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January 23rd, 2013
LAST WEEK:
We can think of the body as communicative.
Embodiment is the ways in which culture puts its stamp on the body. The interpretation in which we understand the body is cultural. 
The ways in which society brings meaning to the body.
1. Emphasis between communication and experience, and how to forms of communications dictate our experiences/ our pathway through the world
2. He is concerned with politic, thinking about communication as a struggle for meaning as a struggle for power, as a struggle for control, and a struggle for representation. 
3. Is to think about communication as being more than words and pictures. To think about communication in a broader sense. 

Lecture:
Affect is a complicated concept. Affect is…
Represents a mood, a state of mind. 
A mental state, such as mood or emotion.
A feeling, a state of mind or disposition.
A feeling towards someone of something.
A feeling before intention, beief, meanings, something that happens below the consciousness.
*These are personal and intimate things, but they also serve as means by which we communicate with each other – verbally and non-verbally.
Is a bodily reaction that happens before you realize why. Your body has reacted to some sort of stimulus before you realize your body has reacted to the stimulus. (ie – you sweat before you realize your sweating).
Affect reminds us of:
The communicative power of the senses
The constructed nature of communication
The importance of embodiment
The tendency to privilege text over bodies
The tendency to keep the mind and body as separate entities
Affect reminds us of the fact that in communications we are fascinated with questions of effects. (ie – what is the effect of effect of something on something else)
What is the power of images? The argument is that communications creates action that are in our subconscious and the best way to get those actions is through psychoanalysis. Try and figure what is in the individuals subconscious, and now the question is what is the effect of various communications on us? Neuroscience! In order for us to talk about reaction you should probably understand how the body works. 
Why so much affect?
Anxiety? (ie - Young people are being put under pressure to go to school, get good grades or get a job and make money.)
Choice? (ie – a reason for anxiety is that we have so much choice! 
Trust?
What are the consequences?
Escapism has become “real”? (ie – reality television)
Style over substance?
Politics is personal?
Affective labor:
Marx – labour and value are exploited, then abstracted. (labour and value are abstract, he also says that this is a historical process – historical materialism – the divide between people and their means of productions frankly is that people don’t make things anymore, so what we do is provide service. Customer service, we provide services because we no longer make things. 
From “things” to services – “immaterial labour” Much rests on how we feel about the service.
This work done in the name of producing, manipulating, circulating feeling for immaterial things is AFFECTIVE LABOUR (Hardt). 
The key is the performance of sincerity!! Inspiration for affective labour comes in part fro th entertainment industry and takes its cues from its culture of celebrity and, of coarse, from acting. 
Different forms of popular culture attempt to make relationships through story form…
Assign characteristics to characters in name of identification, to ensre fidelity and following
Technical matters, like close ups or lighting or soundtrack
Coverage in entertainment in news
Philanthropy (think Brad and Angelina).
Character backstory
Two key development’s:
1. Reality television
2. Talk shows
provide opportunities for “regular people” to be celebrities and for celebrities to be “regular people”.
In both cases, key is communication of sentiment (are they sincere?)
Hardt talks about affect of labor, towards the end comes the sense… what are the ways in which feelings can be put into politics. Can we use feeling for political reform? 
One way would be to take control of the perception of a feeling and reconceive it as a different feeling. 
People are interested in the potential that feelings can be changed. 
There are three recent examples: 
tea party: was a collection of people united around the fact that they are mad. That they are mad about the government, taxes, spending, etc… 
occupy: the occupy movement was a unch of people who were angry with, corporate greed, student tuition, etc.. 
idol memor: is a collection of anger about the treatment of first nations. 
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Affect draws attention to the ways in which non verbal communication is part of the engagement in the social world in places like the work place and in entertainment.

January 30th, 2013

- communication is more than text! (affect draws our attention o the non verbal aspects of communication) 
- third theme had to do with politics – how ideas of communications can be understood through a rubric of politics in a sense of a struggle for resources or meaning, a form of resistance of dominant ideologies. 

