers and presenting it as their own

§         No longer legal affairs reporters devoted to delving into larger societal issues, only court reporters that treat a trial like an event

o        Emergence of the 24-hour news cycle

§         Consumers of media have become increasingly focused on speed. News outlets have adapted to fulfill that need, but in-depth coverage has suffered. This can be seen in a growing emphasis on Tweeting the news. 

§         News is dead much more quickly now. Rather than exploring an issue completely, reporters look for new stories to break.

Are journalists doing enough follow up?

·         Chris Cobb, senior reporter, Ottawa Citizen: Yes. “Often, so much is written in advance of the verdict, so when [the trial] is done, it’s done. [Following up on a story] is not a huge issue in our newsroom. If it’s a topic deserves follow up, then usually we do it.” 

·         Klaus Pohle, associate professor of journalism, Carleton University: No. “There isn’t enough legal reporting, so there isn’t much coverage of issues. There just isn’t the manpower. To find the resources is going to be difficult, but [some examples] show it is possible – and it should be done, it should be more common.” 

·         Steve Winogron, program director, CFRA: Yes. “We [at CFRA] used to do more follow up than we do now. But I also think that’s an evolution based on feedback we get from the listeners based on what they’re interested in. … If there’s something that grabs headlines, we [still] dedicate our resources to that.” 

 

Covering the law courts: How good a job does the media do?

 

Twitter is one of the newest technologies in the courtroom. It’s been used to livetweet court cases like the Bandidos mass murders, Greyhound beheading trial and Larry O’Brien’s hearing but no case changed things as much as….

 

Colonel Russell Williams, the first major live-tweeted court case (2010)

·         Due to high-profile case+ rise of twitter 

·         increased resources devoted by outlets: lawyers to lobby for courtroom tweeting and journalists to livetweet , sometimes exclusively

·         Turning point: instantaneous coverage without an editor

·         Unique case: He pleaded guilty so this was just the 4-day sentencing hearing

·         Very graphic case

 

Example of a reporter who did a good job, Joanna Smith from the Toronto Star

Her tips for courtroom tweeters:

 

·         Take note of publication bans and do not tweet it if the jury shouldn’t know

·         Look at if the tweet enhances the story 

·         Use discretion with graphic details. Know what to omit.

·         Include observations of the courtroom setting, peoples reactions

·         Write journalistically, not stenography

·         Need to be devoted to just tweeting — not also filing a print story

·         Master the craft of twitter (she has tweeted from Haiti earthquake site)

 

Tori Stafford February 2012

Judge ruled journalists could only tweet from a room with a live audiovisual feed

 

Toronto Star did not have someone tweeting — because journalist would miss out on seeing the court case in full. Other concern is that this is a trial and tweets could impact the jury’s decision. Devoted resources to filing stories under editorial discretion.

 

Globe and Mail did had live-tweeting — because there was a large interest in the story, believes same editorial practices are employed in all its coverage, had livetweeting reporter focus on quick updates on witness testimonies.

 

London Free Press had livetweeting but from a separate account @RaffertyLFP It included more graphic details but it didn’t force it on people who followed journalists.

Shafia Murders January 2012

·         Twitter ban because the judge deemed it too “instantaneous”

·         Also concerns about issues of translation

·         Reporters tweet outside, locked in for verdicts

·         Word still gets out

·         Overall, seen as too harsh a restriction

What’s happening now?

·         As of Feb. 1 livetweeting is allowed in all Ontario courts

·         Judges can still ban twitter but journalists no longer need lawyers to argue for it on an individual basis

·         Federal commission is looking into this across Canada

·         Committees and panels on livetweeting in courtroom are developing policies

·         Newsrooms have created their own twitter/social media guidelines

5 - Is partial vs. impartial a quaint notion in the era of 24/7 and social media?

Mikaela Stevenson – Bias in the media

What is bias? 

Dictionary: prejudice in favour of or against one thing, person, or group compared with another, usually in a way considered to be unfair (Bias : New Oxford American Dictionary Online).

Where does bias in the media come from? 

- Journalists' routines and news organizations' practices are themselves biased: journalists are stationed where news, as defined by their organizations, is presumed most likely to occur, at the expense of locations and sources. 

- Also influenced by: media convergence; concentration of media ownership; sponsors and advertisers; preferences of intended audience; personal reporter and editorial staff biases

Different Types of Biases 

1) Geographic bias

- “A "geographic" bias suggests that the stories that appear and circulate in the media do not "represent" the nation in that news items are not distributed proportionate to the population.” Simply, some areas of the country receive far more coverage and media attention than others. 

- For example, “ I think things are still skewed towards central Canadian media, and you can argue as to whether that's appropriate. Even though many people perceive that Ontario and Quebec aren't as important to the Confederation, to the national economy, or to the conversation, they're still huge, huge drivers of all those things,” Jordan Timm. 

- Geographic biases in canadian media can extend to coverage of international events and news, as well. 

- For example, it doesn't matter where a story is happening in some part of the world, it becomes so much more newsworthy and deserving of so much more coverage if there is a Canadian involved in the story or a Canadian can be connected to that story in some way. 

2) Political bias. 

- As simple as not allowing the other side, or other parties, the opportunity to comment, or providing more coverage, doesn't matter if it's positive coverage or negative story coverage, of one party over another party. 

- In Ottawa: the bias we have come to know is that when we say “politics,” we are actually referring to federal politics and what happens on the Hill. We are far less likely to think of politics in terms of provincial or municipal politics, unless there's an election taking place, for example. 

3) Sensationalism bias/Mainstream bias

- Where you devote coverage to the stories that are going to interest the majority of the people that read the paper and then those stories are over-hyped or given too much coverage, with the goal of increasing viewership or readership. 

- Mainstream bias takes form when particular stories are actively chosen over other stories that may not represent the dominant or popular views, or that may take too much time or too much space to explain adequately. 

There are some circumstances under which it is acceptable to reveal bias or actively argue one side without providing the same coverage to the other side. 

- For example, when covering stories about climate change. There is proven science behind the fact that human activity on earth affects our climate, yet there are still some people who choose to overlook or deny this. When you're writing an article about environmental actions that can be taken to slow down the effects of climate change (for example), it's not necessary to cover both sides adequately because it is accepted that climate change is happening and you don't have to provide the opportunity for the other side to counter or comment or even acknowledge there is another side.

