1. How effectively do you feel you deal with competing pressures for your attention?

2. Are you a good "multi-tasker"? on what basis can you critique this concept?

3. To what does "inattentional blindess refer?

productivity paradox: the more technology increases, the less your employees are productive.

jan 23:
learning objectives of week #2:
1. to develop a better appreciation of how much we rely on electronic technologies
2. to implicate today's actions in the tech of the future

we've all been involved with technology. 
in attentional blindness: we think that we are paying attention. we make ourselves believe that we are fully aware, when in reality, we're not! we are not multi taskers. we are task shifters (ex:witch in the basketball video). 
we're told that we need to be using the latest technology. we're encouraged to be plugged in on campus. we're being told to be accessible at anytime for employers by smartphones, etc. large amount of pressure on us to be technology savvy. we're made to think that we don't have a choice. we must accept. if we don't, we're not effective, we won't be successful like we're supposed to be. it's "our" fault and we will be rejected. that part of social reality. technology is not a force of nature. its created by humans for humans. its imposed on us. marketing created and marketed the need for technology. 

4 reasons why its useful to ask question about the role of technology in our society:
1. to challenge our complacency (the sense of not questioning and simply accepting the facts) about technology. ex: apple tells us to upgrade to the new iPhone model. if its lousy, we'll still just accept it.
2. to improve its usefulness. in order to improve, we must assess its usefulness to us. challenge technology to do the things that we want it to do. ex: crappy software. they make us think we're stupid, but in reality, they're just not user-friendly.
3. to enhance our awareness of how we use + rely upon technology. 
4. to get our heads outside of the box of popular messaging about tech. we are being told to use technology and nothing else.

we want our kids to be technologically competent. but we don't want them to be dependent of technology. we want them to develop natural human abilities and emotions while interacting with others, such as empathy,

ICT is a broad range of technologies: smartphones, computers, Facebook: primary discussion of this course. But there are other things like satellites, etc.
non-ICT: microwave, elevator, car, stove

sociology: discipline that looks at people in society and their interactions with others. you cannot categorize humans in sociology. the world is too complex. you can't come up with conclusions. everyone can do what they want. challenges the ability to convey a message/final statement about human social interaction. it's not cookie-cut, it can't be done with perfection. sociology of technology: how technology shapes us as human.

jan 25:
postman's 5-point article to bear in technological changes:

1.trade-off

[bookmark: _GoBack]2.unevenly distributed among population

3. culturally contingent "assumptions". most assumptions are tied to culture and the originator of the technologies. technology reflective of the humans that create it.
- you don't associate a phone with an entity, but rather separate individuals. autonomous individuals. we are not members of a community. 
- english speaking society

4. technological change is not additive but ecological (accumulative)
- a glass of water with a drop or red colorant, does not just remain a glass of water with that 1 present ingredient in it. it becomes a glass of red water. same effect of technology (red drop) on society (glass of water).

5. technology is not a god-given gift. its man-made. we should shape it to suit our needs. we control it. 

week 2 readings HIGHLIGHTS***** (ch 1): fluence smith
-distinguish between old and new media. 2 forms of media (not evolution of old to new).
old media (traditional media): tv, radios, newspapers. non-interactive media. you are told the news. 1-way street.
new media (social media): internet-based communication: email, cell, twitter, Facebook. interactive media: blogs, give opinions, dispute. 2-way communication. 
single fastest growing medium for communication in the past 20 years: mobile phones. 4.1 billion cellular subscriptions in the world. second fastest: internet. transformation of internet: mid-90s used for language. english dominant language on the internet: 90% of internet content was in english in 1995, and 30% in 2008 (still remains dominant). 
emergence of knowledge in society because of the expansion of internet!

learning objectives of week #3 (old vs new media):
1. to highlight "communication" as among the most significant attributes of being "human".
2. to highlight the fact that the technologies of today are entirely rosted in the techs that preceded them.
3. to create a linkage between the role of the internet in our lives today based on our passed experience with traditional media.