THE AUDIENCE:
Indirectly we think of audiences quite often
The audience is probably the among the most under theorized concepts in communication even though it is one of the most studied
How does the understanding of an audience change what we communicate
Two points of lecture…
All forms of communication imagine an audience
Notions of the audience have a history, the ways in which we understand audience (ie – the characteristics), and over time we have come to think of audiences as active or passive.
What is an audience? – the word audience derives form the Latin audere which means hero. An audience is a group of people who come together for a hearing or audiences represent a group of people who typically come together in the name of sharing an experience. That sharing has been typically seen as entertainment. A group of people who come together in the name if a shared experience usually having to do with entertainment. 
A public – historically/traditionally – has to do with a group of people who come together around a shared group of action/project of wellness(?) (ie- a town coming together to build a school). 
This is different then audience because the gathering is based more on entertainment. A public has a tendency to keep reappearing as actions continue to be needed while an audience sometimes just doesn’t come back together. 
‘all forms of communication imagine an audience: The key word is IMAGINE!! Any act of communication to an extent is a leap of fate, in  the hope that you will get it. 
Communication is a relentless thinking of the audience of mass communication. Media industries are constantly trying to better understand the audience. 
The incredible relationship between the audience and its outcome. Depending on the audience depends on the commercials being played and if the show gets to stay on the air. The film industry has figured out that the only people who go to movies and pay for them are young boys between the ages of 18-34 and will go back a second time, therefore they play more boyish trailers and commercials before the movie. The audience determines the form of communication.
Attempts to imagine an audience – communication.
The audience has a history. 
18th century to the 19th, the belif was that audiences were active. Which means attending a theatre event or speech would include audiences that would talk back. Talking to a speaker or reciting lines in a play, throwing things at performers or booing. For the elite classes at the time this was a problem, the belief amongst the elite was that an intelligent and cultured person would be passive, someone who sits quietly and then you can appreciate the artistry of the event. To be passive was to be a virtue, to be active was a less prized way (in the 19th century).
End of the 19th and into the 20th century we see a reversal of this conception. The onset of modernity and all the things that came with it (industrialization, urbanization, mass production, broadcasting, movies (silent to sound(20-30)))). Then at that time, it was the opposite concern, audiences now are passive. That they sit quietly and are spoon fed images, ideas, values, which they accept without te slightest concern. That they are reached in the most intimate dwellings and are fed messages about the world. And they have no means of talking back, it is a one way form of communication, and so they are spoon fed all fo this information without any means fo response. There are the attendant stories or scandals (war of the worlds, effects fo wartime propaganda, psychological effects of movies on children), all of those examples were part of the logic that audiences were passive and media operates like the hypodermic needle. Adorno and Horkheimer. So audience conceived as passive were seen as deceptive and conformists, being able to be deceived which ahs led to numerous moral panics. Every time there is a horrible event it comes down to ‘what is the impact of violent movies and games’. People believe that media is the result of those actions, people believe and act a certain way. The idea is that the audience is passive and the elites should be active. To develop critical faculties you must engage in the culture. Public broadcasting in the 30’s to provide an alternative to the main stream. Through the first half of the 20th century is that the audience is passive but you should be active!
1960-80’s. One: comes the recognition by scholars that we shouldn’t just look at behavior form the top down but from the bottom up. And the emergence of the bottoms of work is the uses and gratification theories. People use media techs for all kinds of reasons, and people derive pleasure from certain media types. They are tools for living. It’s not about the production of messages but how people use it in their daily lives. In other words, the argument is what is the need that the media serves? Does it help us kill time? Does it work on us emotionally? What is its function? They point out there is a significant please in understand the content itself. People watch certain programs to understand the components. 
From the 50’s to the 90’s you have the passive audience. You also have serious technological advances. Like cable, tv, the internet. Which have the effect of fracturing what was once the mass audience. Companies no longer try to target everyone but now just target specific demographics. In addition, we have technology that puts more control in the person, such as PVR, remote, youtube, that allow you to watch things when you want. That allows you to vut videos and photoshop images together, to do many things with popular culture that you couldn’t easily do before. We are now living in a world where audiences are overly active. Active producers of meaning! People have the technology to do things we images and now we can very easily. Audiences have fragmented and media can depend on that to advertise and expand particular media. The fan and the nerd, once marginal characters (extreme, weird), but now fans are committed to a heightened level. Audiences are commodities. What people say now is that media industries rely heavily on the work of audiences, who like a product or tweet about, who buy merchandise, etc.. The active audience now is the logic of the industries themselves, the industry wants you to make them part of your life then they can advertise to you! They need ot be promoted to stick out, Sterne says perhaps we maybe coming back around again where the best critical position to take may be to be passive, maybe not participating is in fact may well be the source of virtue now. T
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The concept of the audience in history has a back forth between active and passive, and depending on the time frame the meanings of both active and passive have certain consequences. So you can see that audiences are objects for communication, they draw our attention to issues of attention.

