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4 themes that make up this term
1. We can think of communication in many ways beyond just speaking or writing or seeing. 
· Communication is more than just imparting questions from one person to another through sound (voice), written down or through images we see
· Not just through the mouth and eyes 
· It’s not just about the words and the picture
· More about creating new thoughts about different ideologies 
· Example: Reality shows  persuasive
2. The question of “Experience” 
· How we communicate our experiences to the World and how the World communicates to us. 
· What is the nature of experience? 
· Fancy word for this is phenomenoligcal (special spelling)
3. Thinking about digital technology
· Many things have been digitized, and have been converted into 1’s and 0’s, which are available and distributed worldwide. 
· Information is retrievable 
4. Question of communication and politics
· What does it mean to think of communication issues as political?


Question of IDENTITY
· Who are you and how do you describe yourself?
· By your religious belief?
· By your financial status?
· By your education? 
· How do you know you are you?? 
· What do other people think you are? 
· How did this come to be? (That you became you. That people began to think of you in this way.)
· How does being you effect the things you do? 
· Such as… 
· Voting 
· Getting into a bar
· How people act around you at the airport
· How does being you determine where you…
· Live
· What websites you use 
· Where you work
· How do you tell people who you are? How do you communicate it?
· Is it…
· By what you wear?
· By the music you listen too?
· By the car you drive? 
· These are primary the questions we ask when we are questioning IDENTITY.
· There is a relationship by the way people identifying themselves and the way people live. 
· It becomes a question of interest because of the POWER identity plays in social life. 
· The question emerged in the last few decades. 

Today’s lecture we will sketch a raw outline of the questions of identity. How the era this question emerged effects it’s meaning and to highlight the characteristics and key concepts of the study of communication. 

Generally speaking… 
Identity is the conception of oneself. 
· The knowledge that one is part of a group/social class
· With this membership there comes a set of social, ethical and moral values
· This defines your relationship to other people and answers the question of why you seek out people who are similar to you. Yet also shows what differentiates you from others.
· Shows what types of institutions are available to you. 
· It can also identify you by family or geography or history. 
· Nations can be as a social group or institution. (Canadians – part of the same nation) 

Why “seemingly” all of a sudden, in 2013, are we talking about identity?
· Over the last little while, there has been a significant questioning about identity formation. 
· Who decided that we are who we say we are? How did they come to this decision?
· This question comes from many places…
· Through the 1960s there were many developments in the section of “rights”  a rights revolution. People want rights! 
· The Civil Rights Movement  calling for an end of segregation/African-Americans wanted to be treated equal. 
· The Women’s Movement  They also wanted equal access to employment and pay. They wanted to be treated the same as men. 
· The Indian Right’s Movement (current)  The claim for rights, equality. 
· Gay Rights  Homosexuality is not an illness or disorder. It is fine, and should be treated equally. 
· Colonial Rights  British colonies wanted independence. 

All of these claims for rights, all began from the position of oppression and the similar position: these aspects of our identity are not natural.
· The fact that we have been given this identity (that we are unequal, that women are a lesser gender for example) is “fictional."
· The push for equal rights is an attack on the formation of identity. 

The Readings for this week:
“Identities are the names we give to the different ways we are positioned by, and position ourselves within, the narratives of the past.”
· Stuart Hall “Cultural Identity and Diaspora” (2006)
This is a critique of western liberalism. This means…
· In western society, most attention has been given to what we call liberal institutions like: gov’t, courts of justice, education systems, medical systems, autistic organizations… etc. 
· These institutions are all based on the idea of EQUALITY. 
· Rules are put in place to ensure that anyone who accords to these rules; ensures that they will be treated the same. 
· If someone is upset with the rules then there are processes in place to change them, or to listen to your claims. (Public broadcasts, media)
· There are protocols for how these institutions work and how to change the law.  
· They are OBJECTIVE (the rules are the rules – the same for everyone)

There are problems with this conception. (Of the idea of equality)
· Example: The idea of family (the most common is heterosexual couples) 
· Liberal institutions can only at best, offer a token model that appears to be equal but really isn’t.
· IDENTITY  the attention we give to identity (and the idea of equality) draws the attention away from the idea of individual experience.
· Liberal institutions LIMIT people.

“Subjects” for Foucault (Reading #1)
· Linguistics creates “the speaking subject” 
· Economics creates “the productive subject” 
· Biology creates “the living subject” 
· “Dividing practices” separate the “sick and the healthy”
· How men have learned to recongnize themselves as subjects of “sexuality”
· The study of the subject is a study of the power that goes into the making of subjects. 
· Who has it? Who doesn’t? How is it exercised? How do people resist it?
· For Foucault, the power that liberalism has  has a HUGE effect on who we are: what schools we go to, who we will be friends with and so on and so on. 
· Claiming for rights is saying that their identity has been given to them, therefore they are artificial and does not allow them to be themselves. (Rules against it, for example gay marriage)
· It represents a type of critique against identity. 
· For Foucault… education systems are a subject of POWER. 
· This is the argument that emerges out of the attack on liberalism with the concern of identity. (Institutions have power)
· THIS IS BIOLOGICAL DETERMINISM. 
· The call for rights (specifically with gender and race) is to call into question biological determinism defines their behavior. 
· The study of gender creates the stereotype that men are more violent while women are more passive
· The TOTAL FICTION that one race is better than another and certain races behave in a certain manner. 
· Yes there are biological differences (sex) but it is culture and society that determine behavior and creates differences. 