1. communicating news. communicating by phone, etc. The issue of how we communicate is strictly human. the capacity of communicating is innate. oral communication (speech) is instinct but writing is not. our brain is not hard-wired to speak only one language. ex: english-speaking swedish baby. media "mediates" communication. postmon: the human dilemma is the illusion to believe that the technological changes have nothing to do with the past. although everything now is new and innovative, we have to look back at our past: old media.

jan 30:


1440 - printing press (produce multiple copies: no longer on a 1-to-1 scale) first milestone. first form of mass media.
1830 - telegraph: electronic ICT ("elimination" of distance and instantaneous) 
1850 - point of interest: the railway. instantaneous communication eliminates the need for the second track. train information can be sent from A to B (arrival time, unusual events, etc.) telegraphs eliminated the need to physically relocate one in order to get information. quality of the information in the newspapers was highly affected because of the timeliness of telegraphs. metcalf's law: the value of a network increases at a rate of the number of connection squared. x-----x and x-----x = 4 networks and 4 connections x----x----x-----x = still 4 networks but 16 connections (4*4)
1900 - land-line telephone: analogue information. you can hear the person's voice as is. no need of decoding.
1920 or 30 - electronic exchange switch: removal of human intermediary. as a result, no operator/dispatcher and any human can call any other human with telephone number. telephone number associated with an individual. +radio: first wireless mainstream. you pay to have a license to be able to broadcast on a frequency. you stick to the frequency and make sure it remains clear. 
1932: CRTC. gvt
1930-1950: television
1980 - cellphone: impacted us (canada) less than it impacted other places where land-line phone did not exist at first. we were a bit more familiar to the concept in terms of dialling a number, answering the phone, speaking through a phone, etc. 
1995 - internet
2013 - social media

DIGITAL VS ANALOGUE.
analogous to its source. code that is being conveyed looks like the original.
digital is abstracted from its source. information only meaningful if decoded. if not, information lost.

feb 1:

"the new technology will bring every individual into immediate and effortless communication with every others practically obliterating political geography, to make free trade universal. Thanks to technology advance, there are no longer any foreigners that we can look forward to the gradual adoption of a common language"

question samples:
1- a fundamental goal of this course involves teaching students about:
a) how to use tech in their professional lives
b) developing a critical understanding of how tech shapes their social reality
c) preparing students for careers in tech
d) all of the above
e) none of the above

SOC3116-February 6th 2014


Digital nation not on quiz
Chap 3- don’t focus beyond page 63. 

Learning objectives:

1. To link the role of media in our society with the founding precepts of democratic society.
2. To affirm the role that complete, accurate timely info has in supporting the effective role of citizens in democratic society.
3. To  underscore that media operate in a context that reflects a variety of interest, some of which are not in the public interest. 

Article 17- focus on googles failed attempt to digitalize millions of books online.  It comes to point of litigation where google had to back off. Google lost in terms of the court and that it had the right to do this. That loss is in the publics interest. 
Linkage between traditional media and new media. 

Traditional media= news papers, radio and television.
We talk about 2 categories of traditional media: 

1. Commercial media (NBC,ABC, CBS,CTV) = profit based companies, which is important to recognize. Its all commercially based and functioning like any other company that we know. Ex. Services. Its there to make a profit.If its not making a profit , it will not be there. There is a need for revenue. 
2. Public(PBS) , state-run (CBC)+ alternative media (CHUO,CKCU)

Differences: they operate for profit. You have to see if it involves advertising.

2 genres of traditional media: 
1. News and information 
2.   entertainment 
-advertising 

Concept of understanding when we have less experience. Basis of the internet. In terms of the media

Traditional media have been involved constructively  in our social reality. 
How we see our world and collectively. Theres no way to step back from our self. Our social reality is how we  are. Its much easier for us to see someone else’s culture from the stand point of difference. Ex. Accent. We hear the accents and we are very quickly tuned in. If we are familiar with accent we will recognize it. Its much harder for us to hear and recognize when we are speaking with an accent too. Our social reality is something difficult for us to un-see. Because its hard to see, its difficult to analyze. 
We are talking about media and the impact that it has on the social reality. It means we are exposed to a lot of media  and electronic media. We spent a lot of time engaged in traditional media. Watching tv, we are exposed to a lot of shows that have been caricatures of our families. American television has been a powerful role and how families interact with one another. Rich families vs poor.  
What we want, what’s important, what should we be doing? –that’s sharpening our social reality. 

