
1. face to face communication

Interaction that involves the human body (sender, receiver and a message)

in face to face communication the channel is voice, face body

content is speech and gesture

senders or receivers are the individuals

2. ideological bias in the views of media
Peters argues that we tend to think of mass media in terms of power and control

Peters argues that this view of mass media tends views it from the point of view of “standing power”. The few speaking to the many.

Ignores mass communication of the many speaking to the few i.e. protest, strikes, votes

3. Mass media address

the way mass media will send a message

 3 frameworks of mass media.

 3 analytical variables: indefinite forms of address (message), extended delivery system (means), loose coupling of sending and receiving. (to and by whom)

indefinite forms of address

 there is no such thing as discrete communication

with all communication there is the possibility of spillage

“It is a tribute to the programmers that radio and tv are so well received [who design] symbolic material that has decent odds of traveling well among mixed audiences in an unknowably diverse array of situations”

Type of address is one way that mass media attempts to “filter” the destiny of its message (Who and how does mass communication “hail”?)

4. movable type
is the system of printing and typography that uses movable components to reproduce the elements of a document

made reproduction much easier/ faster

displaced human labour in process of written reproduction

eliminated the mark of the individual in written reproduction

persistence of scribal tradition: Waldorf education

promoted rationalism

displaced art and craft of scribal copying (lengthy process, acquired skill)

reduced “sacredness” of the book - not as precious an object since it is anonymously reproduced and multiple copies available

reduced the inherent aesthetic of the scribal book (mechanical and more common as opposed to individual, unique and rare)

McLuhan: what is gained: speed in reproduction and dissemination; what is lost: the sacredness of the object

For clergy and church authorities, print allowed people of “low station” to read sacred texts (less reliance on church authorities to interpret the bible for them)

Concern about content (proliferation of “low culture” (i.e. ballads, pornography) and the problem of “bad influence” on the masses

5. scribal culture
Writing started in stone and later papyrus and the brush were introduced. The setting down of words became important.  For instance the command of the superior obeyed by dependents was reinforced by what was stated in writings that were previously done.  With the increase of using papyrus in Egypt, scribes became a restricted class and writing a privileged profession. Writing was restricted to governmental, fiscal, magical, and religious purpose.  The spread of writing was accompanied by the emerge of new religions as well.

6. broadsheet ballads / maps
broadsheets and early print didn’t immediately destroy oral culture: sheets were often read aloud or “sung” by literate people in the village to others

literate “singers” replaced traditional elders or clergy as lone oral authorities

broadsheets increased range of areas of interest and novelties 

ballads were easily transportable, mass produced, and often censored for subversion

Printing presses expanded production and circulation not just of texts but of images

maps (the “world on paper”), satirical graphics

contributed to the weakening of “aura” in the work of art (Walter Benjamin)

7. imagined community
The Nation as “imagined community” (Benedict Anderson)

Nations are “imagined” because most of a nation’s members will never actually meet one another “yet in the mind of each lives the image of their communion” (23).

radio built on newspaper: increasing range and simultaneous collective experience (i.e. 40 million people tuning in to same live event)

the standardization of national calendars, clocks and language was embodied in books and the publication of daily newspapers

this generated a sense of “simultaneous national experiences for people as they became aware of events occurring in their own nation and nations abroad” (18, Imagined Communities)

8. oral ‘’residue’’
persistence of oral church services/ preaching (Martin Luther: Print is “God’s highest gift of grace” but the church should be “a mouth house and not a pen house”

rise of conversational culture (pubs, coffee houses), reinforced by print material on “the art of conversation”

9. lateral and vertical effects of print
Lateral: making material available to a wider population

Vertical: deeper material archives; more written material to study and build upon

10. hearing and listening
Sounds helped people to “locate themselves in space as well as time”

Sounds began to be linked with urban or national identity

Sound and class identity: quietude became a signifier of upper class, to contrast with the loudness of the “lower classes”

radio invites 2 kinds of aural activities: hearing and listening (detached, passive vs. active and engaged listening)

kinds of listening:

