Qualitative Researhc Methods
· Can be approached from either an “interpretive” or “critical realist” standpoint
· For interpretive approach—is there a “real” to interpret?

Two Major Approaches for Qualitative Research:
Textual Analyses
· Semiotics
· “the science of signs” (study of signs? Interpretation of signs?)
· Ferdinand de Saussure, Charles Sanders Peirce, Roland Barthes
· Paradox of the Sign: The sign is not the thing. But the sign is a thing.
· “The Treachery of Images” (Magritte, “Ceci n'est pas une pipe”)
· “The Human Condition” (Magritte, easel/window)
· Common Errors Due To Signs:
· Reification (“the fallacy of misplaced concreteness”): sign mistaken for the thing (i.e. Photos, sound bytes, video clips, particularly of politicians)
· Forgetting that the sign is also a thing: dematerialising information (Baudrillard & Saussure's mistake) 
· Denial of referentiality of signs: “self-referentiality of language”, “self-referentiality of signs”, “internal linguistics”
· C. S Peirce - “the road not taken” - philosopher, not linguist – to him, a sign is “something that stands to somebody for some thing” - a thing that stands for a thing – hence, words like “and” or “but” are not signs, but merely components of language – his sign was tied to the referent (external reality), but he did not de-materialise the sign.
· 3 types of signs, depending on signs' relation to external reality:
· iconic (resembling)
· indexical (causation)
· symbol (convention)
· Sign – (iconic, indexical, symbolic) - Object (referent) – Interpretant – (triangle)
· Reality (materiality) enters Peirce's semiology:
· relation of sign to object (iconic, indexical, symbolic)
· experience of subject with object
· sign exists materially, outside the mind
· Ferdinand de Saussure:
· Swiss linguist (signs: words, spoken, written)
· father of structuralism
· Course in General Linguistics (published 1916)
· “scientific” study of language: goal is to reduce study of language to essential, formal relations among elements
· 3 points:
· does away with materiality of the sign
· signs have two parts (signifier – sound, visual form, signified – mental image)
· does away with external reality
· with peoples' experience with objects
· with the referentiality of signs
· does away with time
· Distinguishes: external/internal linguistics
· external: trying to explain language by material factors that have to do with language (for example, class structure, words for mining in mining towns)
· internal: language as structure in and of itself that can be analyzed
· “My system presupposes the exclusion of everything that is outside the system [of signs].”
· Distinguishes: diachronic/synchronic linguistics
· diachronic: time, history, etymology
· synchronic: present, system
· Two parts of sign (signifier/signified) are conventional or unmotivated (arbitrary)
· For semiologists following de Saussure:
· we do not experience reality first-hand
· we experience signifiers which conjure up mental pictures
· which may or may not bear resemblance to external reality
· Paradigms: a set of (related) signs, from which one is selected/perceived
· all members of paradigm have something in common
· each is distinct (both signifier and signified)
· meaning you choose (“signified”) depends on meanings not chosen
· Paradigmatic relations: differences among elements: at one level substitutable, but carry a different value
· the “yam” paradigm in Trobiander (words for all sorts of yams) – external linguistics, can also involve diachronic linguistics
· The meaning we see/choose depends on meanings we did not choose
· Meaning is a product of language (convention), not intrinsic
· cultures share conventions/meanings
· Meanings defined by relations of one sign to another, more than by sign's relation to external reality
· Consequences of these assumptions:
· self-referentiality of language/signs
· no external referentiality, we live in language
· no test for validity of knowledge
· radical freedom to interpret
· Oppositional to Saussure: Raymond Williams (Culture and Society, Keywords) – language changes over time, etc
· Positioning: locating a product by distinguishing it from, and relating it to, toher things within the same set of relations (“paradigm”
· physical space
· social space
· cultural space
· Syntagms
· two signs in proximity modify each other
· Codes
· set of signs with pre-arranged meanings
· emphasize social dimension of communication (different cultures/subcultures have different codes – different meanings for signifiers)
· codes frame communication (“this is the system of meanings that we're using)
· give meaning to individual sign
· Stuart Hall:
· “dominant code” (“preferred reading”)
· “subordinate code” (“oppositional reading”)
· Barthes!
· Myth: a meta-language, a second language in which we are all immersed
· like allegory!
· denotation/connotation
· market – freedom – liiiiiies, inequality
· prices – value – old, infirm, tobacco?
· competition – efficiency – waste (duplication)
· consumption – happiness – addiction, ill-health, pollution
· productivity – competitive advantage - unemployment


