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1. Face-to-face communication

· Speech/ gesture (“content”) 

· Voice/ face/ body (“channel”) 

· Person to person (“creature”) 
· Face-to-face talk can be overheard (can become gossip)
· Key feature of face-to-face communication: interactivity “interactive constitution by participants in real time” 

· With mass communication: this interactivity is much looser, if not non-existent

2.  Ideological bias” in theories of mass media

· Historically, mass media have been linked to agents of power 
· Mass media are often expensive to run 
· Mass media requires highly skilled caste of workers to operate 
· Where mass media is, there is usually power
· Peters argues that this view of mass media tends views it from the point of view of “standing power”: the few speaking to the many 
· Ignores mass the communication of many 

speaking to the few i.e. protests, strikes, votes, boycotts, petitions 
3. Mass media address

· Peters argues that we tend to think of mass media in terms of power and control (often negative association)
· Mass media was essentially new forms of communication aimed at large scale audiences. 
· The Great Age of Expansion of Mass Media was in 1870s – 1950s. It consisted of an expansion of Circulation Print (1870s onward), Cinema (1910s), Radio (1920s), Television (1950s).
· The Definition of mass media is as follows: 1. Impersonal and Unidirectional (i.e., not conducive to direct interaction) 2. Standardized Practices & Products (institutional context, mass reproduction technologies) 3. Distant physical and/or social separation between sender and receiver 4. Multiple Receivers designed to reach “the many”. Relative Synchrony short time lag between sender & receiver; relatively simultaneous reception among large numbers.

· With all communication, there exists possibility of “spillage” or “wild dissemination” 

· No immediate interactivity and response from the audience 

· Type of address is one way that mass media attempts to “filter” the destiny of its message 
4. Movable type

· Problems with erasing mistakes. 
· Faster than hand writing, opened up new job oppurtunities. 
· Keyboard of word processor based off of typewriter Replaced by word processor
· origins of print and movable type in China (700 AD) and improved methods within the Sung dynasty between 960-1280 AD 

· Printing press emerged in Europe with Gutenberg in 1450AD 

· Eliminated the mark of the individual in written reproduction: 

· Movable type promoted rationalism over aestheticism 

· McLuhan-reduced “sacredness” of the book - not as precious an object since it is anonymously reproduced and multiple copies available 
5.  Scribal culture

· Concentrates on the production of writing in ancient culture by scribes.
·  It is about who had the authority to write. 
· Scribes can be seen as key ‘mediators’ of political and religious authority since writing was recognized as a key instrument for controlling information in society. 
· Scribes were an exclusive group of highly trained experts. In a society where literacy was exceedingly rare their power was considerable. 

6. Broadsheet ballads/ maps

· Printing presses expanded production and circulation not just of texts but of images 

· Maps (the “world on paper”), satirical graphics 

· Fomenting “national and global consciousness” 

· 16th century complaints about “too much to read” and “information overload” 

· Broadsheets/Ballads  (mid-16th to mid17th century) 
· Broadsheets increased range of areas of interest and novelties (how to manuals, gossip, ballads) (analogy: you tube “how tos”) 

· Ballads were easily transportable, mass produced, and often censored for subversion 
· Broadsheets and early print didn’t immediately destroy oral culture: sheets were often read aloud or “sung” by literate people in the village to others 

7. Imagined community
· Douglas inquires whether radio’s cognitive impact is better for the imaginative functions 

· The Nation as “imagined community” (Benedict Anderson) 

· Nations are “imagined” because most of a nation’s members will never actually meet one another “yet in the mind of each lives the image of their communion” (23). 

· radio built on newspaper: increasing range and simultaneous collective experience (i.e. 40 million people tuning in to same live event) 

· The King’s speech: importance of voice of monarch for national unity in the announcement of war in 1939. 