“White Fight” Boyd Reading #2
· Same argument: “Taste and aesthetics are not universal but deeply linked to identity and values.
· We in media studies – have an obsession with new technology and what young people are doing with these machines. 
· Many people don’t have these machines (ageism – older generations do not use them) 
· This is a powerful attack on the claim of liberalism to represent everyone as equal. 
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Subject and Power 
· How does Foucault use power? 
· Ties in discipline 
· How people are influenced to act in a certain way 
· There are 4 different types of powers: 
1. The power that A has over B to make B do something they wouldn’t do. Example: A car high-jacking, someone’s driving down the street and someone jumps in the back and holds a gun to your head and says drive me to Toronto. Who is exercising power?
2. A prevents B from doing something. Example; A blocks the door for B to go to class and doesn’t let them go to school. Directing upon someone. What issues have been mobilized? And by who?
3. When B willingly does what A wants them too. This is the power of manipulation. A manipulates B’s desires. Convincing. Who’s interests are at play?
4. What makes A and B two differentiating subjects (what makes me, me? Or you, you?) What type of subject is being produced?

For Foucault power isn’t necessarily held in the hand of one person and exercised over another, it is more diffused than that. It is spread out in society, in the way we do things, and the institutions we interact with. 

It is a strategic situation. Everyone is a subject. What is a subject? 
· You are the subject of something or to something 
· It is also a recognition inside of yourself to know that you are being subjected. 
· Example: Police officer yells, “Hey you!” By turning around you are acknowledging that you are being subjected. 
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Recap
Why things are the way that they are
· To theorize is to be skeptical about the efficiency of communication
· What if communication works too efficient? 
· This is the argument of people concerned with questions of identity 
· Even though we know that category people by skin color is wrong but its something that has been communicated for a long time. – justifies slavery and provides the explanation that people should be treated differently
· Same thing could be said to gender: although there are not things that are naturally feminine or masculine, we have been told that there are. So there are justified activities: blue/pink
· The thrust of the critiques that have to do with identity is that the skepticism of the effectiveness of communication that has rendered things “true” 
· The job of the theorist is to be skeptical of the many different ways we use to communicate
· The ideas of liberalism – to be color-blind, fair etc 
· The fact we think it’s true is because it’s been told over and over to us. 
· An objective observer is a myth 

What has followed from the 1960s
· What are the markers of national identity? 
· What we associate is given to us. 
· By looking at law, art, advertising, violence, we get a certain type of understanding (it’s a construction or production of what we should believe)
· There are 4 components to a identity critique: 
1. Representation 
· We have all been represented in a certain way (Muslims as terrorists in movies) 
· Have been circulated so regularly that they have been taken as true 
· Who decided this? 
2. Essentialism 
· Your characteristics are determined by biology 
· Or by geography 
3. What is the dominant ideology?
· The fact we think of people in a certain way is a dominant ideology 
· Exercise their control on the dessimination of race, gender etc. 
· The people in power have their own interest in circulating a mindset of certain individuals 
4. Counter-representation 
· Let people speak for themselves 
· How we understand who we are is the triumph of an efficient mode of communication that has led us to believe who we are
· Therefore we must understand how this has become the case

Video: On Orientalism : Edward Said

· What do you suppose the argument is going to be?
· We all have an idea of what Said is going to say because we have been pushed to assume a certain ideology about race. 
· See how the argument (that was complex) seems simple 
· The Repertory of Orientalism 
· How the Oriental world is represented in art and books vs. mainstream thought. 
· Poet Gerarde De Nerval quoted another book unconsciously that it “stays the same” – contradictory of and ideal other. 

Judith Butler: Theorist of Gender 

· For Butler, gender is “performitive.” We can guess what she is going to say by our knowledge of performitive 
· If things are constructed, produced or representive, gender is a performance. If this is true, that it’s an act we learn to paly, we can learn to act differently 




We don’t think about the body when we think of communication 
· What ties together the movie The Black Swan with sports and concussions, or bullying, the street protests in Ottawa, or the attendance at the first hockey game? 
· They all involve bodies 
· Bodies do many different activities 
· They squeeze, express emotions, communicate without speaking 
· Non-verbal communication 
· They indicate states of being (happy, upset, sad, bored) 
· Make movements and create actions 
· We almost never think of them except in the most extreme cases: the flu (when they’re sick) or when they’re born or when there are deaths.
· Otherwise we don’t really consider them communicative 