Commercial media compete for viewers 

Mediated experience :  news that you’ve heard from someone else and accepted it and drawn a conclusion. Its your own social experience.

How much of what we know is second hand vs things that have been filtered through to us . We end up making decisions based on that when in fact we may  not be. We don’t draw a conclusion. 

3 functions of media in democratic society:

1. Source of public info
2. Public watchdog: reporters 
3. Public representative – asking the questions that we would ask. We don’t have time so they ask the questions. 
They relate to the public interest. 

Public sphere- James curren. A neutral zone where access to info affecting public good is widely available and discussion is free of domination and those that are participating do so on equal basis. 
The extent to which media does or does not affect the legal space?

February 13:

Author: Jurgen Habernas. Public sphere concept: How does democracy actually work? Space in which democracy is exercised? As citizens, we should be involved in our politics (medical, education, other society issues) 

All takes place in the public sphere: We have an obligation to 
· Step up and to make my views heard
· Express an alternative
· Work together with others if its not already being done by the politicians
· Be informed

Critique of the public sphere: media has taken up the space that once was used as the public sphere. Mass media is a poor substitute of the public sphere. 

Metaphor of the mirror: media operates in the same way as a mirror. What do we see in the media? Do we like it? Its simply a reflection of our reality in society.

Metaphor of the window: media functions like a window in a house. It exists for us to look at, to observe, a window to the world. 

Problem with these metaphors: situates media as being transparent. That idea is problematic. It is not invisible. Misleads us and leads us to draw conclusion about media. Media plays an important role in the construction of our society. Example: Ottawa citizen newspaper imposes a real constraint on the workers in terms of delivery deadline. It impacts the quality of our news. Stories may not be captured in full length as a result. It’s a REAL constraint (non-transparent). To meet deadlines, reporter will go to an official source to get some answers. These sources consist of other professionals in other organizations that have been hired with the purpose of talking to media. This creates a network of contacts within media (NGOs, gvt, etc.) We are listening to the story that they want us to hear. Media is not neutral, they provide the framing of the story. Media will impact how Canada reacts and behaves regarding certain issues (ex. Presence in Mali). Example of how constraints impact media: 

Concision (concise): format in commercial media tells us what we already know. On tv, you need to provide evidence for new news. Mainstream thinking is constrained by time. Evidence and news must fit within 10-12 minutes. They have to respect commercial times. But when presenting a new topic, time is essential to explain it. Becomes a problem when there are time constraints. So they will simply, tell us news that we already know. Basically a “confirmation” of what we already knew and thought of. Tendency to see news on tv in small depth, not a lot of time available, no analysis, increasingly focused on getting the news out quick, emphasis on description/summary. Very difficult for me as a viewer to form an opinion about stories because “descriptions” do not tell me the full story. Lack of info. 
February 15:

Analysis > description.

Noam Chomsky: critique of how the media functions.
1. Determines
2. Selects
3. Shapes
4. Controls flows
5. Restricts

When looking for a job, you will be hired on the basis of how well you fit in. you either work the system or get spit out. Doesn’t matter if you’re a good person or skilled. Deadlines have to be met. Process is called internalizing skills. 

News and media must require the following:
· Presence of activity
· Reliable sources
· Checking facts
· Trustworthiness 
But its hard to meet this criteria in today’s media world. Deadlines, sources and lack of time affect the quality of our news. Story must have good visuals, we don’t get the stories otherwise. 

The media frames things within our society such as sexuality, fear, and crime.

Preferred reading: the perception that we’re acting autonomously. Ex: 80/20 ratio of an article conclusion. Ex: puzzle game in class.

Traditional media seek the best interest of the public.