Consequences of bias in the media

- Not providing fair coverage for your readers is a problem. 

- Incomplete story/not the whole picture

- Since first year we have been taught that it is our duty as journalists to provide fair, balanced and objective coverage of the news. While that is something that we strive for, I think that's the most we can do, is try to be as objective and as fair as possible. Pretending that biases don't exist or don't impact the way news is covered would only detract from this.

Conclusion

- It's very simplistic to think that biases come down to the individual reporter preferences and opinions. 

- “A very thoughtful, 2000-word piece about the social impact of a downtown casino is not going to attract nearly the readership that a story about Miley Cyrus out on the town in Ottawa is going to attract. Ideally, you do both. I think the point of newspapers, television, websites, is that they're a popular medium and you want to draw eyeballs. Sometimes you do allocate resources to stories that some people might find frivolous. What you want is to find a sweet spot; where you're balancing in-depth explainers on the Canada e-trade talks, that are meaningful and affect people's lives, with stories that might be fun and silly, like the Miley Cyrus story, that attract that compulsion in people to click on that story and read it and share it. But from a business perspective, you can't do one without the other,” Jordan Timm. 

Gerard De Francesco – Sports Bias

· Of all the biases in the industry, sports journalism presents the most obvious and necessary bias. 

· The fan-generated business relies on professional opinion from former players and expert insiders. 

· Nowhere is the idea of objectivity more hopeless or useless than in sports journalism- Journalists are fans as much as they are experts and in this industry, there is no demand to separate these two characteristics. 

· In the end, it is about knowing your market and making money. It is a business and that is all that matters...as long as your team wins. Obviously. 

· ESPN’s Monday Night Countdown is similar. 

· Then you might argue that they are paid to give their opinions on-air, but look at print journalism and it is no different. The Ottawa Sun, as poor as the paper might be, has the best print sports coverage in Ottawa and it is filled with biases from the reporters 

· In today’s industry, fans can produce similar content to a reporter’s. We’ve reached a point where the reporting has to be conversational; the reporter must break down the walls between professional journalism and fans. 

· Today’s world wants to be given opinions in order to generate their own. Just look at Don Cherry, Charles Barkley and Mike Wilbon, they are all paid to give their opinions. Why? Because that is what the market wants.

· Everyone is a fan. And with more former players becoming reporters, the partisanship will simply intensify. 

· Fantasy sports is a multi-billion dollar business that needs opinion and biases to succeed. It is impossible to be neutral when covering this angle of sports. 

· TSN’s Brent Wallace- says his Sens affiliation affects his reporting in a positive way. He says having a bias is the best way to go by it, while still maintaining professionalism as a journalist. By hiding your feelings, you are creating a bias anyways. 

· John Nichols, The Nation’s Washington D.C. correspondent, says it is awfully difficult to contextualize a story well without showing some partisanship inclinations and making some controversial value judgements. 

· All decisions affect the show’s bias: story lineup, panel questions, panel guests, interviews shown, etc.  

· To conclude, biases are necessary in sports. Otherwise it would be a dictation filled with those clichés we so often hear being uttered by the athletes. 

Natalie Berchem: Social media’s effect on journalistic objectivity

Social media in the newsroom

· “nothing inherently bad about social media”

· Risk involved in anything, always the risk of journalist exercising poor judgement

· Many newsrooms encourage reporters to use social media – gather info and find sources

· In a newsroom that values neutrality, there are times when an editor will tone down 

· Act professionally, understand you don’t have that filter of the editor

· Can be used to get information out of remote areas with no other means of communicating

·  Ethical challenge: allow reporters to explore new media but still appear unbiased and impartial

Having an online personality

· Showing personality and being person has always been as part of journalism

· “Best stories in my career relied on getting people to tell me intimate stories of their lives.”

· Not naturally inclined to tell others, make a personal connection, tell things that were illegal 

· Can be a personality on twitter and not be spewing opinions  talk about things outside topic 

· If people see you post valuable things on twitter, they will begin to follow you, your network and reach will grow  valuable does not inherently mean ‘opinion’

· NYT tells reporters not to post anything online that they would not post in Times

· UK Guardian asks reporters to participate in conversations but be fully transparent 

Having an online opinion

· “I encourage reporters to have conversations with their editors about appropriate role for opinions in journalism” - Steve Buttry, journalist and blogger for Digital Media  

· ABC and BBC: do not imply their opinion reflects that of the organization

· What is posted online seen as potential for bias, whether or not stories are unbiased

· When on social media sites, journalist becomes a “brand”

·  “For example, a reporter who covers city hall may report dispassionately in her newspaper about a candidate for mayor. But on her blog, she may express strong opinion, saying the candidate is an unlikeable and incompetent politician. Such comments would give the candidate cause to complain about the lack of impartiality of the reporter.” - Stephen J.A. Ward

· “Can she report with impartiality? Most would agree she can. Reporters, as citizens, have personal opinions, political leanings and family interests. However, like judges or doctors, they should put those aside and pursue evidence-based conclusions.” - CAJ

· Big issue is whether or not the public believes the reporter is neutral, but public does not all agree on how to perceive neutrality  possible no-win situation for journalists

Past and present

· Journalists have been developing relationships with sources offline long before social media

· Difference is communication style with people who aren’t regular sources 

· Have not always had instant feedback from sources and audience, becoming more fluid in communication with less distance between the writers and consumers

· Relationship between journalist and audience is key factor in changes being made in journalism 

· Reporters are not supposed to put campaign signs on their lawn, attend rallies, etc

· Meant to portray both employer and employee as unbiased

· This has moved into Facebook “likes” and other testimonies to participation in groups online

· Traditional news outlets: must appear totally impartial to have a solid journalistic reputation

· Social media advocates: clear, transparent view of personality is better than “veil of impartiality”

· Do we really believe reporters are completely neutral? Of course not.

· Caandian Association of Journalists:

· Stay as impartial as possible on public issues.

· Be prepared to acknowledge publicly anything you post online — even if you think it’s private. It probably isn’t.

· Be transparent about your identity and your intent. 

· Monitor the names in your social media community frequently 

· Take care in crafting biographical details in the personal profile section.

· State explicitly on your blog or social media site that the opinions are your own.