February 6th, 2013

Apriori knowledge – knowledge independent of experience
Posteriori – knowledge gained through experience
Trying to account for things that may be subjective – phenomenology attempts to reckon things like this through things like touch, taste, and smell. 
We tend to think of the senses only in the most extreme cases. (ie – we think of the importance of hearing or seeing when we learn of those people who can see or hear).
The belief of vision is on the top rung of the hierarchy of senses, in other words over time seeing has become the dominant way in which we make sense of the world around us and how the world makes sense to us. We have privileged the eyes over other parts of the body.
Although the world is a multi sensory experience, constantly seeing, smelling and hearing, yet we place a lot of emphasis on images. 
Why is it that vision is at the top, why is there so much emphasis on vision?
Seeing became the sort of master sense of reason in the enlightenment. They saw vision as the master sense to be put to the service of rationality. Saw rationality as the idea that could put a check on excess of religion and monarchy. 
Descartes says sight is the most noble and comprehensive sense. Seeing is panoramic, and it is probably the best sense to lead us towards a comprehensive understanding of truth. 
Camera obscura – hole in wall and light projected onto object goes in to the room and makes it upside down.
With the enlightenment and the belief and rise in science and the objectiveness of facts and with the invention of a number of different devices ot see things that the naked eye couldn’t see (ie – microscope), comes the incredible developments in the capturing, freezing, document, and observing in media, to see things in new ways, and to produce what are called images. An image is simply a sign or symbol of something that looks like or resembles what it purports or attempts to represent. 17th century to today we have the proliferation to machinery and have methods to producing images (ie – phones, cameras), so with the rising value based on the visual also coincides with the innovation in technology invention (ie – MRI). During this time what happens with the rising importance to sight, seeing is associated with certain characteristics (ie – clarity, objectivity, comprehensiveness, distance, and reason.). Hearing become associated with other characteristics (ie – subjectivity, immersion, selectiveness and emotion). This shows us why vision became the primary sense of making meaning. 
The fact that we have all of these images and so much capability to create these images has created an anxiety in the gap between representation and reality. 
Longstanding unease, that in one sense seeing becomes the master sense, and on the other the anxiety for unease about that fact that there is always a gap between the image and the real. (painting by Poussin, “the golden Calf”). This has been a longstanding concern. What we see is only a representation (photochopped, airbrushed, etc), or people are doing things ‘just for the camera’ (politicians). 
Over the last little while there has been a question of the fact, that if images don’t tell the whole story maybe there is more than five senses. With the dominance of the visual comes the concern..
Hans- Gerog Gadamer, ‘ you may look away from something but you cannot hear away’, you can see a baby crying and look away but even if you look away you can still hear the baby crying. Maybe hearing is a better sense? We can of hearing as associated with humanity, immediacy, empathy and ethics by looking at hearing in tis way. We can now associate sight with opacity, subjectivity, avoidance, surveillance and emotion. 
We can see hear that in the case of vision we have developed over time a hierarchy of the sense that places vision at the top and that is a product of a series of historical factors and those historical factors are a philosophical development with the rise of things like science and using it for things like physical proof, and it has to with the development of technological forms which make it possible to see things that the eye can’t see, to expand the field of vision, and to produce a wave of representation of images and that the challenge, philosophically and theoretically, is accounting for the gap between the real and the representation. During that same period we have the rise new forms of representation of the other sense. Such as artificial flavours for taste. We can also think of things like sound recording, to then take the voice and hold onto it and reproduce, to take something that was one live and make it portable, to manipulate the sound. But also we can think about it in the sense that like the microscope, the same might apply for hear. Like the stethoscope, amplifies the sounds coming form the body, it is not the bodies natural sound but an amplification of the sound. Like how a photo of you isn’t you, it is a representation of you. We place an incredible amount of our lives on these devices, things like ultrasound, brain scan and MRI’s they allow for action at a distance. 
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Over the last150-250 years we have the multiplication of devices that produce representations that extend our sense. Like cameras… The gap between the capacity to produce images and representation and what is real is a continued source of anxiety and will continue to be one. 

February 27, 2013

REVIEW:
To make sense for the different ways in which we describe the ways in which we see the world – phenomenological approach – attention to this theme has led us to multisensory nature of experience. That the world is not just communicated to us by what we see but a variety of ways because as humans we have many different senses.
The multisensory ways in which we experience the world
Communication as an embodiment experience, because of that we have seen the importance of describing the ways in which we experience the world. The ways we communicate these experiences in many different ways. 
If we have gotten to the point that we think of communication as terms of the visual, it is a product of historical process that have used eyes as the master sense. The hierarchy of senses, visual is the driving sense. 
MEDIATION:
Who is in charge of the way we move through the world? Who is in charge or guides you in your life? (ie – tradition, belief, class, etc.)
The concept of mediation – questions about how we move through the world or whose in charge of our pathway through it is a question about mediation. 
Social life has always been mediated by something. Our pathway through life has always been mediated, however over the last 150 years our pathway through life has been mediated by what we commonly call media! 
‘the middle’
what is the middle?
When we talk about the middle we are talking about something that is between two things. Or between an even number of things, that which is in between.
Think of it in terms of centers. (Ie – a target) we can think about the middle as the middle refers to a lack of extreme or a compromise. 
To mediate is to round off the extreme, to give up something and what we might say is to be in the middle is to resist commitment. 
Hegel: was interested in the relationship between how we think and how we live. He determined what made use who we are is our relationship to others. We are who we are in relation to other people. All of our sense are based on prior knowledge that we once had. We start searching for the world based on what we know, and as we acquire knowledge we test it on what we know. Our perception of the world are based on concepts that predate that particular moment in time. Life is the constant process of mediation, in which we move through life searching the world and acquiring new knowledge to test if we take this premise, e can see tht much of our daily life is one that is mediated by a number of different things that gets in the middle. We do not simply wake in the morning with nothing in our way. 
Perhaps the most powerful medium in your life could be money. What comes between providing services is money. 
Forms of mediation determine a particular situation because it determines what is possible and what is not possible. 
Mediations represents the ways in which those things in the middle determine our pathway through the world. 
Over the last 150 years a major feature of mediation is media! Both in terms of mass media and things like phones, texting, algorithms… in other words, more and more of things tht come in the middle are media technologies. More and more aspect s of life include technology which determines what we can and can’t do. 
Examples of how media mediates…
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Going to the bank, getting money. Banks used to be mediated by people, and written paper trails. Now everything is electronic. Banking is also mediate by time, if you don’t have the money then you are done. There is no way to get more money. We can think of something like banking and say of course! Media tech. in banking is the way ti used to be. Now of course banking is totally different. You no longer have to actually go to the bank, but you can have access via computer. You no longer have to go to the bank to get money, you can go to an ATM. And in order to spend money you no longer really need paper money, you have debit and credit cards. Banking is a highly mediated activity by media.  