The distinction between body and text: 
· Whenever we think of the body we think of it’s representation
· How does the media represent body in culture or how certain groups are represented 
· This comes at the expense, of the “lived reality of body” 
· How the world is recognized in a way to communicate bodies. 
· How social cultural norms determine bodies in space. 
· Attempts to examine how culture plays a role on the body. 
· Marleau-Ponty 
· Says our bodies are the way in which we experience the world. 
· Ex) Body modification for ballet, or watching the ballet on stage – is it the same issue (the lived reality of a ballerina vs. the ballet)
· We have been told how to do things (how to stand, how to vote, how to think of our bodies as healthy/unhealthy)  products of social culture to think of “naturalizing” 

Body: 
“The physical or material frame or structure of man or of any other animal; the whole material organic, viewed as an organic entity” 

Body vs. Soul?
“The body is the grave of the soul” – Plato
“The soul is the ‘principle of life’” – Socrates 

Body as Temple?
· Role of body in Christianity for example 
“The human body is a revelation of the goodness of God and of the providence of the body’s Creator” – St. Augustine 



Descartes, Discourse of Method
· Critique of philosophy 
“I think therefore I am”  this “I” that is to say, the mind, by which I am what I am, is entirely distinct from the body”

“I considered myself, firstly, as having a face, hands, arms, and the whole machine made up of flesh and bones, such as it appears in a corpse and which I designated by the name of body” 

What constitutes the body?
· Associated with modernity 
· Associated with productivity 
· Works, produces output and does this for a salary/wage 
· If we buy the argument that bodies have history – that they have to learn and grow in a certain place/time. Values change over time and from culture to culture, but bodies have to train in order to behave
· Cultures impose ways of moving and how a girl or how a boy should move. 
· Bodies can show the effects of time passing, tattoos, exercise, weight, surgery, it has HISTORY. 
· The register/broadcaster of history 

Relationship with the body and technology:
· We now live in a time in which we have the capacity to see types of the body we have never seen before
· MRIs
· X-rays 
· Ultra-sounds 
· Genetic tech
· We are able to see things that we had never been able to before. 
· What we know of the body is now mediated representations 
· The way in which we act in the body (take drugs, a procedure) has to do with our interpretation of texts 
· If we can argue everything is mediated, our understanding of the body has changed over awhile. (Doctors then and now – diagnostics) 
· The use of various devices to keep bodies in place (pepper spray, hand cuffs) 
· Increase in convergence with body and machine that we now “wear” our technology in ways we never had (mobile phones) and (Wii) and the adaption of touch screen 
· Calls to attention non-verbal forms of communication 
· And calls into question our perception of the body and the body of others. 
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Assignment #2 Communication As…
WebCT

Recap: 
· The ways in which the body is a biological thing but it embodies a type of culture 
· Being fat used to be a sign of wealth that you were able to afford the finest foods and people do things for you
· “Fat Cats”  large businessmen
· Significance has changed being fat now means your lazy/unattractive/lack of self discipline humiliations 
· Bodies are governed  malls 
· Bodies are organized in space
· How do we communicate our thoughts to the world and our experiences
· Concern with politics: a struggle for meaning and a struggle for power, a struggle for control and for representation 
· Think of communication as being more than words 

Affect is…
· Something which relates to the mind
· A mental state such as a mood or emotion
· A feeling, state of mind, a disposition
· A feeling towards someone or something
· A feeling before intention, belief, meanings, something that happens below consciousness 
· These are personal and intimate things, but they also serve as means by which we communicate with each other – verbally and non-verbally 

Communication is the study of how media affects the things we do. 

An affect is precognitive  it happens before you think about it (you start sweating before you realize you’re sweating) – your body is ahead of you, it’s reacting to a type of stimulus. 

The affect of response “Excuse you” when someone sneezes 
The emotion is the response to the affect 

Affect reminds us of: 
1. The communicative power of the senses 
2. The constructed nature of communication 
3. The importance of embodiment 
4. The Tendency to privilege text over bodies 
5. The tendency to keep the mind and body as separate entities 

Affect reminds us of the fact that in communication we are fascinated with the EFFECTS. 
· In the 1940s comm because a study because of WWII  the affect of propaganda had an effect on people’s decisions. 
· It’s interested in psychology and our perception
· What are the power of images 
· Communication creates reactions in our subconscious.
· Psychoanalysis  Freud = one of the ways we can understand the affective responses is to try to figure out what is in the individuals self-consious. 
· Marketing and advertising agree that we live in a time in which people study people’s reactions to EVERYTHING. 
· People are managed, surveyed, studied, etc. 
· Affect is communications way of trying to figure out what’s going on in the brain

Why so much affect?
1. Anxiety 
2. Choice 
3. Trust 

What are the consequences?
· Escapism has become “Real”?
1. Style over substance (politics) 
2. Politics is personal?