Friending and following sources

· Nothing inherently unethical about following someone, not endorsing them by following

· Terminology of ‘friending’ makes journalists uncomfortable, specify profile is professional

· Journalists have been following sources long before social media came out

· No taboo against following or friending sources, if you cover a beat then there are people on that beat who will deliberately post news or make news

· Social interaction online key to gathering news and getting readers/sources engaged in news

· Good for knowing what’s going on in your field of interest, an excellent tool for beat reporters

· Professionals in specific area must keep track of huge amounts of developments and new information, Twitter simplifies this

· Can get access to huge amounts of data if have idea of who is knowledgeable in a certain area

· Find others who are interested in same field as you, could become potential sources

· Some are arguing journalists can be involved with groups they cover  join Facebook interest groups that would reflect a bias

· Panel also recommended showing a personality, following and Friending sources, but being aware always of what these connections can make people think about you

Feb. 11- Media bias- Opinion-based coverage vs. traditional “objective” reporting

Jessica Chin

· Are readers, listeners, and viewers actively seeking opinionated content?

· With the Internet, anyone and everyone can be exposed to a multitude of new opinions, ideas, and discussions about the news of the day.  

· It’s not just about what happened, where it happened, and whom it happened to

· It’s also about what we think about the news, what it means, and more importantly, what people think it means.

Columns 

· They are personality-driven, opinion-based pieces that usually appear regularly in print newspapers or online

· Comment on a variety of topics- current events, arts & culture, sports, politics

· National Post – 43 columnists, The Globe and Mail- 30 columnists

· Andrew Coyne, Margaret Wente, Christie Blatchford, Jeffrey Simpson 

Blogs

· Term coined in the 1990s

· Can be any site where a user or group of users regularly posts information or opinion

· eBizMBA.com ranks the most popular blogs based on a worldwide ranking (the Alexa ranking) and two U.S. rankings

· Most popular blog is the Huffington Post, which is also a news aggregator

· Estimated 54,000,000 unique visitors every month

· Over 1,600 unpaid bloggers, as well as frequent guest bloggers that include celebrities and politicians

- Many of the most popular blogs are not affiliated with a traditional print media organization, except for the Daily Beast (Newsweek)

TV commentary

· Usually airs as a separate show from regular network news broadcasts

· CBC’s Rex Murphy, Sun News Network’s Ezra Levant

· Sun News Network

· Came into existence in April 2011

· Network is losing money- had a projected $17-million loss in 2012, and is projecting losses for the next two years

· January 2013- applied to the CRTC to be part of mandatory carriage for cable and satellite services, so that their networks would be included in basic packages

· Sun News Network says they meet all the CRTC’s requirements for a Canadian news network- they are all-Canadian, all-news, and offer a marginalized viewpoint in the news

· Launched a social media campaign about it called Canadian TV First

· CRTC decision to be made in April at a public hearing

· Sun News Network sees itself as opposite to the CBC

· They claim that many Canadians are interested in their commentary, but don’t know that the network exist

· They appeal to a senior citizen audience, who they are not reaching

· Ezra Levant- opinion and commentary show on Sun News Network- The Source

· Believes that Canadian TV supply is not connected to Canadian TV demand

· Says the mainstream media’s “straight news” is actually biased, especially on key issues like the environment, gun control, etc. 

· “I think that the editors and producers for hard news have a greater influence on public opinion than pundits do.”

· Does the general public prefer the new onslaught of blogs, commentary, TV pundits, and opinionated coverage, or are they just trying to sift through the mass amounts of new information they receive in a 24-hour cycle?

· Short answer: we don’t know, and there are solid guesses pointing in both directions

· James Fallows, national correspondent at the Atlantic, said that we can’t be sure about where the current “info-ecosystem” is headed.  People value more opinion, but they also value more trustworthy facts at the same time. 

Asma Khan- Bias vs. Unbiased—Citizen Journalism

Since there are no rules reserved for citizen journalism, it allows citizen journalists the benefit to write with or without a bias, and even cover news with both biased and unbiased information. And that’s something that professional journalist usually don’t have the benefit to do.

(three categories of citizen journalists)

· The Opinion-based citizen journalist: they are those who are open about their biases in their news reporting. Their personal commentary on the news is what adds personality to their reporting and gains them followers/reader-base. They are known for their interesting takes on news stories, and they present the news information from their own perspectives. 

· The ‘Professional’ citizen journalist: they are those who are into the professionalism of the occupation and would like to hone their skills as qualified reporters, and thus follow the basic ethical outlines, practices and research approaches of professional journalists. They try to make their mark in the news-production scene by measuring up to trained reporters and trying to take an objective approach to all their stories to give readers and listeners the facts.

· The “all-goes” citizen journalist: They don’t limit themselves to having a bias or unbiased news report. Their news reports are a mixed of both objective facts and reflections of their own opinions. They report as they will, making decisions based on what they feel is necessary for that particular story/incident.

Ongoing debate on whether or not citizen journalists can be as effective as paid ones:

· The naysayers: They claim that untrained citizens can only produce commentary, analysis and opinion, and can occasionally report on breaking stories when they happen to be ‘‘in the wrong place at the right time.” Their news is based on mere chance and heavy bias due to their lack of investigative skills and capacity for impartial insight such as that of trained journalists, which usually leads them to convey their personal understanding/retelling of the story; which cannot always be trusted as being accurate (Hogg, 2009).

· The well-wishers:  They deem that everyday citizens are just as capable and should take initiative in the production of news. According to Dan Gillmor, a pronounced advocator of ‘‘user-generated content,’’ says that ‘‘the audience is learning how to get a better, timelier news report. It’s also learning how to join the process of journalism..., [and] in some cases, [is] doing a better job than the professionals’’ They see citizen journalists as being capable of doing objective journalism when need be; and competent to self-learn the rules of the profession quite fast due to their interest, along with the help of all the tools that are available to them through technology.

· Mixed views: They are those who feel that most citizen journalists are only able to provide fragmented pieces of news instead of a full-fledged news items. They may still lack the research ability, stamina and privileges of trained journalists to gather all facets of the news story. Thus they find that certain journalism tasks still need to be carried out by professional and trained journalists, while citizen journalists can add more depth to the process.