March 5, 2013

· What makes community is a group of people who have something in common. We build different kinds of community by the ways in we communicate.
· Media technologies have the ability to make different communities or break them. Communities are also about openness and closeness (who’s in or out), they may be democratic or repressive. Communication and community. Communication has the ability to tie people or citizens together over time. 
· Marx: talked about the ways in which industrialized capitalism and capitalism withered away community, it turned community relations ships into profit and alienated the people from their means of production.
· What bunds us together is a shared sense of an emotion like anger.
· At this point we can say the relationship between communication and community is…
· 1. No communication takes place free of certain material conditions. The sense of materiality…
· 2. The sense of goodness, a sense that people come together to align the community for the sense of good. 
· 3. The sense of the interplay with humans and the natural world in the making of community. This relationship between humans and the natural world that dominates the rest of the lecture…
whos in charge of the earth?? And what us the relationship between two of the biggest inhabitants? Humans and then those of the natural world. In some ways, the history of humans is us acting on the environment and fashioning it for our own purposes, of of seeing the environment through our own eye. The relationship between the human world and the natural world, and who represents the natural world has changed over time. For a long time the people who represented the natural world was religion. Kings, royalty, has also spoken on behalf of the natural world, they are representatives of the divine and oversee peoples plants and animals and therefore act on their behalf. Form the 17th centuray and on science has spoken for the environment, that nature can be succumbed to the rules of science, of experiments, for it to genereate evidence about it so that it can be acted upon, made better and understood and controlled and studied. The wilderness could be made reasonable, could be tamed. Science claims that it can tame the wilderness. In the 18th century, known as the romantic period, (from the perspective of artists) there needed to be an appreciation of the uncontrollability of nature, nature cannot succumb science and that humans are also wild (created different individualistic dynamic) that nature cannot be controlled or penned in by science or machines that it must be appreciated for this wildness. Over time, there has been a relentless attempt to try and bridge the relationship between humans and the natural environment, to try and understand how all of these creatures or phenomena can live together. So, what can we now say about that relationship? 
1. The argument that perhaps humans have become more and more dethatched form the natural environment. And that someone like Marx would say that modernity, capitalism is responsible for this. By creating social relations that are based, not on the natural rhythms of the worlds, but the rhythms of capitalism (production profit progress and innovation). That what has been mapped onto nature is an entirely artificial set of social relations. For example, we now have standardized time, the simple passing of time has a natural rhythm and that we have mapped a model of time on top of it and that the standardization of time comes along with modernity is linked with globalization. The division of the world into time zone creates and artificial thing of a natural process (the natural passing of time). The environment is mediated and the nature of that mediation is increasingly shown through different kinds of media. 
3. The development of media technology has environmental consequences. Modernity, is mass production and the emergence of the consumer of the fact that we make money and buy things and use them and then buy more. A consumer economy had built into it a notion of waste. The mass production of products has carried with it the mass production of trash! Miller and Maxwell, this is the point. In the promises of environmental communication have destructive parts of them. To make it possible for international communication is to act upon the land (build cell phone towers or have underwater cables etc.). To make communication portable is to make it disposable, ie – read a newspaper then throw it out. The obsolescence is built into the products we buy, to make communication cheap and accessible is also to drain the resources available to men, to drain our natural resources like cutting down trees. That to be able to save the past, to be able to hold onto the past (ie – to remember a birthday) uses a significant amount of electricity (ie – facebook). Something as virtual as computing or as computing in the clouds, the amount of power required to keep the server running is astonishing. While we may not be wasting paper we are still draining significant resources, so in all of these examples you can see the tension between humans and the natural world and that there are plenty of examples where people wish to bridge the relationship, to make it less abstract (ie – organic farming or attempts to come up with sustainable communication) but at the heart of those r=efforts is the question about the human and the natural world and of the struggle over who has the right or who speaks for the earth natural world. And to what extent should the natural world be taken into account?
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The act of communication creates the conditions for the making of community. 