Marx – labour and value are exploited, then abstracted 

From “things” to services – “immaterial labour” 
Much rests on how we feel about the service (Hardt)

The work done in the name of producing, manipulating, circulating feeling for immaterial things is affective labour (Hardt) 
· People no longer make things for themselves, they do it for others (factories) 
· We provide service 

Key is in the performance of sincerity: 
Le: 
“Your call is important to us” 

Inspiration for affective labour comes in part from the entertainment industry and takes its cues from its culture of celebrity and of course from acting 

Broadcast sentiment or images of what we want to be perceived as 

Different forms of popular culture attempt to make relationships through story and form 
· Assign characteristics to characters in name of identification, to ensure fidelity and following 
· Technical matter, like close-ups, or lighting or soundtrack 
· Coverage in entertainment news 
· Philanthropy (Brangelina) 
· Character backstory 
· Now through social media and fan culture 

Provide opportunities for regular people to be celebs and for celebs to be regular people 

On both cases, key is communication of sentiment (are they sincere?)
· Even though reality tv is not “real” we still expect a performance of sentiment from the characters 
· Talk show allows celbs to come down from the podium to be like us 

Hardt
· What are the ways in which all these feeling can be put into politics?
· There are few different ways:  1 way would be to take control of the conception of a feeling and reconceive it as a different feeling 
· Think about the feeling of shame. One of the major feelings in the queer community to be queer is to be ashamed 
· One of the major developments have been the rights of homosexuals and to be gy is to not be shameful at all 
· Many people who are interested in affect are interested in potential that a feeling can be changed 
· Just like the way in which we think about the body can be changed 
· 3 ways how we thing about feelings in the political world: occupy, tea party, idol no more 
· Tea party was a collection of people that gathered for the reason that they are mad about taxes, gov’t, that is a feeling: shows how people can be affiliated 
· Occupy movement was a bunch of people who were also angry, global inequality, corporate greed: Shows how people can be gathered by feelings at all 
· Idol no more is about the anger felt towards the treatment of the native Americans. 



Discussion 

The use of “Affect”
· The use of the knowledge industry
· The idea: communication has an effect on people 
· Brainwashing: subliminal messages
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Affect
· Reminds us of the relationship between communication and experience 
· How we make sense of the world around us is by feelings 

Communication is more than text
· Affect draws us to the non-verbal affects of communication
· Question of politics: how communication can be understood through the polis 
· New political senses will be felt through emotions

Today we are going to spend time thinking about the audience, why is the audience so important to communication? 
While most of us think of audiences, but indirectly we think of them a lot. 
They are the most under theorized concept in communication even though it is one of the most studied 
· How to individuals receive messages 

Two points
1. All forms of communication imagine an audience 
2. Notions of the audience have a history 
· The characteristics of the audience has a history 
· We come to think of audiences as either passive or active 

Audience derives from the word “audair” which means “hearing” in Italian 
· An audience is a group of people who come together for a hearing 
· In the name of sharing and experience – a group of people who share the same concept and wish to have the same experience 
· This experience has been conceived as “entertainment” (not always the case) 

Contrasts with the notion of “public” 
· Has to do with a group of people with a shared interest in a project of action (building a school, voting, raising income taxes etc.)
· There is a blurring of the lines between audience and public 



· IMAGINE that an active communication is a “leap of faith”
· A deliverance uttered in the hope “you’ll get it”
· Politicians imagine “you” and speak to the voter in a certain way 
· For example right now, the gov’t thinks that Canadians are all about the economic situation (jobs) – at the federal level.
· Each person has an audience in mind, it may not be conscious but it’s there 
· At the top level we can think of communication as a relentless thinking of the audience and the molding of messages 

In the media...
· They are constantly seeking out to better understand their audiences
· Dividing people into demographics 
· History of ratings to determine how many people watched television (Neilson company) 
· Superbowl can charge millions for advertisements to play their 30 second ad
· Lifestyle profiles are shown to understand the demographics 
· The audience for “the Apprentice” averaged a high income – therefore the show was used to target them for luxury vehicles etc. 
· The only people who go to movies to pay for them are young boys between 18-34 
· A guessing of how the audience would respond is what makes up how the media acts 
· Attempts to imagine an audience 

· Second point: the conception of the audience itself has a history 
· 18th century through to now, was the belief that audiences were active (attending a play, speech, involves an audience that talks back: heckles, ‘boos,’) 
· For the elite classes at the time this was a problem: the belief was that an intelligent and cultured person would be passive and sit quietly at the play to “appreciate the art history” and to understand the complexity of the work 
· Quietly contemplate the art 
· To be passive was a virtue in the 19th century 
· The onset of modernity (industrialization, urbanization, capitalism, mass production) and technological advances (broadcasting, movies) there was the opposite concern – now that the audience was passive and sat quietly and are spoon-fed images, ideas, values, which they accept without the slightest concern—they are reached in there most private dwellings (their home) 
· It becomes a one-way form of communication and have no way to respond 
· Media operates like a hypo-thermic needle to make people behave the way they want them too (Marx)
· We are know seen as being easily deceived


