Reading 6 p.39-52
International communication and development
Cold war divided East-West blocs
Third World: product of the Cold War (by Alfred Sauvy in 1952 when the world was divided into  capitalist First World and Communist Second World) 
Non-Aligned Movement through the group of 77, which is a loose coalition of developing nations (est. 1964) demanded more economic justice -> UN approved creation of NWEO (New World Economic Order) in 1974.  Redefines international relations after the Second World War, it's now a North-South Divide  not and East-West 
Chilean scholar Juan Somavia believes that "transnational communication system has developed with the support and at the service of power structure. It's an integral part of the system which affords the control of that key instrument of contemporary  society: information. It is the vehicle for transmitting values and lifestyles  to Third World countries  which stimulate the type of consumption and the type of society necessary to the transnational system as a whole."
Developing countries highlighted the structural inequalities in international communication, but with technical and financial support from the West, they used communication technologies for development 
· promoting literacy
· information about healthcare 
· spreading consumerism 
Satellite TV was given a lot of attention from  policy makers  because it was considered a powerful medium that could be used for 
· educational purposes
· change social and cultural attitudes  of traditional people 
· modernize societies 
SITE( Satellite Instructional Television Experiment) 
· launched by the Indian government in 1975 (cost about 6.6 million dollars) 
·  used to assist development by transmitting daily programs on health, agriculture and education to rural communities 
· India made a deal with the USA they loaned one of their NASA satellites from August 1st 1975 to July 31st  1976 
· Experiment in Orissa and Bihar (in the east), Rajasthan in the west, Madhya Pradesh (in central India),  Andhra Pradesh and Karnataka (in the South)
· Each village had a direct-reception system (DRS) 25 inch black and white  TV set in public viewing 
· Programs were broadcast mornings and evenings in four different languages Hindi (which was partly live), Kannada, Oriya and Telugu 
· Objectives: Population control,  development of agriculture, healthcare and birth control 
· Results: not every encouraging: TV had not affected dropout rates, birth control went up only by 2-4% , little evidence of changes in farmers knowledge. However, subtle social and cultural changes 
· Played limited role in changing behavior, big indifference toward TV as a medium and the message itself
· SITE did create awareness about social problems and brought the audio-visual experience to rural communities 
The demand for a New World Order Information and Communication Order (NWICO) 
· Third World leaders believed that thought he control of major international information channels, the Western Media gave an exploitative and distorted view of their countries to the rest of the world 
· Demands articulated by Tunisian Information Minister Mustapha Masmoudi  (later a member of the MacBride Commission) , complaints were as follows:  - One way flow of information (because of the socio-technological imbalance) from the center to the periphery 
- Information rich dictate terms to the information poor so there's a dependency  with widespread economic, political and social ramifications for the poor)
- Vertical flow as opposed to horizontal flow  was dominated by the Western-based transnational corporations 
- information was treated as a commodity 
- Information and communication order is an inequality that created mechanisms of neo-colonialism 

Masmoudi believes" that there are big imbalances in the North and the South between the flow of news going from the North to the South compared to the South to North. Also, not equal radio frequency spectrum and traffic of TV programs.  He saw that current events were  reported to the world via transnational media, at the same time these countries are informed about what's happening through those same channels. Therefore Masmoudi believes that  by transmitting to developing countries only news processed by them, the transnational media imposes their own way of seeing the world upon developing countries. "

· Non-Aligned Movement had series of meetings to demand NWICO
· in 1979: MacBride commission was set up (also known as International Commission for the Study of Communication Problems) 
· Document which for the first time brought information and communication related issues on the global agenda 
MacBride Commission 
· established under the chairmanship of Sean MacBride
· established to study four main aspects of the global communication: 
- The current state of world communication 
-  Problems surrounding  a free and balanced flow of information and how the needs of the developing countries link with the flow
 - How in light of the NIECO a NWICO would be created 
-How the media could become the vehicle for educating public opinion about world problems 
· Brought controversy because it legitimized the movement toward the establishment of a NWICO
· Charges against the Western wire services for their inadequate coverage on the Third World 
· Pointed out that freedom of the strong "haves" had undesirable consequences for the weak "have nots" It called for ABOLITION of censorship or arbitrary control of info asking for self-censorship  
** Look at the resolution proposed p. 47**

Opposition to the NWICO

· The West, led by USA said the new order was Soviet-inspired Third World design to control mass media through state regulation 
· opponents said that it was a pretext for Third World leaders to stifle media freedom, impose censorship and keep away foreign journalists 
· comments such as "..indication that the US is abandoning its traditional values of freedom and opposition to totalitarianism" (Jeffrey, 1978),  "...consequent restriction of information flows" (Wells, 1987) 
· Western governments say that the debate is only seen in terms of the threat to the freedom of press
· Colleen Roach said that every NWICO-related issue (social responsibility of the press, protection of journalists, right to communicate) reduced to the slogan "government control  of the media" is no exaggeration. Emphasis on the government control shows that the NWICO shouldn't  reinforce government-run public sector at the expense of private sectors 
· Carter administration played big part in launching UNESCO's International Programme for the Development of Communications (IPDC)
NWICO and the New Cold War