1) informational listening: listening for information/ news/ content

2) dimensional listening: listening that invites you to imagine/ create a real spatial world via radio description (sports radio, radio drama, books on tape)

3) associational listening: listening that elicits certain cognitive and emotional moods (music and nostalgia/ memories)

11. tallies and tokens

12. sound vs visuality
listening involves different cognitive faculties than visual media: invites our capacity to imagine, “fill in the blank”

“It is the absence of imagery that is radio’s greatest strength, that allows people to bind themselves so strongly to this device”

listening recalls “primal” feeling of oral culture/ storytelling: radio invites attachment and nostalgia in ways that newsprint doesn’t

13. technological determinism 
it basically is the idea that technological advancements in society drive and shape social structure and views of society

basically that technology is the reason we progress

14. railway time and space
Refer to Harold Innis. 

•
Expansion and the shrinking of space. Space is expanded because you can reach further distances because of the railway allows you to travel more. 

•
Time changed both because of the decreased time it takes to get places but also because of the changes in time zones that the railway and the telegraph created.

•
He argues that we are destroying space and people don't pay attention to the things in-between when they travel.

· Loss of aura because tourism increased because of the train allows people to go new places. Removing the uniqueness and pureness of the environment because you are exposing it to the masses
15. The Great Western Railway (Turner, 1844)
Advent of the railway in Britain:


- destroying the pastorale, the nature


- “unstoppable”


- part of Turner’s “Nature First” series

· man’s technology destroying the inherent sublime elements of nature
16. Consumer society

•
Emerged out of news print and advertising which go hand in hand

•
News chains which rely on advertising in order to get a mass amount of readers

•
Mass news chains are using audiences to ensure that advertisers will want to print in the newspapers. 

•
They no longer see readers as citizens but they see them as consumers. They are selling the citizens to advertisers

•
There are new sets of beliefs of values that imply that material goods will bring happiness. There is a shift to a materialistic society
17. Therapeutic ethos

Coined by J.Jackson Lears, who to describe fundamental change. Therapeutic ethos is a method used within advertising to offer the good as a solution to any kind of social anxiety. So, it is a play on emotions by displaying that happiness can be achieved through the use of a particular good. The therapeutic ethos necessarily means that the advertising are using therapeutic discourse, meaning particular words and meanings that are empathic with the social anxieties a consumer may have, while suggesting within this same discourse a way to meet those needs.

18. Press Barons

Basically, press barons are those who control the press. They developed the notion of newspaper chains, which were dependent on advertising for revenue. These barons had in mind a goal to reach broader audiences, which was less in tune with the elite opinion and political leaders. This consists of a drastic change in economy, because we see how the press shifts its allegiance, not necessarily as the “watchdog press” which was its initial task and role, but they were now interested in creating “yellow journalism” in order to attract the masses. Citizens were no longer seen as readers, but as a source of revenue. It’s important to consider news chains and how they have affected the expansion of newsprint, alongside advertisement.

Hearts and Pulitzer

19. Harold Innis
University of Toronto economic historian and communications scholar

key works: The Bias of Communication,The Fur Trade in Canada, Empire and Communication

One of Innis’s central concerns is the impact of dominant media/ systems of communication on civilization at large

Innis argued that Communication has a “bias”

media and communication technologies are not just conveyors of information but structure social and power relations

1. Space-Biased Communication
2. Time-Biased Communication

20. Tabloids vs. Broadsheet

Out of this emerged two forms of newsprint. One called broadsheet, which was more focused on words in order to give “news” and “information” to the public, however, keeping their audience within an “educated” class. However, tabloids, aim for the very opposite, where they to insight a form of entertainment within their audience, concentrating on the visual aesthetics, combining both imagery and captions in order the get attention from the readers. This type of newsprint was directed towards the lower class because it was much more about gossip than it was about important information based articles.