Passive makes people want to be Active 
· Engage with art and culture 
· Public broadcasting emerges to give an alternative to the mainstream audience 
· Advertisements to “Raise you up” not to sell you stuff 
· The dominant perception is that the audience is passive, but the ideology is that people want to be active 
· Then through the 1960s it becomes reversed…
· Katz: We shouldn’t just look at behavior from the top down, but from the bottom up. 
· “Uses and gratification theory” 
· People use media for all kinds of reasons 
· People derive pleasure from different types of media 
· It may not be manipulative, but provides significant tools for living 
· The message may be manipulative but we use television in other ways (for escape, for pleasure, to relieve boredom) – romantic reasons 
· What is the need that the media serves?? 
· Does it help us kill time? 
· Does it work on us emotionally? 
· What is it’s function?
· Audiences know the genre and examples of genre that preceded it 
· They know things will happen 
· They also know there will be some tension involving the key characters 
· They may know that some storylines will continue while others won’t 
· They know about commercials 
Audiences receive messages in three different ways
1. The dominant way: yes they accept the ideology as it’s design 
2. Negotiate: some people take in certain aspects but not others (only half the message) 
3. Resistance: the reject the entire message and oppose it. 

Proliferation of images: satellite, the internet  this has the effect of fracturing the mass audiences… now it’s discussed as NICHES. 

Media companies only speak of targeting to a small segment of audience 

Henry Jenkins  Photoshop
· Active producers of meaning (tweet, blogs)
· Media likes this because it gets the product out there 

“Because audience power is produced, bought, sold, and consumed, it commands a price and is a commodity” – Dallas Smythe “Blindspot of Western Marxism” 

Media wants you to make them part of your life! So they can capitalize off of you. 
· They want you to “come online” – like them on Facebook, they need to stick out 
· Perhaps we may be coming back around again and the best critical position to take is passive? 
· Not blogging, not liking, not talking, not promoting, not buying the e-book may be the source of virtue now! 
· The concept of audience there has been a history – back and forth between the concept of active and passive audiences 
· The meaning of these types of audiences has consequences based on the time frame 
· Audiences are objects for communication 
· Audiences draw attention to issues of reception 
· Understanding audiences is fundamental to understand how they commit communication 

Discussion - Jeopardy
· TV, the Fashion Press are all forms of a medium
· Wrestling to study metholodgy: Barthe 
· Counter public: resistant against the public sphere 
· Derrida’s deconstruction is an example of what type of thinking: post-structuralism 
· Two scholars for the commodification: Adorno and Horkheimer 
· Set of statements that produce knowledge: discourse 
· The audience shares a set of entertainment 
· Civil inattention: ignoring two people making out in public
· McLuhan: hot and cold 
· I am not born a woman but becomes one is an example of: social constructivism – the idea things are constructed socially nature/nurture debate
· I think therefore I am is an example of the separation between mind and body is an example of Cartesian dualism 
· Power makes things more difficult – Foucault 
· Attributing certain specifics is an example of: essentialism 
· Communication that appeals to emotions is: affect rather than rational thought 
· Chicago school developed qualitative research methods (focus groups, participant observation) 
· Study of signs and meanings: semiotics 
· Judith Butler suggest that gender is performative (front stage/backstage self similar idea)  an action that produces a certain form of reality 
· What is the study of being: ontology 
· Harold Innis was actually an economist said that media has two biases: time and space 
· A set of ideas about the world: ideologies 
· All forms of communication imagine this: what is an audience 
· Katz and Lasarfelt came up with the idea of the two step flow
· Benjamin says when art is reproduced it looses its aura 
· McLuhan and Innis were interested in the transition from oral to written culture 
· Critical theory was invented by Frankfurt school and Adorno and Horkheimer (Habermas and Benjamin were sort of part of it too)
· Gustav Le Bon came up the crowd theory 
· Race and Gender is a form of biological determinism 
· Reproduction of art contributed to democratizing and political use
· Signifer and signified is part of Saussures theory 
· Magic bullet theory, stimulus response, hyperdermic needle people are passive and media will influence people 1:1 relationship 
· Habermas says that the public sphere has become of private and public 
· Customer service jobs can be thought of as affective labor 
· Media are extensions of our body: who is McLuhan 
· Polysemi is a word that means many meanings 
· Must always include the body of the communication: Mary 
· 
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RECAP:
How we understand the nature of experience (phenomenon). 
· The variety of ways in which we experience the world and how the world is communicated to us. (General theme of the past semester)
· Today’s lecture is the end to this discussion 
· March – relationship between communication and community (second theme) 
Experience draws attention to the individualistic ways we experience the world. 
We try to make sense of the different ways we describe the world. 
· Draws attention to the multi-senses (not just what we see or words, but in a number of different senses) 
· Emphasis to draw attention to the multi-sensory ways we experience the world 
All of these different ways have been attempts to try to account for the variety of ways we experience the world and draw attention AWAY from visual representations. (Communication is an embodied experience) 

Therefore, over the last few weeks attention has been drawn to describe these experiences.  (Important point mentioned a bunch of times) 

Eyes have been seen as the “master sense”  it’s at the top of the sense hierarchy. 
(However, we use all our senses in some way to communicate) 

Topic this week: Mediation 
· Who is in charge of the way you move through the world? Who guides you? (Beliefs, class, status)
· Are you in charge of your own fate? 
· What determines your situation… how have you gotten to the point in your life now? 
· Think of the concept of mediation – questions of how we move through the world and who’s in charge of our pathway through it. Take away today… Social life has always been mediated by something. Our life has always been mediated. However, over the last 150 years, our pathway through life has now  been mediated by media. 


