




Week 2
General Themes
What is popular culture?
Culture
1) Capital “C” culture
· Traditions; what isn’t accessible to the masses/people of lower class
· ex: attending a theatre (because its expensive), golf (equipment is expensive, memberships to private golf courses, time), art galleries/museums
· Capital “C” culture assumes that culture is based on the past
2) way of life
· everyday activities, events and practices
· what they do/the meanings they attach to the activities they do
· ex: drinking coffee, going to a bar, texting (dependancy on cellphones), social media(facebook/twitter), what we choose to wear, mode of transportation
· ex. of both Winterlicious & Summerlicious. (high end restaurants lowering prices to allow a wider range of people to come in)
Mass media as a corrupting force

· has been traditionally thought of something that taints authentic culture
· mass media serves mass audiences just to make money... for advertisers and marketers. Pure culture isn’t really about making money
Popular 
1) quantity - numbers of people/ratings/size of the audience/the amount of tickets sold. ex: If a lot of people watched a movie, it must have something great about it, Forbes magazine (which celebrities made the most money for their companies) *how did you decide which celebrities were popular?
2) of the people - what is popular comes from the “grassroots”. “you and i”. we decide what is popular. its dynamic. Something that comes from the people/ movements. ex: idol no more, the occupy movement (“we are the 99%”), environmental things such as people getting together to clean a park
Three main components of popular culture (What is popular culture?)
1) consumption and production 
· the things we buy, eat, listen to, touch and their production
· Consumption: Whatever our sense are exposed to/or come in contact with
2) folk culture (identifiable) and mass culture (unidentifiable) 
· FOLK CULTURE: the traditional culture that is passed down from generation to generation. ex: things that we learn from our parents (family recipes, sewing). It is very targeted, it is passed to an identifiable audience. (passing down a recipe that isn’t written)
· MASS CULTURE: for the largest masses. 
3) power
· we think of it as people who have accumulated wealth
· it could be thought of as ACCESS. we have power too. ex: studying at a university is also power. We have the opportunity to learn things that people who could not have access to this have; education. 
· The cellphones we own, the amount of technology we have, the cost of data plan/cable. It is powerful because they allow you to get access in ways other’s cannot.
· Status; where you are on the social ladder. What kind of story our life tells (where you are on the education ladder)
Political Economy and Cultural Studies
“…the study of the social relations, particularly the power relations, that mutually constitute the production, distribution, and consumption of resources” (Mosco, 1996, p. 25)
· let’s think about the products we consume. where did they come from? how did they get there?
· political economy: How things were produced for consumption
· ex: when you upgrade your cellphone, what will you do with the old one if you don’t give it to someone else?
Ownership and control:
a) within the mass media
· patterns of media ownership and control.
· ex: Disney owns more than just their parks. They own television stations and other smaller companies. Rogers; owns the Skydome, Blue Jays, Wireless Internet, Phone Company, Cellphone, Home security system, telecommunications (cable), movie rentals, education (the ted rogers building)
· think about the implications/consequences of one company owning all these things/having all this dominance 
· they have the power to choose the prices 
· When rogers internet is down, there’s a huge rant. People feel disconnected, need to go on a device and tweet
b) beyond the mass media
· theatre’s (in toronto owned by Ed Mirvish) 
· one person pretty much gets to decide everything that is shown. what does that mean?
· there are small theatres but they don’t necessarily get a lot of attention. they don’t have the resources for everything such as 3D and best sound
· Cineplex owns AMC and Famous Players. One company decides everything that is going to be played.
· Student Union fighting to shut down parts of Gould Street. We have some ownership and control in that. We can do whatever we want.. festivals/free food. 
· Public Space (condo’s being built on the skyline. how many more?)
Popular Culture: General Themes
Marxist roots
· cultural relations are the product of social, economic, and class relations
· social, economic, and class relations create cultural relations
· everything more or less feeds into one
· whatever the relations in the social/economic, those will tell the story about what the cultural relations will be like as well
· profit making (accumulation of wealth) they are responsible for what content we will see.
· ex: Rogers get to decide what the products are, they get to decide what’s played on the radio, what we see on TV. We have to consume them.
· *the decision making process about the things we consume. How did they get to our shelves? Who decided what the ipod will look like? Who decides how much it will cost? ... compatibility issues.. printer isn’t compatible with new windows 8. (will they force everyone to get a new system!?)
· how wealth and income influence economic roots
Convergence
· lines between products and services become blurred
· ex: its a phone AND an mp3 player
3 Types of Convergence (Babe, 1996)
1) technical
· digitization
· how digital transmission has become the one mode of transmission/communication
· ex: texting, data, images
· Record, Film, Television industries have gotten an advantage by making sure their products are available online. Also, it’s more of an efficient way to produce their items, saves time. But they have a disadvantage too. The downloading culture has killed many record stores. ex: different meanings associated with going to the record store and enjoying some music vs. sitting on your phone listening. ex: HMV closing down
2) functional 
· emphasis is on services and products rather than transmission 
· ex: getting all apple products because you already have everything else of apple
3) corporate 
· media organizations.. the spider webs of ownership
· the things that we consume are produced by 10 different companies vs. 100 different companies
Cultural Studies and Popular Culture 
· identity, subjectivity, and interpretation of meaning
· the opposite of political economy sort of
· it looks at both the messages produced and the meanings that come from those messages and our interpretations of those messages
Four Characteristics of Cultural Studies
1) dominant culture: reinforces these two things =>
ideologies 
· ways and ideas we use to think about ‘reality’
· common sense, everyone knows it
· a way to exclude/ set boundaries 
· ‘common-sense’
· IDEOLOGY:
· working before we even speak
· “what food should be on campus?” the thought process that comes before the answer to this question
· “if you could only have one child, would it be a boy or a girl?” what are your personal biases? What type of logic did you think about in your brain in order to arrive at the answer.
discourses 
· how ideological work is performed
· Discourses perform ideological work
· Ideology programs discourse
· Discourse: The ways we speak about things/the way we express our ideologies
· ex: the things that we major in at school. ex: accounting/business. there’s A WAY to talk about financial things and marketing and such.
· How the ideology gets out/is communicated
2) interdisciplinary focus
· It takes from many disciplines in order to analyze connections
3) emphasis on connections
· economics/politics. there are other connections
4) emphasis on the subjective
· we are the story
· information and observations made in the social world are always based on certain values
· everyone has a subjectivity. ex: skin colour, gender, where we grew up, income
· what you know and do not know influences how you act in the social world
Culture wars and the Politics of Popular Culture
Culture wars