Media sells/creates “audiences”. They make us believe that they’re working for the public’s best interest. In reality, they are just selling their consumers to advertisement. Ex: superbowl commercial can cost up to $6M. not for a 30-second time slot but 100M pairs of eyeballs.

Important readings:
· p. 58: social shaping: William vs. p.56: technical determinism: Mcluhan
· p. 61: culturally-contingent assumptions: Eco
· p. 62: openness of the internet: mcchasney
· p. 63-66: mcluhan & Williams





February 27: the Internet +mobile media

Learning objectives:

1. To underscore the unique conjunction that the Internet embodies with the emergence of ICTs.
2. To consider the ways in which our reliance on technology (our connectedness) may have anticipated consequences.

Video: the world according to Google (2004)
· How does Google make money?
· How does the issue of ‘trust’ figure in our reliance on Google?
· Google provides us with one of many sources of info. What are the implications of our choosing to rely on Google so heavily?



In the middle is the Internet: 2-way communication.

The fact that we can carry tech with us, we use them more and more (fluent smith). We don’t necessarily use mobile tech more because it has the greatest functionalities but rather because we have them with us. Much easier to write a msg with a full keyboard but we don’t wanna bring it around with us. Doesn’t work as well as a full keyboard would. Out of convenience.

Movement is tracked when having a mobile device on us. Even if its off. Your position is always being tracked because it follows you around.


March 1:

Going to bonjovi concert and not being able to take pictures. Have to pay for photos. Now camera phones can take photos and we don’t have to pay. Rumors that our picture taking will be regulated and restricted in the future. 

Article 14: generational myth. Author argues that recent generation is more custom to technologies. Born in the Internet age. Comfortable with technology. We are advanced in the use of these technologies because facebook and other media tools are fun and easy to use. We are different from our parents and older generations. We seek convenience in using technology. We don’t necessarily understand it but rather embrace its usefulness. P.81: we get to express our preferences in ways that are easy to count. 

Article 5: james. How google dominates us? Relates to video seen in class. Author suggests that there is a trade off in our reliance upon google. Google is so dominant. Evolution of advertising and page rent. The information economy: merchandise of the info economy is not information, it is a tension. Primary product that traditional media creates is audience! Its about getting us to look. 

















March 6: 

Social networks – learning objectives:
1. To highlight that (social) networking is both a response to + result of the technologies that we have at our disposal. (Cause & effect)
2. To recognize that today’s networks have tremendous economic value that flows to others, rather than to the network.
3. To underscore that contemporary social networks provide industry with an abundance of information about us – info that we often perceive as private or personal. 

Marissa Myer featured in the Google video now is CEO of yahoo. She’s concerned about productivity when working from home. Heavily criticized by everyone. 

Google is monitoring where we go and what we do. They are going to link gmail, search engines and youtube altogether. With such a large amount of information about us, they can draw a pretty clear picture of who we are.

Network vs group
Networks: much larger. Somebody that knows somebody. 

We are bombarded. It is a challenge for us to stay focused at all in the environment that we’re in. 

Article 12: connectivity is taking away our ability to be alone. Our capacity for boredom was created by TV. Our capacity for loneliness was created by the Internet. The fact that we’re always connected makes it that we find it impossible to be alone. When we’re found being alone, we go seeking for connectivity: whether it be a phone, computer, tv, fb. 







MARCH 8:

The challenge for all of those apps that we use (google, fb, etc.) is to get our attention. So we can be more receptive consumers to advertisements. The challenge for us as users is to be able to focus. 

We “ought” to not be on fb in class. But why? The campus is entirely Wi-Fi accessed. The university encourages us to bring laptops to class. How does this impact higher education? I bring laptop, uni provides wifi, the rest is left to us. We assume what we “should be doing”. Table has been set out. We make decisions based on reflecting on the issue. We’re in a flux. We have the equipment and the resources but we haven’t figured out how to monitor it. 