21. Commodity fetishism

Advertising technique, the original message of the subject is lost and a new concept of the object is given that is not directly related to the original nature.

A commodity is a materialized object that is turned into marketable goods. Commodity fetishism has to do with how an object, in its essence, is emptied of all its original meaning, and given new “illogical” meanings and connoted associations through advertising. Think of the Coca-cola advertisement and how they would describe Coca-cola as a “modern” drink.

22. Lumiere Brothers

The Lumieres Brothers were the first to record an event through motion camera. Their first ‘film’ was that of factory workers leaving and coming to the factory. They are important figures within the history of communication because it is at this point in time that film, or the film industry, finds its roots. There wasn’t only this concept of the cinema of attractions like Uncle Josh, but there is also this need to document things, just as the Lumieres Brothers had done with their first films.

23. Uncle Josh and the Moving Picture Show

There’s a meta here, about people watching films about people watching films. This is about early spectators and how they were easily duped, but not out of naivety, but out of curiosity of seeking pleasures outside of the mundane, so in this case, seeking pleasures within moving pictures. Audiences are curious about how these moving pictures move, and because of the new medium, they it peaks their curiosity as well as incites within them a sense of “thrill”.

24. Trompe l’oeil

This is a cinematographic and photographic skill that “tricks” people into believing that what is in the image, is coming out, straight into the audience. This technique creates in the audience a pleasure that derives from between what is belief and doubt. Will it come out? Etc. The idea is that it entertains the audience, as to give them as much curiosity, not necessarily about the content, but about this new medium and its capabilities.

25. Stethoscope
Smith contends that sound retains its importance in modernity i.e. medicine and the stethoscope

the doctor isolates the patient’s “noises and listens to the sounds produced in the patient, sounds which the patient has no access and over which he has little control” (48)

enabled “remote diagnosis” (without touching)
26. Modernity

Modernity is a broad subject that can be spoken about in any of the terms mentioned previously, including photography, film, the rise of consumer culture, new technologies, network societies brought on by new developments such as the train and the telegraph. Modernity originates from the 18th and 19th century. During these centuries within which all these new shifts in society and in technology happen. This means that modernity is driven by different factors which include industrialization, human technological intervention in nature,mass democracy and mass market as the hallmarks guiding society.
Modernity is a broad term that describes the state within which our society exists today, originating from all different processes that emerged and developed during the late 18th and early 19th century.

Think of the thrills of modern technology and how that fits into this.

Modernity is associated with the belief that industrialization, human technological intervention in nature, mass democracy and market economy are the hallmarks of social progress

27. Mugshot – Bertillonage
Alfonse Bertillion (1853-1914)

- Created “criminal archive” with aid of photography standardized the “mug shot”

- Reveals the role of photography in organizing visual data (visual archive of criminals) and in assisting law enforcement

- Bertillon’s photographic archive tried to “individualize” the criminal: to help law enforcers distinguish between similar- looking people i.e. more precise details of ears, nose, “adam’s apple”

Think of urbanization and institutions and how they use photography. this is where we see that visual imagery and photography are used as important data to organizing people within institutions.

28. Daguerreotype

Louis Daguerre invented the daguerreotype in 1839, and it was the first successful commercial photographic technology. It’s important to think of the Daguerreotype as a way to record events in a material way – visual and artistic process. 

sensitive to light in a camera obscura box.

It gives objectivity to those who are taking pictures, creating a very objective way of seeing things within the picture. Daguerreotype is the beginning process of photography, and how the objectivity emerged from it. We can link this to the “photographic truth”. Is there really no component of the photographer’s subjectivity within the portrait? Think of Trolley New Orleans – Robert Frank in the 1950s. It’ important to understand that the human holds control of the apparatus, but he is not directly recording the picture or the motion or the event. It is being done in an automatic – direct – and unintervened manner.