Case Study:

An example of a mixed viewed/well-wisher of citizen journalism is Paul Lewis, who is a British journalist from The Guardian. He praises and sees a lot of potential in citizen journalists, and sees them as great partners and tool for professional journalism. Lewis, who is especially acknowledged for his award-winning investigation on the death of Ian Tomlinson at the 2009 G-20 summit protests in London, explains how he unfolded the events of the day of his death, as well as the murder of a man named Jimmy Mubenga, through the help of citizen journalists.

In Lewis’s presentation, he explains how the media at the time of Tomlinson’s murder had distorted the event in the news due to pressure from the police, and their own lack of investigation. Similarly, he explains that the official reports in the case of Mubenga’s murder had been falsified and how in both cases it was citizen journalists who captured what really happened (TEDxTalks, 2011). From his explanation, it seems prominent that he sees citizen journalists as being unbiased in such cases, for they seemed to have had no other rationale for reporting but to help unfold the reality to the public.

Conclusion

Considering that Citizen Journalism is essentially a self-constructed and self-defined ‘profession’, whether or not it should be or is biased or unbiased is really up to the citizen journalist to decide, and for the reader/listener to accept or reject. At this point, the debate of bias vs. unbiased in citizen journalism is an open-debate with no formal rules for reference, or to hold them accountable; except for those outlined and suggested by some citizen journalists themselves, for their own following.

6 – The freelancer scene: facts and survival tips

Speakers

How to pitch a story according to Sarah Brown, editor of Ottawa Magazine

· Focused story idea (including length & who you’re going to talk to)

· Why do you want to write this story

· Email it

· Be persistent 

· Don’t be afraid to pitch the same story two or three times 

Ottawa Citizen (Jordan Timm, City Editor)

· Good newspaper, but tends to favor old, white and male. In the middle of an identity crisis. 

· Figure out what the Citizen doesn’t cover and pitch that. Avoid low-hanging fruit (e.g. kid with a disease, music teacher retiring). Can get an intern to write these stories

· Style magazine uses the most freelancers. 

· Generally paid 25-35 cents per word. Small freelance budget. 

How to pitch a story according to Jordan Timm

· The story is king, not the country (pitch around the globe)

· Figure out where the Canadian editors are and pitch to them.

· ALWAYS pitch an idea, not yourself 

· Your pitch should be more than a line or two 

· Include clippings from your previous work plus your website

· It’s more important to be reliable than brilliant

· Always answer the questions that are in the editor’s mind: 

· How you’ll do the story?

· Who you’ll talk to?

· What the finished product will be?

· What makes it an Ottawa Citizen story?

· Why should we take the story from you?

· Why should we take a chance on you?

Ottawa Morning (Karla Hilton, Producer)

· Bread and butter is stories that affect people in Ottawa 

· There are many challenges that come with getting a story on the radio i.e. “They were better on the phone (during the pre-interview)

· Freelancing usually three forms: Package, Soundscape, Tape Talk

· CBC provides the equipment and the studio, freelancer works with the producer. CBC owns the freelance item. 

· Pay ranges between $300 - $350 per item

How to pitch a story according to Karla Hilton

· Pitch what you know 

· Know what you pitch 

· Start small. I won’t buy an investigative series from someone I don’t know. 

· Be clear about what your focus is and what you intend to put on the air 

· If the story will have an interesting treatment, I need to know that in the pitch

The Freelance Market

Television

· You can’t easily freelance for TV. Due to union restrictions in most cases CTV and CBC won’t be able to take your stories. There’s a slight catch where you can try to sell them “story ideas.”

· A guidebook to the CBC and Freelancing Text (produced by the Canadian Media Guild along with the CBC) describes this as a TV freelance contribution for the CBC:

· A contribution written by the [freelancer] for audio and/or video for presentation by another. 

· The words are composed by the Freelance Contributor but are voiced by someone else. 

· Text: A contribution which is written by the freelance contributor for audio/and or video presentation by another, under 2mins to read. (Jan. 1, 2009: $217.49/Apr. 1, 2013: $240.07)

· Videojournalist: Compiled by a freelancer who has done everything (including packaging). 3 mins, anything above and you have to negotiate it. (Jan. 1, 2009: $252.90/Apr. 1, 2013: $279.15)

Radio

· You were once able to sell to different stations.

· Bonus of freelancing is the ability to choose your own stories (instead of being assigned them) and scheduling your own hours. Can freelance on top of a part-time job.

· To have a story published in CBC or CFRA, it can’t be any news copy. Anything like that and it won’t get bought. What they’re looking for is unique, personal interest stories that will grab listeners.

· Freelance contributor (as identified by the CBC):

· Freelance Contributors are engaged for specific assignments; a commentary, a single interview or a tape documentary. Your contract is based on delivering a contribution on or by a certain date.

· Text: a contribution written by the freelance contributor for audio for presentation by another. (Jan. 1, 2009: $120.24/Apr. 1, 2013: $132.73)

· Documentary: Up to and including 3 mins. (Jan. 1, 2009: $189.94/Apr. 1, 2013: $209.56)

Print

· There’s two different sides to freelancing for print - newspaper and magazine

· The going rate at the Ottawa Citizen is around $0.35 a word. Say you write a 500 word story, that’ll get you roughly $175. For other places it can be a lot less.

· Bev Wake, current city editor for the Vancouver Sun says the Sun pays a lot less. Dwindling budgets.

· At the Sun, freelancing is surviving through the advertorial: the mixture of advertising and editorial. Wake was adamant that the blend of the two will help boost freelancing.

· The freelance budget for the Vancouver Sun is for stories outside of Vancouver. To put it in Ottawa terms, they’d pay for stories that happen in the equivalent of the Muskokas or Petawawa.

· Last couple of years has seen a dip in freelancing money because people aren’t looking for long form news stories. It’s not necessarily part of their news cycle.

· In online publications, there may be very little money. Not worth the time to freelance to them.

· However, it’s somewhat comparable to what CBC offers for online writing. They’ll give you about $0.45 a word. This hasn’t changed in the past three years.

What Next? Looking at the Canadian Writers' Group

· Canadian Writers Group, based out of Toronto, represents around 100 writers. It was started back in 2008. Members range from authors to magazine writers to freelance journalists.

· When it started out, 70% of the revenue the company generated was from editorial (newspaper) writers. It’s now down to 40%. No one is buying longer form stories.

