
September 14th Intro and Ch.1 of Discourse and Identity 

· Basis of the lecture is how discourse and identity has a difference and how which is prior to one another. Debate: is discourse prior to identity ... 
· Discourse analysis is the main subject around identity
· Many of the thinkers understand identity as something that is shifting, something that has a continuous growth. 
· How people understand themselves as subjects and how the fit in with a social group. 
Key Questions from readings:

1. What is the relationship between discourse, experience and identity?

· Is identity prior to discourse?
· Does discourse reflect or constitute identity?
· Is there an essential, pre-discursive, stable identity?
2. What role do agency and structure play in construction of identity?
· Example: economic (capitalism)? 
· To what ends are identity categories commodified?
· What about the psyche (another kind of structure)? (example: freud who is interested in peoples interior, how they act) 
3. Is identity formulated through distinctions from others or an “other”? 
· How and why do people categorize themselves and others?
· To what ends are these categories used? example: to “other” as Stuart hall suggests 
· Social identity theory (in group/out group) How people situate themselves within a specific group, and how to constitute an identity such as a national identity for example: protests that arise when something towards a specific religion or race is attacked they come together through a shared identity within a group. 
4. Is identity a performance to be interpreted by others?
· Performance or Presentation(Butler/Goffman) Butler talks about gender expectations no based on biological determinism but more so what society puts on specific genders to act in a certain way and to do certain actions based on their gender. 
· Surveillance (Foucault) How people act differently then the way they actually are when they know they are being watched. You act more well mannered or perhaps funny when you are being watched. (bentham - panoptic) 
5. Is identity something you own and something you can work on?
· Self-help genre - oprah, self-help books, shows - “queer eye”, “what not to wear”
· Reason and discipline of the mind or body 
6. What is the relationship between subjective (internal) identity and intersubjective (social) identity?
· Psyche, Socialization, & Agency
7. How is identity “maintained, reproduced and normalized”?
· Through discourse language, and symbolic order
· Through socialization
· Through agreed upon norms and values
· Through positive and negative reinforcement
· Through ideology 
· The idea that there are essential characteristics in a man and a woman, usually these characteristics are based on societal norms. (woman is supposed to be feminine.. etc)
Key Terms: Agency

· When people are able to make decisions about, have a say in, and act on matters that affect them.
· Ability to act.
· Agent (one who acts) 
Paradigm Shifts and “The Self” 

The Enlightenment self: Prior to the 16th century. Based on a relation to the church. In that century, an individuals identity was completely based on the class they were born into. Wealth had a deep connection to their access to resources to upper their class. Their resources to books. Especially when the printing press was invented, resources began to become more to obtain for example the bible, when the bible was printed in different languages people of all classes were able to access it. As times shift from the renaissance and the enlightenment shift, man starts to become more important because of the things they are capable of doing and the resources they have. Descartes and Locke mention that man has a control over themselves, they argued about secularism and freedom to disconnect from societal expectations and to have a sense of self outside of the expected norms. 

The Romantic self: The romantic era expressed that a sense of self has to do with things like destiny and a way to express ourselves through identity which is not restricted to societal norms and expectations but more based on the individuality of a person. Reading and writing had become much more available to people, that people were able to read about different forms of thinking and were able to express themselves through literature. 

The Psychodynamic self: This is connected to the thinker Freud, about how socialization and psyche go hand in hand. That our actions and bevahioural manner is subconscious and is reflected by our past and childhood. How we act is something sometimes we have no control over but it becomes a norm based on past events, an individual may be acting on impulse based on different reasons that affect people in different ways. Agency through how man can reform through therapy and better understand their subconscious and irrational ways they may have, that a doctor may help them understand. Self reform through psychoanalysis and be a part of normative standards. 
The Postmodern self: The emergence of cultural studies. The thinks in this period described the sense of self as a more consumerous identity, things that we wear and buy. The nature of identity, according to post modern thinking, its fluid and changing, it’s much more fragmented. 
Discourse:

· Knowledge system ( spoke, written, symbols, thoughts practices, material manifestations, etc.)
· Ways people talk about, describe and understand reality to one particular subject
· Not just a unit of language or code which is stable and uniform - actual application
· Need to know rules for it to make sense
· Discourse community (group of people who share the same ideas and vocabularies, etc.) 
Discourse (In Foucault’s Sense) 

