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The Medium is the Message: The Canadian Communication School
Centrality of media and technology in the Canadian Mind... Why?
Marshall McLuhan

Harold Adams Innis

The Centrality of Media and Technology in the Canadian Mind
Textbook: pg 8 – Arther Kroker

Four reasons
1) The French-English cultural tensions that resulted in the official development and implementation of the bilingualism and multiculturalism policies from the late 1960s. (Francophones weren’t allowed to work as government employees and had to speak English) 

2) The cultural media invasion from the American media system that prompts the Canadian call for a distinct cultural identity
Canadian Content (Cancon)

The Canadian Radio-television and Telecommunications Commission (CRTC) to keep Canadian identity live throughout radio

Primary objective: provide high quality Canadian programming reflective of Canada and to access to reliable and affordable telephone and other telecommunication services 

Why??

· Challenges faced by the Canadian music and musicians as of the early 1970s

· Anti-Canadian bias from radio stations

· Canadian Association of Broadcasters and the claim of “lowering” the attractiveness of Canadian stations

Canadian Broadcasting System

· Aird Commission (1928) – the Royal Commission on Radio Broadcasting

· Sir John Aird, president of the Bank of Commerce

· American mode: commercial enterprise

· British model: non-profit driven system

· Canadian model: “public” interest

CanCon

· Since 1998

· Requirement that all Canadian radio stations should play a certain amount of Canadian content

· English language radio stations (depending on genre) must play at least 35% Canadian content\Quebec stations must play 65%

MAPL

· M – Music written by Canadian citizen or landed immigrant

· A – Canadian artist performs lyrics or music

· P – produced or performed in Canada

· L – lyrics written by Canadian citizen or landed immigrant

*minimum of two requirements

Who is a Canadian Artist?

· Can Canadian musicians “make it” in Canada or do they need the global market?

· Joni Mitchell, Neil Young, Shania Twain are permanent residents of the US

· Twain: “I was never aware of the border…” 

3) The challenge of maintaining a balance between the concepts of free trade, competition etc. on one hand and public subsidy, public interest, etc. On the other hand in Canadian communications public policy
4) The federal-provincial tensions on regulating cultural policies; and Canada’s own struggle to strive for a distinctly Canadian cultural identity
For these reasons, Harold Innis and Marshall McLuhan`s research has enriched the historical understanding of social change and its relation to the media of technology used in a given society. 

Marshall McLuhan (1911-1980)
· Born in Edmonton, AB

· He says “I think of western skies as one of the most beautiful things about the West, and the western horizons. The westerner doesn’t have a point of view. He has a vast panorama… He has at all times a total field of vision.”

· Not a good student, no teacher made him interested in his studies

· He was a connoisseur of English poetry and the elocutionary arts

· Language was a “sensuous activity”

· He moved to Winnipeg and never took university in Manitoba seriously

· In 1932 he stopped in a bookstore with a book called “What’s Wrong with the World” – simple and obvious answer is “you can”  

· Won university’s gold medal in arts and science

McLuhan’s Understanding Media (1964)

· It revealed the “magical” world: the new media of communication – that were for many the means to “reconstructing civilization”
· Argued that with new electronic technologies human beings had returned to primitive tribal ways of communicating
· He studied media technology as an extension of the individuals arguing that each medium embodies a certain bias toward one of the human senses

“The medium is the message”
· Media are transmitting our knowledge and experience embedded within the very structure of society

Hot and Cold

· Hot media: require low participation or involvement from the users’ part

· Example: radio, lecture

· Cold media: require high level of participation or involvement

· Example: television
Baraka movie

· Directed by Ron Fricke

· Produced in 1992

· Multi-sensory movie

· No story or plot

· A receiver-based interpretation

Global Village

· The media reduced the spaces between and the separation from fellow human and hence could alter their behaviour

· “our new electric technology that extends our senses and nerves in a global embrace has large implications for the future of language” (1964 - pg 80)
· Prediction of a blog

Critique:

· He believed that language was a “sensuous activity” in which he found a relationship between the body and the spoken word, an idea that was interpreted as representing a deterministic view of technology

· His ideas connected to the deep Canadian belief in “technological nationalism”

Harold Adams Innis (1894-1952)

· Born in Otterville, ON

· Obtained bachelor of ARTS AND MASTERS FROM mCmASTER AND HIS DOCTORATE IN 

Contribution

Two major works:

· Empire and Communications (1950)

· The Bias of Communication (1951)

The study of the influence of technologies not only on their “messages’ reception” rather on media technologies as “mode(s) of coercion and production.”
· Innis understood media as including “physical transport systems” and studied “their relationship to systems of economic and political power.”

· Work influenced the study of the history of modernity that focus on state formation, bureaucracy, and modes of persuasion and production
Question: what are the reasons of change in any society? How media promotes change

· The answer is: “monopoly of knowledge” and power domination of different means of communication technology

The Bias of Communication

· The move from carving into stone as a medium of communication

· This resulted in a major shift from an absolute monarchy system to a more democratic system of governance