The idea of practices, the act of doing creates meaning. To do something is to generate meaning. So given the events going on in that again the act of choosing a new pope is an act of incredible significance and is dripping with symbolism and meaning. Everything from the music or the oath of silence, their voting of 2/3 majority. 
Rituals: are perfect illustrations. Rituals such as picking the pope are perfect illustrations of how a) communication with the community and b) the fact that doing creates meaning. The ways in which rituals are communicative. It probably stands to reason that the picture that was just painted of the pope is missing a key part, which is the fact that we know what is going on at the Vatican and that we have videos and pictures is because the experience of rituals is highly mediated, the we sitting in Ottawa can be a part of the ritual of picking the new pope. The ways in which rituals are mediatized.
Thought experiment: Lets think about what happens when we die, or better yet try and imagine the situation that we die and then nothing happens to us. What’s the purpose of this clearly ridiculous image, we as a culture have an elaborate system of dealing with the dead. It varies depending on religion or personal preference, what we have is a legal statement, health rules, religious rights, we have spaces for dead people, that when someone dies we notify family and friends, there is a meeting/gathering of family and friends, depending on the religion or other things that make tributes or burials ceremonies. These are all so highly improbable and essentially ridiculous have to do with the importance of rituals. The fcat that we have a system of dealing with the dead is the fundamental significance of rituals in our society, rituals is what links people to their society, when people die it links people with their peers and society. And that the various kinds of processes associated with death are to link you and this particular development in your life to a set of wider communal/community phenomenon. So this is what we mean by the importance of rituals because they are deeply communicative things and actions. So rituals are practices that make meaning!! They are windows through which we can make sense of culture. 
Rituals have three basic components…
One: they are habitual, they happen over and over and over again. Historical is another way to think about it, we do things that people did in the past.
Two: The are formalized actions. So there are fairly limited rules on what people can do can can’t do. 
Three: They involve transcendent values. In other words they are symbolic of values which are part of a broader community, they transcend the individual. Ie – preparing someone to die and having a ceremony at a church is in some ways symbolic of a set of values that transcends the individual, is reflective of broader values.
Structured social practices,  that phrasing should draw attention to the fact that it is in the doing that communicates the meaning. Rituas have been taken up but a large amount of scholarship by anthropology and sociology and that one of the first places in which one studies rituals is in the study of religion. Religion is a study that is taken up by both anthropoligists and sociologists, Drukhiem argued that rituals are effectively the glue that holds socities together. That rituals are part of the ways that societies imagine the bonds between effective strangers. So one knows ones membership in a group that one realizes that one is just of themselves but a part of the wider world through rituals. So rituals then for Durkhiem form a functional purpose. His is one way in thinkingwhat rituals do.
The other way to think about what rituals do is to think of rituals as liminal, and this comes from the work of  Vaugn Gennep and Victor urner (both anthropologists), they talked about the ways in which rituals are liminal, they marked the passing between two states. So in the example of death, the various rituals when it comes to death is liminal, it marks the passage of the living to the dying. The rituals of birth marks the passage of on to the other, getting a degree marks an in between moment of two steps in the life cycle. Thus, because of the liminality rituals are a kind of interruption into the daily flow of life, in other words they are a break from the regular flow of life that if you are doing your regular thing like going to school and then something comes up like baby shower or graduation or funeral then that is an interruption, it marks out a different time and space, rituals interrupt daily flow of life. They talked about the ways in which rituals are liminal and that they are interruption or liberations form the regular flow of life, so of course people will say that when they come back forma  funeral they will say that they appreciate their life or the femerality of life and will make the best of it. Those who study rituals say that these ar interruption and liberations form the daily flow of life and since they are interruptions means they have the effect of allowing us to reflect on ones social life. 
A third view from French thinkers Mark Bloch Pierre Bordeau, if Dorkhiem sees rituals as a social making effect then Gennep and turner see it as liminal then Bloch and eventually Bordeau they say it is about conformity and control. For them they say that rituals remind of who is in charge, they frame how we should understand a passing of a moment in the life cycle and reaffirm sets of social ruels of who is in control of those rules of the individual of having to conform to those rules. So again, the current ritual of choosing a pope is a ritual reminds us of who is in charge, reminds us of how we will be framed (form a bordeauvian lens). Rituals involve so many different forms like a song, an oath, a declaration, these are the things we associate with rituals being communicative.
