Ideology and the Social Construction of Ideas

Ideology:
· Ideology is a body of assumptions, ideas, and values that combine into a coherent world view
· We acquire our beliefs and values through the process of socialization 
· Ideas of the ruling class are the ruling ideas:
· Liberalism and neo-liberalism 
· David Harvey (geographer) definition of neo-liberalism:
· Individual liberty and freedom are the high point of civilization – liberalism
· Individual liberty and freedom can be best protected and achieved by an institutional structure, made up of strong private property rights, free markets, and free trade: a world in which individual initiative can flourish – neo-liberalism 
· The state should not be involved in the economy too much, but it should use its power to preserve private property rights and the institutions of the market and promote those on the global stage if necessary 

Mass Media (Augie Fleras):
· Mass Media is a technologically based communication structure (or institutional) involving the centralized production and technologically mediated distribution of information and entertainment 

Mass Communication:
· Mass Communication refers to the institutionalized process for producing and distributing centrally produced messages by way of mediating technologies

Media Models:
· Commercial (private) media
· Privately owned, concerned primarily with making money or profit (usually through advertising, by providing safe and formulaic content)
· Public (or public interest) media
· Mandate is to provide quality products, government out tax-payer-owned, emphasis on “high-brow” material
· Community media
· Perceived as inclusive and localized

Advertising:
· Central in commercial media
· Advertising is not a disruption to programming – crucial to financing mass media
· Audiences are not the main customers – advertisers are
· Audiences are a commodity to sell to advertisers
· Television is watching us – monitoring our viewing habits = important information for marketers

From “Mass” to “Interactive”:
· Transformation from mass audiences, mass messages, mass society to networked society
· Internet has transformed how we interact, to how we buy goods and services
· Used to be thought of as a one-way process of communication 
· Now we see evidence of de-massification
· One-to-many, many-to-many, one-to-one, many-to-one
· Audiences are understood to be rational beings with a capacity to negotiate meanings depending on the context

Structural Functionalist Theory:
· Mass media contribute to creating consensus
· Create an enlightened and informed population for stable and prosperous order
· Transmission, circulation and reinforcement of core values and key norms
· Foster a sense of connectedness 
· Contribute to smooth functioning of society

Conflict Theory (Change Theory, Marxist Theory)
· Creating and maintaining inequality through content and coverage that reinforces the prevailing distribution of power and resources
· Media itself is owned by big business – content reflects and reinforces he interests of business
· Five companies own most newspapers and TV stations in Canada ( many restrict content)
· [bookmark: _GoBack]Domination and control result
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