· Rhetoric
· “The art of discourse, both written & spoken; a study of the techniques used in literature and public address” (extended to visual communication) 
· Aristotle: “The art of pleasing or persuading”
· Can be used for good or ill.  It is a method.
· Three methods of persuasion:
· ethos
· pathos
· logos
· These methods deal respectively with the 3 parts of a communication:
· the sender
· the reader (audience)
· the message (speech, text)
· The sender (ethos) has to present themself as credible, ethical, qualified, best interests of the audience in mind
· credibility (ethical appeal)
· convincing by the character of the author
· establish practical intelligence (not academics, folklore, rumour)
· establish virtuous character
· establish good will (interested in the welfare of the audience)
· Intrinsic ethos: established by the speaker/text
· External ethos: established by stuff outside them (book reviews, known experience)
· The audience (pathos), their emotions need to be taken into account, also their preconceptions
· persuasion by emotion
· judgements differ according to emotions
· create or appeal to audience's emotions or perceived self interest
· The message (logos) – how convincing is the text in and of itself
· logos = “the word”
· persuasion by the argument itself
· demonstrate (or seem to demonstrate) that something is the case
· deductive and inductive reasoning
· the internal consistency of the message
· the clarity of the claim
· the logic
· the effectiveness of its supporting evidence
· induction: from one particular, to another (example, analogy, or “if it happened once it'll happen again”)
· deduction: logic (often based on audience's premises)
· syllogism (If A, then B.  B, therefore A.) 
· surveys (find out audience's beliefs, tailor campaign to that)
· in neither case is conclusion necessarily true
· common logical fallacies
· fallacy of misplaced concreteness (“reification” - “the picture of Stephen Harper is Stephen Harper” - operationalisation in reverse) e.g. “globalisation” - becomes an explanation for individual concrete instances, but it is an abstract concept, you can't just write things off as “globalisation”, things become inevitable because, duh, “globalisation”! Bleh.
· Inductive fallacy: take one instance to describe all other things, “seen one, seen them all” - stereotypes
· ad hominem: attacking the person, not the argument - “I wouldn't believe anything THAT person says...”
· appeal to authority (“I saw it on FOX News”)
· appeal to emotion (pathos) - “My fellow Canadians...”
· appeal to novelty - “cutting edge” 
· bandwagon (“The number one selling brand in North America”)
· Biased sample (French tourism—they hire a PR company to change image of French people as rude to tourists, they surveyed to show French are polite, only surveyed people who had gone to France multiple times)
· Ignoring a common cause (TV makes you fat...no, inactivity does)
· “Post hoc, ergo propter hoc” (superstitions...self-fulfilling prophecy?) after something, therefore because of something (more like correlation=/=causation)
· straw man – picking out one weak part of argument to discredit whole argument, basically reframing the argument, reconstructing it to suit you
· figurative language (tropes)
· many ads are based on a number of rhetorical figures or “tropes” - the transference of meaning
· in semiology, simply syntagm (one sign moderates another sign)
· in rhetoric, how and why the sign moderates the other
· Gillian Dyer: Advertising as Communication Two dimensions of rhetorical figures
· operations
· additions (one or more elements are added) 
· suppressions (one or more elements are excluded or concealed)
· substitutions (suppression + addition)
· exchange (double substitution)
· relations among elements
· identity
· similarity
· difference
· opposition
· false similarity or false difference (“homology”)

Repetition (Figure of Addition, a. Identity):
· Hitler/Goebbels “Big Lie” theory
· repetition of image within ads, or
· repetition of at
· aesthetics: theme & variation
· most basic device of education, persuasion/propaganda
· slogans, catch phrases, logos, branding
· carried to extreme: becomes boring, ridiculous (Warhol)
Simile (Figure of Addition, b. Similarity)
· if things look the same, they must have similar meanings
Accumulation (Figure of Addition, c. Difference)
· lots of different things...wealth of variety!
Antithesis (Figure of Addition, d. Opposition)
· opposites used in ad: “you can use it night or day!”
Antanaclasis, Paradox (Figure of Addition, e. False homology)
· what seems the same is really different (only one of these similar housewives has the best product!, wolf in sheep's clothing Smirnoff ad)
· what seems different is the same (Clark Kent/Superman)
Ellipsis (Suppression, a. Identity)