Rituals get taken up in communication in the way of James Carey, and Carey writes influential article in the 1970’s in which he declares that we need to think about communication as rituals. That we need to think of communication as ritualistic, he sets up the study of communication in two ways…
Most people think about communication as transmission, that we study communication because is to disseminate information. It is to send or impart to others. What Carey argues is that with this conception with this comes more assumption, like communication and modes of transportation, issues that have to with speed, can we do it fast or more efficiently, can we throw the message farther (geographical metaphor). Carey say the dominant conception of communication si to see it as transmission, to think of communication a series of technical concerns. Speed and control over space.
We can take an act like reading the news paper, under the transmission of communication a newspaper is the dissemination of knowledge, and to get it quickly He argues that a transmission view of communication tends to be interested in effects. So how does the fact that we get news quickly affect on what we decide to do. How does it affect how we think, or how can we get news of people quicker so they can make better decisions quickly. For Carey this is the dominant view, what he argues is that what we should now be doing is thinking of communication as ridual. He is talking in this example, comparing a church service, the emphasis is on the priest, the one doing the transmitting but what Carey says is that rituals are more than that, they are more than just the priest they are about the coming together, are about the community and the back and forth. Carey sees this image as symptomatic of what would happen if we thought of communication through a ridual view. A ridual view is interested in not control over space but maintenance over time. The ways in which shared beliefs are represented. So, if we then say what would happen in the case of reading a newspaper, under a ritual view of communication Carey say that the act of reading the news paper is not about getting knowledge but about having ones view of the world repeated over and over, to be reassured that the world is as you think it is. That the world is largely represented in the way that you think it is. A ritual view of communication is less concerned with effects but is more concerned with questions of culture, how acts of communication create communities, reflect values and how they gesture to things that came before them. A transmission view of communication, Carey would say look at how people can access movies online, he asks what is the significance –socially- of this. 
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Media and rituals. Because of course things like choosing a new pope or the wedding of the royal family is now a highly mediatized event. The ways in which we use various kinds of media to memorialize a ritual, like taping a wedding or graduation and then posting in a facebook page. Now the life cycle from one act of life to another is highly mediatized because we take hundreds and thousands of photographs. We have more memory of what we do then ever before. The passage of various kinds of rituals are mediatized, and since they are mediatized they are extremely public, like your birthday instead of private everyone on your facebook page says happy birthday. Many media forms have ritualized practices, whether or not that might be on your daily news or television is highly ritualized. And perhaps the most talked about area in communication has to do with ‘media events’. The ways in which important events a ritualized through the media like the superbowl, the Oscars, debates, coronations, etc, Cats and Diane call these media events. (Conquests, contests, and coronations). The features of media events, what they characterize, is drawn specifically on things from Durkhiem and Turner, such as media events are interruptions in the regular programmed day. The tone is typically reverential, audience attention is great, one perks up ones ears at the liminal space and causes for changes of behaviour, there is the communication of values of the importance of religion, community, or royal family, etc. So Cats and Diane’s conception sees these events as rituals, sees them through a ritual frame, drawing on bot their own work and peoples before them, they have started to rethink the idea of media events ina  world which is no longer characterized by mass media. Which is Cats and Diane are writing the early beginnings of news televisoion and they are wirting in the very early stages of the world wide web, what they are talking about precedes facebook or twitter, they are not talking about media events in blogs. So lots of people now are thinking about what ritual means in an environment in which everybody gets o communication and how people have access to this information and hwo we are all connecting and in which everything is breaking news. That now the kinds of media events that we see there are new ritual no longer associated with conquests or coronation by are associated with things like storms. All this television is showing us that you need to be constantly on alert. In present day, everything is a spectacle a series of interruptions or media events, tracking of disease or weather we are still constantly on alert. We live in a world in which there are media events all the time, these characteristics are always on. And that the new rituals associated with the news, is incredibly symbolic, the new media rituals associated the different kinds of practices like texting, the fact that we are constantly in connection with each other. Think about the new kinds of rituals that emerge in the newer media forms.