· Constitutes knowledge and meaning along with social practices
· Subjectivity and Power relations reproduced through discourse
· Has material effects on the body
· Shapes thinking 
· Socially influenced 
· “Sometimes as a regulated practice that accounts for a number of statements”(pg.80)
· Go its own logics and rules
· thinks make sense or don’t make sense within the context of a particular discourse that is handed down
Key Concepts

· Discursive Field: “The parameters defining a particular subject matter in terms of how it is thought of and talked about” (Jiwani, 2004, p. xii) 
· Hyperreality (Boudrillard): The idea of something that is created and is overexaturated becomes a form of reality for people, something that relate back to when they come across something familiar in their own lives, hyperreality becomes an individuals actual reality. What we see on tv and actors or reality actors we begin to think that this is the actual way of life, or models in fashion magazines. For example tampon commercials and how girls are shown as these super athletic females who are able to do anything on their period based on a specific brand. The sign itself becomes more important than the actual thing, for example that specific organization products in “the hottest new colour” is the real way to organize and the right way. “The creation by media processes of an autonomous realm governed by ‘the sign’ or image which dismantles the distinction between reality and representation” (P.22 course reader) 
· Essentialist: “Locate identity inside persons, as a product of minds, cognition, the psyche, or socialization practices. (p.9 course reader)
· Constructionist: “Identity itself is a socially constructed category: it is whatever people agree it to be in any given historical and cultural context” (p.9 course reader) 
· Semiotics: study of sign systems (signs, symbols, gestures, photographs, etc.) 
· Social identity theory (pre-discursive and social): In-group and out-group, homogenization, for example that people may argue against the specific identity which is described by the in-group and out-group. The nature of our brains to separate ourselves and other people into different groups to understand them better, the act of comparisons. 
· Identity politics: Mobilization of essentialized identity categories, generally by traditionally marginalized groups. 
PROFESSIONALIZED COMMUNICATION: ADVERTISING AND PUBLIC RELATIONS

· People usually don’t make decisions through rationale thoughts, Freud explains it is through our subconscious from previous actions that reflect on our decisions. 
-Problematization of social ills: solved with new technology. Not just selling products, but creates and emphasizes insecurities and offers to fix them. Characters (fictitious, celebrity or expert endorsers) in ads educate consumers

· Hopes and Anxiety of consumers: Ads went from merely information (featuring product) to far from subjective approach. People rather than products illustrated ads. 
· In early advertisements hey used an image of either a maternal figure someone people trusted and felt safe buying from or showed everyday people going through such problems that they would need these products. Such as immigrants new to America wanted to adapt to the new culture they were faced with and wanted to blend in as the others with a sense of class and that was protrayed by cleanliness so that connected to ads and products of cleaning such as different soaps and lysterine for bad breath. 
· The face on the product starts to humanize the product, makes the product identifiable and trustworthy. 
· The modern world is harsh, but advertisers are there to tell you how to keep up. 
· Advent of problems like “Halitosis” and “Homotosis” in ad jargon. 
· Integrate product into daily routine: routinize behavior around products
More than a product

· What do ads actually sell? they sell a form of identity
· Ads began selling: beauty, enjoyment, good taste, prestige, popularity 
Social anxiety

· the discourse of hygiene, people were terrified of looking unclean and how people thought of their cleanliness and how they look in general. They attached social anxiety to sell products such as “you are unmarried because you have halitosis, you should use listerine” (bad breath) 
Manufacturing Consent

· Growing industry: labor unions
· Government agencies in the U.S: entrance into ww1. Government subsidies of the Railroad and other “natural monopolies.” 
Ivy Lee (committee for public information) 

-Pseudo events

-News conferences

-News releases

Edward Bernays

· “Public relations is the attempt, by information, persuasion and adjustment, to engineer public support for an activity, cause, movement, or institution” (p.436) 
· The subconscious in communication: Bernays - The father of modern public relations. Social acceptance, engineering consent, third party validation, the business of propaganda (1928), Committee for public information (ww1)
· He also created the pseudo event. He worked with the smoking company, and that he arranged this debutant parade on easter with women who were smoking cigarrates calling them the “torches of freedom” to show that women could smoke and it can be feminine but also a way to show that women can do what men do as well and that it was edgy and showed their independence. 
· “Expert” opinions: Beechnut packaging (Bacon): conducted a survey
Joseph Goebbels

· Minister for public Enlightenment and Propaganda - National Socialist Movement in Nazi Germany (1933-1945)
· Used tactics refined by Bernays. 