Frame Analysis
· symbolic interactionism
· interactions among people
· use of symbols in interactions (i.e. Language, gestures)
· intepretation as communicative action
· The Self emerges from others' interpretations and communication
· social processes are flexible & dynamic, subject to individuals' ever-changing interpretations and actions (cyclic)
· Herbert Blumer:
· “humans interpret or define each other's actions instead of merely reacting to each other's actions”
· Thus, human interaction is mediated by the use of symbols, by interpretation, or by ascertaining the meaning of one another's actions
· Human behaviour, according to symbolic interactionists: stimulus->interpretation->response->stimulus...cyclical OR text->symbols->audience->text
· People define each other's actions.  Therefore, the social process is dynamic and flexible
· Interactionism & Frames:
· How does symbolic interactionism relate to frame analysis?
· Identifies how actors define and limit events and meanings
· an interactive cycle between the stimulus (text) and responder, involving symbols and interpretation of texts
· therefore, through interpretation and response, frames affect responders, who also contribute to frames through their interpretations and actions
· defining frames and frame analysis
· Erving Goffman's aim in analyzing frames:
· “isolating some of the basic frameworks of understanding available in our society for making sense out of events”
· “the definitions of a situation are built up in accordance with principles of organisation which govern events...and our subjective involvement with them”
· discourse – frames as “discursive formations”
· frame analysis studies the dicourse the text offers and projects
· also studies “discursive formations” which consist of “hierarchical criss-crossings of discourses”
· si.e. Foucault: tracks discourse of sexuality in medicine, criminology, government to uncover the discursive formation of sexuality—our knowledge of it, what we believe is true
· two-fold research process:
· micro level: frames are structuring devices that shape an issue by what is selected and omitted—analysis of “organisational elements”
· macro level: researcher considers the preferred slant of interpretation and what ideologies are reflected therein
· critical realist in its interrogation of social structures, determining whose interests are served
· objectives:
· determine devices that frame issues and events by selecting certain aspects of reality and promoting them more prominently than others
· main point is to “identify how framing promotes a particular way of seeing or thinking about a social issue or problem” (Deacon 162)
· researcher may consider the origins, interpretation and reception of frames
· methods
· identify “thematic clusters” or frames in the texts (i.e. News, ads, film texts)
· what is considered a frame or thematic cluster?
· Consider what is selected, omitted, perhaps emphasised
· focus on images and written information that repeats a certain theme or message
· there is no single definitive method for frame analysis—depends on the researcher's subject, objective and scope; can adapt qual- and quantitative methods
· discuss examples
· Chilean miners:
· “faces of freedom”
· “with stories of faith and courage that crossed cultures and countries”
· “extraordinary images from inside the capsule reveal life at the end of the tunnel”
· “journey”
· “banged up magic bullet”
· “out of the darkness and into the arms of those who never stopped believing”
· “counting their blessings”
· “global village”
· “technology made it possible”
· What are some strengths and weaknesses of the frame analysis approach?
· Strengths
· eclectic analysis designed using various qualitative and quantitative methods that best cater to subject matter (validity)
· critical realist orientation considers how ideology and power are evident in frames, considers its political effects in defining/limiting debates
· can be used as a strong “starting point” for further research
· Weaknesses
· undefined method (difficult to test through repetition – reliability)
· identifying frames is interpretive: may lead to “reification” of a concept by the researcher (Deacon 164)
· Colonel Williams Case:
· debate surrounding media coverage: how much information is too much?
· An example of discourse and framing as a process of selection and exclusion
· the public's strong opinions about media coverage highlights how the social process is interactive/dynamic
· peoples' responses define each other's actions; as a result, will future coverage of crime change to reflect audience views? 

Critical Press Analysis:
· categories of prominence:
· position
· where the story appears in relationship to other stories
· where in the newspaper, where on the page
· demonstrates importance or perceived importance of story (perceived by editor or publisher) establishes importance (to audience)
· front page—important, back page—unimportant
· what factors might influence positioning?
· “if it bleeds it leads”, attract audience 
· local interest
· composition
· typographical arrangement & style
· how it is laid out on page
· nucleus: main headline, photo caption, lead paragraph
· provide cues for getting the gist of a story without having to trace it yourself
· problem? Cues indicate what editor  wants the “gist” to be...interpretation/point of story is prescribed for reader
· intertextual relations:
· the relations to other news stories and other discourse types within the paper
· links of topic and theme
· how news text draws on other discourses beyond immediate journalistic activity
· what can you infer from intertextual relations?
· Thematic structure:
· “a preoccupying conception or proposition which runs throughout a media text, usually around an initiating topic”
· “strategically ties together a number of more specific conceptions or statements on the basis of particular social forms of knowledge and social forms of perception and belief”
· makes media text “cohere”--organises it around central theme
· Discourse schemas
· “group information and circumstantial detail into sequentially and hierarchically ordered categories and units of meaning”
· in news, data are structured in functional order of narrative disclosure, specific to a particular mode of storytelling
· news schema entails “patterned movement” from headline to lead paragraphs, to witnesses or secondary events attendant on the main news event
· ranked in order of priority
· “inverse pyramid”: who did it, events, cricumstances, outcome, comment (inverse to schema of a mystery novel)
· schema “operates tacitly as a frame for making sense of things”
· thematic structure and discourse schema interrelate
· Sources:
· because journalists are not usually present at the event they report, the reconstruct the story from available sources
· quotations from sources (“interested parties”) are used strategically for supporting evidence, done in 3 ways:
· sequencing
· balancing against each other
· framing
· Quantity and Quality of sources
· how many sources support one position vs. The other?
· What types of appeals do they make? (consider ethos, pathos & logos)
· Framing Procedure of Sources
· assess the use of certain news sources to frame other sources
· how are differing viewpoints deployed in relation to each other?
· Are some sources used to undermine other sources that are at odds with the viewpoint given priority?
· How are statements from sources introduced? (e.g. “claimed”, “asserted”, “babbled”, “ranted”, “cried”... “said”, etc.)
· Objectivity!
· Journalist appears to be “even-handed”
· journalist/author seems disinterested (i.e. Has no investment or interest—potential for gain—in the outcome of the activity reported, or the effect of a story—not to be confused with “uninterested”)
· makes story seem legitimate, unbiased
· but is objectivity possible? What are the problems with objectivity as a “standard practice” in news coverage? Does economic structure (i.e. Reliance on advertisers and audiences) compromise objectivity?
· Methods for Operation (Deacon et al.)
· Stage One:
· examine position, composition, and intertextual relations
· “the formal staging of a news text”: how text is assigned an identity and role within broader structure
· Stage Two:
· study the thematic structure
· identify key underlying conceptions or propositions that inform the text as a whole, but are not made explicit
· look for coherence across component parts
· how is the disclosure of information ordered? (i.e. What is stressed and when?)
· Stage Three:
· examine discourse schema running through the text and acting as its general organising mechanism
· can be distinguished from thematic structure in terms of process and product:
· process: isolates for analysis narrative conventions for combining, ordering and hierarchically assigning the different category units of the text into structured whole
· product: distinguishes the central interpretive thread that makes all the rest relevant and fixes value as evidence
· Combining Stages 2 and 3:
· identifying sequencing structure
· assessing source quantity and quality
· assess framing procedure
· Stage Four:
· how does lexical choice support or belie thematic structures of a story?
· Rhetorical tone will influence interpretation (of sources, subjects/objects discussed in text, story as a whole)
· seemingly insignificant things like punctuation can support semantic structure of narrative (e.g. “scare quotes” -- implicitly undermine legitimacy)
· Stage Five:
· adapt these tools to your own uses (based on your object of inquiry and your research questions—or “purpose”)
· return to thematic macro-structures—how are they mobilized in different ways at each instalment of discourse schema
· consider the context in which the news and newspaper are produced and circulated—what are the economic imperatives? Who is the author? What is the social function of information and media in the particular society? Do you have an existing relationship with or interest in the story, its object, author or publication?
· Stage Five's broader context should be in mind as you proceed through each stage
· Limitations of Textual Analysis:
· some aspects rely on ingenuity of individual researcher—i.e. Not systematic and repeatable: two different researchers could use the same methods but produce different results
· if linguistic elements are central to researcher's purpose, concerns of power may be overlooked or suppressed (political economy)
· difficult to prove intentions of author/editor—correlation vs. Causation
· more about making thick descriptions and hypothesis than arriving at firm conclusions
· synchronic/diachronic