We have a sort of social origin within us. We want to belong, fit it, be social and connected within societies, families, and friends. 
Article 12 and 13 suggest that most of our relations are virtual relations. Found vs. made identity: The manner in which we are able to represent ourselves virtually and real life. It creates a sense of insincerity within our relations, likely more shallow and superficial. Deep, meaningful outweighs shallow and superficial, in the case of friendship. If raised in an environment full of superficial relations, there is that sense of satisfaction: you will never require anything more socially except maybe when a relationship is built in more depth with a family member or spouse. 

The challenge is not to make friends but rather limit friends and build deep relations on that basis. Networks are so present and potentially massive (global), that we might reject friends because we don’t share a certain preference or similarity.  We have the need to screen out most information provided by the information economy. Ex: When researching for a project, we will eliminate certain resources because they do not meet our standards or expectations. 

Web 2.0. Peer production: we offer ourselves on google and fb and they gather all our information and draw conclusions, assumptions, and target us for marketing purposes. They see a trend in us and propose ideas and products to us as consumers. 


MARCH 13:

User-generated content or peer production: they collect info and produce ads of interest to us. We don’t recognize that these applications are being tied to ways to sell us stuff or make money out of us. We’re not even aware that this is happening in background. It’s important to recognize this concept. We’re never aware, told or consulted of these things, when we’re their primary focus. Facebook redesigns webpage to make more appealing to us, but we’re completely left out of the loop. They want to integrate ads within our newsfeed. We’re not invited to ask questions.

The Internet was created as a response to major corporations, undo/render irrelevant the efforts by gvt and states by the media. Internet was supposed to liberate us. Now it’s just a tool to buy and sell, make money from it. Monetization of the Internet. The internet is unlimited potential, yet we just use it for facebook, google, youtube. Example of full library and we use the encyclopedia instead. But why aren’t we making full use of this potential? Because these large corporations and institutions of media were able to apply their resources to appear on the internet. They were so powerful and resourceful. 

Critical question: What we are doing online vs. what we can do online. We can do a lot but are doing very little. Questions our capacity

Facebook Follies (2011) video notes:
1. What is the primary product that facebook creates?
2. Does our interaction on fb have the potential to impact “real-life” interaction?
3. Have you ever shared info on fb that you wish you hadn’t?


MARCH 20: ARTIFICIAL INTELLIGENCE

Learning objectives: 
1. To problematize our notion of intelligence.
2. To consider what it is that we think intelligence refers to.
3. To recognize that the promotion of artificial intelligence diminishes our appreciation of human intelligence and underscores our uncritical reliance on new technologies.

 Ways of measuring intelligence:
· Aptitude test e.g. IQ
· Education (qualifications) --> grades
· Competence: Success at work: income
· “Wisdom”
· Capacity for critical thinking and problem solving
· Is intelligence something “holistic” or can it be partial?
· Does smart=intelligent?
· Intelligence as “intrinsic”
· Good decision-making
· Jeopardy!

4 elements in the framework of intelligence:
1. Communication: capacity to speak different languages: communicate in a manner that is rich and meaningful to convey
2. Self-reflection: ability to think about oneself based on the sock of knowledge and experience accumulated. Developed and learned based on experiences.
3. Abstraction: Picasso. Use of metaphors: something that stands for something else. 
4. To make linkages. To draw meaningful conclusions. Ability to make associations between events, thoughts, etc. 

Ian angus: Iterative process: The ability to think meaningfully about ones experience that allows a deeper judgment of the current situation and brings ones future actions into question. 

Question for next class: If we’ve problematized intelligence to this degree, what does it mean for what we think of artificial intelligence?

March 22:

Artificial intelligence is a particular construct of intelligence. One related to machines and such. Refers to machine with intelligence. Would refer to machines that are able, the capacity for subjective thinking (the machine would be able to see itself in terms of its processing of information). 


Distinction between knowledge and science. Science is objective. Knowledge is subjective. How will machines turn to subjective intelligence? Ex: derives info from past experiences. 

An image of artificial intelligence is greatly portrayed by Hollywood. Talking robots and machines that have the capacity to think and feel. Ex: iRobot, star wars, 2001 space odyssey, deep blue by IBM beats human at chess.  Man vs. machine. 