March 27th, 2013

This is the age of information. Why is that??
Because of the digitization of information, the process of converting information into 1’s and 0’s.
The conversion of all of those discreet information, ones that may have been tied to a specific medium, but also tied to specific places (like how the bank is the only place with all your banking info), there is no difference between a movie and what you bought off of amazon in 1’s and 0’s. The only difference is that they are bigger and smaller files. What used to be small and individualized are now basic files that can be opened everywhere, shared and distributed.
So the digitization of information, is one of the reasons why people say we live in the age of information.
Now we have devices like laptops and cell phones that have the capacity to access all this new data. That the ability to connect through Wi-Fi or phones means we have access to information in new ways.
The importance of the fact that it is a function of these conditions that many people say we live in the information age, and more than that given what was just said. We now possess the easy means to do a bunch of things with this information like mash it up (music), or Photoshop. We can edit, remix and make it new again.
It is increasingly difficult for us to forget information. We may erase things on our computers but  they now exist in things like the clouds or server sites. 
All of these descriptions are part of the way we describe how we are living in an information age. 
TMI is a god anchor for us to think of information as a concept. TMI may seem like a little acronym but it’s a good take off point to make the point that information plays a huge role in our society, and the relationship between information and media. 
The concept of the information age is a historical concept. We have been led to believe that we are living in the information age, and the image of us living in a world with TMI has been going on for a long time. Phaedrus as an example, the concerns of information overload. Which is now that you have to write something down instead of remembering it, ‘one writes because one can no longer remember’. People write things down if there is simply to much information to remember. So there is a s history of the concept of the information society, and that various points in time over the last 700 years there have been sporadic concerns about the fact that we are living in a world with a wealth of information.
In the post war era, what we get are a few examples of what the information society is. 
One example is Shannon and Weaver: Information Theory (1948), they say information can be understood as a mathematical concept, is the transfer of information from one place to another and creates as little noise as possible. For Shannon and Weaver, information theory, starts from the premise ‘the world ahs lots of info, there has to be a way for that info to be distributed and distributed efficiently. This theory reflects that mathematical way of thinking about communication. “MEANING DOESN’T MATTER”. 
Daniel Bell (1973): Post Industrial Society. Bell is writing in 1973 that people no longer make things. They don’t make things with their hands but they provide services. We have a move away from industrialized systems to service economies. In which the jobs one has are jobs about information and communications. You provide service, you don’t make anything, you manage or provide information. This is now the nature of work, where as in the early days of modernity work was producing things, many people these days are in work that doesn’t produce anything that is tangible (ie – information). By 1973, we have a different way we view…
Manuel Castells Network Society (1996): the way we now understand the information age, one is part of vast overlapping networks of information. On a global scale. Those connections are now being made through communication technology. To be a part of a social network in the internet is age is to be a part of the information age, is to participate, contribute and distribute information on global networks. Various points in time, from Phaedrus to Firefox, that we have been dealing with questions about the information age and a discussion that we are living in the information age is usually associated with the innovation of new forms of communication. (ie – writing, publishing, radio, television, etc.) Any concern about living in the info age runs along side the development of communication technology, with that we have these new forms of communication and these create conditions of new ways of remembering and accessing information comes the concern that society will not be able to handle lving in a world with TMI. That once we now have the capacity for more info and the new tech. to share this info, there has been over time a concern about the fact that people cannot handle too much information. People will be overwhelmed with data and therefore will not be able to make the right decisions on how to act. The world is too complicated there is to much info, people will be overwhelmed with that information and will not know how to act, ie – journalism. What is journalism, it is the practice of reporting events to people. The people who watch are busy and there is a lot of info to journalize, for everyone of us to be able to handle. And therefore, the best way to manage TMI is to have journalists who are responsible for collecting, filtering and reporting the information that is relevant. (Lisa Laphlem - Shows you contemporary information overload… the world is coming at us so quickly that there needs to be someone to make sense of it, we as journalists will make sense of it.) 
Lippaann, talked a lot about the importance of information and democracy. That democratic systems work with information, people get pictures in their heads about the world around them. And that it is the job of journalists to paint pictures in your head, how do they do this? Well by reporting! By giving us just the information, the facts, the report is objective, it doesn’t have an editorial slant, it only tells you what you need to know. Its objectivity id the basis on which it is simply providing information about something that you can then use to act accordingly. 
There have always been various individuals who say they will make the claim to help you, journalism is an example of that. Ie – the disc jokey says there are tons of new albums coming out but I will make a selective choice on what to play based on your interests. That filter, that making sense of TMI, is now being done by algorithms. The world is full information, so you use things like Google. More and more of the answers of TMI are done by algorithms, whoever is doing the filtering is doing it based on the belief that there is simply to much out there and people need someone or something to make sense of it. 
Concern that there will be too much info, and that we will be overwhelmed for whatever purpose, as citizens or consumers. Therefore comes the need for someone or something to filter through the information for us.
4. With any information age comes two basic attentions…
1. openness and closure
2. publicity and privacy
new forms of information and the technologies that provide them, makes info more available and comes the concern is that it shouldn’t be so available. Part of the longstanding history is that music can be copied, re-painting famous paintings, etc. However at the same time one might argue that to be able to copy that piece of music is to create something new with that music, to add new form of music to it. Therefore with any information age comes the concern with control, who has it, who can’t have it, what will they do with it. What will happen to us because of it? 
[bookmark: _WNSectionTitle_7][bookmark: _WNTabType_6]Information, Art. Commerce: Who Owns It?	2013-02-06 9:44 AM
Any information age invariably going to raise these kinds of questions, and bring those tensions. 

April 3rd, 2013

Exam on April 25th, at 2:00 in Alumni Hall
Exam is 2h
Format is exactly the same as previous exam

Practice Question 1:
Sonia Livingston wrote that “all influential institutions in society have been themselves been transformed by contemporary process of mediation”.
What does she mean by this statement? Have things always been “mediated”? If not, what makes the current moment different? What is the relationship between mediation and media? Give three examples from course lecture and readings to illustrate your arguments…
Practice Question 2:
Why would someone suggest that rituals posses communicative property?....
ANSWER QUESTIONS AS ASKED!!!!

The Nature of Communication:

Communication as Dissemination
Communication as Dialogue
Communication as Translation
Communication as Failure