Culture & Society: Dialectics, Institutions and Methods




Ethnography/Ethnology

MIDTERM: Up to p 5 section 4D (end of critical press analysis, not including Ethnography, minimum emphasis on documentation)
1. Essay
2. Define 2 terms, interrelate 'em
[bookmark: _GoBack]
tenacity – being sure because it's been true, experience says it's true, knowledge handed down and learnt - “I just know it”

a priori – intuition or common sense

science – most valid & assured way of knowing, checks and balances of knowing, makes predictions and then tests them. Supposedly an organised, objective, controlled and qualitative or quantitative empirical analysis of one or more variables carried out as a series of small steps

empirical – verifiable by the senses

objective – detachment between researcher and what is studied, free of bias

qualitative – studies variable qualities rather than statistics or numbers

quantitative – based on numbers and statistics rather than qualities

critical – done mostly by academics and “free thinkers” challenges power, power a central object of study, denies pluralism as existent

administrative – done often for companies or paying interests, knowledge FOR power, assumes pluralism & obscures power

pluralism – power can come from many, interpretations are free, unguided, specific and free to every free individual, emphasizes diversity of views

positivism - 
interpretive research
critical realism
realism
induction
deduction
ontology
idealism
political economy of knowledge
idols of the tribe
idols of the theatre
idols of the marketplace
ethnography
instrumentalism—john dewey, technologies are instruments to solve purposes, as the purposes change, the instruments change, and as the instruments change the society changes (technologies are evolution—progress principle)
methodological individualism
methodological collectivism
law of minimal effects
structural functionalism
uses and gratifications
active audiences
poststructuralism
reification
referentiality
self-referentiality
rhetoric
structuralism
external linguistics
internal linguistics
diachronic
synchronic
positioning
pathos
logos
ethos
inductive fallacy
ad hominem
post hoc, ergo propter hoc
composition
thematic structure
discourse schema
sequencing structure
source
dialectic
culture/society (williams)
intertextuality
symbolic interactionism
social behavourism
discursive formations (Foucault)
frame
objectivity
intertextuality
rhetoric
tautology – rhetoric, argument not advanced but idea sounds good-- “survival of the fittest”--fittest are defined as...those that survive...totally circular argument, “people act in their own self interest”--seems to say something but really doesn't
interpretive research
critical realism
empiricism
induction
syllogism
holism
experiment
causality
discovery
abstractions
fallacy of misplaced concreteness
ontology
reflexivity—where you think about what you're doing, challenge your own thoughts
synthesis
philosophic idealism (interpretive rather than critical realist or positivist...Plato)
myth
signifier
signified
iconic
indexical
symbolic
nominalisation
idols of the den—Francis Bacon: four idols keep us from authentic knowledge. Idols of personal experience...dog bites you therefor all dogs are vicious
reactivity
reductionism
uses and gratifications
limited effects
constructivism
syntagm
paradigm
connotative
denotative
trope
critical press analysis
discourse schema
composition
philosophic idealism
generative mechanisms—deacon, critical realists do not dismiss interpretation, they know life is full of it, but they ask where interpretations come from: structures! Institutions, class structures, media, whatever...these are generative mechanisms as they generate interpretation
refutation
risky predictions
Peirce
De Saussure
Barthes
Dewey
Bacon
Popper—stars, einstein's theory of relativity (light bends towards sun)--this was a risky prediction, he was a positivist