· Founder's proposal to save freelancing is to limit the web licence of freelance stories. It would rather have writers sell their print versions of stories to the Toronto Star or the Globe and Mail but keep the web rights and be able to make an eBook out of it.

· “Top-tier writers can rarely command more than $1 a word – the same rate their predecessors enjoyed 30 years ago. The cost of housing in Toronto has increased 700 per cent over the same period, Finkle points out – and media executive salaries are hardly stagnating.

· “If you’re good, how long do you want to go on being paid at rates that are really far beneath what people get paid to put their bum in an office at a media outlet?”

· Ex: Paula Todd’s book Finding Karla: How I Tracked Down an Elusive Serial Child Killer and Discovered a Mother of Three. Tracked Homolka down to the French Caribbean island of Guadeloupe. Instead of selling the story to news media, she opted to sell it as an eBook for $2.99 through the Canadian Writers Group. Spent her own money and wanted to see a quicker profit, which the eBook allowed her to do

New Issues with freelancing 

· Transcontinental Media (which owns Elle Canada and The Hockey News) is imposing stricter freelance terms. When you sign a contract, you sign away all our copyright rights. They’ll be able to edit your content, remove your byline and do whatever they want to your story.

· Highlights the murky world of freelancing, was a huge source of contention between the Canadian Media Guild and Transcontinental when signing contracts

Tip # 1) You're running a Business

· Ensure the time you spend on a story matches the expectations and pay.

· Discipline is key. If you're not working, you're not earning. Police yourself, even with no deadlines.

· It drives down the market rate for writing when you do it for little or nothing

· Especially when money is involved, say “yes” to opportunities. Figure out how to do it after.

· Line up a steady, well-planned workload ('how do I keep my pipeline full?'). You're a business owner.

#2) Editors are your new best friend:

· Court them - pitch to publications you read and understand, and to editors you can address by name

· Have robust, researched story ideas. At very least they are a good way to keep in dialogue with clients.

· It’s not an editor’s job to publish whatever you write; your job is to write what editors want to publish.

· Once you know what the editor wants in writing, clearly establish formal expectations.

#3) Expand your contacts and knowledge

· Diversify your clients. Don’t be too reliant on a handful of publications.

· Network with other journalists and journalism experts, perhaps through freelance writers' associations.

· Gain the knowledge to report better. Build the smarts to work in the right field of journalism.

#4) Hang in there!

· Most ideas won’t become stories

· Income for freelancers averages $20k/year. You may have to consider work for corporations and NPOs.

· “If you're going to do journalism in a half-assed way, you'll become a hack ... you could do the same thing in the advertising or corporate world and make five or 10 times the income.” - David Hayes

Suicide Reporting

1. HISTORY:

· Prior to 1970s, suicides reported on

· 1774: A book The Sorrows of Young Man Werther detailed a man committing suicide- huge spike in suicides all over Europe, book was banned

· Werther Effect coined in 1974 by David Phillips

· copycat suicides: increase in suicides when one is reported on; also increase in method of suicide that is publicized

· cited research that showed people are more likely to engage in risky behaviour if they see someone do it first

· Marilyn Monroe suicide saw spike of suicides 12% in Aug. 1962; average copycat spike is only 2.51%

· 70s/80s: trend to shy away from reporting suicides

· 52 studies from 1967-2011 found suicide coverage can be a factor in suicide bahaviour

· Last ten years: trend back to reporting on suicide

· Andre Picard, Globe&Mail is big advocate for shining light on suicide

2. COVERAGE IMPACT:

· Murder suicides receive more attention than just suicides

· do not try to predict the reason for suicide: only person who knows why the person did the crime is the person who committed suicide- media/psychologists are only guessing

· most people will not want to talk to you- be wary of people who do- they could have ulterior motives

· labels from media greatly affect survivors- ie crazy, monster, killer

· remember that the person was much more than their final act.

· avoid reporting on it for an extended period, its important to get facts out but then let the family grieve, no need to rehash the story

· funerals: use common sense, don’t take a spot in the funeral that could be used for someone attending the funeral

3. POSITIVE IMPACTS OF SUICIDE AWARENESS:

a) Emergence of campaigns to promote mental health/suicide awareness

· It Gets Better: promote awareness of LGBTQ suicides

· Do it for Daron: Ottawa based, in memory of Daron Richardson who committed suicide at 14. Seeks to raise money for youth mental health, partnerships with Ottawa Sens

· Bell Lets Talk: promotion campaign from Bell Mobility to raise funds for mental health awareness

· ethical issues over the fact that the corporation of Bell promoted the Lets Talk campaign by running news stories about mental health

b) Impacts of increased awareness

· Resources: both these organizations and the media are offering increased resources (ie help lines, etc)

· Public knowledge: 2010 survey found 83% of people did not know suicide was second leading cause of death for 15-24 year olds: increased media coverage is helping change this

· Suicide prevention knowledge: people more aware of warning signs, people seeing “goodbyes” on social media and taking it seriously and contacting police

· Agenda-setting impacts of increased coverage

· anti-bullying legislation in Ont schools specifically encouraged creation of gay-straight alliances in schools; McGuinty released his own “it gets better” video

· TTC put distress phones in subway stations after Access to Info request found that 150 suicides were committed between 1998-2007 by people jumping infront of trains

Social Media

a) triggering

· concept of being driven by an intense, negative emotional reaction from content the viewer finds traumatic/reminds them of previous traumatic experience

· triggering can cause slight anxiety to actual harm

· suicide reporting can make youth feel that harming themselves is acceptable

Amanda Todd

· public case of youth who publicized her bullying on youtube before committing suicide

· public health/schoolboard reported increases in mental health issues coming forward in correlation with Todd story

#prayfortaylor

· One Direction fan community created the hashtag when they found out the fan was tweeting that she had overdosed on pills to kill herself. This had the positive impact of helping users contact the family, but also led to others expressing desires of selfharm

· Solution: content warnings and crisis assistance info within story. Tumblr actually pins a counseling post at the top of search results for disorder-related words like “suicide”

b) publishing victims’ posts - it’s legal, but is it ethical?

