Chapter 7 – Asking People About themselves: survey research

Why Conduct Surveys?
-provides us with a methodology for asking people to tell us about themselves
-important as society demands data about issues rather than only intuition and anecdotes
-other surveys important for making public policy decisions by lawmakers and public agencies
-attitudes, current emotional states, self reports of behaviors are most easily studies using questionnaires and interviews
-important way to study relationships among variables and ways that attitudes and behaviors change over time
-also important as a complement to experimental research findings
-Response Set: tendency to respond to all questions from a particular perspective rather than to provide answers that are directly related to the questions
	-can affect the usefulness of data obtained from self-reports
	-most common one is social desirability or “faking good”
		-leads the ind to answer in the most socially acceptable way – ur image

Constructing Questions to Ask:
Defining the Research Objectives:
-first thing researcher must do is determine the research objectives – what does he wish to know?
-survey questions must be tied to the research questions that are being addressed
-require the researcher to decide on the type of questions to ask

Attitudes and Beliefs:
-focus on the ways that people evaluate and think about issues

Facts and Demographics:
-factual questions ask people to indicate things they know about themselves and their situation
-asking some demographic information is necessary to adequately describe your sample (age and gender typically asked)

Behaviors:
-focus on past behs or intedned future beh

Question wording :
-many of problems: unfamiliar technical terms, vague or imprecise terms, ungrammatical sentence structure, phrasing that overloads working memory, embedding the question with misleading info

Simplicity:
-should be simple
-ppl should easily understand and respon, avoid jargon nd technical terms

Double-Barreled Questions:
-asking two questions at once

Loaded Questions:
-written to lead people to respond in one way
-rape, waste, immoral, ungodly, dangerous…

Negative Wording:
-avoid phrasing questions with negatives
-agreement to a question like this means disagreement with the proposal

“Yea-Saying” and “Nay-Saying”
-“Yea/Nay-Saying”: possiblity that a respondent will employ a response set to agree or disagree with all the questions
-problem is that the respondent may in fact be expressing true agreement, but alternatively may simply be agreeing with anything you say
	-one way to detect is to word the questions so that consistent agreetment is unlikely
-constantly agreeing or disagreeing with a set of related questions phrased in both standard and reversed formats is an indicator that the individual is yea or nay saying

Reponse to Questions
Closed Versus Open Ended Questions:
-Closed ended questions: limited number of response alternatives are given
	-more structured approach, easier to code and the response alternatives are the same for everyone
	-more likely to be used when the dimensions of the variables are well defined
-Open ended questions: respondents are free to answer in any way they like
	-require time to categorize and code the responses and are therefore more costly
	-can yield valuable insights into what people are thinking 
	-more useful when the researcher needs to know what people are thinking and how they naturally view their world

Number of Response Alternatives:
-closed ended, there are fixed number of response alternatives
-yes/no, agree/disagree, strongly agree/strongly disagree, very positive/very negative

Rating Scales:
-common, ask people to provide how much judgments on any number of dimensions- amount of agreement likeing or confidence for eample
-can have many different formats
	-depends on factors such as the topic being investigated
-strongly agree/disagree, not at all confident/very confident

Graphic Rating scale:
-requires a mark along a continuious 100 mm line that is anchored with descriptions at each end
	-not very enjoyable ___________________________ very enjoyable
-0 to 100 range

Semantic Differential Scale:
-measure of the meaning of concepts developed by Osgood
-rate any concept-persons, objects, behs, ideas on a series of bipolar adjectives using 7 point scales Good _: _: _: _: _: _: _ Band
-**evaluation, activity, potency(weak-strong, hard-soft)

Nonverbal scale for children:
-happy faces

Labeling Response Alternatives:
-middle alternative “neutral point” halfway between endpoint
	Strongly agree   agree   undecided   disagree   strongly disagree
-less than twice a week  at least once each day
	-high frequency scale because most alternatives indiciate high frequency of exercise

Finalizing the Questionnaire
Formatting the Questionnaire:
-good idea to consider the sequence in which you will ask your questions

Refining Questions:
-give the questions to a small group of people and have them “think aloud” while answering them

Administrating Surveys:
1) Written questionnaire
2) Interview format
Questionnaire:
-less costly, allow the respondent to be completely anonymous as long as no identifying information
-require respondents be able to read and understand the questions
Personal Administration to Groups or individuals: advantage is you have a captive audience that is likely to complete the questionnaire once they start it, reaseracher is present so people can ask questions if necessary
Mail Surveys: inexpensive way of contacting people who were selected for the sample
-drawback because of low response rates
-no one present to help someone with a question
Internet Surveys: very easy to design, both open and closed ended questions can be written and presented to respondents
	-problem is how to sample pople
	-problem with internet data is there is an ambiguity about the characteristics of the individuals providing info for the study, how are they controlled? Misrepresentation of age and gender and ethinicity
Other Technologies: usual approach is to ask people to provide retrospective accounts of their beh or emotions

Interviews:
-people often more likely to agree to answer questions for a real person than to answer a mailed questionnaire
-convincing people to participate
-reponse rates high