ETHNOGRAPHY
· an intensive, holistic, and interpretive method for researching cultural practices, in the field
· intensive, immersed, long-term
· holistic: not solely from the point of view of individual, interprets larger structures, wider society
· interpretive: how the members of society make meaning, how the researcher chooses to interpret and to create meaning
· in the field: not isolated in a lab
· ethnos (people), grafein (to write or draw): writing about people
· four aspects of ethnography (Wimmer & Dominick)
· field research: researcher goes where the data is rather than summoning respondants
· participant observation: researcher participates in the community—tension or dialectic
· extended duration
· variety of research techniques
· ethnology vs. Ethnography
· ethnology looks at the literature of an ethnographic group
· Bronislaw Malinowski:
· founder of “functionalism” (sociology): to be contrasted with structural functionalism (Parsons)—it is the opposite of structural functionalism, which believes that every member of the group has a function to play as part of the welfare of group, each agent has a function, but, holistic, structure to everything...Functionalism, though, Malinowski said societies or communities exist to help individual members...so, structural functionalism in the inverse
· pioneer of ethnography
· anthropology
· classical ethnography:
· Malinowski spent two years in Trobiand Islands – kind of like exile - (Argonauts of the Western Pacific, 1922), participant observation, “a scientific approach whose aim is to grasp the native's point of view, his relation to life, to realise his vision of the world” (from his book)
· “i'm trying to figure out if these are musical instruments or some kind of hallucinogenic pipe”
· Trobianders: the “kula” exchange system: Trobiander males bestow gifts upon people they have associated with in the past by canoeing dangerous waters?
· An “emic” (“inside the culture”) understanding
· an “etic” understanding (“savages...have no knowledge of the total outline of any of their social structure...not even the most intelligent native has any clear idea of the kula as a big, organised social construction, still less of its sociological function and implications...the integration of all the details observed, the achievement of a sociological synthesis of all the various, relevant symptoms, is the task of the ethnogrpher”
· emic—inside the culture, etic—outside the culture
· ontological realism: there is an external reality which objective researchers can investigate and come to know—cultures are seen as bounded and unified entities
· Classical ethnography: Margaret Mead (1901-1978)
· Coming of Age in Samoa (1928)
· “absolute cultural determinism”
· Derek Freeman (1916-2001) – Margaret Mead and Samoa (1983)
· is the confusion about puberty/coming of age particular to North American culture?
· Determined that things are cultural or socially constructed and not necessarily natural
· Derek Freeman reinterviewed the people Mead did, and he claimed the interviewees were just “putting her on”/saying what she wanted to here, she was asking leading questions and imposing answers, he conceded her research had no merit
· Modern Ethnography
· since 1970s:
· a conflictual perspective (Marxism, feminism, post-colonialism) replacing consensual perspective (functionalism, structural functionalism)
· subtle realism replaces ontological realism (recognising observer impacts on what occurs: “reflexivity”
· epistemological constructivism (the scholar constructs or reconstructs the reality) replaces epistemological realism (“triangulation”: )--instead of the researcher's distanced analysis, the subjective voices of informants and the scholar are foregrounded
· Key Terms:
· field observation, participant observation
· ethnography is usually practised by overt participant observation “in the field”
· vs. detached, non-participant observer, vs covert observation, vs controlled environment
· etic and emic
· etic – perspective of an outsider on a given culture
· emic – how participants experience that culture
· cultural relativism
· no one culture's perspective is objectively “correct” or “superior”
· the opposite of ethnocentrism
· macro and micro ethnography
· macro studies an entire (traditionally non Western) culture
· micro studies a smaller group in a larger culture (often a subculture or social group within Western culture)
· Goals:
· to describe and infer peoples' patters of communication, their meaning-making processes, in everyday living contexts (“emic”)
· to identify “culturally-imposed constraints [scripts, frames]” we tend to communicate within their limits
· to understand, appreciate, evaluate, change, control a culture or subculture
· Reliability and Validity
· with positivist research, strive for knowledge through researchers detachment/objectivity, rigorous formalism, quantification, and replicability
· validity: is researcher measuring/observing what was intended to be measured/observed
· reliability: would repeated measurements and observations give the same results
· with ethnography:
· reflexivity: researchers try to recognise and account for particular sources of bias, especially effects of their own cultural background and their own presence
· triangulation: researchers support hypotheses with data gathered in different ways (interviews, group discussions, archaeology, indirect observation)
· but, to what extent can researchers set aside their cultural predispositions?
· To what extent can they adjust for the “observer effect”?
· Peer critique, triangulation?
· Goal:
· to describe and infer people's patterns of communication in particular social contexts
· to understand, appreciate, evaluate, change or control (advertising, empire)
· Micro-Ethnography:
· media ethnography: media usage as part of everyday lives, apply researcher's observation of and informal interaction with his and her informants
· audience research
· production research
· to study processes as processes, rather than (or in addiction to) discursive claims (aka interviews)
· James Lull: Inside Family Viewing – late 1970s, sent researchers into 20 families in Wisconsin and Santa Barbara

FOCUS GROUPS:
· composition of groups: can separate groups by demographics and compare how dicussion goes
· level of moderator involvement: open-ended vs. Structured approach...
· nature of researhc topic (if embarassing, may require moderator intervention)
· level of interest and knowledge (low levels may require more structured process)
· preparation: 
· reserve facilities
· recording apparatus (unobtrusive)
· interviewees/pre-screening
· moderator handbook
· audio-visual, literature (shared experience)
· limitations of focus groups:
· not a representative sample
· researcher has less control compared to individual interviews
· can depend heavily on the skills of the moderator
· unwieldy amount of data often produced
· group effects (one dominant person destroying group's validity, group of conformists...)