Freddy-E

· rapper who lived-tweeted his suicide. His family later gained hold of his account and deleted some of the more explicit references of him handling a gun. News organization The Verge published the entire amount of tweets with no actual story about Freddy-E or reference to suicide as an issue

Jamie Hubley

· Content was pulled from his blog before it was taken down by his family

· CBC used the content of the blog to give context to who Hubley was and also provided quotes from actual interviews/info on suicide prevention- much better use of social media

c) Gathering story resources

· Can use social media to get sources, interviews, info, etc

· although not ideal, sometimes necessary in current landscape

· Chip Stewart, journalism prof from Texas Christian University says photos should only be pulled if important, in good taste, and preferably with permission

· Jen Pagliaro (TStar) uses twitter to reach victims. Always makes sure to apologize for loss and ask them to share memories, even in 140 words this is vital to say.

5. TRENDS AND PRACTICAL TIPS

Suicide in Canada - Some important stats:

- 3,890 suicides in Canada in 2009 (rate is on the rise).

- 9th leading cause of death

· 2nd leading cause of death in young people aged 15-34 (after accidental death)

· people aged 40-59 are most likely to commit suicide (45% of suicides)

· suicide rates are higher among aboriginal youth: 5 to 6 times more likely

· 90% of people who commit suicide have a mental illness or an addictive disorder

· For every suicide, there are 20 attempts, men are 3x more likely to commit suicide

· men are more likely to be successful, women are 3-4 times more likely to attempt

· Police do not comment on suicides

Why do journalists feel we need to cover suicides?

· cant choose not to show unpleasant things

· if we don’t report it, people wont know its a problem

· important to put rumours to rest

Suicide Reporting Tips from Mental Health groups

Ottawa Suicide Prevention Coalition, Canadian Association for Suicide Prevention, and Canadian Psychiatric Association

- these groups want media to report on suicide, but in a specific way.

THINGS TO AVOID:  

· don’t report the details of the suicide, including the method used

· don’t romanticize the suicide (“he wanted to be with ___ deceased person.”)

· don’t refer to suicide as “successful” or a suicide attempt as a “failed attempt”

· don’t try to explain the reason for suicide or describe it as inexplainable “he had so much to live for.”

· Don’t oversimplify the reasons for suicide, i.e. he died because he had to wear braces, or he died because he was depressed

· don’t say they “committed suicide” but rather “died by suicide”

· don’t have sensational or repetitive coverage, and don’t glorify the death

PRINT MEDIA:

· Do not print a picture of the diseased, instead print something more generic like a school, city

· Avoid using the word “suicide” in the headline; keep the story below the fold or in the inside page

TRY TO:

· Provide alternatives to suicide and suicide resources, ex. suicide prevention centre, counseling

· Mention that most people who have thoughts on suicides do not act on them

· If possible, try to present positive outcomes to people in suicidal crises 

· Include a list of clues to suicidal behaviour

News Organizations- Guidelines- CBC

· Say they avoid describing details or illustrating method, understand the risk of glorifying the behaviour of suicide, limit the use of audio and visuals necessary for an understanding of the subject, and provide audience advisories beforehand.

What journalists have done:

Steve Winogron, News director of CFRA Ottawa

· Received a text from a city counsellor saying Jamie Hubley was dead. Counsellor was unsure if it was suicide

· Winogron contacted the counsellor saying he wanted to report on it, asked the counsellor if they could make sure the family knew so they wouldn’t hear it on the radio, also asked if there was a statement the family might want read on air.

· Counsellor said that the family wanted people to talk about it to help prevent a similar tragedy. At this point Winogron decided he was “in the clear” and sent the story to the newsroom. It was on the air 15 minutes later.

· Jamie’s father granted CFRA the only interview at the time, and actually came in to thank the team for the way they handled the story

· CFRA won an award from the news directors association of Canada for its coverage

· Ask yourself if the story is just sensational or if there is journalistic reason to report it.

· People don’t necessarily have the right to know- weigh the public good vs damage to the family

· Jess Chin, Editor-in-Chief, at the Charlatan 

· covered the suicide of Carleton student in residence February 2012. 

· As a small community paper, people would be talking about what happened, would know him or know someone who did. 

· She used Facebook to contact sources and conduct interviews

· printed photo of memorials, not of him. 

What the POYNTER INSTITUTE says about suicide reporting: 

· we don’t apply the same news judgement to suicides as we do to homicides- with the media’s current coverage, you would think that suicides are rare (they aren’t)

· we should discuss how mental illness often plays a role in suicide (especially depression) “Not doing so is “like discussing a tornado without talking about the weather conditions.”

· Shouldn’t follow suicide media guidelines blindly. Ex, if there is a bridge that people are committing suicide on, not covering the method of death might prevent policy makers from making changes.

Melanie Coulson, journalist at the Ottawa Citizen 

· wrote a piece in J-Source about suicide reporting guidelines from third parties. Her stepfather committed suicide in 2005. 

·  Suicide media guidelines illustrate a lack of understanding about media and how we function independently. 

· We should report suicide like any other death if it is newsworthy, case-by-case. Good reasons to report would be if there is something to learn, the person is prominent, or it is a very public death.

· “I think there are some older editors and reporters who think it's a no-go area and we should never report on suicides. I think that's very close minded, and maintains a stigma around mental health.”

8 – Will the media cover missed stories? How? What did Canada’s news miss in 2012?

· Journalists are truth seekers and do not intentionally miss important stories. However, there are a lot of pressures and influences that can cause stories to not reach the context and analysis phase of the news cycle.

· Main reason for missing a story: financial restrictions (particularly foreign affairs).

· “Foreign reporting has changed significantly since the 1990s. There are fewer fully staffed bureaus and more one-person operations.”

· In Canada there have been fewer cuts than in the US, but they had less to start out with.

· This passive processing of news material has become widely known as “churnalism”

· There are several mainstream international news outlets maintaining a widespread international presence. Now that this is being published online, North American consumers of news interested in foreign coverage have easy accessibility to this foreign content.

· One of the best orgnizations for global news coverage that is more in depth than wire services is BBC news. It’s public purpose is to provide “global outlook”. There are more than 40 BBC newsgathering international bureaux around the world.

· Al Jazeera Network: has more than 65 bureaus around the world and one of the most diverse newsrooms with 400 foreign correspondents.

· Another factor influencing stories to be missed is reader interest and censorship. Reader interest relates to the idea that readers are only interested in stories that impact them.