· these ongoing struggles and fights over how to define what culture is. Who can best define what culture is?
· sometimes the clash between traditional, elite, and modern culture
· Inclusion & exclusion. People on certain sides excluding other people’s opinions. ex: fiscal cliff in the USA. What’s right? Making people pay more taxes or making people pay less taxes in order to make a better environment.
· ex: gun registry in canada. rural want guns. urban do not want guns. more people live in urban therefore no guns. not necessarily true. 
The function of culture - 
Example 1 – “rich galas” and “ordinary citizens”

· ex: taxpayer dollars going to the arts and festivals and award shows
Example 2 – Tim Hortons vs. Starbucks

· Tims or Starbucks? Questioning the quality of your coffee or maybe the quality of you.
· commodification 
· needs + desires = products
· how cultural industries turn our needs + desires into products
· commodity fetishism 
· symbolic and emotional meaning attached to consumption
· has nothing to do with the natural value of the production. Just the buzz created around the product
· ex: Lululemon Clothing. The intent for this clothing is for Yoga. But a lot of people buy the items even though they don’t do yoga. Do you need a lululemon bag for the gym? Won’t a regular bag do? *It’s because of the brand!
· Apple vs. Microsoft. 
· The way the product makes us feel
Starbucks

· American (Seattle)
· Nice and Comfy
· Specialty Coffee’s
· Expensive (6$ coffee)
· Wifi access
· CD’s
· the colour green
Tim Hortons

· Canadian 
· Hockey
· Simplicity 
· Cheap
· Starbucks emphasizes the customer experience. The middle- upper class person is targeted. The person who wants to choose between many coffee’s. Young, urban, hip, educated.
· Tim Hortons targets the familiar, the everyday, the simplicity. Targets the working class consumer who just wants a cup of coffee. They just want one choice. It’s just related tot he product and it’s freshness.
· Culture Wars: The different types of feelings that are associated with Starbucks and Tim Hortons.
· You won’t see Starbucks sponsoring a canadian arena.
Why study popular culture?
1) the influence of social and political change
2) ubiquity of popular culture
- where we see it. we see it everywhere. it is engrained. 

3) identity 
- it provides us with a window to understand our flaws 

4) power and pleasure 
- helps to understand the difference between power and pleasure

- who has the legitimacy to express their pleasure.