Quantitative Content Analysis
· “a research technique for the objective, systematic and quantitative description of the manifest content of communications” (Bernard Berleson)
· objective - not interpretive research
· systematic - apply same procedures to all content
· quantitative - measurement, numbers, statistics, tests
· description - describe all test hypotheses
· manifest - or latent…?
· Applications:
· Provide a systematic and verifiable description of a text or texts (could be repeated by different researcher & get same results)
· Ascertain properties of texts
· Infer texts’ context (causes and/or effects)??
· Hypothesis testing
· Infer sender
· Infer charactersistics of a culture/audience
· Assess images (representations) of groups
· Quantify open-ended surveys
· News bias
· Starting point for other studies
· Dallas Smythe: how television depicts “reality”, is there a bias in commercial broadcasting, should they be entrusted with educational broadcasting
· Macro Analysis
· 3 broad classes of programming (“ostensible purpose”)
· information (20%)
· entertainment (75%)
· orientation (persuasive) (5%)
· obviously overlap in 3 types of programming
· “one might say that the chief element in television programs is the representation of reality as entertainment—a matter of diversion or occupying time”
· Advertising – 20%, Programs – 80%
· “The most basic and subtle [??] dimension of television ‘reality’ is the commercial context in which it is presented”
· Later – the programs are the cost that advertisers experience in order to assemble audiences
· Micro Analysis
· Males outnumbered females 2 to 1
· TV population concentrated in age brackets of “peak sexual attractiveness” (males 38, females 33)
· At the time, more than 50% of US population was under 20 or over 50, but only 25% of TV characters were within those ages
· TV heroes – 32, TV villains – 43, supporting – 37, male villains – 42, female villains – 47, heroes were 83% white, villains were only 69%
· Ways of attaining goals on television (Larson, Jnl of Soc Inquiry):
· Violence (32.6%)
· Negotiation/cooperation/compromise (12%)
· Legal (courts) (9.7%)
· Advantages of Quantitative Content Analysis
· Inexpensive
· Easy to access material
· Unobtrusive
· Quantifiable data
· Deal with current events, past events, or both
· Disadvantages of Quantitative Content Analysis
· Is the sample representative?
· **Defining categories**
· Steps!
· 1. Identify research question
· Description (describe content of something)
· Hypothesis testing (which is what we have to do)
· How do you distinguish science from non-science? (Popper)
· Science must make “risky predictions” – predictions one would not make in the absence of a theory
· So Freudian analysis, for instance, only explains, does not predict
· Science does NOT require the prediction to be fulfilled
· Does not require proof, but confirms things, can extrapolate
· (light is particle and wave…Einstein & good old Popper…constellation before & during solar eclipse)
· Popper believed you should always try to refute established knowledge…why bother confirming established stuff?
· 2. Attain Data
· Determine suitable universe (everything that fits into the definition of your study) or sampling frame
· Select units of analysis
· Content element (reference) – for example, Smythe: gender
· Recording unit – largest body of content within which the appearance of a reference is recorded as one SO if your content element was, say, the word “war”, your recording unit could be the front page of a newspaper, or the columns in a newspaper—if it’s in a column, then it is 1 even if the word is used 10 times in a column. So—does it appear, period? Or does it appear…in certain scenes? Orrrr camera shots? Etc.
· Construct categories
· Mutually exclusive
· Exhaustive
· Reliable
· Types of categories
· What is said
· Subject matter (sports, politics, both)
· Direction (treated favourably or unfavourably)
· Values (what values are presented—binaries)
· Methods (negotiation? Violence? Court?)
· Location
· Time
· How it is said
· Rhetorical analysis (grammar, syntax, vocabulary, tropes)
· Discourse analysis
· Who says it
· Traits
· **Representing**
· cateogories can be”
· “nominal” (m/f)
· “ordinal” (Likert..scale of 1-7 or something)
· “ratio” (age..0 means nothing)
· undertaking sampling
· 3. Quantification
· time/space
· frequency
· intensity (index number)
· so two tv stations may have the same amount of TIME of advertising, but one could have a higher frequency, so calculate index number weighing each length of commercial, add that instead of just time or just frequency
· ratios are done with 100 so a ratio of 16:7 is 230:100
· a composite measure combining several measurements by weighting them to arrive at a single number
· normally the base is 100
· weighting news stories: number of words, square inches, front page, photo, bold headline, right hand page above fold, in first section of the paper…?
· Weighting violence: verbal, physical, weapons, humorous vs. dramatic, serious injury, number of wounded/dead, graphic display…?
· 4. Reliability
· Inter-coder
· Repeat
· 5. Analysis
· summarise and draw out implications of findings
· re hypotheses
· 6. Self-Critique, Further research
Sketching out a Theory:
· Theory: there are political-economic causes of stereotypes
· Theoretical hypothesis: stereotypical heroes and villains are representative of geopolitical conflicts
· Research hypothesis: hereoes and villains in American comics will represent “American” and “Arab” characters respectively, whereas in Nicaraguan comics heroes & villains will be indo-American & white/black American. State sampling procedures and categories of analysis in research hypothesis.
· Categories (constructed with a view of what we expect/hope to find):
· Physical traits (heroes vs. villains): hair colour, eye colour, skin colour, height, race, weight, age, sex
· Social aspects (heroes vs. villains): occupation, education, socio-economic class, role, ethnicity, costume
· Emotional nature (heroes vs. villains): warm or cold, anxious or calm, stable or unstable, powerful or weak, loving or hateful, individualist or conformist, authoritarian/dependant, vivacious/apathetic
· Theory: Political conservatives have a “mean” view of the world
· Theoretic hypothesis: conservative newspapers will have more violent stories

