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Research Methods for Sociology- [2206B-003]
Email:  rbroll@uwo.ca
 Final Exam= cumulative w/emphasis on info post-midterm 


The Fundamentals of Research
What are you?
The Paradigm War of Methodology (ex: Mac vs. PC vid)

What method do we use?
-The type of info you are trying to find will influence which method you use
-The method should be used to compliment your thesis
-Every academic person should have a basic understanding of both quantitative and qualitative methods

The information Age
How modern society depends of information as a resource
-Information is everywhere
-Sociology is useful for a background in methods

What do We Hear?
Watch and listen to the media….
-Do you hear certain types of statistics over and over?
Ex: drinking and driving (MADD), anti-smoking ads etc
-What values/messages do these stats portray?
-Can you think of situations where the same statistical info could be used to justify opposite decisions?

Rushton Study Finds Men more Intelligent
-“in the battle between the sexes, a controversial UWO prof has given men the equivalent of the atomic bomb”
-A study published in the academic journal Intelligence says men are more intelligent than women
-An analysis of more than 100,000 IQ tests show males averaged 3.63 points higher than woman

 What kinds of questions were given? 
 What ratio were men-women?
 What defines “intelligence”?

Definition of Social Research
-Social research is a process in which people combine a set of principles, outlooks, and ideas (i.e. Methodology) with a collection of specific practices, techniques, and strategies (i.e.:, a method of inquiry) to produce knowledge.
What is the Point?
-Research methods is the synthesis of social theory and practical application
-Adding to knowledge:
	-Using data collection to build on existing ideas or create new ones

Three Main Goals of Social Research
1. Explore new angles or previously unexamined phenomena
2. Try to describe information in detail
3. Try to explain or understand why people behave the way they do

What is Theory?
-“A Tangled maze of jargon?”
-“Abstractions that are irrelevant to the real world?”
 Use methods to test and examine those ideas 

Theoretical Frameworks
Positivism: Sees social science research as the same as natural science research
-Quantitative techniques 
- Durkheim, Weber etc.
Interpretive (Constructionist): human social life is qualitatively different than other things studied by science
-Qualitative approach

Praxis: practice as distinguished from theory-Marxist

So… What is Methodology?
-What people were interviewed or observed?
-What questions were those people asked?
-How many individuals provided the answers upon which the conclusions are based?
-What categories were used for data analysis?

Alternative Ways of Knowing
1. Authority- ex: Parents, teachers etc.
2. Tradition- ex: Wife takes husbands name when married; going to school, etc
3. Common Sense- ex: things just make sense so we feel it is right 
4. Media Myths- ex: most of the time they don’t present reality
5. Personal Experience- ex: leads to overgeneralizations- leads to stereotypes/generalizations; leads to selective generalizations (see what you what to see); leads to premature closure(idea that you feel like you know the answer, you don’t need to listen- b/c it happened to you, you feel like you know the answer)
Halo effect: give extra weight to people with high levels of education or authority even if knowledge does not pertain to their expertise. 


Things we think We “know”…
-Students thrive under pressure..

Vs.

What Science Tells Us…
-Stress leads to lover IQ scores

Things to Keep In Mind
-Social theory and research deal with what is and why it is that way, not with what should be
-How you react to that knowledge depends on your own values
-This fact helps explain why research supporting key values or interests tends to be more widely accepted than research that opposes strong values and interests

The Long Road to Published Research
7 Steps of the Research Process:
1. Topic
2. Focus the Topic
3. Design the Topic
4. Gather the Data
5. Analyze the Data
6. Interpret the Data
7. Inform Others

The Use of Research
1. Basic Research
“Those who concentrate on examining the fundamental nature of social reality”
-How does the social world work?
-What makes things happen?
-Why are social relations the way they are?
-Why does society change?

2. Applied (Social) Research
“Designed to address a specific concern or offer solutions to a problem”
-Conduct quick, limited studies to provide short-term results
Types:
· Evaluation Research Study
- Is a program effective?
· Action Research Study
- Often associated with a political movement
· Social Impact Assessment Research Study
- Determine the impact of a planned intervention




Purpose of a Study

· Exploration
-Trying to formulate questions in order to begin future research
-Often involve “what?” questions
-Tend to be qualitative
-Rarely yields answers
-Can be frustrating and overwhelming

· Descriptive
-Focuses on “How?” and “Who?” questions -- (How did it happen? Who is involved?)
-Presents a picture
-Surveys, field research, content analysis, historical-comparative analysis

· Explanation
-Builds on exploratory and descriptive research
-Focuses on “Why?” questions
-Tests and builds social theory

Time
-Sometimes you are looking for a “snapshot” (cross-sectional), while other times you want to follow your topic (event, people, relations) over time (longitudinal)

	The Time Dimension
	Description

	Cross sectional
	Observe a collection of people at one time

	Time Series
	Different people at multiple times (e.g. every 10 years)

	Panel
	Observe the same people over time (more complicated and much more costly than time series)

	Cohort
	Observe people who shared similar experiences at two or more times (e.g. all people born in the same year: birth cohort)

	Case Study
	Observe a small set intensely over time (e.g. child abuse study)
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