· Josua Keating (associate editor at Foreign Policy): “There’s often a kind of clustering effect in news coverage. One story a week everyone is focusing on and resources get devoted to that. Everybody is chastising viewers and readers and in order to get wide readership for an international story, you have to localize it.”

· Modern Censorship: the subtle yet constant and sophisticated manipulation of reality in our mass media outlets. On a daily basis, censorship refers to the international non-inclusion of a news story based on anything other than a desire to tell the truth. Such manipulation can take the form of political pressure, economic pressure and  legal pressure. In the US, a big issue for censorship is that the ten big media organizations have major corporate ties.

· For this reason, investigative journalism organizations and media watchdogs have emerged.

· Project censored: “teach students and the public about the role of a free press in a free society and to tell the news that didn’t make the news and why.” Each year, project censored compiles a Top 25 censored stories. 

· How can journalists find stories that have been passed over in the media? ASK questions (A – pay attention to stories that are already in the media, often only one side is portrayed, S – seek further informaton, K – keep calm)

· Rushed journalism: with such an urgency to get stories out quickly, often times certain details me be missed or left out, which may lead to less editing especially in online stories.

· PR: a positive relationship with people in public relations can provide a very important source of information, sometimes it’s their job to keep stories out of the news, that’s why asking the right questions is important. It’s not all “spin”  PR reps have no problem answering questions but they may not provide information if the journalist doesn’t ask for it.

· Prevention: finding symmetry and balance, fact checking, staying plugged in and knowing what makes things go viral.

· Red flags: anything budget-related, technoogy and human rights

· Why mainstream media misses news stories: rather than focusing on why mainstream choose not to cover important stories, it may be more useful to focus on why important stories are sometimes missed.

· “You can’t cover what you don’t know.” (catering to a specific kind of audience means certain outlets naturally cultivate certain beats) (media outlets also rely on tips about stories)

· Proof: if they don’t have the proof to support something, it’s not an important story even if it later becomes one.

· In order to break a big story, the reporter has to take the time to draw connectons that people often miss. This can often be time consumign and expensive. The kind of important news that gets missed is usually the kind that isn’t easy to uncover.

· The different kinds of reporting: short news briefs won’t break the kind of news that isn’t already being reported by everyone else, this means they’re missing the bigger picture, it’s not their job to see the bigger picture, some organizations are just in a better position to shed light on less obvious but equally important issues – magazines, investigative pieces, features, TV docs.

· Poor reporting: if a reporter flubs an initial story, it might not receive the attention it deserves.

· How do stories rock to national attention? “it makes people snap and then it spreads.” Given the very wide range of stories, it can be difficult to pin down a list of characteristics for a “big story.” The one thing they all have in common is that they elicit a human reaction: they make the readers ‘snap’.

· Some stories do just based on the obvious facts of the case (Russell Williams & Sandy Hook) The media flock to it because of the shocking spects.

· Other stories are less obvious and these are the ones that are more often missed. Trend stories: series Bruser did on Workplace accidents; graphic word images to drive the story home. Big stories might also be about something that rests in some obscure political/scientific sphere that people don’t fully understand or think about. With a journalist’s help, the personal implications should come to light. (climate change or the recent sequestering).

· Covering missed stories in the Era of Social Media

· The story: August 11th, 2012: a 16-year old girl came forward with allegations of being drugged and gang-raped by two 16-year-old high school football players from Steubenville, Ohio.

· Timeline:

· August 11th, 2012 – Victim comes forward with charges

· August 22nd, 2012 – The rape case is covered by the local media with strong interferences that the victim is partially to blame for the crime

· August 26th, 2012 – Crime blogger Alexandra Goddard of Prinniefield.com screencaps media depicting and discussing the victim’s kidnapping and rape. Not long after, they were being deleted from the internet by students who attended the party and posted them. Goddard keeps covering the case.

· December 16th, 2012 – Thanks in part to Goddard’s continued interest in the case, the NYT published a detailed piece on the Steubenville rape case. The story got lost in light of the heavy coverage of the Newton, Connecticut school shootings. 

· December 17th, 2012 - Deadspin, a sports news websites, picks up the story.

· December 23rd, 2012 – Hacktivist group Anonymous ensured the story receives national media attention by leaking the records of 50,000 Ohio residents and posting a 12-minute video of former Steubenville football player, Michael Nodianos, joking about the gang rape.

· January 1st, 2013 Onwards – journalists pick up the story, goes through coverage. 

· Why is this story important? The victim found out about the crime through social media, the influence that football players have in a small, football-fanatic town, the high incidence of victim blaming, the hesitance on the part of the local media to cover the issue form all perspectives.

· Takeaways:

· Social media can be harnessed to attract the attention of millions of people

· Social media can provide great context to a story

· A story can easily get lost even when it received coverage from a major news publication due to the prevalence of other stories

· When journalists covers tories that are spurred on by online groups, they can provide legitimacy to the issue

· Canadian Examples

· Finding & Identifying Unreported/Ignored Stories: how do you find a story that’s being ignored if it’s being ignored? Thanks to the internet, nearly every story now has some sort of outlet, but with the amount of information out there, stories that don’t hit the mainstream tend to get lost somwhere in cyberspace.

· Unreported Story (Maher Arar): The story of the Syrian-born software engineer and Canadian citizen Maher Arar, one of the greatest failures of the Canadian media.

· Detained at JFK airport during a layover, questione for days, deprived of food, forced to sign sealed confession, eventually deported to a Syrian jail.

· Minor media attention, G&M publishes front page story

· After a series of falsified document were released to the media, the story went cold

· Arar’s wife launched a human rights campaign calling for her husband to come home, most media outlets ignored it

· RCMP Commissioner Giuliano Zaccardelli knew he was innocent, kept it a secret

· During the course of his year-long imprisonment in Syria, the National Post and Toronto Star published less than 12 articles about Arar

· The Globe reported in late April 2003 that Arar was to be charged by Syrian officials, news of the potential charges ignited press interest in the story. It was suddnely nesworthya gain.

· He returned home and the Canadian gov. formally apologized and settled him with a $10.2 million exchange for his silence. National Post editor Adam Radwanski wrote a story about the media’s and more particularly his own culpability in Arar’s ordeal.