29. Physiognomy / phrenology

1820s, to 1850s. This is a technique developed within social sciences and human biology studies that suggested that some physical characteristics, specifically cranial and facial features, could help classify people. In this case, these cranial features would be able to suggest what type of behavior, emotional pattern, moral capacity, and intelligence the person would have, making it easier to distinguish between normal people and the abnormal. So it was basically turning the human body into a text that can be read, then acted upon depending on the date received from the reading.

30. Edward Muybridge

Edward Muybridge (1830-1904)

 -Horse guy that wanted to prove that horses were at one point of the ground while they ran.

- English photographer, famous for studies in animal and human locomotion

- Interested in scientific application of photography (as a tool for close visual inspection and analysis)

- Settled bet on horse motion using 12 stereoscopic cameras

Muybridge’s “motion studies” of humans: motivated by scientific interest in studying human form and motion
31. Voyeurism

Victorian upper class people were interested in viewing others lower class people and documenting behavior

The hand camera offered a powerful new means to negotiate the division between public and private behavior so central to Victorian and modern capitalist society, and thereby created new anxieties about the success of this balancing act.  (59)

The apparatus embodied and produced specific fantasies of knowledge and power.  (60)
32. Orality and oral Culture

●
Mnemonic devices: patterns, rhythm, repetition, ritual, proverbs, clichés are key to storing/ passing on information (i.e. acronyms: HOMES for great lakes)

Really colorful exciting characters in stories and songs to help people remember characters,




stories, songs, myths become ways of recording knowledge in oral culture

----------------

●
Clichés as ways of remembering information: “Red in the morning, sailors take warning; red at night, sailors delight”

●
Sayings need to be incessant/ repeated to be remembered

laws may be “stored” in proverbs: “A tree is known by its fruit” (Zulu), meaning: success is shown by deeds 

---------------

●
Language understood holistically in oral culture

●
no terms for “words” or “bits of speech”; language a continual whole language and worldview: oral culture sees things as more connected, typographic culture as more autonomous/ separate 

Information/ communication is not separate from the speaker (information is not “objective”/ divorced from the speaker

●
Orality bias towards colorful characters that survive retelling over time no room for subtlety in character in oral narrative
33. Time and Space Bias media

Space biased media forms a community through space; it binds people through space. It’s not as durable as time-biased media, because it is ephemeral, temporary. Allows for control over great distances and complex political authority. Think of the radio, the internet, etc.

Time biased communication however, is difficult to transport, yet unite people in time. How? Because it binds us to what was past and historical, to how we understand each other now, as well as the society growths. Within time-biased media, there is an emphasis on social hierarchy; meaning that what was past probably holds governance over what is present. In terms of the roots, these types of media originate from oral culture. Examples would be music, murals, monuments, etc. Think of legends, storytelling, etc, and how these have affected time today.

34. Cinema of attractions

The cinema of attractions revolves around the idea that cinema attracts the audience based on its content – for forms of entertainment. However, cinema of attractions today, is vastly different from cinema of attraction in the late 18th century when it was first introduced to mass audiences. As mentioned previously, one of the photographic techniques used to “thrill” the audience, and work their curiosity, was that of the Trompe l’oeil, which had to do with visual images that created a kind of anxiety between doubt and belief within the audience. Before it used to be centered on effects, but today, effects and content are both crucial to creating a cinema that will attract mass audiences, and even adhere to two types of audiences : the intellectual audience – or the easy-going-entertainment seeker audience. From this, cinema of attractions lead to “genres” because of specific things certain people could relate to and others couldn’t.

35. The detective camera
The term detective (Camera) is as reveal is as its appearance. (The name detective should be dropped) (48)

This change in name indicated a change in use and intended user: Not designed for professional photographer. Targeted others such as police photographers, the private eye, or journalists. The popularity amongst amateurs made that amateur photography grew.  (49)

Cameras disguised as objects (watches, purses, bags, books, hats etc.)