· “what radio really did (and still does today) was allow listeners to experience at the same time multiple identities – national, regional, local – some of them completely allied with the countryʼs prevailing cultural and political ideologies, other of them suspicious or at odds with official culture 

8. Oral “residue”

· Persistence of orality after print 

· Persistence of oral church services/ preaching (Martin Luther: Print is “God’s highest gift of grace” but the church should be “a mouth house and not a pen house” 

· Rise of conversational culture (pubs, coffee houses), reinforced by print material on “the art of conversation” 
9.  Lateral and vertical effects of print
· Lateral: making material available to a wider population 

· Vertical: deeper material archives; more written material to study and build upon 

· Lateral effects of print: Martin Luther (1483-1546) 

· Devout Catholic monk 

· Disputed claim that sins or indulgences could be purchased with money 

· Used early printing presses to widely circulate his criticisms of the Catholic Church 

· Print as “catalyst” for changes: “assisting rather than originating them” 
10. Listening vs. Hearing
· Radio invites 2 kinds of aural activities: hearing and listening (detached, passive vs. active and engaged listening) 

· Paradox of radio: intimate and ambient. Radio allows us to have a very direct, and immediate connection with a particular person (radio voice), as well as to drift away into our own thoughts (passive listening/ radio as background noise/ musak)
· Smith contends that we need to pay attention to the “history of sound, construed broadly, and taken to include noise and silence too 

· Sounds helped people to “locate themselves in space as well as time 

· Sounds began to be linked with urban or national identity 

· Sound and class identity: quietude became a signifier of upper class, to contrast with the loudness of the “lower classes” 

· Sounds of machinery and industry once considered positive signs of modernization began to be deemed inefficient and premodern by early 20th century reformers 
· Listening recalls “primal” feeling of oral culture/ storytelling: radio invites attachment and nostalgia in ways that newsprint doesn’t 
· 3 kinds of listening: informal, dimensional, associational

11. 
Tallies & tokens

· Tallies were signs promoting knowledge for specific ends”: knowledge of moon cycles might help to organize human affairs (crops, weather patterns..) 

· Notches on tallies “abstracted data” in several ways.
· Turned physical events into abstract markings (i.e. planes of the moon, “materializing events”) 

· Removed data from its context, Separated knowledge from the knower 

· concrete, widely communicable records of commodities no reliance on human memory/ fallibility 

· first code for communicating information (precursor to pictographs, written language) 

· economic precision (precursor to money) 

12.  Sound vs. Visuality

· Listening involves different cognitive faculties than visual media: invites our capacity to imagine, “fill in the blank” 

· “It is the absence of imagery that is radio’s greatest strength, that allows people to bind themselves so strongly to this device” 

· Listening recalls “primal” feeling of oral culture/ storytelling: radio invites attachment and nostalgia in ways that newsprint doesn’t 

· Children draw more imaginative pictures when listening to radio programs 

13. Technological determinism

· Technology is not an autonomous force that brings about social effects after it is invented 

· Technologies have some agency but are themselves products of their societies and times, and the ideologies within which they are used 

· Photography emerged as a popular medium not simply because it was invented, but because it fulfilled particular social demands of 19th century 

· Modern ideas about the individual in context of urbanization 

· Modern concepts of technological progress and mechanization 

· Modern state and science interested in documentation and classification 
14. Railway time and space
· 19th century undergoes a radical re-fashioning of time and space as a result of new technologies 

· One of the central agents of this change was the railroad 

· Way and changing speed of land travel 

· Land distances could be traversed 3 times as quickly

· 1830: first intercity rail between Manchester and Liverpool 
· Psycology of distances: both diminishing and expanding space 

· Contraction of space: the nation becomes a metropolis (all is connected) 

· Expansion of spatial imaginary: one’s everyday boundaries and scope grow (the world begins to become accessible) 
15.The Great Western Railway (Turner, 1844)

16. Consumer society
· 1880-1920: vast expansion in consumer goods and their affordability 

· Consumer ethos challenged traditional virtues of “self-denial, frugality, and hard work” 

· Instead, commodity acquisition, material comfort and individual indulgence were marketed as a way to happiness 

· Beginning of shift from “citizen” to “consumer” 