Think of mediation as the concept of “the middle.” What is the middle? 
· Any discussion of media 
· Media in Latin derives from “middle”
· What does this mean? 
· Something that comes in between two things. 
· The middle child, a medium drink, a bulls-eye target etc. 
· Think of it in terms of “centers” 
· Statistical median (half got this mark, the rest of the class got this mark) 
· Middle refers to a “lack of extremes” or a “compromise” 
·  A mediator of a conversation – committed to finding a compromise between two parties 
· Canada has been known as a “middle power” (not too weak, not overwhelmingly strong) 
· Round off the extreme to give off something. 
· To be in the middle is to resist commitment 
· Someone who doesn’t want to decide 
· Think of it this way: the concept of the middle is all of these meanings but is a belief that communication technology is the center in which people engage. 

All this talk about the middle represents a way of thinking about mediation: 
· The things that get in between us and our pathway in the world 
· The things that mediate our life. 
· Therefore we can say life as we know it is mediated. 
· This is the view of the late philosopher of the 19th century Hegel.
Hegel: 
· The relationship of how we think and how we live 
· Based on our relationships with others is how we know who we are. 
· All of our senses are based on prior knowledge that we once had. 
· Know not to put our hands on a hot stove because we may have burned ourselves before 
· Based on what we know, our perception of the world are based on concepts that predate the moment of time. 
· We aren’t blank states when we come into situations (we know or have an idea of what to do). 
· Life is the constant process of mediation (searching out a perfect knowledge of the world and testing our theories) 

If we take this premise from Hegel: 
· Then we can see much of our daily life is mediated by a number of different things that are in the middle. 
· Our movements through the world is based on knowledge that we had prior. 
· Based on traditions, religions, family, beliefs, or any prior experience.

Different forms of communication that mediate: 
· A timetable – dictates when you are going to do something. 
· The lecture, is a from of mediation (a form of giving knowledge) 
· We can see that lots of different aspects of life are mediated from the middle. 
· Money!! – largely a medium of exchange 
· Money comes between two things (a plumber won’t fix your pipes unless you pay them) 
· Forms of mediation determine a particular situation because they determine what is possible and what is not possible. 

Mediation 
· Over the last 150 years a major feature of mediation is media! 
· Both in terms of mass media and phones, tablets, texting, algorythms 
· More and more of things that come in the middle are media technologies. 
· Register for courses, banking online 
· Mediation through media technology. 
· More and more aspects of life involve media technologies 

Reading this week (Sohnia’s) 
· She talks about how different media determine our situations. 
· Determine our existence (get in the middle of our pathway) 
· It shows us what is possible and what is not. 
· Think about how literally media effects our lives. 
· In the sense that our understanding of the world is effected by the fact it comes through media. 
What does media do? 
· Transfer information 
· Research
· When to catch the bus 
· Change behavior 
· If the television says it’s going to rain (you bring an umbrella) 
· They are tools for representation 
· Of sounds, smells, symbols 
· Means of storage 
· Preserve the past (old photos, the history of your web browsing) 
·  Pull back from the past and make new meaning 
· McLuhan: they extend our senses
· Our pathway through the world is mediated MEANS that media are tools/devices that does this. 
· When we (Livingston) says we are trying to mediate and do all these things then that is what comes through the middle of that which comes through the world (?)

What mediates banking? 
· To go to the bank you used to have to GO to the bank and engage with people. 
· Paper transactions (withdrawal forms) banking was also mediated by signature 
· It is also mediated by time: if you don’t have the money for the weekend then you can’t get any money because the bank is closed. 
· The medium of online banking is now your pin number not your signature (a password) to take out money using your debit etc. 

The concept of dating: 
· How did people used to meet? What used to mediate relationships 
· Things (bars, supermarkets, gyms, interest groups) 
· Traditions (only marry people within their ethnic group/religion) 
· Other people (parents, meet my friend, matchmaker) 
· Now: one of the primary ways people meet each other is online. 
· The matchmaker is no longer a person but a code/formula to set up people on dating websites 
· 


Communication as community

· Community is the notion of the “common” (Everything is similar) 
· Notions of community keep people together or tear them apart 
· Mobile devices can disrupt family time 
· Social networks connect a “community” that does not exist in real time or space 
· People from high school after you have all spread out 
· Communities are about openness and closeness (who’s in who’s out)
· Can be democratic or oppressive 

The Role of the Village
· Chicago school – Robert Park 
· Keep people together (values of the village are brought into the city through media) 
· Media assimilates 
· Acts of communication can tie people together through space and time 

Discussion about affect: 
· The way people come together through movements there is a shared sense of feelings brings people together 
· No communication takes place free of material communications 
· None without material “base” 
· Nothing as virtual involves a mass infrastructure 