All communications occurs in space and time
That time may be cyber space but it is still space, it is productive for us to think about communication in space and time.
The shrinking of physical space through communication technologies, is about the linking of markets that were once separate into globalized systems. The world is smaller now, because we are all connected, a ‘global village’. 
Communication can be considered in concepts of time and space. So lets think about, in a sense, those first four concept, they themselves are a way in thinking about time and space and communication. 
Dia = by way of, logos = speech discourse reason
With dialogue, will come understanding. If two people can talk it out then they will get to a point of understanding. Come to some sort of an agreement and then move on. A compromise will be reached. What was a problematic situation will be resolved.
1. Problems with dialogue…
You have to be present for us to engage. Face to face. You have to be present in order to engage. 
The logos puts an incredible emphasis on speech.
While dialogue has an authority or power, there are problems,
Not everyone can make it all the time
And two not everyone feels like talking or knows what to say. There are times when people are forced to talk. For example, sometimes you cannot find the word to describe the emotion your feeling, 
and we do not always know how people will react to what we say. 
We study communication to produce dialogue. Dialogue would sit on the top of a hierarchy of the list of preferred outcomes of communications. 
And that preference comes out of a preference of presence in time and presence in space. We tend to value the here and now rather than other relationships between time and space.
2. Absent in time, but present in space, and example would be a museum. There are works on display that you can see whenever you want to. More examples are churches or arenas. It is in these time space relationships that we see issues of commitment (ie – commitment to arts or culture or a team), 
3. Absent in space and present in time. Live broadcast. (ie – an Olympic event, where you are not physically at the game but you can still experience the game. You are together in the temporal sense but distributed in the physical sense. The simultaneous togetherness that we in communications are attracted to when we study live events. The ways in which people come together even if they are a part in space but together in time. 
4. Absent in space and time. Dissemination! Happens in many times and many places. (ie – a message in a bottle may be answered many times). Unlike dialogue, dissemination takes a very different meaning, rather than a form of communication that is speech or reason or logic, dissemination to throw or plant in every direction, To scatter seeds. Broadcasting does exactly this! (ie – posting singing videos on youtube (Justin Bieber). To this extent we can argue that it is probably more productive to think of communication in this way, we can think of communication as acts of dissemination. Communications purpose is not to produce dialogue but to make dissemination, to throw seeds in the air and see what ‘bares fruit’ and which will not. Wedding invitations are another example of dissemination, so is a status update. Not every update is liked by friends or shared, some are and some aren’t. It is productive to think of communication as a game of angry birds, sometimes you hit the target, sometimes you don’t. 
For peters dissemination is a powerful term, it brings attention to that not all things that we throw out in the universe, we don’t always want an answer to. The digital revolution has allowed us to communicate in that way, to not be in a place but still allowing us to be in time. We cannot control the ways in which people understand certain things that are said or gestured, etc…
Consequences…
1. Dissemination produces contradictory results or messages.
2. Interaction between people is not restricted to text or words. It goes beyond speech.
3. Reactions to text are not immediate or present.
4. Other ways to disseminate to mass audiences that through mass media. There are more ways to think about communication than simply mass media. 
What about how else might we think about communication? Acts of communication are a kinds of language, a set of systems, signs and grammar that determine and understand in different cultural contexts. Translations draws attention the importance of culture as the framework which determines meaning. Acts of communication are understood in their cultural contexts. You cannot translate context… Translating is something that we do all the time. That the ways in which we communicate with each is, we translate and then respond. Ie – we don’t take everything literally. We constantly translate, we are thinking of that person and what we think and translating it into another form. What we have now are TV shows where the ‘guts’ of the shows are the same, like Project Runway Canada or Canadian Idol. The value of thinking of communication of never ending acts is important because it draws the attention to the importance of culture and in communicating we do think of others. In acts of translation we are taking a message, and converting it for context and efficiency. BUT, as we are also aware, not everyone gets the message. Not everyone picks up the nuance, not everyone buys the product or watches the show. However, the point here is to say that perhaps we may also think about communication as failure, failure in the sense of inability to affect ones purpose. Trying to do something for a particular reason and not being able to do it. Failure, is a reminder of inefficiency, of ineffectiveness, of humility, that we are not perfect, we are not always efficient and that we don’t always get what we want. Failure is about missing, but of course the problem with failure as a concept is that we have very few ways of measuring it. The ways in which we measure failure are complicated and contradictory. Ie – you may fail this class but you may succeed in the future. One might suggest that advertising, the history of advertising is the history of failure in the sense that not everybody buys! Public relations is perfect examples of failure, you can never get the whole population to agree with you. Movies that we think are going to be great tank, and vice versa. Failure is the motif/rule in television. Most TV shows fail. The marker of success in one thing can mark the failure of another. Something that may be a failure in one sense, like may not make money, but may succeed in a critical sense, very good. Failure may well be the dominant mode of communication. MOST THINGS DON’T WORK! We as humans, are horribly inefficient, we miss a lot, we miss more than we hit. Or we sometimes don’t know fi we hit or miss, or if a hit now results in a miss later. So failure, draws attention to the limitations of humans, thus the knowledge they produce is imperfect. It is limited and always will be limited, therefore communication fails. People try, that the history of communication is the history of people trying to come up ways to make communication better. And this the way it will continue to go. 
For me, the best way to describe communication is to say that communication is WEIRD. And it is the natural place to get to at the end of the year, all the different ways wee have tried to make sense of it. Is to say that so much about the way we understand communication is tied up with things we don’t really know. We never really know why a message sent from a sender to a receiver produces a response, we can try to come up with a way, there is a cultural answer, a psychoanalytical answer, etc, and they are guesses. So much about communication is about the unknown, the weird. Ie – why Just Beiber and not someone else? Why one thing and not the other. This is problematic in communication because in comm we tend to be caught up in machines and how they distribute or repurpose meaning. How communication is mediated between two people, there is a mysteriousness to it. When communication works there is a weirdness to it.
[bookmark: _GoBack]Communication is taken up with the weirdness of the future. The ways in which acts of communication will have some sort of impact or affect on what will happen to us next. We have been taken up with destiny. What is the relationship between communication and our destiny, or our pathway through the world. If it is mediated by gender, or class or anything. In the future, we will be a certain way, so it is in this uncannienss of communication that makes communication weird. One can easily arrive at the conclusion is that communication si the study of the weird. 
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