MEDIA; THE WINDOWS OF OUR WORLD!

Understanding media studies

1. How were our present media shaped by the events, trends, policies, and characeristics of society? ..i.e. historical reflection on the present
2. How do our media select, process, and disseminate various categories of content?
3. What assumptions and forecasts can we make about the media we will have in the future, and what they will offer to their audiences in the years ahead?

· « Functionalist » approach to mass media Harold Lasswell and Charles Wright
· Mass media as « institutions » in our society

Roles(or functions) and « dysfunctions »

Function no.1 – Surveillance of the social environment
	Dis-function : 
· Panic
· The passivity/apathy

Function no.2 – The correlation of the parts of society responding to the environment
	Dis-Function :
· Pseudo events(i.e. a man-made event)
· Daniel J Boorstin 
· (Manifacture of images and personalities by the media).

Function no.3 – Social heritage
	Disfunction : 
· Depersonalization

Function no.4 – Entertainment
	Dysfunction :
· Ruining the cuture/fine arts
· Promoting lower public taste.

Perspective of mass media theory
· Macro-scopic Approach
· Micro-scopic Approach

What is propaganda?
« the technique of influencing hman action by the manipulation of representations. These representations may take spoken, written, pictorial or musical form »
Propaganda vs. Persuasion :

Propaganda : is a form of persuasion, but the intended action of this persuasive effort is to the advantageous of the persuader(sender) and not in the best intersts of the persuadee (receiver).

The main objectives of propaganda :
1. to mobilize hatred against the enemy.
2. To preserve the friendship of allies
3. To preserve the friendship..
4. ..

Basic model of human communication

Message source  transmitter  signal  receiver  Destination

All equal to noise!

Why do we study media effects theories?
1. The public or the receiver perspective
2. Creators of mass media messages perspective
3. Understanding of causes and effects
4. Analyzing mass communication in terms of cause and effects fits well with the scientific model of research.

Walter Lippman Public Opinion(1922) :
There is a difference between the real world…

Pseudo- Environment »the pictures in our heads »
It is really difficult to distinguish between the reality from the manipulated information by public relations, and the packaging news in delivering news-stories.

Lippman is not suggestion here to AVOID media information;
1. Where to get our information; and
2. [bookmark: _GoBack]What are the motives behind the messages
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