1. Material conditions 
· Nothing as virtual involves mass infrastructure 
2. “A sense of goodness” 
· People come together to align for a sense of community for the “Good” 
3. A sense of interplay between humans and the natural world 
· In the making of communities 
· It is this relationship between that dominates what will follow for the remainder of the lecture when thinking of the environment 

Video: The way your e-waste is disposed 
· The relationship between human beings and the landscape 
· Who’s in charge of the Earth? 
· Humans vs those of the natural world 
· Seeing the environment through our own eyes 
· This relationship and the question of who represents the natural world has changed over time
· For a long time, the people who spoke on the behalf of nature was religion. 
· Nature is “Wild again” 
· Humans are also “wild again” – creative, individualistic, dynamic 
Nature cannot be “panned in” by machines 
· Try and understand how all of the creatures/phenomenons can live together 
· Humans have become detached from the natural environment 
· Marx would say that modernity and capitalism is responsible for this 
· Profit and progress and innovation this argument of “Acting on the land” is that what has been “mapped onto nature” is an artificial set of social relations 
· Time is measured by the sun not us
· The standardization of time came with modernity – the linking of (globalization) markets, transporting stations 

The emergence of the consumer
· A consumer economy to consume has built a notion of waste 
· In the physical sense (clothes, etc) 
· The mass production of products = lots of trash 

Communication as Ritual
· Practices create meaning 
· The ways in which rituals are communicative 
· It is mediated 
· You can participate in a ritual (pick a new pope) like the pilgrims sitting in the square
· The ways in which rituals are mediazed 

1. What Rituals are, How rituals function
· What happens when someone dies 
· Imagine if we died and then nothing happened 
· We as a culture have an elaborate method of dealing with the dead
· Depends on your religion or what you said in your will 
· Will = a legal situation 
· Notify someone 
· A gathering of family and friends 
· Rituals are what links people to societies 
· The various processes of preparing a dead body is to set you to a variety of community phenomenons
· We study rituals because they are windows through which we can make sense of culture  

2. How We in Communication have come to think of Rituals 
· Have 3 basic components 
· They are habitual 
· They are formal actions (more serious = less they can do) 
· They are representative of symbolic of ideals of a community 
· Rituals are structured social practices 
· This draws attention to the fact that in doing this that communicates “the meaning” 
· One of the first places that people study culture is in religion
· Rituals are effectively “the glue” that holds societies together 
· Mark Bloch and Pierre Bordeui rituals are about conformity and control. They remind us who is in charge and frame how we should understand death or birth and reaffirm social rules and who is in control of these rules who ahs to conform 
· James Cary: most people think of communication as transmission  the purpose is to transfer information. He argues that this conception creates other assumptions such as transportation, issues such as speed and control over space. We can take an act such as reading a newspaper, this would be the dissemination of news (getting enws quickly). A transmission view is also focused on effects, how it effects what we do, how we think, how we get news quicker. 
· Rituals are about the “coming together” of a community 
· Singing – responding 
· This image is systematic if we look at communication through a ritual view
· Not control over space but maintenance over time 
· Less concerned with affects and more concerned with questions of culture 


3. Examine the relationship between media and ritual 
· Media memoralizes a ritual (tombstone, grad photos) 
· Things like the Superbowl, the Oscars, Olympics etc.  “media events” (contests, conquests and coronations) 
· The tone of these events (celebrations) 
· Creates changes in behavior 
· The communication of VALUES and the importance of community/religion/the royal family/celebrity/consumerism
· Katz and Diane are writing about the very early stages of media and the internet 
· EVERYTHING is now breaking news 
· Being constantly on a alert (watching all news television) 
· Since we are in constant communication with each other there is now NEW rituals 



Versions of “Information Society” 
· Shannon and Weaver: Information Theory (1948) 
· Bell: Post-Industrial Society (1973) 
· Castells: Network Society (1996) 
· Benkler: Wealth of Networks (2006) 

Technology limits communication
· Twitter – limit to 140 characters 
· Emoticons 

Efficiency is the main design focus of new technology 
· Bell writes that people no longer make “things” with their hands they provide services – a move away from industrialized systems (factories) to service economies (the jobs are about information and communication – PR, HR, social media) 
· Manage and provide information 
· Many people are now engaged in work that is not tangible. 

1990s-2000s 
· Benkler suggests that we live in a “network society” 
· One is part of a vast overlapping networks of information 
· Concern that society does not have the ability to handle a world with TMI 
· Too much information – some people will be overwhelmed with data and will not be able to make the right decisions on how to act. 
· The world is too complicated – too many things 
· Example: Journalism – the practice of reporting events in the city to people 
· Working assumption is that most people are busy and there is so much info on (politics, sports, etc) for us to handle. 
· Therefore the best way to manage TMI is to have journalists who are responsible for: limiting, picking the most important topics etc. 
· Lisa Lafleme: “there needs to be someone to make sense of it, we will make sense of it.” 