With the detective camera, the urban adventurer could emerge from the slums with object lessons of working class debauchery and bad posture to be shown to a comfortable audience. The claim was made that such revelations could transform slum life and the detective camera gather the evidence needed to support this temperance argument.  (54)

The detective camera becomes a panopticon of “publicity” active out this fantast of full-length place glass windows through photographic exposure and visibility.  (54)
The detective camera is what photography allowed amateur photographers to do, in terms of hand held portable cameras. Think of citizen journalism today, which consists of portraying the truth from the individual’s perspective because they can collect data with any portable mobile device, and record things in real time in real events.

36. technological nationalism
Canada's existence is predicated on transportation and communication technology

Canada owes its existence to technologies that bind space (railway, radio)

railway as a central figure in Canada’s economic expansion and mythic identity

economic: expanded economic development across the country (encouraged western migration, discouraged American expansion northward)

mythic: symbolically knit together a sparsely populated country made up mostly of rock

CPR construction was seen as an epic feat of national autonomy (nation building through technological achievement)

Canadian national unity, according to Charland, depends on a rhetoric of technological nationalism: that technology is central to building and sustaining Canadian unity

1) the content of Canadian identity would be technological nationalism itself

2) applying economic model of CPR rail to cultural product of radio

In rail, the content doesn’t matter (US products can be transported which doesn’t threaten Canadian sovereignty)

Radio must produce its own “freight” and find a market for it

Canadian radio must avoid commercialization to remain “Canadian” and thus would always be a drain on the public purse (318).

37. TV as a domestic medium
Home as embodiment of two kinds of spaces: physical and psychic

“to talk of home and hearth is at once not just to talk of a single physical space. It is to talk of a space which has a profound psychic charge. One in which memory colludes with and often contradicts desire.” (Roger Silverstone, Why Study the media?)

(i.e. “home is where the heart is”, “there’s no place like home”)

Home is a powerful concept and source of identity: it can be a reflection of character and success (i.e. success/ achievement often equals big home)

a lack of home often suggests moral lack or weakness (being homeless)

television is central to our vision of the home: both in its idealization and in its reality

television both helps to make a home and helps to represent home

38. “telebugeye”
thanks to the introduction of TV in the home of millions of americans,a cartoon in a magazine exposed the idea of a new disease called “telebugeye”.  It was a response to the introduction of television at home and the addiction children experienced. According to the caption, the child was a “pale, weak, stupid looking creature” who grew “bugeyed” from watching television for too long. 

39. TV and distracted viewing
Soap Operas

serial format with frequent repetition and recaps allowed for “distracted” viewing

permitted women to watch while doing household tasks

structure of soaps privileged women’s work over leisure

these rituals reinforced spatial divisions of gender (men: working outside the home, women: working inside the home)

“Although women were shown to relax in the home, as I have shown, the female body watching television was often engaged in productive activities” (348).

TV and the home’s two spaces: women’s work, men’s leisure
Spigel also identified the paradox of male viewership: that it “feminizes” men by rendering them passive rather than active
40. The Broadcasting Act of Canada
Canadian attitudes, opinions, ideas, values and artistic creativity are shaped by our history and geography, our institutions and our linguistic and cultural diversity. They're part of our shared experience and our Canadian identity.

The Broadcasting Act (Section 3.1 (d)(ii)) recognizes this and declares that the Canadian broadcasting system should encourage the development of Canadian expression by:

· providing a wide range of programming that reflects Canadian attitudes, opinions, ideas, values and artistic creativity; 
· displaying Canadian talent in entertainment programming; and 
offering information and analysis concerning Canada and other 

· countries from a Canadian point of view. (source: CRTC website) 
41. Canada Calling (NFB, 1949)
This short documentary from 1949 looks at the state of radio in Canada. Focusing on the CBC, it illustrates the variety of radio fare available at the time by featuring snatches of favourite programs, including Trio Lyrique, Mart Kenney, the Toronto Symphony, the Happy Gang, forums, religious programs, drama and old-time music. Several key people involved in the business of broadcasting are introduced, as is the CBC International Service.

42. the public sphere
43. media publics & counterpublics