-problem: interviewer bias: all the biases that can arise from the fact that the interviewer is a unique human being interacting with another human
	-interviewer could bias the respondent’s answers by inadvertently showing approval or disapproval for certain answers
	-several interviewers with different characteristics
	-interviewers may have expectations that could lead them to see what they are looking for in the answers

Face to Face interviews
-meet to conduct the interview
-expensive and time consuming

Telephone interviews:
-large scale surveys done byphone
-less expensive than face to face, allow data to be collected relatively quickly because interviewers can work on the same survey at once
-Computer-assisted telephone interview (CATI) costs less in labor and data analysis costs

Focus Group Interviews:
-group of 6 to 10 individuals brought together for period of 2-3 hours
-monetary or gift incentive to participate
-advantage: people can respond to one another, and one comment can trigger variety of responses

Survey Designs to study changes over time:
-Panel Study: studying changes over time; same people are surveyed at two or more points in time “two wave” panel study, “three wave” panel study.. etc
	-important when the research question addresses the relationship between one variable at time one and another variable at some later time two

Sampling from a population:
-Sampling: process of choosing participants from a population of interest
-Population: all individuals of interest to the researcher
-selecting sample avoids massive undertaking of studying the entire population

Confidence Intervals:
Confidence interval: an interval of values within which there is a given lvl of confidence where the population value lies
-gives you info about the likely amount of the error
-formal term: sampling error, margin of error

Sample Size:
-larger sample size will reduce the size of confidence interval
-large samples more likely to yield data that accurately reflect the true population value

Sampling Techniques:
1)Probability Sampling: each member of the population has a specifiable probability of being chosen
-very important when you want to make precise statements about a specific population on the basis of the results of your survey
*SIMPLE RANDOM SAMPLING: every member of population has equal probability of being selected for the sample
*STRATIFIED RANDOM SAMPLING: complicated, population divided into subgroups and random sampling techniques are then used to select sample members from each stratum
		-advantage of a built in assurance that the sample will accurately reflect the numerical composition of the various subgroups
*CLUSTER SAMPLING: identify clusters of individuals and then sample from these clusters instead of randomly sampling from a list of individuals
		-all the classes being taught—class is cluster
		-require multistage approach
2) Nonprobability Sampling: we don’t know the probability of any particular member of the population being chosen, quite common and useful
	-cheap and convenient
*HAPHAZARD SAMPLING: convenience sampling; “take them where you find find them” method of obtaining participants
	-basis of aviliability not with regard to having a representative sample of the population
*PURPOSIVE SAMPLING: purpose is to obtain a sample of people who meet some predetermined criterion, make sure they fit in age of 30 or an adult..
*QUTOA SAMPLING: chooses a sample that reflects the numerical composition of various subgroups in the population, similar to stratified sampling  but random sampling does not occur here
	-make sure you have these percentages
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Evaluating Samples:
Sampling Frame: actual population of individuals (or clusters) from which a random sample will be drawn, some biases will be introduced
	-excludes persons who do nto have phones or whose schedule prevents them from being at home when you are making calls
-Response Rate: percentage of people in the sample who actually completed the survey
	-important because it indicates how much bias there might be in the final sample of respondents –difference in age, income, marital status, education
	-lower response rate, greater the likelihood that such biases may distort the findings and in turn limit the ability to generalize the findings to the population of interest












Chapter 7 LECTURE NOTES
Scientific—simple words able to be understood vs. Unscientific Ways—most people encounter these probomatic surveys
-cosmopolitan survey example
-restricting the audience doing the questionnaire?

Surveys what to avoid:
-technical terms/jargon(toospecific)
-vague/imprecise terms
-spelling/grammar issues
-prolixity = too wordiness
-double –barreled Qs = 2 things inquiring at same time
-Loaded Question – not want to answer honestly
-negative wording/double negative wording – I do not support people’s right to oppose free speech <confussion
-unnecessary Questions

Response Sets:
-social desirability – social desirability bias: measure the personality differences
	-bias
	-answer based to portray individual image of themselves
-acquiescence ->any questions answered yes/agree
-extreme responses
-middle of the road responsesalways selected neutral responses (except 4)
-reference group effects  tendency to answer based on comparison in group

The census debacle (survey)
-statistics Canada census – every 5 years, 61 eustions long form 1 in 5 households, other households get an 8 question census
-tony clement’s decision – mandatory vs. voluntary
-the fallout 0 resignation of head of Stats Can
	0encroachment of ideology on science
-“voluntary substitude for a mantaory census” – does NOT work , ignored

Sampling Techniques
1)Probability Sampling
	-simple random
	-stratified (subgroupds from randomly selected people), cluster – ramdonly sampling groups
2) Non probability Sampling = NO randomness
	-haphazard convenience worst, find people where you can get them
	-snowball  ask 1 person to one person to one person 
	-purposive specific group? Whoever meets the criteria
	-quota = similar to stratified except no random
		-identify portion population, randomly sample 100 asian, etc

Sampling issues:
-sampling size and confidence intervals = more people, less confidence
-sample frame = same as population/group of participants, draw your sample from
-Response rate = more people say no, less people responding to sample
-Attribution =mortality drop out early of the study
-Internal(accuracy) vs. External validity – results can be generalized to other people
-Web based data collection
