February 13, 2013
Lecture 5

Assignment 2: Advertisement Analysis
· How am I saying what I’m saying?
· Max 600 words, min 500
· Analyze an advertisement-> any advertisement
· Prof has to be able to see it: so if a magazine rip out and staple to back of the paper, YouTube commercial give url, etc 
· Don’t forget rubric
· Questions
· What is the target audience and how do I know? 
· What strategies are being used to persuade the consumer to buy?
· Look at words, where the logo is placed, colour scheme, music, camera angles, lots of talking, what animals/vegetables/minerals are there… whatever is on/in the ad talk about it
· Keep the introduction short and to the point. Only around 4 sentences. Same with the conclusion. 
· If any research, you can go to the website of the ad and see what they’re all about, you can look at other ads to back up your ad-> ex example in class she showed the coors light, and other alcohol ads to back up hers 

Lecture
How we say what we say and how that affects us
What will make us put a book down?
· Too much description
· Really long sentences
· Grammar problems
· Obvious
· Incomprehensible 
· Illogical
· No flow
· Arrogant

Qualities of good speakers
· Creative
· Equality
· Confidence
· Consistency
· Engage audience
· Humour
· Physical presence-> aware of themselves, walking/pacing
· Being honest, trustworthy
· Humility
· Sincere
· Relatable 
· Lively, energetic
· Gives examples 
· Unpredictability
· Element of surprise
· Intelligent

4 Qualities of Good Writing
· Intelligence
· You don’t want to read someone who’s getting the facts wrong
· Don’t want to read someone who’s coming across as irrational 
· Going to show up whenever you have something to prove… look I can support myself with these facts
· Voice of the Master-> someone is writing as a specialist
· Conviction
· The person has to believe what they’re saying
· ‘There’s nothing more contagious than an enthusiast’
· Going to come up a lot in the introductions, you make it clear that you have an argument and it matters
· Voice of the Prophet-> someone has a message to convey and they’re passionate about it, someone who cares profoundly about what they’re saying
· Humility
· Relatable
· Knowing that you don’t know it all
· Acknowledging the opposition and treating them with respect
· Going to come up whenever you find it necessary to acknowledge the other side
· Voice of the Disciple-> I don’t know everything, I have to learn, I have flaws and make mistakes
· Empathy
· This is where the author says to the reader “this is why it matters to you”
· The author takes something big and complicated and gives an example
· Going to come up in the conclusion, where you wrap everything up for the reader, and you say to the reader in the final sentences “this is how it relates to you”. Also, whenever you use the words ‘for example’ 
· Voice of the Lover-> here’s how I’m going to relate to you

Think of the 4 voices and 4 separate people. You can’t have 4 people speaking at once. Don’t feel like you have to have all 4 voices in 1 paragraph, some paragraphs will be the voice of the master, or conviction etc
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