Philosophy: Media Ethics Lecture 5

Review:
· media reveals characteristics of our nature as humans
· one way in which mass media has change human nature has been to provide the possibility of gov’t that is determined by the consent of the governed
· Chomsky has a different view of mass media: by allowing for a new form of control
· It represents the interest of the elite the powerful, corporate of government elite
· People in the position of power want to secure there status so they have a system set up for them to thrive
· 30min of the movie, he showed us a comparison between Cambodia(official entities fo the state) and east teamore (official friends of the state, Indonesian government, by buying there weapons)
· the result was that no one new anything about the problems, so it shows that the media is a propaganda model, over obensnce about the problems in Cambodian, but not in Teamore 
· article we looks at last week was a criticism of Chomsky
· essentially the brief summary of Mayers criticism, is that the media speaks favorable about government and corporate elites, so we should be able to report incidents favorably. If anything the book of evidence supports the ‘left’
· good propaganda machine doesn’t look like a propaganda machine: its not good if you theory has an answer to everything, there are no conditions where he can be wrong
· a good theory is one that you can specify
· Mayer criticized Herbert Grant and others

Richard Anderson- Media in a Democracy
The point:
· Democracy ought to be understood as populist or inclusive. When understood in this way media does not undermine democracy, but perpetuates and promotes it
· The media makes people dumber, it takes away from them properly thinking about the political circumstances
· Distracts you from other problems
· Because the media makes us dumber we need to understand democracy
· His view is attempt to be a realist about theses sorts of things
· If our ideals aren’t ideals that we can achieve maybe we should lower them
· We expect too much of citizens, theres an undercurrent of elitism, it could make it implausible( not necessarily though)
· No one has the time to be a political junky
· Its not on day to day representations, its how leaders play in the party to pick the government officials
· Page 482- 490: media effects on the citizen (summary of the social science literature) you can not comment on these 8 pages for your essay
· 1: Media hurts democracy because:
· democracy requires deliberation
· deliberation requires information
· information provided by the mass media is irrelevant inasmuch as it focuses on the horse race and personal characteristics
· so deliberation fails because of the  media, in which in turn (threatens to) leads to a failure of democracy
· horse race: polling data instead of policies
· how far ahead are the certain leaders, not what are they going to do when they get into office
· because of focusing on polling and personal characteristics, the media fails democracy, because it doesn’t give us the right information to make the right decision in our vote
· he is going to challenge the argument by the first point, democracy is a participatory system
· maybe people vote less because they feel the expectations are too great, if you are going to vote you really should be informed
· he says we have a better democracy when people don’t know as much and vote
· II: citizens are influenced by the rise of editorial content (rise in opinons)
· More opinions in our news, its hard to identify whats fact from opinion ex. Brit Hume on fox news, anchor man and a conservative pundent
· Its being casted as a fact, the blurring lines of simply reporting and an argument, has lead to more individuals to amplify there views
· If you are right(conservative) left(liberal) 
· It does not prompt people to change sides, it just amplifies there existing beliefs 
· 1: television creates a false form of intimacy 
· when we see a politician on tv we don’t focus on policy, we imagine how it would be if you were to hang out with that person, if you were then you like them
· ex. Bill Clintons first win against George bush senior. “I can better relate to bill Clinton”
· Iyengar: drop an idea in someones head, means you’ve been Primed
· in advertising there is priming, by familiarity, so the more you see something the more you like it
· Frame and Tone: it is designed by reference to political ads, by promoting policy and short commings of the candidate ex. Attack ads (personal characteristics, not policys)
· A rise of negative advertising discouraged citizen particpations… led to greater apathy amongst voters
· The biggest affect size were to the people who were already not well informed
· People who were already unlikely to vote
· Fishkin:
· People generally are pretty smart, and if you give them relevant information they will infact deliberate
· But they cant do it on there own they have to be forced
· Sit down discussions in focus groups, a room full of political experts
· Media undermines the ability of citizens to think properly about the various issues infront of them at election time
· III: only if you subscribe to a version of democracy requires deliberations
· They should be informed about political issues, you are in trouble, the media works against you
· We shouldn’t accept that version of democracy
· The governed cant consent because they don’t know whats going on
· The more media consumed the less you know about whats going on
· Anderson: maybe we shouldn’t get too stressed out about it
· Maybe the reason they discourage citizens from participating isn’t a bad thing
· Only the really ill- informed among us are discouraged
· Focus on character might be more important than policy platforms, since new issues will emerge during the politicians tenure (his policies could be irrelevant in a year)
· Maybe when citizens shift from paper to TV, it’s because they need to know about character
· Maybe apathy is a good thing because it continues to guarantee it doesn’t affect the state arbitrarily 
· IV: fundamental concern in democracy is gettins as many people as possible to participate rather ta having them deliberate
· Classical definition of democracy: every rationla person can be made to se the merits of a democratic order, an order wherein all are able to participate, and encourages to reflect about that particaption
· Schimpeter Democracy: a method of choosing leaders by reuiring them to compete for votes- the key to this view is that citizens do not deliberate, but choose the people that will do the deliberatins
· The media might bring more participation
· Key argument: page 495, middle paragraph: Anderson says: by making us irrational, 
· Andwerson envokes a cost benefit model: if you are bing a perfectly national individual. You wouldn’t think your one vote would make a diference 
· Given there are so many people
· We are rational and should do a cost benefit analysis, It is irrational to vote because the impact of your vote, when compared to the time to cast that vote, or the time you take to find information to cast that vote, is insignificant to yourself
· V: There are three possible benefits to understanding the role of the media in light of the above altered definition of democracy
· 1: it accommodates the links between the new media and the rise in civil liberties, they were granted the right to vote in 1965(women), were just trying to get more voters so they could win
· [bookmark: _GoBack]
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