· Industrialization and capitalist enterprise created a vast increase in goods and commodities 

· Advertising seen as important solution to overproduction, ensuring demand for products: advertising stokes desire for commodities 

· Advertising transformed from providing information to persuasion 
· Creating needs.
17. Therapeutic ethos
· Coined by Historian J. Jackson Lears to describe fundamental changes at turn of the century Europe and America 

· Therapeutic discourse is essential component of consumer culture 

· Modern advertisements increasingly speak to problems of social anxiety and identity crisis and offer harmony, vitality and self-realization 

· Products offered as “solutions” to social problems and anxities 

· Coca-Cola Case Study as modern beverage.
· Material objects are turned into marketable goods 
18. Press barons
· Newspapers are bound up with rise of consumer society in modernity and are inextricably linked with advertising in 19th and 20th century advertising 

· Hearst and Pulitzer were the first press barons.
· Developed notion of newspaper chain (dependent on advertising for revenue) 

· National chains and national newspapers 

· Concerned with reaching broad audiences (producing content that would appeal to largest spectrum of the population) 

· By mid- 1920s Hearst had strong of 28 papers across US 

· They influenced media propaganda with the Spanish-American War 1898 

· Hearst and Pulitzer stirred up “xenophobia,” and helped create climate of “national hysteria” in support of war in Cuba (yellow journalism) 

19. Harold Innis
· Old Innis Canadian (1894-1952) 

· University of Toronto economic historian and communications scholar 

· One of Innis’s central concerns is the impact of dominant media/ systems of communication on civilization at large 

· Innis argued that Communication has a “bias” 

•
Media and communication technologies are not just conveyors of information but 
structure social and power relations 

· Importance of critical schools of thought
20. Tabloids vs. Broadsheet
· Broadsheets emphasized accuracy and analysis, tabloids stressed gossip and “jazz journalism”: “gossip, sin, and scandal” 

· Class: tabloids tend to orient to lower educated, working class while broadsheets orient to more educated class 

· Broadsheets: less emphasis on visual images (more “serious” in tone and appearance) 

· Tabloids have less text, more images  and tend to orient to emotions and not “rational” inquiry 
21. Commodity fetishism

· Origins: Marx/ Marxism 

· Commodity: process by which material objects are turned into marketable goods 

· Fetishism: process through which commodities are emptied of the meaning of their production and filled with abstract meaning through advertising 

· Ex:  coca-cola as “modern” beverage 
22.Lumiere brothers
· Along with attractions and spectacle, the first films by Lumiere brothers are “documentary” like: loosely scripted or “on the street” portraits of everyday life 

· The lumieres brothers (Auguste and Louis Lumiere) were born in France

· Lumiere films screened all over the world 

· Early cinema not associated with respectability (still a carnival form)
3 factors: form/ aesthetics (attractions/ novelty)
context of exhibition (fairs, music halls, vaudeville, urban downtown) audience (large working class, immigrant audiences) 

· By early 1895, the brothers had invented their own device combining camera with printer and projector and called it the Cinématographe.

· First public screening on 28th December at the Grand Cafe in Paris.
23. Uncle Josh at the Moving Picture Show (1902)

24.Trompe l’œil

· Thrill of trompe l’oeil: pleasure of vacillating between belief and doubt (“I know very well that this is an illusion, but 

· An art technique involving realistic imagery in order to create the optical illusion that the depicted objects exist in three dimensions

· Aim not only at the accuracy of représentation but also the disgust in the mind of the beholder.

· The desire to reach out and touch them.