Quantitative Methods: Social Science Paradigm
Key Terms:
· 1. Concept: 
· abstract idea formed by generalisation from particulars (“precetps”--something you “perceive”, usually by sight—unmitigated perception), i.e. By “induction”
· might be said to “contain” particulars
· analogic reasoning—simile, metaphor—but also “concepts”
· help communication among those sharing understanding (specialized vocabulary)
· helps to detect (impose?) general patterns, relations, explanations
· entail grouping (categorization) of unique phenomena (reductionism)
· “knowledge often entails disregarding specificities”
· if percept is noticing individual sweaters, concept is “these colours fit together and i call them red”, then your construct is “colour”
· 2. Constructs:
· combinations of concepts, created for a particular scientific purpose
· not directly observable, existence is inferred (or imagined)
· in scientific discourse, one word/one meaning 
· for non-science there is often more ambiguity
· 3. Variable
· something that changes or could change
· empirical counterpart (example) of a concept/construct
· links theoretical/verbal/language realm to material/empirical (operationalization)
· Types of Variables:
· marker (the two or three variables that you're VERY interested in)
· independent (x axis):
· predictor (experimental): researcher manipulates it
· antecedent (natural)
· dependent (y axis)
· so independent predictor could be “monetary reward for answering questions” and dependent could be “responses to questions”
· control (try to hold things constant, controlled environment to keep observations good)
· continuous or discrete (m/f is discrete, weight/heights is continuous)
· 4. Theory
· proposes general relationships, which if true have implications (hypotheses)
· theories are not tested directly; rather, their implications (hypotheses) are tested
· connections:
· similarity (simile, metaphor, contiguity, concepts/constructs)
· antitheses
· part/whole (synecdoche)
· cause-effect
· correlation (logical fallacies)
· purpose (teleology)
· Which of these connections does science use/not use?
· 5. Hypothesis
· statments of relationships derived from (contained in) a more general system of understanding (“theory”)
· “if [theory] is true then [hypothesis]...”
· deduction from theory
· 6. Operationalization
· the attempt to observe (measure or count)
· percepts to represent concepts
· Model of the Research Cycle:
· “Theory” (paradigm, presuppositions)
· Research question (“theoretical hypothesis”)
· Research hypothesis, by deduction (“operationalization”)
· Deduction
· reasoning from premises, assumptions, theory to implications
· syllogism (math)
· empiricism (theored
· Induction:
· bring forth examples to support a general statement (but, inductive fallacy)
· or support general principles (theory) from multiple observations (but inductive fallacy)

Why Measure? Why Quantitative Rather Than Qualitative Research?
· standardization
· subtle discriminations
· state laws, test theories (predictions)
· apply math/stats
Principles for Measurement
· observation
· prior theoretical conceptualization (of what and how to measure)
· devise a rule for assigning numbers (operational definition)
· to be applied consistently
· tells you what to observe and how to count
· must relate to prior theoretical conceptualization
Prior Theoretical Conceptualization/Operational Definition
· for every measurement there is a prior theoretical conceptualization
· to assess study, assess whether operationalization fits prior theoretical conceptualization
· with temperature:
· mercury
· numbers
· theory is the same for farenheit/celsius
Operationalization in Reverse
· defining concept in terms of the measure
· IQ test does not REALLY determine intelligence
· age does not REALLY assure you are “ready” or “not ready” to vote, drive, drink, etc.
Levels of Measurement
· nominal
· ordinal (1st, 2nd, 3rd, etc.)
· interval
· ratio
· index
Errors in Measurement
· most measures consist of two elements:
· portion corresponding to the property
· an error term
· random error
· systematic error
· sampling error
· inherent error (sensitivity)
Reliability: the extent to which repeated measures give the same answer: intercoder (someone else gets the same results) or stability (multiple test by same researcher get same results)
Validity: does measure do what was intended? Internal and external validity, face validity (internal), concurren (external), predictive (external), construct (internal)