· Regan administration  "Trade not Aid" (restriction on development aid) 
· Despite being the driving force behind the IPDC, the USA tried to undermine programme, demanding a greater freedom for US-based media  and telecommunication corporations to explore Southern markets and help build privately owned communication infrastructure as opposed to government telecommunication monopolies 
· Reagan's self proclaimed  mission of fighting communism enhanced by the US capacity to control over the world information-communication order and it's ability to disseminate a pro-American anti-Soviet message globally, set the tone for an aggressive public diplomacy. In a sense, Reagan was repeating the 1950s' Cold War Propaganda Effort
· Under the IIC (international information committee) Project Truth was set up, a campaign of ideological war against the "evil empire"  
· In order to propagate this message abroad the Reagan administration  strengthened the Voice of America, as well as Radio Free Europe and Radio Liberty
International communication at the end of the Cold War
· Television played a big role in the 1989 revolution in Eastern Europe,  helped to bring an end to the East-West ideological division
·  Transition to capitalism was calm except for Romania 
· Coup de Moscow in 1991 lead to the breakup of the Soviet Union (first true media event in the history of the Soviet Union
· Russian words enter media vocab (glasnost = openness, perestroika= reconstructuring) that represents a fundamental change  in Moscow's way of thinking toward international relations
· anti-Western rhetoric were becoming muted in Moscow, in the West they raised revelance of the Radio Free Europe and Radio Liberty
· Debates in UNESCO went from news and information flows to such areas as telecommunication and transnational data flows
· ITU (international telecommunication Union) went from being a technical group to a more activist organization, gave higher priority to investment in telecommunication, especially telephones 
· another contributing factor= availability of new information technologies 
· Growing convergence between information and informatics the combination of computer and telecommunication systems, made it essential to re-examine international communication  in the light of technological innovations 
· Privatization is the new mantra 
· The globalization of communications technologies was made possible with the innovation of new information and communication technologies, increasingly integrated into a privatized global communication infrastructure 
· the privatisation of international communication industries became a major development in the 1990s, accelerated by the liberization of global trade  under the auspices of the General Agreement on the Tariffs and Trade (GATT) 

Reading 7
THE MORE YOU SUBSTRACT THE MORE YOU ADD, CUTTING GIRLS DOWN TO SIZE IN ADVERTISING

Jean Kilbourne discusses how women are portrayed in advertising. We are relentlessly exposed to unattainable ideals of physical perfection and that women are portrayed as less powerful than men.
· adolescent girls through ads and pop culture get the message that they should diminish themselves and they should be less than they are 
· When a girl enters adolescence; - Loss of confidence 
- loss of a sense of efficacy and ambition
- loss of her voice 
- faced with a range of problems: eating disorders, binge drinking, date rape, teen pregnancy
-Teenage women today engage in far riskier behaviour
· These problems go way beyond individual psychological development, reinforced by advertising
· advertising urges girls to adopt a false self, to become feminine which means to be kind, sweet, to compete with other girls for the attention of boys and to value romantic relationships with boys above all else 
· In order to resist these destructive messages and images, we need to become conscious, to deconstruct them 
· Girls are told that the most important thing about them is their perfume, their clothing, their bodies, their beauty
· They have to be THIN in order to be beautiful 
· Obsession with thinness caused by peer pressure on young people 
· Bulimia and anorexia are the extreme results of an obsession with eating and weight control 
· Advertising doesn't cause eating problems, but these images contribute to body hatred
· The obsession with thinness is most deeply about cutting girls and women down to size
· Some would argue that to keep women less powerful, men attempt to keep them small 
· Other message that cut them down to size: urged to barely be there, beautiful but silent, "the more you subtract, the more you add"
· Usually young women are subservient to men in ads through size and position (shows disparate power of males and females) 
· Girls are playful, childish and very young men are serious, secure, powerful. Female bodies are bent, cover their mouths conveying submissiveness, unpreparedness, appeasement
· As girls come of age sexually- contradictory messages: innocent, seductive, virginal, and experienced at the same time
· Message is that: work hard but live impulsively, spend money, be immediately gratified 
· Advertisers take advantages of insecurities and anxieties to offer solutions, concept of sexuality is the most deeply affected 
· women who are powerful - uncommitted, elusive and distant 
· Good girl: passive, swept away, unprepared for sex. Bad girl: plans for sex uses contraception, responsible 
· women seem to have only two choices: be a good girl and end up over eating, cutting or be a rebel and do drugs and seduce (many girls do both...secret life) 
· products are offered to girls as a way to rebel and to cope - drugs offered by advertising to numb pain of disconnection and to maintain illusion, to be more "liberated" and "feminine" 