· The Lumières’s Arrival of the Train

25. Stéthoscope

26. Modernity
· Modernity is associated with the belief that industrialization, human technological intervention in nature, mass democracy and market economy are the hallmarks of social progress 

· Origins in late 18th and early 19th century 

· Associated with rise of industrial society and scientific rationalism (Enlightenment) 

· Key events inaugurating modernity: French and American revolutions 

· Modernity also associated growth of cities in 19th and early 20th century, fuelled by mass migration and immigration 

27. Mug shot/ Bertillonage

· Alphonse Bertillon (1853-1914) 

· Created “criminal archive” with aid of photography 

· Standardized the “mug shot” 

· Reveals the role of photography in organizing visual data (visual archive of criminals) and in assisting law enforcement 

· Bertillon’s photographic archive tried to “individualize” the criminal: to help law enforcers distinguish between similar- looking people 
28. Daguerrotype

· Inventor Louis Daguerre (1787-1851)  

· First commercially successful photographic process 

· A silver compound that would leave behind an impression when exposed to light in a camera obscura box (1839) 

· Daguerrotypes used for portraiture and to capture scenes of city life 

· Photography linked with objectivity rather than subjectivity 

· The surface of a daguerreotype is like a mirror, with the image made directly on the silvered surface

· Boulevard du temple, Paris, by Daguerre, 1838 
29. Physiognomy/ phrenology
· Technique developed between 1820-1850
·  Consist of identifying and classifying humans on the basis of facial and cranial features 

· Practitioners of phrenology believed that the physical body could be read for signs of temperament, moral capacity, health of intelligence 
· Photography aided these “sciences” in transforming body into visual “text” that could be identified and “read” 
30. Edward Muybridge
· Edward Muybridge (1830-1904) 

· English photographer, famous for studies in animal and human locomotion 

· Interested in scientific application of photography (as a tool for close visual inspection and analysis) 

· Settled bet on horse motion using 12 stereoscopic cameras 

· Muybridge’s “motion studies” of humans: motivated by scientific interest in studying human form and motion 
31. Voyeurism

· Size and ease of hand cameras made it easier to take photos without being observed 

· Associated with pleasures of voyeurism: “the erotic pleasure in watching without being seen” historically associated with a male spectator 

· Being filmed unaware linked to power (i.e. surveillance culture) 

· 891 Edison presented Kinesope, which individual viewers could watch a short motion picture through a peephole 

· Reinforced the private and voyeuristic pleasure of watching 

· Hand held cameras challenged conventional notions of social propriety (breached social taboos/ etiquette) 

· Challenged notions of private and public self 
· Brought new self-consciousness of one’s body in public 
32. Orality/ oral culture

· Ong claims that oral culture is vastly different from literate culture. It is hard for us to imagine pre-literate worldview.
· To understand oral culture, we need to understand the nature of sound. In oral culture, sound indicates dynamism (the presence of living thing)
· Speech acts: wedding ceremony, legal pronouncements 

· Mnemonic devices: patterns, rhythm, repetition, ritual, proverbs, clichés are key to storing/ passing on information (i.e. acronyms: HOMES for great lakes) 

· Stories, songs, myths become ways of recording knowledge in oral culture 
· Since knowledge in oral culture resides in “told” stories, myths, songs, power resides in the storyteller 

· Highly somatic component to oral culture (bodily integrated: gesture, voice). Existential component to orality. 
· Clay tokens modelled in precise shapes with specific meaning 

· Paleolithic, Neolithic.

33. Time and space biased media
· Communication or media that are “time-binding”
· Durable media that are difficult to transport 
· Media that “bind” us to the past/ history 

· Media that span across time 
· Roots in oral cultures and traditions emphasizes social hierarchy (songs, stories
· Media that “bind” space 

· More ephemeral and less durable than time-biased media 

· Allows control over great distances and complex political authority 

· Examples: radio, print, television, the internet 
· With the printing press, Spreads messages across space 

· Space-biased media binds people across space: fosters community formation 
· The railway contributed to the standardization of TIME 

· The telegraph: technology of communication that allowed rapid communication between stations, permitting time synchronization 

34. Cinema of attractions
· Cinema of Attractions” (1895-1904) 

· Early cinema distinct from contemporary motion pictures

· Direct audience address/ self-conscious (no narrative absorption) envisioned

· Cinema as a series of “shocks”
· Exhibitionistic not voyeuristic

· Engaging viewer’s curiosity and novelty (emphasizes “scopic” pleasure) 
· Edison films (serpentine dances, sandow, cockfight) Melies (journey to the moon) 