Article of Watson: a robot called Watson went on the jeopardy show against the top winners. IBM created this robot to interact with humans on this show.

Are machines gonna replace us? Will they replace humans? Such as in medicine, security. Its very comparable to our usage of google. We ask google, google gives us an answer, and we take it!

MARCH 27: Knowledge economy

Learning objectives:
1. To reassess the extent to which knowledge is at the core of our economy, and the implications.
2. To underscore that ‘convenience’ + ‘amusement’, not knowledge, typify our reliance on ICTs.
3. To highlight that the internet is transforming our society into one that has lots of info, but lacks the skills to apply it. 

Misplace metaphor: Sheldon unger: highlights the relevance of ICTs, globalization, the value of information.  Do we live in a knowledge economy?

Chaos-wisdom continuum 

Wisdom and knowledge cannot be achieved by technology information. Google seeks to organization of all data and information, or else we’ll be in chaos. 
Information overload! As a response, we look to find little slithers of information such as search engines, we don’t even make it past the first page on google. Are we more knowledgeable though? Does it make us smarter cause we live in an information economy? No. 


Information
Misinformation: misunderstood info.
Disinformation: falsified info. Misleads us.
Excess of information: makes it difficult for us to find info because there is just so much. Huge erray of options. 

Knowledge has become a commodity. Something that can be bought and sold in a market place ex: oil, gold. Implies that it is proprietary, someone can own it. 

Legal instruments are intellectual property (IP).
· Inconsumable: not consumed by its use. I can use it and still have it.
· Untransferable: you can sell info and still possess it.
· Indivisible: distinguishes it from traditional commodities. Has to be delivered in its entirety for understanding.
· Accumulative: addition of more relevant information increases. 

Legal instruments consist of copyright, licenses for software, patents. 
Regulation of information flow is what characterizes our information economy. Google may not be so valuable to us after all. 

MARCH 3: law, policy, and governance

Learning objective:
· To highlight the manner in which state regulation can apply to media + other ICTs
· To suggest that, left to its own, the economic marketplace would not operate in the public interest
· To highlight the positive role that state regulation can play in ensuring that new technologies operate in the public interest

CRTC: Canadian radio-television 

Carriage vs. content

Carriage refers to the issue of how information is conveyed. How a given technology/media is used. EX: landline phones connected to small non-profit cities. No profit to bell and large companies but was required. They couldn’t charge the residents of these small communities more because it cost more. Same service had to be provided to these ppl, generally at the same price.

Content refers to the issue of what information is used. Standards of acceptability, ex: movie ratings. Alcohol. Tobacco. 

Emergence of the Internet in the 90s led the gvt not to intervene.
Forbearance is choosing not to regulate. It’s a policy in itself. 

March 9

Learning objectives:
1. To consider the extent to which citizens should have a “right” to accurate, complete, and timely information
2. To recognize that our focus on ICTs is equally translatable to other sectors of our society.
3. To reaffirm that there is no “they” – there is only “us”. We inform how tech is shaped in our society.

Information (access to the internet) = is it a human right? 

Digital divide: separates us from those who don’t have the same access to internet. Technological: Doesn’t possess the tools (computer). 
Ecological: One that doesn’t speak 1 of the 10 world languages: how would Internet be useful to these people?
Social: old grandparents that choose not to access Internet. Not a matter of decision. They feel uncomfortable and overwhelmed. 
Poverty: poor kids that don’t have the money and resources. 

Conclusion: how connected are we? We cant pretend that the whole world is one due to these barriers. 

Internet use in Canada surpassed time spent on the television in 2010.

Internet of things: refers to this idea that the meaning of the internet is no longer is simply being derived by looking at the computer and the technologies that make it function. More and more is something as a part of what we do and the things we have: its more pervasive. Raises a question in archeology: what will they find out about us by digging up some laptop from the ground? We spend our time looking at a screen and pushing a button. Its meaningless.


Information:
- printing press
- radio
- television
{traditional media}


Communicator:
- printing press
- telegraph
- telephone
{cellphone}
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