· The Continued Deportation of U.S. Iraq War Dodgers: During the Vietnam war, 90,000 Americans won refuge in Canada, most of them to avoid the military draft. On May 22, 1969, Ottawa announced that immigration officials would not and could not ask about immigration applicants’ military status if they showed up at the border. Since the start of the Iraq War in 2003, roughly 150-200 American deserters have been seeking political asylum in Canada, not a signle one has been granted refugee or immigrant status. 

· Kimberly Riviera: A 30 year old army private, became disillusioned with the mission, crossed the border into Canada while on leave. She has 4 children, in August, C&I Canada orderered Rivera and her family to leave the country.

· Against UN Declaration of Human Rights, technically constitutes as an illegal war. The issue has received scant media attention and required various in depth searches to gain any information.

CONCLUSION: What do they have in common besides being underreported? Despite the fact that some journalists were fed misinformation to subdue the truth, others took it at full value and ignored Arar’s wife and her cries of foul play. It was easy to ignore instead of further investigating. Everyday major stories go unreported. It’s getting more and more difficult for journalists to separate what is and isn’t important for their time and consideration.

9 - How to find work in an economy that’s still recovering from the Great Recession

MISSING?

4201 PRESENTATIONS – 1 – SOCIAL ISSUES

"Social issues cover anything you can write that relates to people."

Take away: government policy and funding is particularly relevant to social issues reporting.

Questions for the government regarding various social issues:

-Cuts to Parks Canada.

-Muzzling of government scientists re: climate change. Closing of the National Round Table on Economy and Environment, and the Polar Environmental Arctic Research Lab. 

-Aboriginal Children and Youth Strategy will focus on building community-driven, integrated and culturally appropriate supports. Funded by cuts to Aboriginal child and youth programs and mental health services.

-Pension crisis in Canada. Ontario teachers being asked to freeze pension contributions.

-Lack of childcare services. Ontario Coalition of Childcare is responsible for providing it. 

-NGO development funding being tied to economy.

-Refugee health care being cut, will only fund services necessary for disease prevention. "Canadians shouldn't pay for the care of newcomers."

-Mental illness in public service workers 300% higher than Canadian public in general. Government is working for psych health and safety standards.

-Old Age Security being raised from 65 to 67 to account for baby boomers. Will be phased in starting 2023, saving between $10 and $12 billion. Similar changes in other countries.

-Lack of awareness (10% of those with disabilities know) of the Registered Disability Savings Program.

-$5 million in govt funding for an anti-gay group in Uganda while LGBT NGOs in Canada struggle financially.

4201 PRESENTATIONS – 2 – ARTS

General reviewing tips: Reviewing is different from other forms of journalism, namely because your opinions counts. State it. Stick to it, keep concessions minimal and listed towards the end or final paragraph of review article.

Tips to get started. Before: background research about subject you will review, actors, director, restaurant owner. Read published reviews for ideas. During: Take notes, use checklist. After: Divide pros and cons of subject to form opinion, write outline with general lede.

Common mistakes when reviewing

	DO
	DON’T

	Give an overview
	Summarize the plot

	Express a clear opinion and stick with it
	Ignore the other side

	Inform and entertain
	Write uninformed

	Give credit where credit is due
	Promote the movie/play/artist/restaurant


There are five essential components to any query letter:
1) YOUR IDEA, BRIEFLY STATED. Show your enthusiasm, knowledge, and angle for the topic.
2) YOUR PEG. Explain what makes the topic timely. Remember lead-time. Sum up story approach.
3) YOUR WEB COMPONENT. Concrete suggestions for web elements add value to your pitch.
4) YOUR CREDENTIALS. Offer your publishing record. Explain your expertise/interest in the subject.
5) YOUR SIGN-OFF. End your letter with “Thank you, I will plan to call in two weeks.” Threatening a phone call can help get you a faster response, even if it is ‘no.’ Then you can try the next place!

4201 PRESENTATIONS – 3 – BUSINESS

Contacting Management

· Don’t rely on reaching the CEO when trying to find sources inside a company

· Try contacting chief financial officers or investor relations

· Financial analysts are also helpful as independent sources of information

· Often issue reports detailing predictions about companies and sectors 

Quarterly Reports 

· Public companies release four quarterly reports each financial year to update journalists and share holders about how money is being earned or lost

· In stories, journalists must compare the current quarter with the same quarter of the previous year

· Journalists must include income and revenue in their leads and next couple of sentences when reporting on the results of a quarterly report

SEDAR and MD&A Reports 

· SEDAR: System for Electronic Document Analysis and Retrieval

· Through this online database, journalists have access to documents filed by public companies, investment funds and third-party filers

· All Canadian public companies and investment funds file documents

· MD&A: Management Discussion and Analysis

· A narrative explanation by management of how its company has done

· A comprehensive look at the information in quarterly reports

The Structure of Public Companies 

· Board of directors are non-employee experts representing shareholders.

· CEO is big boss, often on board making larger management decisions. COO is in charge of day-to-day operations. CFO is in charge of finances.

Regulating the Economy: How it Affects Industry 

· Canadian government has played a role in stimulating and regulating industry through crown corporations and the Canadian-Pacific Railway

· Free trade agreement: the United States has more private sector growth, so Canada has to deregulate to compete

Understanding the United States Housing Market Crash 

· Home owners were borrowing from banks, banks were borrowing from mutual funds and mutual funds were supported by wealthy investors and corporations

· Everyone could afford a house, as mortgages were sold with low interest rates

· Meanwhile, mutual funds became weaker, leading to financial desperation

A Wire Service Overview: Reuters and Bloomberg 

· Neither company is vulnerable to most dangers facing traditional media, such as declining revenues from print advertisers

· Both benefit from targeting a specific, wealthy audience: business professionals

· Both use revenues to run media empires, with Bloomberg running BloombergTV and a magazine in addition to the wire service.

Media and Market Influence: A Never-Ending Cycle 

· Traders constantly listen to media – they buy and sell based on media reports, based on these stories, traders make a company’s stock rise or fall

Corporate Takeovers 

· Friendly: the board of directors of two companies meet and agree on a price

· Shareholders will accept a takeover bid that values their company’s shares above their current trading price

· Hostile: a big company buys controlling interest of a small company from the stock market without goodwill from the small company’s executives