· Cinema of attractions was one of many modern thrill experiences (i.e. roller coasters, amusement parks) 

· Modern entertainment. which combined sensations of acceleration and falling with a security guaranteed by modern industrial technology 

· Thrill attractions as a means of “domesticating” unnerving character of modern life 
35. The detective camera
· Photography as urban, modern practice: the detective camera 

· Emergence of hand camera in 1870s and 1880s put the camera in larger section of the population, creating rise in amateur photography 

· Hand camera originally called a “detective camera” was known to be used for travel photography
· Gunning wrote about this. 

· Detective camera allowed gathering of documentary evidence 
· Paralleled colonial discourses equating world exploration with danger and excitement 

· One of uses of detective camera was for progressive social policy (i.e. National Child Labor Committee) 

· Photos provided “visible evidence” of life in the urban slums 

· Urban adventurer could emerge from the slums to show images of the working class to a comfortable audience. 

· Raises issues of ethics in photography 
· Ethical issues raised by Adams’ photography 
36. Technological nationalism
· Canadian national unity, according to Charland, depends on a rhetoric of technological nationalism: that technology is central to building and sustaining Canadian unity 

· its existence is predicated on transportation and communication technology 

· Canada owes its existence to technologies that bind space (railway, radio) 

· railway as a central figure in Canada’s economic expansion and mythic identity 

· economic: expanded economic development across the country (encouraged western migration, discouraged American expansion northward) 

· Both radio and railway are seen as tools in building and sustaining the Canadian nation: “the railway’s nation is economic, while radio’s is cultural and ideological” (318). 

· Canada’s first national radio was established by the railway (1924) 

37. TV as a domestic medium
· television is central to our vision of the home: both in its idealization and in its reality 

· television both helps to make a home and helps to represent home 

· television is a function of a constantly evolving family unit; television can and will be used as a ‘companion 

38.“telebugeye”

39.TV and distracted viewing

40.The Broadcasting Act of Canada
· Broadcasting Act was made in 1932 

· It governs all broadcasting that occurs in Canada 

· The Aird commission recommended the construction of a national ‘public utility’ that would own and operate all of Canada’s broadcast stations 

· National sovereignty was to be preserved 

· Broadcasting services were to be made available to anyone in Canada, no matter where they lived 

· Broadcasting was not to be exploited by private interests 

· CRTC regulates and supervises the Canadian broadcasting system to ensure the objectives of the Canadian Broadcasting Act 

· Canadian radio and television stations should be “effectively owned and operated by Canadians.” 

· The Canadian system has two parts: a public and a private system 

· Providing a wide range of programming that reflects Canadian attitudes, opinions, ideas, values and artistic creativity; 

41. Canada Calling (NFB, 1949)

· The National Film Board of Canada (NFB) is a federal cultural agency within the portfolio of the Canadian Heritage Department. Initially known as the National Film Commission, it was created by an act of Parliament in 1939. Its mandate, as set forth in the National Film Act, 1950, is “to produce and distribute and to promote the production and distribution of films designed to interpret Canada to Canadians and to other nations.” 

42. The public sphere

· Refers to a new development in the 18th century with emergence of bourgeois class in France. 

· For the first time, men would be able to assemble and freely discuss issues of public interest. 
· According to Habermas: - The Public Sphere left their identity and motivations at the door and tried to determine what was in the public interest. 

·  There was an emphasis placed on approaching decision rationally - Habermas discusses weak and strong publics—the ideal is a strong public - Weak Public: Public whose deliberations help form public opinion - Strong Public: Public opinion making and decision making. Habermas viewed the public sphere as a whole public.
·  A public sphere focuses on public interest only 

· Fraser perceives it as a multiplicity of public in relations to race, class, religions and linguistic differences. There isn’t a problem with many publics within the public sphere as long as there is a social equitity amongst them. Fraser suggests that 
43.     Publics & counterpublics

