LECTURE 1
Major Concepts and the Transition From Traditional to Modern Societies
**WHEN STUDYING, MOST IMPORTANT THING TO REMEMBER IS THAT EVERYTHING IS CONNECTED, AND YOU MUST STUDY EVERYTHING HOW IT RELATES TO EACH OTHER (IE AUDIENCE ASSUMPTIONS COUPLED WITH AUDIENCE COMPETENCE)
COMMUNICATION
· What is communication?
· Elusive concept, v vague and has many meanings
· Range and possibilities of meanings
· Could be personal, mediated, hierarchal, or egalitarian
· Could designate a channel of communication, content or form of communication
· Anytype of language or medium that passes a message, ie music, fashion
· Could highlight psychological, sociological or economic traits
· Could refer to writing, speech, or signs and gestures
MEDIA
· What is the media?
· It is a plural concept, refers to many things, sometimes more than one thing at a time
· Can refer to technologies, human voice, and also body is a medium of expression
· Therefore it is the channel through which you communicate something
· There are many disparities in the studies of various media
· there is some sort of a bias, and this bias comes with whatever is popular at the time, so this will often dictate what is used/how information is portrayed, etc.
· Depends on the context, for example, on the social contexts that each country has, and also 
MASS (ie: mass society or mass audience)
· Recent phenomenon, refers mostly to 1920s, so is relatively new
· Undistinguished
· Enjoyment of the same content
· Drawing the same meaning
· Can generate fragmented audiences
· There is often a negative connotation associated with the use of mass; ie. A large group of ppl who act without reason and just follow the group (ie illegal activity)
· Mass Society = A society where all individuals are grouped together, and individuals feel isolated and alienated, but is also the culture is highly industrialized
· The gvt workings uses the media to distract ppl from major social issues
· There is a dominant sense of repetitiveness of the same daily life, and the same type of information is always portrayed in the media
AUDIENCE
· Every theory of communication is also a theory of the audience
· Bcs every act of communication has a source and a receiver (the audience)
· It is always assumed that there is an audience
· Every act of communication implies the existence of an audience
· The audience is the most complex aspect of communication and the least studied
· Always present information to the lowest common denominator ie: used to be a 12 year old and now is 8yo
· Common and unprovable assumptions
· Audiences possess low intelligence (ie the lowest common denominator)
· Audience is passive and easy to manipulate
· Ie the audience can be told what to think, and cannot determine the menaning themselves, and will not know any better
· Empirical measurement  (quantitative data)
· Demographics
· We judge audiences on the basis of their composition
· Who, how many, geo distribution, income level, educational level
· Provides patterns and trends and information
· This is seen everywhere in today’s society ie: providing postal code to grocery stores, or watching TV and tracking ratings or what type of shows that you watch/for how long/how many times you change the channels, etc
· Is essentially surveillance, but justify it by saying they use it to provide you with better service
· BUT, is A limited perspective because it does not tell us how to evaluate audiences
· It may assume that all audiences are the same even though they differ
· In the why they come together
· In their expectations
· In their outcomes

· audience competence
· *all audiences seek experiences*
· Ie choosing funny movies to feel laughter
· Competence = 
· Knowledge of the structure of experience (ie conventions such as how stories begin and end)
· Every program has the same formula of the way that it is structured
· Ie. Beginning there is a problem, then the problem is heightened, then there is the resolution at the end, and there are commercials in between
· The audience is aware of this
· Knowledge of how the experience is manufactured (ie narrative devices, production values, etc)
· Ie know that they are using animation or not 
· The audience is aware of this now
· Vs. 40 yrs ago seeing train coming at them on the screen and being scared 
· Vs. Today we have 3-D and people know its not real
· Knowledge that conventions exist
· Knowledge of how they are manufactured and deployed
· Some entertainment if comprehensible ONLY if you possess audience competence 
· Ie only if you know the characters,  or you understand the type of humour, etc aka you already know something about the show
· Ie south park, SNL, the office, family guy
· Ie show south park to a tribe in new guinea, they are not going to understand it because they are not aware of its context
THE COURSE LINKS: social organization (how does the form of a society influence the structure of the media ie. The creation of the ‘hollywood stars’), human subjectivity (individualism), media, and communication




Transition from one society to another

TRADITIONAL SOCIETY
· Divine transcendence decided everything (leaders/king/god/leaders of church would give information, and secretary would yell it to others)	
· the source of rules and regulations (religion)
· there was no separation between religion and the society life
· 
· Oral (the information could only travel as far as the voice could travel)
· Village setting (rural setting where ppl produced everything and was locally exchanged)
· Agricultural mode of production
· Local exchange
· Limited geographical dispersion
· Folkloric culture (v. Traditional, always conserving the past, and the future is about preserving the past)
· Ie through myths and storytelling
· Ppl remember through memory, therefore used rhyming and songs to help remember
· Common culture
· Fixity of roles
· your role/job/place in society was determined by the leaders
· therefore hierarchal
· Hierarchal
· Binding ties (between families; you were not an individual, you simply represented your family; you were part of a group and not an individual)
· Conviviality
· Everyone knew everyone else
· Trusted each other very well
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· Traditional vs modern society: (Ferdinand tönnies)  EXAM! ie give 5 pertinent characteristics that compare traditional and modern societies
	Germeinschaft (traditional)
	Gesellschaft (modern)

	Divine transcendence
	Reason (no longer follow the word, now think for self and create own rules and laws)

	Oral communication
Village
Villagers
Agriculture
	Mediated communication (now can reach many people all at the same time, in many different places on a global scale)
City
Proletariat (working class is developed)
Industry

	local exchange
	National exchange

	Demographic exchange
Folkloric culture
Common culture
	Mass dispersion (geo dispersion is v widespread, ppl travel everywhere)
Technologies of contact
Interest groups (there is now single culture, only have interest groups)

	Generality of roles
	Specialization

	traditional ties that bind (shake of the hand)
	Contractual ties (actual contracts, written and signed as a legal document)

	Conviviality
Group=individual
	Anonymous
individualism
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