1920s-30s
· People get ideas in their heads of what the world is
· This is what journalism does 
· They do this by: reporting the events – just giving the facts – objective (does not have editorial slant) not telling you what to think, it’s telling you what to know. 
· There has always been institutions and people that make the claim they will help you interpret it – journalists are these people 
· Ex) disc jockey: there are tons of new albums – mix the best singles together to give you something to more your interest 
· Opinion leader! Like Oprah’s book club 
· Google is trying to make sense of TMI – algorithms to figure out what is the most relevant and important topics 

Two basic tension
1. Between openness and closure
2. Publicity and privacy 
· Putting a password on your phone
· Any information age is invariably going to bring forth these types of questions and these tensions 
· Examples: 
· Depressed woman loses benefits over Facebook photos
· Was told to take a vacation by her doctor 
· Posts a pic of herself on the beach 
· It is found by her insurance company and then takes away her benefits 
· Employers screening via social sites 
· Police use Facebook (vigilante act) 

Transparent information – all information should be public?
· Reasoning: gov’ts may be corrupt and info is being withheld from citizens in the name of “security” – wikileaks 
· Taking advantage of the trust we gave them to BE transparent that they are now withholding way more then they used too
· Wikileaks draws attention to the openness and secrecy of publicity. 
· Affairs of government are entirely digital and by e-mails in the name of efficiency 
· Extent of the leaking may be on a large scale 
· Wikepedia also!
· What was the encyclopedia (an attempt to manage TMI) 
· We are no longer bound by paper, space or time or by who puts in information 
· Through collective contributions that we get knowledge. 
· All of these cases are about living in an “information age”

April 3, 2012 
· Practice Exam questions will be on webct 
· Essays to be picked up this week in discussion groups 

What can we say about communication as a CONCEPT? (4 + Ira’s) 
1. Dissemination 
2. Dialogue 
3. Translation 
4. Failure 
5. Ira’s (Weird)

Much draws heavily on the readings from this week (dissemination and translation)
Tell us things we’ve learned on the theories we’ve used to make sense of communication. 

GRAPH

SPACE 
All communication occurs in Space and Time





												TIME 

Globalization is…
· The shrinking of physical space through communication technology.
· The movement of people across borders 
· Allow for the compression of time and space through television (a show on a particular time on a particular channel to a particular audience  VS now where we can access t.v. shows at other times through other means) 


	
	PRESENT IN TIME
	ABSENT IN TIME

	PRESENT IN SPACE
	1. Face to Face 

	2. Attendance 


	ABSENT IN SPACE
	3. Live Broadcasting 

	4. Dissemination




Face to Face 
· Dia  by way of
· Logos  speech, discourse, reason
· = dialogue 
· Examples:
·  United Nations, 
· Group discussions is set up to produce dialogue, 
· Why is dialogue so important  understanding will come from dialogue 
· If two people can argue out their disagreement then they will come to a point of understanding and compromise and will then move on (situation is diffused) 
· Problems with dialogue 
· Emphasis on PRESCENSE 
· Have to be present to engage 
· Logos places a huge emphasis on SPEECH – talking is the mode of communication vs any other form of communication 
· Domination of colonies came from dialogue  
· Question of whether there is a power of one individual over another through dialogue  
· Sometimes you cannot tell someone how you feel, or unable to find the words to express yourself properly 

Attendance 
· Don’t need to be in attendance to see things 

Live Broadcasting 
· Allows for people to experience the same while not in space in time 

Dissemination 
· Dis  “in every direction” 
· Seminare  “to plant” 
· = to plant in every direction 
· Videos on youtube  very few are “picked” 
· To throw messages into the air, some will be caught (float) some will not (sink) 
· Wedding invitation  perfect example of dissemination 
· Not everyone wants to be responded to 
· Lecutres 
· The mere uttering of a word is dissemination – someone eavesdropping
· A kind of fugitive notion to communication – we can’t control the way people understand what we say, we want to but we can’t 
· Not everyone interprets a gesture the same way 

Consequences of Dissemination 
· Produces mixed contradictory messages 
· Interaction between people is not restricted to text or to words 
· Reactions to texts are not immediate or present 
· Other ways to disseminate to mass audiences than through mass media 

Constantly translating what people say to what we think 
· “Bombing an exam” 
· Gesture does this = a positive feeling towards me, do you like me etc. 

TRANSLATING
· Canadian versions of television shows 
· Content specific to them and content of US 
· Draws attention to communication to the fact that we think of others 

SUCCESS/ FAILURE 
· Effective/strong in one area while weak in another doesn’t mean you’re going to be a failure 
· Characteristics of success/failure is extremely difficult 
· The history of marketing/advertising is the history of failure  not EVERYONE will buy a product 
· PR: you can never really get the entire public to agree with you 
· Shows – the Simpsons – it has been successful for SO long 
· Inefficient in getting messages across (miss more than we hit) 
· Humans are imperfect thus the knowledge they produce in imperfect 

This history of communication is the history of “Trying” to make things more efficient, translatable, transportable, easy to understand, sharable, etc. 

Communication is weird, taken up with the weirdness of the future, acts of communication that will have impact on “What will happen next” 

The question of communication and destiny – our pathway through the world 
Mediated by something to make our pathway go somewhere else 

Conclusion : it is the study of the weird 
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