Surveys and Samples
Types of Surveys
· Mail
· Telephone
· Personal Interview
· Group Admin 
· Internet
Criteria by which you can judge how you do the survey
· cost
· response rate
· accessibility
· detailed info
· flexibility
· anonymity
· speed
· standardization
Advantages/Disadvantages (cf Labs)
· realistic setting (external validity)
· many variables (multivariate analysis)
· cannot prove causality
· wording of questions
Questionnaire Design
· close ended/open ended
· structured/unstructured
Close-Ended Questionnaire
· clear questions
· mutually exclusive possible responses
· exhaustive
· not double barreled (do you think this AND this, yes/no, is not acceptable)
· no double meanings
· no leading questions
Scaling: Likert Scale
· For each statement, indicate the strength of your agreement or disagreement
· 5: strongly agree, 4: agree, 3: neutral, 2: disagree, 1: strongly disagree
Scaling: Semantic Differential
· to measure meanings (3 dimensions)
· evaluative
· 
· potency
· strength or bankruptcy (GM)
· activity
· passive or agressive (GM)
· to measure attitudes (3 dimensions)
· cognitive
· scale of one to seven, is Harper competent or incompetent, etc.
· Affective
· scale of one to seven, is he loveable or despicable
· behavioural
· scale of one to seven, is he likely to lose or a shoe in to win
Sampling
· purposes
· describe population on the basis of incomplete data (properties of population)
· test hypothesis, compare populations, etc.
· definitions
· population (universe)
· sampling frame (list from which you draw your sample) 
· sample (people – usually randomly - selected for your survey)
· representative sample
· census
Types of Samples
· non probability sample (no calculation of standard error) – no likelihood of certain people
· convenience sample
· volunteer sample (internet sample)
· probability sample (calculation of standard error) – know the likelihood of certain people being selected, i.e. 1/130
· simple random sample
· every member of population has an equal likelihood of being selected
· stratified sample
· sample sections of whole sampling frame separately (i.e. Researching Canada, do each province, weight importance of each province by population size)
· proportional sample
· instead of weighting answers based on population size, sample fewer or more people based on population size
· advantage: faster, things pre-weighted for you instead of you having to calculate
· disadvantage: results for each group could be unreliable because smaller sample means less diversity within each group's sample
Standard Error
· allows you to set levels of confidence, etc.
Summarize frequency distribution with 2  measures (“statistics” used to summarize raw data)
· Central Tendency: what's in the middle, where to things line up apart from extremes, what's a sort of average place where all people convene...
· mean (average, “balance point”)
· median (middle number)
· mode (number with highest frequency)
· Variation
· how far things are from the meant
· range: largest minus smallest
· standard deviation (standard error) – tells you how things are spread out or how together they are
Histogram!
· basically a bar graph
· then replace histogram with line graph
Theorem: if many random samples, each of size “n” are taken, and you record the proportions (p) for each sample, these sample proportions will form a “normal curve” centered on the population proportion (p) with a standard deviation of:
Squar root of p.q/n where p + q = 1 or 100% (eg 70% male 30% female)
Bell Curve: y is frequency of occurence, x is amount of variable being tracked
Properties of the bell curve:
· symmetrical
· asymptotic (does not touch x axis)
· area under curve defined by standard deviation
There are an infinite number of normal curves, all defined by their standard deviation.
But for all of them, 68% of curve lies between +/- 1 SD from mean, and 95% lies between +/-2 SD from mean.
By theoryem, 95% of sample results (on repeated samples) will fall within population proportion, P, plus or minus 2 SD, this % of sample results is called the confidence level
Confidence Level: the probability that the parameter (population mean or population proportion) will be within the stated interval
Triangulation: ethnography, surveying, you take one observation, you take another observation, get a better fix on what you're trying to do?? “try something with this method, try it with a different method, see if the results are consistent”
Empirical Saturation: (focus groups) if there is much repetition you are ready to end research?
Media Ethnography: ethnography in the field (movie theatre? Living room?) participant observer doing ethnographic analysis of how people interact with their media
Level of Confidence vs. Confidence Interval: LoC: percentage of sample results that would fall within a certain range if research was repeated, confidence interval IS the range the sample results would fall within.
Analogic Reasoning: simile, metaphor, rhetoric basically...analogies...each snowflake is the same?
Operationalization in reverse: the measure becomes the definition, rather than measuring something to get a grip on the concept!
Ontological Constructivism: opposite of ontological realism. An ontological realist would say there is a reality out there for me to find out, and the reality won't change just because it's being researched: it's real. Ontological constructivism claims we make our own reality with some stimuli, we invent reality, research creates its own reality instead of studying an actual (perceived?) reality. Ontological realism: science, social science; ontological constructivism: interpretive research.
Epistemological Constructivism: epistemology concerns knowledge, so epistemological realism says observer can detatch from reality to “know” it, constructivism says observer is always “in process of knowing” & cna never stand separate from
Ontological: what is real, epistemological: what we know/are capable of knowing/how we come to know it
Type 1: accept false hypothesis, Type 2: reject true hypothesis
Semantic Differential: polar opposite terms, range of 1-7 between opposites, someone is asked to say the meaning of something to them on that range...
Likert Scale: where do you fit in terms of favourable/unfavourable, agree/disagree, with statements, not scales of opposites 
Inherent Error; Systemic Error
Inherent: lack of sensitivity or discrimination on the part of the measuring instrument (ambigous questionnaire questions)
Systemic: measuring instrument is biased (questionnaire questions are leading)
Refutation: risky predictions, test of prior knowledge
Inferential Statistics vs. Descriptive Statistics
Descriptive: describe population or sample (mean, mode, etc...summary measures for mass of data)
Inferential Stats: you infer properties of population on the basis of the sample...you don't know the population, you know the sample, and infer from the sample...
Purposive Sample: interested in people ages 18-23, rejecting people who do not fit criteria, sample with specific purpose
